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CORRELATION OF COMPETITIVE MARKET
STRUCTURE AND INNOVATIVE ACTIVITY OF OIL AND
FAT COMPANIES

The article considers the current state of the oil and fat industry from the
standpoint of its competitive structure, and identifies the main problems of'its development
in Ukraine. It was established that the fat-oil sub-complex is one of the most promising
sectors of the national economy. The sub-complex fully meets the needs of the domestic
market in oily products and allows exporting products to foreign markets. In addition,
its role is important in shaping the consumption fund, solving the problems of internal
food security, ensuring currency and tax revenues, as well as solving a number of social
problems through the creation of a significant number of jobs in the fat and oil sub-
complex and related industries.

The industry has a high level of monopolization. Most enterprises are part of
large corporate agribusiness formations, agroholdings and multinational companies.
Monopolists can dictate their conditions both in the market of raw materials and in the
market of finished products by consolidating their companies. It allows them to regulate
profitability of production and to reduce the influence of competitors.

Competition in the global markets of vegetable oil has escalated in recent years.
A complex of problems, the solution of which will largely determine the development
of the oil and fat industry in the long term, is connected both with the increase in the
raw material base and the expansion of various types of oilseeds production, and with
the modernization and expansion of production capacities on the basis of scientific
and technological progress, the development of a new innovation-investment strategy
of forming industry competitive advantages of oil and fat companies by improving
competition policy.

Key words: agribusiness, oil and fat industry, innovative activity, oligopolistic
structure, firm behavior strategy, the price trend, economic conjuncture.

The level of innovative activity of firms is one of the main indicators of
the country's economic development. It is generally accepted that innovation
activity is part of the company's overall strategy aimed at achieving its
respective positions in the industry. This approach is consistent with the
opinion of J. Schumpeter on the dual nature of competition: as an organizing
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or creative force and as a disorganizing force in the form of “creative
destruction” [1, p. 128]. As a result, competition as a dynamic process
contributes to the emergence of new technical and technological solutions,
new products, forms of organization of production, sources of raw materials.

In a market system, firms directly make strategic decisions to finance
research, bear the risk for the consequences of implementing investment
decisions. The degree of innovative activity of firms and the nature of
innovations are largely determined by the competitive structure of the
industry. The latter causes a degree of competition intensity, the presence
of entry barriers to the industry, the possibility of accumulating financial
resources for R & D (Research & Development), the ratio of independence
in innovative activity and imitation.

This relationship is two-sided. On the one hand, the existing competitive
structure of the industry determines the nature of the company's innovative
behavior. On the other hand, the dependence of the firm's positions on the
adopted innovative solutions, also affects the type of market structure itself.
Investments in development on the part of firms that have become entrenched
in the market, create in fact additional natural barriers to the entry of new
firms. All this leads to a change in concentration and degree of competition.

It is very typical to find in literature attempts to compare two "extreme"
forms of a competitive organization - perfect competition and monopoly.
However, the problem of innovative activity of firms on the oligopolistic
market is of considerable interest. According to R. Nelson and S. Winter,
proponents of the evolutionary approach to the study of economic changes,
it is the oligopoly that is the market structure that was formed in the sectors
where the process of financing and introducing new technologies was
intensively engaged [2, p. 237].

The problem of innovation activity of firms in the Ukrainian market
has another important aspect nowadays. A decline in business activity that
the domestic economy is experiencing now, is followed by a reduction in
the costs of developing innovations. However, the analysis of the activity
of large firms, especially in oligopolistic markets, both high-tech and less
technologically advanced, demonstrates that for many of them, investments
in R & D retain their priority during the periods of unfavorable economic
conjuncture. This allows them to achieve strategic advantages, enter the new
markets and consolidate positions in the industry after the crisis is over.

The article studies the oil and fat industry of the Ukrainian economy,
which is actively developing, and is one of the leading for the country's
economy. However, significant changes in the world vegetable oil market
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create threats to its further development, and stimulate the main players
of the market to search for ways to increase competitiveness through
innovative solutions in the market of standardized products.

