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THTPAITPEHEPCTBO SIK EOPEKTUBHA ®OPMA
PO3BUTKY IHHOBAIIIMHOI JISITBHOCTI:
OCOBJIMBOCTI 3ACTOCYBAHHSI TA MEXAHI3MHA
PEAJIIBAIII

VY cydacHHX yMOBaxX TOCHOAPIOBAHHS Cy0’ €KTH MiANIPUEMHHIITBA, 100 3aTHIIATHCS
YCIIITHUMH, 3MYIISHI OIIEPaTUBHO PearyBaTH Ha BUKJIMKU Ta 3MiHH 30BHIIIHBOTO CEPEIOBH-
ma. SIk moka3ye ImpakTHKa, O)KUBHTH Oi3HEC Ta aJanTyBaTH HOTO 10 HOBHX BHMOT 1 3arpo3s
HaBKOJIMITHBOTO CEPEeIOBUIA 3/1aTHE BHYTPINIHE HignpueMHUNTBO. CaMe BOHO pPOOHTH 3po-
CTaHHS MOJKJIUBHM, POOJISTIN 3MiHM NPUHHATHUMU. Pa3oM 3 THM, BOHO J0roMarae mianpueM-
CTBaM BIIPOB/DKYBATH IHHOBaIil, MOKPAIIyBaTH BHYTPIIIHIO MPOAYKTUBHICT, palliOHAIHHO
YIPaBISATH TPOIIOBHMH MOTOKAMH Ta 3aJIMIIATHCS MOIepeny KOHKypeHTIiB. BuxoBaHHs BHY-
TPIIIHIX MIANPHEMIIB BEJe 10 TMOCTIHHOTO OPraHi3amiiHOrO PO3BUTKY. 30KpeMa, 3aTydeHHS,
PO3IMIMPEHHST MOXKIIMBOCTEH CIIBPOOITHHKIB, aBTOHOMISI pOOOTH Ta BilIIOBIHA CHCTEMa BH-
Haropojayu JI03BOJISIOTH MpaliBHUKaM CTBOPIOBATH IHHOBAIiHHI ie1 Ta BUKOPHCTOBYBAaTH iH-
HOBaMiiHI MOMJIUBOCTI, SIKi 3MIIHIOIOTH JIOBFOCTPOKOBY CTpaTeriuyHy e()eKTHUBHICTH Cy0’€K-
TiB MiANPUEMHHIITBA.

KuiouoBi ciioBa: iHTpanpeHepcTBO, iHTpanpeHep, MiANTPUEMHHITBO, IiIIIPHEMENb.

Beryn. CuctemHuii aHasi3 eBOJIOIIT MONISA/IB HA MIANMPUEMHHUIITBO Ja€
3MOTY BHUJIUINTH YiTKY TO3MIII0 BUSHUX IIOJI0 HOTO IHHOBAIIMHOT (TBOPUOT)
pomi. HaykoBi ocHOBH gaHoro miaxony me y XIX cr. 3akiaB mpeicTaBHUK
HiMenpKoi Kimacuunoi mxomu Moramn ¢on Tionen (Johann Heinrich von
Thiinen). Buenwuii BBa)kaB MIANPUEMIIS HOBAaTOPOM, a MIiANPUEMHUIILKUN
JIOX1JI — BHHArOpOJOI0 3a IMiIMPUEMHUIIBKUN PU3HMK Ta MiANPUEMHHIIEKES
MHUCTETBO (BMiHHSI peaji3oByBaTH HOBOBBe/ieHHs) [ 1, c. 415].

3rofoM HOBAaTOPCHKUHU MiAXiM A0 PO3MIALY MiANPHEMHHIITBA PO3BHUHYB
aBCTpO-aMepHKaHChKHil exoHomicT Mosed Illymmerep (Joseph Alois
Schumpeter). V cBoiit npaii «Teopis ekoHOMIYHOTO pO3BUTKY» (1911) Bue-
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HUH BUCBITJIUB MPUHLUIIOBO HOB1 PHCH MIAMPUEMIIS, IO CTAIN PYIIiEM €KO-
HOMIYHOTO 1 HayKOBO-TexHiuHOTO nporpecy B XX ct. g Hymnerepa, mis-
MpHEMEIb — OCOONMBA JIIOAWHA, sKa Ji€ HETPAIUIIIHO, IHIIIIOE Ta
peaitizoBye BiacHi ifei, To0To BnpoBamKye iHHOBaMil [2, c. 9]. OcranHi, 3a
CJIOBAaMM BYCHOTO, BIJIMIHHI BiJi TEXHOJIOTIYHOTO BUHAXOMdYy, aJl’KE€ OXO-
IUTIOIOTh T1’SITh BHIAAKIB («HOBUX KOMOiHAamii»): BUPOOHUITBO HOBOTO
(pawnime HeBigoMoOro) Giara abo CTBOpEHHS HOBOT SIKOCTi OJiara; 3ampoBajiK-
€HHSI HOBOTO METOy BUPOOHHIITBA Y HOBUX CIIOCOOIB KOMEPLIHHOTO BHKO-
pHUCTaHHsI TOBapiB; BIIKPHUTTS Ta OCBOEHHS HOBOTO PUHKY 30yTy; BiAKPHUTTS
HOBOTO JDKepeiia OTpUMaHHs Ta/abo MocTauaHHs CUPOBUHU M HamiB(aOpu-
KaTiB; BIIPOBaKEHHsI HOBUX (HhOpM opraHizaiii BUpOOHWITBA YW YIpaBIIiH-
Hi [3, c. 84-85].

lymmnerep AOTPUMYETHCS TYMKH, IO MiANPUEMENb HIYMM HE PU3UKYE;
PHU3MUK — (YHKIIS BIacHHUKA KalliTanly, sIKHi 3a0e3neuye mianpueMis GiHaH-
COBUMH 4M iHIIUMH pecypcamu. OKpiM LBOTO, BYCHUH YITKO PO3pI3HIE
¢GyHKIIT BUHAXiIHUKA, SIKUH TeHepye imei (BUsBIsIE «HOBI KoMOiHamii») Ta
MIIPUEMIIS, KU PEeali3oBYe IIi i71e] Ha PUHKY 3 KOMEPIiHHOW MEeToM [4,
c. 171-173].