Various aspects of development of the oil and fat industry were reflected
in the works of such scientists as V. Andriychuk, N. Valinkevich, S. Kapshuk,
V. Karetnikova, V. Kuchta, S. Kvasha, T. Oliynyk, M. Prisyajnyuk, and P.
Sabluk.

Ukrainian oil and fat industry covers three categories of firms. The first
category includes the enterprises that produce vegetable oil. These are oil
and fat plants and oil extraction plants, which are located near the areas of
oil-bearing crops. The second category is the processing enterprises, where
small quantities of oil are produced for the needs of farmers and the rural
population. The third category covers margarine factories, soap mills and
other manufacturers.

It should be noted that the oil and fat sub-complex determines the
operating conditions and prospects for the development of not only the
industries involved in it, but also of related industries (confectionery, dairy,
bakery, and textile industry). In addition, the processing of many oilseeds
is almost non-waste. So, in the production of sunflower oil from sunflower
seeds, a husk is formed, which is used in the production of pellets; cake and
meal are liquid feed products containing a significant amount of protein.
Among other advantages, such wastelessness allows to optimize the taxable
base of the enterprise.

Recently, there has been a steady growth trend in the production of
oilseeds between agrarian enterprises. So, if the share of acreage under
oilseeds in 1990 was 5.71 %, in 2000 — 11.98 %, 2005 — 17, 40 %, 2010 —
25.05 %, and in 2016 —31.1 % [3].

According to the forecast of USDA, in 2016/17 marketing year (MY)
13.5 million tons of sunflower seeds will be produced in Ukraine, which is
30.7 % of the world production. The volume of sunflower oil production
will reach 5541000 tons, of which 4950000 tons will be exported. This
accounts for 56.4 % of the world exports of this product. The production
of sunflower meal will reach 548,800 tons, of which 4,700,000 tons will
be sent for export, which is 64.6 % of the world export of this product [4].

At the same time, the geography of exports of Ukrainian sunflower oil
is expanding significantly. If in the early 2000s it was imported by thirty
countries of the world, it is currently being imported by 117 countries.

Thus, the leap that has taken place over the last two decades allowed the
oil and fat industry of Ukraine to become a powerful industry characterized
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by high profitability and growth rates. The starting point of this process can
be considered 1998, when the government adopted a 23 per cent export
duty on sunflower seeds. The reduction in raw materials exports and the
resulting redistribution of capital resources led to the fact that during
this period 35 new oil-producing plants were built in Ukraine, and the
processing potential increased almost seven times, up to 18 million tons
[5].

Comparing the above data, we can note a significant excess of the
processing potential (18 million tons) over the volume of sunflower
production (13.5 million tons). And while maintaining the existing trend,
the processing capacity of raw materials will reach a figure of 20 million
tons by 2020. This indicates that the industry has an excess of production
capacity. The paradox of the situation is that there has been a decline in
prices for sunflower oil on world markets for the past three years. For
example, in 2015/16 the price for sunflower oil varied within 3-5 % of
the price declared at the beginning of the season, and for meals, the price
reduction sometimes reached 30-33 %. Even taking into account the
significant reduction in supply prices (an average decrease of 15 dollars
per ton), demand prices are $ 10 lower.

However, this downward trend in consumption and prices coexists
with production growth. Taking into account the low volumes of domestic
consumption of sunflower oil and surplus, as a characteristic of this market
(domestic demand is 10-15 %, external accordingly is 85-90 %); it would
be logical to expect changes in the domestic commodity market. However,
the prices for sunflower seeds remain here at a consistently high level are
$ 400 per ton.

This, of course, can be explained by the competition of processing
enterprises for raw materials. At the end of 2015/16 MY the production
of sunflower seeds became the most profitable type of agrarian business
with a profitability index of 80.3 %. Last year, the profitability of growing
sunflower by large agrarian companies reached 95-97 % [6].

Thus, the situation on the oil market is quite contradictory; it
spontaneously develops with hardly predictable consequences. The
competition in the world markets of vegetable oils has significantly
worsened in recent years. The principal changes that occur in world
markets and are associated with the decline in oil prices, global economic
and political instability, the strengthening of the dollar, the slowdown in
the growth of the Chinese economy (China accounts for 13.8 % of the
export of Ukrainian sunflower oil), form new influence factors on prices,
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require the modification of strategies of firms' behavior in these markets.

The internal conditions for the development of this market have also
changed. Those circumstances that played a decisive role at a certain stage
and allowed us to concentrate resources for investing in the Ollie-extracting
industry (low cost of land rent, cheap labor, and devaluation of the hryvnia)
are gradually exhausting their potential. In 2016, the system of a special
VAT regime for entrepreneurs of the agrarian sphere has changed; most of
the tax benefits to agricultural enterprises have been revised, reduced or
completely abolished. The agrarians could leave the VAT to themselves
in full until January 1 of the current year, now the producers of technical
crops can use only 15 % of this amount for their own purposes, and 85 %
of the VAT amount is transferred to the budget.

The scheme for the development of the oil and fat industry in Ukraine
that has been formed at the present time, is based on the use, first of all,
of extensive growth factors: (1) the expansion of the areas occupied by oil
crops; (2) the increase in the processing capacities of raw materials; and (3)
the export of the bulk of the products.

It should be remembered that the paradoxical nature of the market
situation and the formation of an equilibrium price, which has been
mentioned above, is absolutely understandable from the point of view of
economic theory and can be typical for the short term due to the low elasticity
of supply in the raw materials market. Of course, in conditions of excess
production capacity and incomplete loading of processing enterprises in
the long term, completely different consequences are possible: closing
down enterprises, changing the range of products, that is, changing the
parameters in the industry. Therefore, market participants must look for
new ways to adapt to the changing factors of both the domestic and global
markets today. On that basis, I would like to dwell on some of the problems
typical for the oil and fat industry of the country.

At present, Ukrainian fat and oil industry is characterized by a high
level of monopolization. There are more than 1.2 thousand enterprises in
the region, but in 2016 the top ten companies accounted for 71.6 % of the
production of unrefined sunflower oil, six enterprises concentrated 62.3 %
of the refined oil production and 73.2 % of the production of margarine
products from the corresponding volumes of their total production in
Ukraine. The structure of this production is given in Tables 1, 2, 3 [7; 8].
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Table 1

The main producers of unrefined sunflower oil in Ukraine in 2016

Name of the enterprise % (to the general product)
Kernel 23,8
Zaporozhye 7,8
Bunge Ukraine 7,7
MHP 7,5
Vioil 7,2
Cargill 4,6
Wilmar International Limited 42
Allseeds 3,6
Pologovskiy oil extraction plant 2,7
Satellite OIL 2,5
Total 71,6
Others 28,4
TOTAL FOR UKRAINE 100,0

Table 2

The main producers of refined sunflower oil in Ukraine in 2016/2017 MY

Name of the enterprise

% (to the general product)

Bunge Ukraine 17,47
Kernel 17,04
Wilmar International Limited 10,39
PE "Victor and K" 9,74

Optimus Agro 8,63

Others 36,73
TOTAL FOR UKRAINE 100,0

The biggest producers of packaged sunflower oil during the reporting
period were Kernel, Bunge Ukraine and Unity Group Yedinstvo.

Table 3
The main producers of packaged sunflower oil in Ukraine in 2016/2017 MY
Name of the enterprise % (to the general product)
Kernel 41,06
Bunge Ukraine 26,25
Unity Group Yedinstvo 12,64
Von Zass AG 7,88
PE "Victor and K" 6,38
Others 5,79
TOTAL FOR UKRAINE 100,0
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Such market parameters make it possible to characterize this market
structure as oligopolistic. The peculiarity of the oligopoly is in the absence
of price competition, especially in the market of a standardized product,
the implementation of a coordinated policy. And in the coming years, a
further concentration of this market is projected by crowding out small and
medium-sized firms.