Mornsaau lllymnerepa mo 0 iHHOBAILIMHOTO XapaKTepy MiIPUEMHHUIITBA
miATpUMaB BioMuil amepukanchbkuil ekoHoMmicT @Dpenk Haiir (Frank
Hyneman Knight). Buenuii, six i Llymnerep, ToTpUMyeThCSI AYMKH PO
HEOOX1IHICTh po3MeKyBaHHS QYHKUIT miaAnpuemns Ta QyHKIIT BUHAXITHUKA
(mayxkoBIg-mociigHuka). Coro mo3utiito ®. HaliT o0rpyHTOBY€E peaizaliiero
MiANMPUEMHHLITBA B YMOBaX HEBU3HAYCHOCTI, 32 SKUX HEMOXIIMBO Harepen
CIPOTHO3YBaTH PE3yNbTaTh AisUIbHOCTI YW TMOBHICTIO OyTH BIICBHCHUM B
ycmixy. Haiit Hamomsrae, mo minpueMenb, MI00 3aJIAIIATUCS YCIIITHUM,
MOBUHEH MOCTIHO pearyBaTy Ha 3MiHM 30BHIIIHLOTO CEPEIOBUINA, HamMara-
THCH 1X mepegdauaTy Ta MpuKiMaTH yci MOXKIIMBI HACHiAKH, TOOTO OyTH TOTO-
BUM JI0 pU3HKY [5, c. 128—-129].

BapTo 3a3HaunTH, 110 IHHOBAIIMHUHN TIAXI 10 BUBYCHHS ITi{IPUEMHUII-
TBa i ChOTOJIHI € OJHUM i3 0a30BUX B €KOHOMIiuHilM Hayili. [IpeacTaBHUKM
PI3HMX EKOHOMIUHMX IWIKIT Jieail 4acTillle aKIeHTYHTh yBary Ha 1HHO-
BallidHIN CKJIAJOBIH MigMpUEMHUIITBA. BaxIuBICTh akTyai3ailii 0CTaHHbOI
MOSICHIOETLCA 1i 0COOIMBOCTAMH Ta 3HaYeHHSM. SIK Bimomo, IHHOBaIfiliHa
CHIPSIMOBAHICTh MiANPHEMHHUIBKOI AisUIBHOCTI 3abe3neduye cy0’ekTam Toc-
MOAAPIOBaHHS KOHKYPEHTHI MepeBar, 3MIIHIOE X pUHKOBI o3uii. Pasom 3
THUM, BOHA BUCTYTIA€ MIPIOPUTETHUM HAIPSIMOM €KOHOMIYHOTO PO3BUTKY Kpa-

10
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THM Ta BU3HAYaIBHOIO OPMOIO pealtizallii Hal[ioHAILHUX 1HTEPECiB.

B exoHoMiuHi#l HayIll KJIIOYOBOTO 3HAYeHHs HAOyBa€ JyMKa, IO iHHO-
BaI[ifHUI PO3BUTOK Cy0’ €KTa MiIIPUEMHHUITBA 3aJICKUTH Bil TOTOBHOCTI Ta
3JIaTHOCTI MOT0 MpaIliBHUKIB TeHEPYBaTU HOBI iJiel Ta BTIIFOBATH B )KUTTS 1H-
HOBAIIiiHI MPOEKTH. Y I[LOMY aCIIEKTI JOIIJIBHO 3rajlaTH PO BiTHOCHO HOBE
SBHIIE, 10 BUHUKAE B MEXaX YMHHOTO MiJIPHUEMCTBA, — IHTPAIPEHEPCTBO
(BHYTpILIHE TiAMPUEMHUITBO; MiANMPHUEMHHUITBO B paMKaxX iCHYIOUHX Op-
raHizarfii). Horo mosiBa 3YMOBJICHa aKTHBI3aI[i€l0 TBOPYOTO MOTCHIIATY
MpaliBHUKIB, X 3AaTHICTIO TEHEPYBaTH Ta PEai30ByBaTH BIACHI iHHOBALii-
Hi TPOEKTH, MiABHIIYBaTH €(EKTHBHICTh BUKOPHCTaHHS pECypciB Iif-
MPUEMCTBA, & TaKOX OINEpPaTHBHO pearyBaTH Ha 3MiHM B TOTpedax
CTIO)KUBAYiB.

AHaJi3 ocTaHHiX goc/igxkens Ta myoaikauniil. He3Baxkarouu Ha Te, 1m0
THTpaNpeHepCTBO SBISETHCS BIIHOCHO HOBUM SIBHILEM, HOTO POJIb, 3HAUCH-
HSl Ta OKpPEMI acleKTH MOCTIiHO nepeOyBaroTh y EHTPl yBaru 6ararbox Ha-
YKOBIIB. B paMkax BHCBITJIEHHS KOHIENTYaJIbHUX MiIXOJIB 10 iHTpampe-
HEpCTBa JIONUIBHO 3rajary npaili b. Autondiua (B. Antoncic) ta P. Xicpiua
(R. Hisrich) [6], I. ITinmora (G. Pinchot III) ta E. ITinmot (E. Pinchot) [7],
. Kyparka (D. Kuratko) Ta /. Koana (J. Covin), P. [Ipana (R. Prada) [8],
b. ®imepa (B. Fischer) [9] Ta iH.

[Morpu BaroMicTh Ta pe3yJlbTaTHBHICTh 3a3HAYCHUX HAYKOBUX HAIpallio-
BaHb, OKpEMi MUTaHHS IHTpaNpeHEepCTBa MOTPeOyIOTh YTOUHEHHS Ta MO-
JaBIIOTO BUBYCHHSI.

MeTo10 poGOTH € BHCBITIIEHHS OCHOBHHX 3acajJ Ta MEXaHi3MiB pe-
anmizalii iHTpanpeHepcTBa sSK OCOOMUBOI (opMH pPO3BUTKY iHHOBANiHHOI
JiSUTBHOCTI cy0’ €KTiB i AIPUEMHUIITBA.

Buxkiaa ocHoBHOro Marepiajy aocii:keHnsi. BBaxaetbcs, mo ymep-
1Ie TOHSTTS IHTpanpeHepcTBa Oyno MPEACTaBICHO aMEPHKAaHCHKUM IO-
apyxoksim [ipdopaom Ta Emizaber Ilimmor (Gifford Pinchot III and
Elizabeth Pinchot) y mpaui «BHyTpilIHEOKOpIIOpaTHBHE MiAIPUEMHHIITBOY
(1978) [10; 11]. CeiToBa mpakTHKa MOKa3ye, 1110 JaHa Mpars € OCHOBOI Ha-
YKOBHUX JtociipkeHs He nuiie [ [TinnioTa Ta Horo qpy>KWHH, a TAKOXK 1HIITUX
HaykoBIiB. Cam [TiHIIIOT eTaabHO BUCBITIIMB Ta OOIPYHTYBAB IHTpanpeHep-
CTBO Yy CBOill mepuIiii caMOCTiiHIli KHU31 «[HTpampeHepcTBO: YOMY BaM He
NoTpiOHO 3ajuImaTé Kopropamioo, mob craru mianpuemiem» (1985). B
iHTepmpeTanii aBTopa, iHTPalpEeHEPCTBO — 1€ PEBOJIOLIMHA CHCTEMa aKce-
Jiepallii iIHHOBAIlii yCeperHI BEJTUKUX KOMITaHIl MUITXOM KPaloro BUKOPH-
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CTaHHS MiIPUEMHHUIIBKUX 3MI0HOCTEH TXHIX MPaliBHUKIB [7].

Cooromui 0arato MmiJIPUEMCTB 3aCTOCOBYIOTh IHTPApPEHEPCTBO 3
pi3HUX npuyrH. Po3KkpHBalouu TBOPUYMIA MOTEHIia)l CBOIX MpPAaliBHUKIB 1 Aa-
FOYH BOJIIO 1HHOBAIIISIM, IiITPUEMCTBO MAa€ MOXJIMBICTh BUSBUTHU HOBI 171€i,
BHECTH HOBHUH CIIOCI0O MUCJICHHS B OpraHi3allilo Ta BiJIKPUTH HOBI JKepena
3pocTaHHs. 3a0XOUYIOUH KEPiBHUKIB MPOEKTIB, KEPIBHUITBO MiINPUEMCTBA
Ma€ 3MOT'Yy BU3HAUWTH MOTCHIIIMHI iIHHOBAIIWHI TaJIaHTH, 10 y 3arajbHOMY
CHpHsi€ 3MIITHEHHIO KOPIIOPaTUBHOI KYJIBTYPH, PO3BUTKY KOJEKTHBHOTO PO-
3yMy Ta 3arajilbHOMy JOOpOOYTY CHiBpPOOITHHKIB MiANPHEMCTBA. 3aBISIKH
BITPOBAKCHHIO MPOIECIB, PO3POOICHUX Il BHYTPILIHBOTO MiANPUEMHHII-
TBA, CHIBPOOITHUKH MOXKYTh TPOLIBITATH Y CTBOPEHHI HOBUX MPOEKTIB 1 3a-
JUIIATUCS MOTUBOBaHMMHU. Lle Takok epeKTHBHUI cmoci0 i mignpueM-
cTBa 30epertu cBoi HailOiNbII iIHHOBAIIIIHI €IEMEHTH Ta YHUKHYTH BiTOKY
TamaHnTiB [12].

B pamMkax iHTpanpeHepcTBa HpalliBHUK MTiANPUEMCTBA, SIKUH 34aTeH TeH-
epyBaTH Ta peati3oByBaTW BJAcHI ifiel BUCTyIae BHYTPIIIHIM MHiAMPUEM-
uem — inTpanperepoM. [1o cyTi iHTpanpeHep — e MpaiBHUK MiIIPUEMCTBA
13 MiANPUEMHHUIIBKUMH 3I0OHOCTSIMH, SKHMI BiJIIIOBIA€ 3a PO3POOKY 1HHO-
BalliiHUX 1/1ed, MPOAYKTiB a00 mociyr. BiH caMOBMOTHBOBaHUA, IPOAKTHB-
HUU Ta OPIEHTOBAHMIA Ha JIil; BOJIOJIE JIIIEPCHKUMU SKOCTSIMH Ta iHHOBAIIiH-
HUM OaueHHSIM, MUCIUThL HecTtaHgaptHo [14; 15]. Pasom 3 Tum, BiH
TBOpYMH, KpEeaTUBHHUM, BOJIOJIIE€ ITMOOKUM 3HAHHSM BHYTPIIIHIX 1 30BHIIIHIX
oOctaBuH, Mae mpodeciiiHuil Kpyrozip. BiH He Bimkuaae ampoOoBaHi
BapiaHTH pillieHb, aje CXWIBHUH 10 TpH, iHIMIaTUBHUHA Ta HemepeabdayyBa-
Huli. PoOyissiun BUKIIMK 3acajaM 1 MPHUHIMIAM MiIIPUEMCTBA, IHTpAIpEHep
Mae IIaHC CTBOPHUTH IIOCH HOBe [15, c. 134].