The largest producer on the Ukrainian market is the group of
companies Kernel, which is a vertically integrated company that includes
Prykolotnyansky, Volchanskiy, Poltavsky, Bandursk oil-extraction plants,
Kirovogradoliya, Ukrainian Black Sea Industry LTD, Ekotrans LTD, Ellada
LTD. According to 2016, they produced 23.8 % of unrefined sunflower oil in
Ukraine. Kernel Group is not only a leader in the production of oil, but also
its main exporter. It purchases raw materials from thousands of Ukrainian
farmers and produces about 7-8 % of world production of sunflower oil and
sells it to all major markets, including India, European Union countries,
Egypt and Turkey. The processing capacity is 3.0 million tons of sunflower
seeds per year, equivalent to 1.3 million tons of sunflower oil in bulk and
about 1.2 million tons of sunflower meal [9].

Cargill (USA) is one of the world's largest producers and suppliers of
food products and agricultural products. Currently, “Cargill” is present in 67
countries and has more than 150 thousand people. According to public reports,
the sales volume of Cargill Corporation exceeds $ 100 billion, and the annual
income ranges from $ 1-3 billion. It is a global vertically integrated company
that actually controls the chain of production and delivery of food products
to end users. It is often an exclusive supplier of raw materials and ingredients
to other world-famous food giants such as McDonald's, Kraftfoods, Walmart.
In 2013, the company's share in the Ukrainian oil production market was
estimated at 11.0 % and its share in the total export of sunflower oil was
12 %. Now the company's share has decreased (4.6 % of the production of
unrefined sunflower oil due to the loss of Donbas plant) [10].

Delta Wilmar CIS produces today 9 % of refined and 4.2 % of unrefined
sunflower oil in Ukraine. The founder of Wilmar International Limited
is the leader in the processing and trade of vegetable oils in Asia. Today,
Wilmar International Limited is listed among the largest companies by the
value of shares on the Singapore Stock Exchange. Its activities include palm
plantations, edible oil processing plants, special fat production plants, oil
processing products, biodiesel, processing and grain trade. The company's
administrative office is located in Singapore. More than 160 production
facilities are located on four continents. About 67,000 people work at the
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enterprises. Due to the large distribution network the company's products are
supplied to more than 50 countries [11].

The transnational company Bunge (USA) is a leading global company
working in the field of agribusiness and food products. It operates in more
than 40 countries. The number of employees reaches almost 35 thousand
people. Bunge is engaged in the purchase, sale and storage of cereals, it
processes oilseeds, produces sugar and ethanol from sugarcane, processes
wheat, corn, and rice to make ingredients used by food manufacturers. Bunge
also sells fertilizers in South America.

The main assets of Bunge in Ukraine are the Dnepropetrovsk oil extraction
plant, which produces refined sunflower oil under the brand names “Oleyna”,
“Umnitsa”, and an oil extraction plant in Nikolaev with elevators in a number
of regions of Ukraine. In addition to grain and butter sales, the company also
sells plant protection products, seeds.

Thisisnotacomplete list of financial and industrial groups and holdings, which
are dominant today in the oil and fat industry. Significant own financial resources
and access to credit resources, an advanced logistics system, opportunities for
risk diversification create advantages for large business structures.

The imbalance between the amount of raw materials and the processing
capacities of the processing enterprises has significantly changed the strategy
of the behavior of sunflower producers, many of whom use their elevators
to store raw materials. If earlier the raw materials were sold immediately
after harvesting, today agrarians expect the most convenient moment, being
guided by the market conjuncture. It is almost impossible to create sunflower
stocks for several months of processing. To some extent this circumstance
allows small processing enterprises to survive and be present on the market
since the need to accumulate large working capital and use expensive credit
resources has disappeared. Moreover, the importance of another competitive
advantage, independent of the size of the enterprise, has increased — the
proximity to the producers of raw materials.

The change in the strategy of firms' behavior in the oil and fat industry,
caused by increased competition in international markets and negative price
trends, may be associated with the transition of producers to higher price
segments by deepening the processing of raw materials. The main way to
strengthen the competitive positions of the industry in international markets
is the use of innovative solutions.

The use of innovative technologies in agribusiness makes it possible to
increase the efficiency of management by 17-45 % or more. However, only
5-10 % of companies use innovations in Ukrainian agriculture today [12].
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The leader of innovations in the agribusiness of Ukraine in general and
the fat and oil industry in particular is the diversified integrated company
Kernel. Kernel is one of the three largest agricultural holdings in Ukraine.
Its land bank is 390 thousand hectares. The main crops are wheat, corn
and sunflower. In addition, Kernel has the largest network of its own grain
elevators in Ukraine and is the leading operator in the field of providing grain
storage services.

The production chain of the company's enterprises includes: production
of agricultural products, concentration, logistics and international sales
of grain; production of raw and bottled sunflower oil and its sale in the
international and domestic markets.

The business model of Kernel includes: own farming, third parties —
farmers, storage at elevators, plants for processing sunflower seeds,
grain exports, packaged sunflower oil, export terminals. The company's
shareholders are European institutional investors and pension funds.

Innovation plays a key role in achieving Kernel's strategic goals. In recent
years, the company has actively used a number of innovative solutions
that have reduced costs by 10-15 % and significantly improved production
efficiency. In 2011 the company started to implement the elements of precision
agriculture, such as a GPS-controlled soil sampling system, the technology of
differential fertilizer, the spectrophotometry, the technology of mapping yields,
the satellite monitoring of weather conditions and the reserves of available
moisture in the soil. The company is planning to invest 15000000 dollars in
precision agriculture [13].

The company launched such projects as “Mobile Agronomist” and
“logistics of harvesting” in 2016 in order to improve the dispatch system. The
implementation of these projects made it possible for each participant of the
operational process to obtain detailed information on the movement and use of
inventory in the process of agricultural operations. The company has its own
research and development center, where about 1,500 scientific researches are
carried out annually, much of which is unique.

Timely decision making is of particular importance for the agrarian business.
In this regard, one of the most important areas of innovation in the industry
is the construction of systems that help us make decisions based on a large
array of data (including historical data). The creation of such systems for the
effective management of agribusiness with a large bank of land is impossible
without the use of modern IT technologies. Large holdings most often build
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independently their own management systems, but only a few manage to do it
in systematically.

In 2016, Kernel began to develop and implement a large-scale innovative
project to create an integrated information management system for agribusiness
#Digital AgriBusiness, which has no world analogues. #Digital AgriBusiness
is a project of global automation of production processes based on the use
of the best world IT technologies for business management and modern
agronomic practices. Taking into account the lack of ready-made analogues
in the world market, Kernel decided to attract the best Ukrainian companies
engaged in the development of world market software to help them develop
#Digital AgriBusiness.

In addition to the use of technical innovations and development of
new information management systems for production in the conditions of
intensifying competition, the further development of the oil and fat industry
implies innovative solutions in the form of using new niches with great
potential.

The main competitors of sunflower oil today are palm, soya and rapeseed
oils. Their consumption is much higher than other vegetable oils with
significant dynamics of growth up to 2020. Over the past 20 years, palm oil
has become an absolute leader in the market. Its low cost and characteristics
suitable for use in various sectors of food industry have made it possible to
find palm oil in most foods. But scientists have been studying the impact of
palm oil products on human health for more than a decade and have been
discussing the negative impact of Trans fats on human body, particularly of
Palmitic Acid highly presented in the palm oil. A new law was adopted in
the European Union and the level of monochloropropanediol molecules in
food has been taken under control starting 2017. Accordingly, palm oil will
gradually reduce its role. Today such large companies as Unilever and Nestle
are beginning to change recipes to find a replacement to this oil. They do not
want to produce food with carcinogens.