OcHOBHE 3aBJaHHS IHTpampeHepa — MiIBUIIMTH CTiIHKICTh Oi3Hecy Ta
JOTIOMOT'TH HOMY BHIIEpEIUTH KOHKYpEHTIB. [HTpanpenep 3Hae, Mo HeBrada
HE Ma€ 0cOOMCTHX BHUTparT (Ha BiAMIHY Bi MIANPHEMI), aXKe MiANPHEM-
CTBO NOKpHBA€ 30MTKH, sIKi BAHUKAIOTh uepe3 HeBaauy. PazoM 3 TuM, iHTpa-
MpeHep, SK MPaBUIIO, MAE Y CBOEMY PO3IOPSIKEHHI yCi pecypcH Ta MOXKIIU-
BOCTI mignpuemcTra [11].

BapTo 3a3HaunTH, 110 IHTpANIPEHEP BIAPI3HAETHCS BiJ KJIACHYHOTO Mij-
npuemus. B 000x pi3Huii piBeHb (OKycyBaHHS y poboTi. Y Toi yac sk mif-
MpHEMEIh TIependayae OpraHi3alliio MmiIIPUEMCTBA BiJl TOYATKY JO KiHIIA,
Oepe Ha ceOe pU3UKH 3a 3MIMCHEHHS JiSUILHOCTI, TO IHTpanpeHep — peaizo-
BY€ BJIacHI iHHOBalilHI MpoekTu (0e3 OyIab-SKOrO PHU3HKY, MOB’S3aHOTO 3i
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CTaTyCOM MiJIPUEMIIS) B paMKaxX iCHYIOUOTO ([il040ro) MiANPHEMCTBA, SKE
oMy HE HaJIeXKHTh, ajic HAJIa€ PeCypCH Ta MOMJIMBOCTI, HEOOXIIHI JuIsl 1X
peanizariii.

JeranpHa xapakTepucTHKa BiAMIHHMX O3HAaK iHTpampeHepa Bil IMif-
MIPUEMIIS HaBeleHa B Ta0. 1.

Tabmuus 1
OcHoBHI BiAMiHHi 03HAaKH iHTpanpeHepa Ta mignpuemMus
O3naka InTpanpenep Hinnpuemens
Craryc HalMaHWH NpaIiBHUK BJIACHUK Oi3Hecy (IIiInpremMcTBa)
Lini 3IICHIOE peaizallifo BIaCHHX iZiell | 3AiHCHIOE AisUTbHICTD 3 METOIO OT-
(3aBmaHHA) YH IHHOBAaliHUX MPOEKTIB B MEKaX |pPUMAaHHS €KOHOMIYHOI BUTOIH —

ICHYIOUOTO MiJNPHEMCTBA 3 METOI0 | IPHOYTKY
BU3HAHHS Ta OTPUMAHHS BHHATOPO/IX

PiBeHb Bpaxy- |He TypOyeThbCst IpO PU3HKH MiJl- Oepe Ha ceOe PU3NKY 3a 3IiCHEH-
BaHHS PU3UKIB |MPUEMCTBA, ajie TOTOBHH OpaTu Ha HS JISTTBHOCTI Ta peaizalilo ycix
cebe BiAMOBIIANBHICTD 3a peaTi3allifo | IPOEKTIB B paMKaX BIACHOTO ijI-
3aBJJaHb B MEXaX BJIACHOTO IIPOEKTY |NPHEMCTBA; TOTOBUH JiSATH B yMO-
Ta BIIMOBUTB BiJl 4OTOCh LIHHOTO BaX HEBH3HAYEHOCTI

Ui ceOe (HampuKiIaz, pemyTalii,
qacy)

MoxxnuBoCTI | Ut peari3anii BIaCHUX iei um iH- | u1s peamizarii pirnens (inei uu
BUKOPHCTAHHSI |HOBAIiffHUX MPOEKTIB BUKOPHCTOBYE |IPOEKTIB) BUKOPHCTOBYE BIACHI
pecypciB pecypcH miAnprueMcTBa pecypcu abo pecypcH 30BHIIIHIX
(migmpuemis) iHBeCTOpiB

Jhxepeno: po3pobIeHO aBTOPOM

[Mompu BiAMIHHOCTI, iIHTpaNpeHepH Ta MiANPUEMIII MAIOTh 0arato CIijib-
Horo. OOOM mpUTaMaHHE JiJEPCTBO, MOMIOHI HABUYKU Ta MHCICHHS [14].
Po3risiHeMO KOXKHY 13 3a3HaYCHHUX O3HAK JCTANIBHIIIIE,