In the EU, the number of Trans fats in products is limited up to 5 %,
and in Denmark is up to 2 %. This limitation is for manufacturers and
exporters. Starting December 2016 it has become obligatory in the Eurozone
to give detailed information of the product nutritional value on labels,
show in descending order which specific components were used during the
production. Saturated fatty acids must be mentioned separately [14].

The moment Palmitic Acid becomes a well-known risk, consumer demand
in the food industry is expected to change. Therefore, experts expect constant

125



ISSN 2413-9998  PunkoBa eKOHOMIKa: CydacHa Teopis 1 mpakTuka yrpasmiHas. Tom 16. Bum. 2 (36)

growing demand for sunflower oil. Sunflower is an organic product. It does
not have genetically modified industrial varieties. In contrast to soya, rape
and corn, it develops exclusively as a result of breeding. And this means that
vegetable oil falls into the niche of environmentally friendly crops. The need
for organic products makes it even more attractive.

Therefore, the production of high-oleic oils is a new promising niche in
the market for fat and oil products, the oleic acid content is at least 82 % in
the seeds of high oleic sunflower, while in the seeds of the usual one this
number varies between 20-27 %.

High oleic sunflower oil, compared to other edible oils, has the highest
content of vitamin E, which is a natural antioxidant and strengthens human
immunity, reduces the risk of cancer and cardiovascular diseases. Shelf life
of high-oleic oil is four times higher than that of traditional oil. It has a lot
of health benefits; it can compete with olive oil and replace palm oil in 70 %
of cases.

EU countries produce 50 % of high-oleaginous sunflower varieties (mainly
in France, Spain, Hungary and Romania). At the same time, the high-oleic
sunflower occupies in these regions only 2-3 % of the total area. In Ukraine
it is 5% of the area. The production of this product is growing, although
slowly: if 5 years ago it was about 7-8 % of the total mass of sunflower oil
production, then now it is already 12 %.

Researchers predict a further growth of the segment: the projected
annual world increase in high-oleaginous oil consumption should reach
6.5 %, the deficit for high oleic oil in the EU countries will increase
threefold by 2020 [15].

The oil and fat complex is one of the leading economic sectors of the
Ukrainian industry, primarily due to export potential. The demand for
vegetable oils in the world is higher than the growth rate of gross product per
capita. The development of fat and oil production in Ukraine has significant
prospects for domestic consumption and meets the demand in the world
market. This is due to a number of factors, which include: favorable soil
and climatic conditions for oilseeds cultivation on the territory of Ukraine;
reorientation in the nutrition structure of the population from animal fats
to vegetable oils; steady price increase for traditional types of energy; a
growing number of enterprises in the fat and oil industry of Ukraine, etc. In
such conditions, the problem of competitiveness of enterprises in the fat and
oil industry acquires a special urgency.

In order to strengthen the competitive positions of the fat and oil industry
enterprises on the domestic and world markets, it is necessary to conduct a

126



Market economy: modern management theory and practice. Vol. 16. Issue 2 (36) ISSN 2413-9998

number of activities, the main ones are: (1) technological re-equipment of
production and application of modern technologies for oilseeds processing;
(2) expanding the range of fat and oil products; (3) realization of science
based development strategies of these enterprises; (4) automation and
modernization of production processes in an enterprise; (5) implementation
of energy-saving measures; (6) improving utility features and creating new
(environmentally friendly) products; (7) creation and implementation of
innovations at enterprises, etc.