1. JlinepctBo. BHyTpimHi mignpueMili B mpoLeci BUKOHAHHS MPOEKTY
KEpyIOTh KOMAaHJOIO CIIiBPOOITHUKIB 1 Pi3HMMH MigpO3AiTaMH BCEpeIUHi
mianpueMcTBa. TakuM YMHOM, IHTpanmpeHEpH MaloTh BiAMIHHI Jijepchki
SIKOCTI, OCKUIBKM BOHH CIIUIKYIOTBCSI SIK 3 WICHAMHU CBO€I KOMaH/U, TakK 1 3
KepiBHUKaMH MignpueMcTsa. [lifnpruemii Takok BUKOHYIOTh POJib JIiAEPiB,
Oepyun Ha ce0e BiAMOBIIANBHICTD 32 CBilf HOBHIA Oi3Hec a0 MpoAyKT. Xoua
JesiKi MiJIpUEMIIi TOYMHAIOTH CBOi HOBI BEHUYPHI IPOEKTH CaMOCTIHHO, Jie-
SIK1 OYOJIOIOTH HEBEJIMKY KOMaHIY.

2. HaBuuku. YcmimHi iHTpanpeHepy Ta MiANPHEMII MarOTh MOMiOHI Ha-
BUUKK. Hanpukmaz, iHTpanpeHepcTBO Ta MiANPUEMHUALITBO BUMAraloTh KpH-
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TUYHOTO MHUCIICHHS, YIPaBIiHHS PU3UKAMH, JIiAEPCTBA, CIUIKYBaHHSI, TIPHIii-
HATTS pPIlICHh Ta MApKETHMHTOBMX HABMYOK. Y TOH 4Yac SK BHYTPIIIHIH
MiANPHEMENb MPALIOE Y BETHKIN QipMi, a MiAnpHeMenb Kepye BIacHUM 0i3-
HecoM, o0OuzBa 30cepe/keHI Ha 3pOoCTaHHI Oi3Hecy, TOMYy MOTPeOyIOTH
AHAIITUYHAX HAaBUYOK Ta IHHOBAI[IMHUX 1€,

3. Mucnenns. SIk BHyTpIilIHI TiANPHEMII, TaK 1 MANPUEMIII MAOTh Ha
METi iHHOBAIil Ta TBOPYICTh; OTKE, Y HUX CXOXe poboye MUCIIEHHS. Bynb-
sKa TBOpYA [10CaJia BUMAarae THyYKOCTi Ta alalTOBaHOCTI. 31aTHICTh 10 aja-
nTamii € KIF0YOBUM aKTUBOM JJISl IHTPAIIPEHEPCHKOTO Ta MiAPUEMHHUIIBKOTO
pobodoro cepepoBumia. BHYTpilHI TiANPUEMII Ta MANPUEMII YaCTO CTH-
KalOThCA 3 MEPEIKOAaMH, KOJIM HAMararoThCsl CTBOPUTH HOBUH MPOAYKT; Ol
HaK MiJ 9ac OUX HeBJIay BHYTPIMIHI MiANPUEMII Ta MiANPHUEMII BUPIIIYIOThH
npoOIeMu 715l HOBOTO pillleHHs. | BHYTpIlIHI mianpueMIti, i mianpuemmi ta-
KO PO3MNISIIAI0Th HEBAAdl SIK MOXIIMBICTH JJISl HAaBYaHHS Ta 3POCTAaHHS.
Jlume aeski MpOEKTH 3aBEPIIYIOTHCS YCIiXOM, aje Ai3HaBIIMCH MPO Te, IO
MIIJIO HE TaK, TO3BOJUTH KPAIIe MiJroTyBaTUCS 10 MalOyTHBOTO.

Sk mokasye OCBif, st Cy0’€KTIB MiAIPUEMHHUIITBA BAXKIIUBO BU3HABA-
TH 1HTpanpeHepiB. BincyTHICTh CHpHSHHS PO3BUTKY BHYTPIIIHBOTO TMij-
MPUEMHUIITBA 200 BU3HAHHS MPAI[IBHUKIB, SKi JIEMOHCTPYIOTh IHTpanpeHep-
CBKMH  JAyX, MOXe 3aBiard wmkoaud  mignpueMcTBy. Cy0’extn
MiANPUEMHHLITBA, SKi 3a0XOUYIOTh 1HTPANpPEHEPCTBO, OTPUMAIOTH BUTOAY,
OCKIJIBKH I1€ BEJIC /10 HE3aJIE)KHOCTI, aBTOHOMIT Ta yCHiXy MiANpUEMCTBA. 3a-
rajJoM BH3HaHHS, 30€pEeKCHHS Ta MOTHBALlis iHTparnpeHepiB CHpUse iHHO-
BallisiM Ta 3pOCTaHHIO. [liAmpreMcTBa, SIKIi HE MPOCYBAIOTh IHTpaNpeHep-
CTBO, PU3UKYIOTh BTPAaTUTH BHYTPIMIHIX mianpueMiiB. OcTaHHI MOXYTb
NepelTH 10 1HMKX MiANPUEMCTB abo, K 3PEITOI0, MTOYaTH MPALOBaTH «HA
cebe» (BUKOPHCTOBYIOUHM JTOCBIJ, OTPUMaHUi Mij 4ac poOOTH HA MiAMPHEM-
CTBI) Ta IO>KMHATH TUIOJU CBOET HAIOJIETIIMBOI Npalli 3aMiCTh TOTO, MO0 J0-
3BOJIMTH iHILIN OpraHi3alii OTpuMary npuOyTOK Bij cBOIiX ineii [13].

Sk mokasye MmpakTuKa, iHKOJIH OyBa€ NOCHTH CKJIaJHO BU3HAYUTH BHY-
TPIWHIX MiANPHEMINB. SK NpaBuilo, Li MPaliBHUKK MOYMHAIOTH CAMOCTIM-
HO, BOHU BOJHOYAC aMOITHI Ta IIJIECIPSAMOBAHI; YacTO 3/IaTHI CaMOCTIHHO
BUpIIIYyBaTH MPOOJIEeMHU Ta BUCYBATH ifief, sIKi MPHU3BOIATH 0 BJOCKOHAJICH-
HSl TiSUTBHOCTI MiANPUEMCTBA. BHYTPIMIHI MiANPHEMII TaKOX MOXKYTh HTH
Ha TICBHUM pU3MK, Oepyun Ha ceOe KiibKa 3aBJaHb (HABITh Ti, SIKIi MOXYTh
OyTH CKIIQJHUMH), 1 ITyKaTH HOB1 BUKIUKH [13].

B pamkax iHTpampeHepChKOTO MiAXOAY A0 MiANPHEMHHIBKOI Iisiib-
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HOCTI, iCHy€ JIyMKa, IO iHTpanpeHepChKUi CTUIIb POOOTH MPUTAMaHHUH Y
OUTbIIIN Mipi MiJeHiamaM (MTOKOMIHHIO Y). BOHM MparHyTh CEHCY, TBOPUOCTI
Ta aBTOHOMII mij yac pobotu. Pa3zom 3 TuM, MiJeHIaNU XO4yTh, 1100 iXHI
BJIaCHI MPOEKTH PO3BHUBAIMCS, a MIANPHEMCTBA B SIKUX BOHH MPAILOIOTh —
3pocranu [13].

Jnis iHTpanpeHepa AyKe BKIMBUM € BiAYYTTs BH3HAHHS, I[IHHOCTI, a
TaKOX BHHArOpoAH. Moro HasBHICTH BiJKpHBa€ NPALiBHUKY HOBi TEpCrIeK-
THUBU JIJIs €BOJIIOLI1, PO3BUTKY HOBUX HaBHYOK, L0 BUXOASATH 32 PAMKU HOTO
GyHKUIH, SKi BiH, MOXKJIMBO, HIKOJIM HE 3Mir Ou orpumMath. Lle Takox Mox-
JIUBICTh CKOPHUCTATHCS JOCBIIOM Ta PI3HUMHU peCypcaMM IIiIIPHEMCTRA,
o6 BTiMUTH cBOI i€l y ®utTs. [Ipn 1boMy, MOBHICTIO 30€piraroThCs MOYyT-
TS cBOOOJM Ta THYYKOCTI Y pOOOTi, BiICyTHOCTI TypOOTH MO PUBHUKU YU
BHUHAropoJiy.

Bapro 3a3HauuTH, 10 YaCTO IHTPAaNpPEHEPH CTAIOTh BUKOHABYMMHU JTije-
pamu mianpueMcTBa. BoHU 37iHCHIOIOTH BIUIMB Ha HOTO PO3BUTOK Ta MPOCY-
BaHHS 1 MIHIMAIOTLCS Ha BEPIIMHY 3aBISIKU TNIMOOKOMY PO3YMIHHIO 0i3HECY
Ha Bcix piBHAX. Konmu BHYTpIlIHI MiINpUEMII TPAIOIOTh Hall BUPIMICHHIM
npoOieM, BOHU CHPHSIOTH 3POCTAHHIO IHIIMX TaJaHOBUTHX BHYTPILIHIX
MiANPHUEMIIIB 1 IHTETpyOTh Oiblle HOBUX ifeid Ha Onaro Bciei ¢ipmu [11].

[Mompu psii mepeBar, iHTpanpeHepcTBO Ma€e TakoXK 1 Aedki Hegomiku. Ce-
pell OCHOBHUX MOYKHA BHJIUIUTH HACTYIIHI:

— BIJICYTHICTh HiATPUMKHU, HEOOXiTHHX PECypciB 4 oOMexkeHe (iHaHCY-
BaHHS MOKE JICMOTHUBYBATH 1HTpaInpeHepa;

— BOJIOZIHHS i7ICEI0 Ta TPOEKTOM € YaCTHHOIO 3arajbHOI cTparerii mif-
MPUEMCTBA, IO B JIOBTOCTPOKOBIM MEPCHEKTHUBI MOXKE MPU3BECTH OO
BIJICYTHOCTI OCOOMCTHX 1HBECTHIIIH 3 OOKY IHTpanpeHepa;

— yci BUHaropoau (B T.4. NpUOYTKH), ajie TakoX i HeBAadi, MPUHECCHI
MPOEKTOM, HaJIEKATh ITiIIPUEMCTBY;

— TpaHcopmallis i1ei B ycIiliHi iHHOBamii iHO/I MOXKe po3uapyBaTH.
3a3HaueHi HEOIKHM iHTpapeHepcTBa € MPUIMHOI 0COOUCTOTO BHOOPY

iHTpanpenepa Ta Horo mijgei — OyTH HallMaHUM TMpPAIiBHUKOM YW CTaTH Ca-
MOCTIMHHMM TiAnpueMiieM (BIaCHUKOM IEBHOTO Oi3Hecy) (puc. 1).