10.
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JIOLICHT Kade[pu EKOHOMIKH Ta YIPaBIiHHS
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B3AEMO3B'SI30K KOHKYPEHTHOI CTPYKTYPHU
PUHKY TA IHHOBALIIMHOI AKTUBHOCTI ®IPM
OJIIMHOKUPOBOI TAJY3I

VY crarTi po3mISIHYTO CydacHMH CTaH OJIHHOXKHPOBOI ramy3i 3 mo3uuii ii
KOHKYPEHTHOI CTPYKTYpH, BH3HA4€HO OCHOBHI IpoOneMu ii po3BUTKY B VYKpaiHi.
BceraHoBiIeHO, 10 ONIIEXKHAPOBHI TMIJKOMIUICKC € OJHUM 13 HaWNepCIeKTHBHIIINX
CEKTOpiB HaI[lOHAJIbHOI EKOHOMIKH, SIKMH Mae IOTYXKHUM pecypcHUil norexuian. Bin
MTOBHOIO MipOt0 3a0e3Ieuye nmoTpedu BHYTPIIIHROTO PUHKY B OJIIEKUPOBIH POIYKIIi Ta
J103BOJIAA€ 3ilicHIOBaTH 1i excropT. BaxuBa poiib bOro cekropa y ¢hopMyBaHHI GOHITY
CIIOKMBAHHSI, BUPIIICHHI MPOOIeM BHYTPIIIHBOT MPOJOBOJIBIOT Oe3MekH, 3a0e3eueHHi
BQJIIOTHHX Ta IOJATKOBHX HAJXO/PKCHB, a TAKOXK Y BHPIIICHHI CONIabHUX MPoOiIeM
Yyepe3 CTBOPEHHS 3HAYHOT KIJIBKOCTI pOOOYMX MICIb B OJIEKMPOBOMY ITIIKOMILIEKCI Ta
CYMIXKHHX TaTy3sX.

lay3b Ma€e BUCOKHI piBEHb MOHOIIOMI3AILIT, OUIBIIICTD MiIPHEMCTB BXOASATH
JI0 CKJIaTy BEIMKHX KOPIOPATUBHUX arpOINpPOMHUCIOBHX (DOPMyBaHb, arpOXOJIANHTIB Ta
TpaHCHAIIOHATIBHUX KOMIaHIH.
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B ocraHHI pOKM KOHKYPEHIlSI Ha CBITOBHX pPHHKAaX POCIMHHHX OJIiH
3aroctpmiiacs. Komrurexe mpoGiieM, BUpINIEHHS SKHX 0Oarato B YoMy BH3HaYaTHMe
PO3BHUTOK OJIIHOKHUPOBOI rayly3i B JIOBITOCTPOKOBIM IEPCIEKTHBI, MOB'SI3aHUN SIK 31
30UIBIIEHHSM CUPOBUHHOI 0a3H 1 pO3MIMPEHHSM BUPOOHULITBA PI3HUX BUMIB ONIMHUX
KyJAbTYp, TaK 1 3 MOJCpHI3alli€l0 1 HapOIIyBaHHSAM BHPOOHHYMX TOTYKHOCTEH Ha
OCHOBI JIOCATHEHb HAyKOBO-TEXHIYHOIO IIPOrpecy, po3poOKOX HOBOI IHHOBALiHO-
IHBECTHIIIHOT cTpaTerii (JOpMyBaHHS ray3eBHUX KOHKYPEHTHHX TepeBar MiJnpueMCTB
OJTIHHOXHPOBOI IIPOMHCIIOBOCTI IIIXOM YJIOCKOHAJICHHSI KOHKYPCHTHOT ITOJTITHKH.