YemimHi  MigIpUEMCTBA CTHMYJIIOIOTh IHTpanpeHepcTBo. BoHu po-
3yMIiIOTh, II0 B CY4aCHUX yMOBaX rOCIOJApIOBaHHS HEOOXIJHO OyTH OibIi
IHHOBAIIHHUMH, 1100 3aJIUIIATUCS KOHKYPEHTOCITPOMOXHHUMH, 1 BiMOBIIHO
HIYKAIOTh CIIOCOOM MOKPAIIEHHsI CBO€T BUHAX1IMBOCTI.

15



ISSN 2413-9998 PunkoBa ekOHOMIKa: CydacHa Teopist 1 MpakThKa ynpasimiHHA. Tom 22. Bum. 2 (54)

MOTHBOBaHUH ycminHui nigep
HiANPHEMCTBA

reHepye HOBi
CriiBpoGiTHHK imei Ta
. — . .. . —> IaTpanpenep [—
HiIIpHEMCTBA IHHOBALHHI P
HPOEKTH .
7Y P HiIpUEMCTBA

: HCMO’I'HIIBOBH.HHPI ni,zmpuemeub

Puc. 1. Moneas cTaHOBJIeHHS i TOTeHUII{HOTO PO3BUTKY iHTpanpeHepiB
JIxepeno: po3poOiIeHO aBTOPOM

Sk moka3ye MpakTHka, HalKpamui criocid cTaté Okl iIHHOBAL[IHAM —
CTBOPUTH KYJIBTYpY MiANPHEMHHIITBA IIUISIXOM PO3BHUTKY iHTpamnpeHepcTBa.
3yMOBJIEHO 11 THM, IO TOCHTH YacTo, KyJIbTypa MPUI0aHOTO TOTOBOTO Kpe-
aTUBHOTO CTapTally MOTaHO TOENHYETHCA 3 iICHYIOUOIO KyJBTYPOIO Ha Iif-
npuemctBi. ToMmy, Oe3yMOBHO, 3pOCTaHHs Oe3MeyHille 3aBIsKH TBOPYIH
JUSUTBHOCTI MPAIiBHUKIB BCEPEAMHI MIAMPUEMCTBA. 3PO3yMLIO, IO 3 L€
METOIO0 MiANPHEMCTBO 3ay4aTHMe HOBHX TBOPYHX JroAed. s 1poro BOHO
Oyzie CTBOPIOBATH CTHMYIIOIOYE CEpeIOBUIIIE, SIKE CIIPUAMATHUMETBCS SIK Uy-
JIOBE MicIe JiIs poOOTH.

Ha npeBenukuii xanb, y JeIKuX Cy0’ €KTIB MiANPUEMHULITBA iICHY€ MIPH-
poJHa TeHJeHIIis 30epiratu craryc-kBo. Lle 3po3yMisio, OCKUTEKY 3MIHH MO-
KyTh OyTH HemependadyBaHUMHE, a B OKPEMHX BHIAJKax IIe i 3arpo3iuBu-
mu. Ilpore Oyapb-sike MIANPHEMCTBO, SIKE€ HE B3MIHIOETHCS HE 37aTHE
aJlanTyBaTHCS O HOBHX BHUMOT 1 3arpo3 HaBKOJMIIHBOTO cepepoBuia. Lle
1HOJII HA3MBAIOTh «OPTaHI3alIMHUM JAPBIHI3MOMY, 1 MIANMPUEMCTBA, SKI HE
pearyroTh Ha 3MiHM B HABKOJIMIIHBOMY CEpEIIOBHIII, HE BIKUBaIOTh. «[Ipu-
OyTKOBI IiIIPUEMCTBA TIOBUHHI OyTH MPUOYTKOBHMH, iHAKIIE iX 3aMiHSTH
Ti, SIKi € MPUOYTKOBUMIY (IIUT. 3a: [9]).

3narHicTh pearyBaTH Ha 3MiHM NpUTaMaHHa iHTpampeHepam. BoHu 3a-
3BHYAil MalOTh IMpiIe OaueHHS TOCMOAAPCHKOL NisUTBHOCTI BXKE CTBOPEHOTO
nignpuemctea. lle GaueHHs Moxe mepeadadaTH pajuKaibHI 3MiHU TpPaju-
1i{, TPOIECiB a00 MPOAYKTIB MiANPUEMCTBA. Y OYIb-SIKOMY BHIIAJIKY I[iJIb
IHTpanpeHepa — JOMOMOTTH IiJIPUEMCTBY CTaTH YCIIIIHAM 3a JIOTIOMOTOIO
iHHOBaIlii. Peaiizailiss OCTaHHIX MOXJIMBA JIMIIE TICJIS BUKOHAHHS IHTpa-
MIpEeHepOM TEBHUX 3aBAaHb (puc. 2).
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BapTo 3a3HaunTH, 110 OJHUM i3 0araTthoX 3aBliaHb, 3 SIKUM CTHKAIOThCS
IHTpaNpeHepH, € OTPUMAHHS CXBaJICHHS Ta (PiHAHCYBAaHHS BJIACHOI i11ei. 3BU-
YaifHO, OTPUMAaHHS OPTaHi3aliiHOl MIATPUMKHU — 1€ JIUIIEC HEBEJINKA YACTH-
Ha BHKIMKY BTUICHHS ifiedl y peasbHICTh, aje e HeoOXiJAHWH, a JacoM i
BAXKKUU KPOK.