KirouoBi cioBa: arpo0i3Hec, ONHHOKHPOBA MPOMHUCIIOBICTh, IHHOBAIliHA
aKTUBHICTb, OJIITONONICTUYHA CTPYKTYpa, CTpaTeris NOBeAiHKU (ipMH, LIHOBUN TPEHI,
EKOHOMIYHa KOH'IOHKTYpA.
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B3AMMOCBS3b KOHKYPEHTHOM CTPYKTYPBI
PBIHKA 1 UTHHOBAIIMOHHON AKTUBHOCTH ®UPM
MACJIO)KAPOBOM OTPACJIA

B crarbe paccMOTPEHO COBPEMEHHOE COCTOSHHE MACIOKUPOBOH oOTpaciu
C IO3UIMU €€ KOHKYPEHTHOH CTPYKTYpbl, ONpEIEICHbl OCHOBHBIE IPOOJIEMBbI ee
pa3BUTHUs B YKpauHe. YCTaHOBJIEHO, YTO MACJIOAKUPOBOIl MOAKOMILIEKC SBIAETCS OAHUM
13 CaMbIX IIEPCHEKTUBHBIX CEKTOPOB HAIMOHAIBHOH SKOHOMHKH, KOTOPBIH HMeEeT
MOUIHBIN pecypcHblii moreHnuan. OH B MOMHOM Mepe oOecreunBaeT NOTPeOHOCTU
BHYTPEHHEI0 pbIHKA U IO3BOJSIET OCYILECTBIATh SKCIOPT MPOAYKUUH. Baxna
ero poib B (GopmupoBaHuM (POHIA HOTPEONICHUS, PELIEHUM [POOJIeM BHYTpEHHEH
IIPOJOBOJILCTBEHHOM  0€30I1aCHOCTH, OOECIIEUEHUM  BAJIOTHBIX M HAJIOTOBBIX
HOCTYIUICHUH, B pELIEHUH  COLMAJbHBIX 3a7ad IyTEM CO3JaHHUsA 3HAYUTEILHOIO
KOJIM4EeCTBa pabo4uX MECT B MACJI0AKHUPOBOM HOIKOMILIEKCE U CMEXKHBIX OTPACIIAX.

OTpaciab UMEET BBICOKUIl ypOBEHb MOHONOIM3ALUM, OOJBIIMHCTBO
OpeANpUsITUl BXOZAT B COCTaB KPYNHBIX KOPIIOPATHBHBIX AarpONpPOMBIIIICHHbBIX
(dbopMupoBaHuil, arpoXOIIUHIOB U TPAHCHAILIMOHAJIbHBIX KOMIIAHUH.

B nocnenHue roabl KOHKYpPEHIMS Ha MUPOBBIX PhIHKaX PacTUTEIBHOIO Macia
oboctpuiack. Komieke npo6ieMm, pelieHre KOTOpbIX OyleT BO MHOIOM ONpPENeNsTh
pasBUTHE MAacCIOKUPOBOH OTpaciyd B JOITOCPOYHOM IEPCIEKTHBE, CBA3aH KaK C
YBEIMYEHHEM ChIpbeBOH 0a3bl U paclIMpEeHHEM IPOM3BOJCTBA PA3IMUYHBIX BHUIOB
MAaCJIMYHBIX KYJIBTYp, TaK U C MOAEPHHU3ALUEH M HapallliBaHHEM IPOU3BOACTBEHHBIX
MOIIHOCTEH Ha OCHOBE JOCTHXXEHUH HayYHO-TEXHHYECKOTO Iporpecca, pa3padoTkon
HOBOM MHHOBAL[MOHO-UHBECTHLMOHHONW cTparerud (OPMHUPOBAHUS  OTPACIEBBIX
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KOHKYPEHTHBIX NIPEUMYIIECTB NPEANPUATHI MacI0-)KHPOBOH IPOMBIIIIICHHOCTH IyTeM
COBEPILECHCTBOBAHUS KOHKYPEHTHOH MTOJUTHKH.

KiroueBbie ciioBa: arpoOM3HeC, MAaciIOKUPOBas —IPOMBIIILICHHOCTS,

MHHOBAIIMOHHASl aKTUBHOCTH, OJIUTOIOJIMCTUYECKAs CTPYKTYpa, CTpaTerus IOBEeICHUS
(bUPMBIL, IIEHOBOH TPEH I, SKOHOMUYECKast KOHBIOHKTYPA.
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