I'enepyBanus inei Busnaseni OtpuMaHHs
PyB CxBaJIeHHS Ta obcsriB P

Ta il X . . R HEeOoOXiTHHUX
miaTpUMKa inei (inancyBanns iznei . L
TIPe/ICTaBICHHS (inancoBux Ta Peauizanis inei

. KEPiBHUIITBOM Ta HEOOXiTHUX . .
KEepiBHHUIITBY IHIIHMX pecypciB

. HiANpHEMCTBA pecypcis jus ii A
i ANpHEMCTBA e JUIs peaisanii inei
peaizarii

Puc. 2. Mexani3m peadnizauii inTpanpeHepcTBa
Jlxepeno: po3po6iIeHo aBTOPOM

BpaxoByroun OCHOBHI €JIEMEHTH MEXaHi3My peaji3allii iHTpanpeHepcTBa
(puc. 2), AOUINBHO 3a3HAYMTH, IO y 3arajibHOMY BHUIVISI iHTparpeHepCTBO
MOCTA€E K MISIBHICTH N0 peaji3allii iHHOBaIliii Ha OCHOBI iHTerparii iHiria-
THUBU HTpanpeHepa Ta MOKIMBOCTEH mianpreMis (piHaHCOBUX, MaTepianb-
HUX, TPYAOBHX Ta iH.).

[MiampuemMcTBaM Ba)KJTMBO BHHATOPOXKYBATH 1HILIATUBY iHTpaIpeHepiB.
3ayrydeHHs1, PO3MIUPEHHS MOXKIIMBOCTEH CIIBPOOITHUKIB, aBTOHOMIsI poOOTH
Ta BIIMOBIJIHA CHCTEMa BUHATOPOIH JO3BOJISIFOTH MPAI[iBHUKAM CTBOPIOBATH
IHHOBAIIIMHI i/Ie] Ta BUKOPUCTOBYBATH IHHOBAIIWHI MOXJIMBOCTI, SIKi 3Mill-
HIOIOTH JIOBTOCTPOKOBY CTpareriuyHy e(QeKTHBHICTH mignpueMctBa [16]. B
THIIOMY BHMAJKY — SKIIO KEPiBHUITBO MiANPHEMCTBA HE MIATPUMYE iHillia-
TUBHO IHHOBAIlii, BOHH HE BiJ0YyBaTUMYTBCS PErysIpHO Ta €(PEeKTHBHO, a
OTKE€ MIIMPUEMCTBO PH3HUKYE BTPATUTH MO3UILIIT HA PHHKY.

Jlyis ycnilHOTo CTaHOBJICHHS 1 PO3BUTKY iHTpalpeHepcTBa KEPiBHULITBY
MiJIPUEMCTBA HEOOXiTHO 3a0€3MEUUTH MiATPUMKY 1 CTHUMYJIIOBaHHS HOTO
3anpoBa/pkeHHs. Ha Hanry AymKy, 70 CUCTEMH MIATPUMKHU 1 CTUMYIIOBaHHS
BIIPOBAKCHHS IHTPAINIpEeHEPCTBA HA IiIIPUEMCTBAX MOXKHA BiJIHECTH Ha-
CTYIIHI EJIEMEHTH:

1. KepiBHHILITBO MiANIPHEMCTBA JIJIsl YCIILIHOTO PO3BUTKY Ta 3pOCTaHHS
MOBHHHO OPIEHTYBAaTHCS HA PI3HOMAaHITHI BIIPOBA)KEHHS Ta 320X0YCHHS HO-
Bux imed. OcTaHHI OBUHHI MiATPUMYBATHCS KEPIBHUIITBOM, a HE «BiJKiIa-
JIATHCS HA 3aJIHIN TUIaH, SK 1I¢ 3a3BUYail Ma€e MICIle Ha MiITPUEMCTBAX Tpa-
JUIHOTO THITY, B SIKUX Ha TEPIIE MiCIle BUCYBA€ThCS 3aja4ya 3a0e3MeueHHs
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BHCOKOT BijIJIaui KamiTary i 301IbIIEHHS 00CSTIB MPOIaxK.

2. HeoOXiHO 3a0X04yBaTH €KCIICPUMEHTAJIBHI 1 OB s3aHi 3 HUM METO-
v crpoO 1 moMuiIok. HoBi mpoaykTh abo MocCiyrd He 3’ SBISIOTHCS BUTIAI-
koBo. [ligmpreMcTBo, sike BIIPOBAKY€E TyX IHTPANIPEHEPCTBA, Ma€ CTBOPUTH
Taky arMocdepy, sKa He TUIbKH JIOMYCKA€E, ajie i HaBiTh CTUMYJIIOE 3/1iiCHEH-
HSl IOMWJIOK 1 320XO4EHHsI poBajiB. Maiike KOXKEH MignprueMelb, pHHAN-
MHi, OJTUH pa3 B )KUTTi 3a3HaBaB HEBJayi, IEPII HiXK OMY BIABAJIOCS «3aIly-
CTUTH» JilicHO ycmimHui 6i3Hec. [o cyTi, «HeBaa4a» — 1e PO3BUTOK, KU
roTye cy0’eKTa 10 HACTYIHOI CIpaBH.

3. KepiBHHLITBO MiANpHEMCTBA TIOBUHHE 3a0€3MEUUTH PO3BUTOK 370PO-
BOI KOPIOPATUBHOI KYJIETYPH Ta CTBOPUTH CIPUSATINBI YMOBH JUISI TBOPYOTO
BUpILIICHHsT MPOoOJeM ycepeauHi mianpuemctBa. s poOOTH Hal HOBUM
MPOEKTOM HeoOXimHO 3amyuyaru (axiBmiB pizHOro mpodimo. OUiHIOYH
OCHOBHI MPUYHMHHU YCHIXy iHTpamnpeHepcTBa, MOKHA BiAMITUTH, 110 BaXKIIH-
BOIO OTO CKJIaJIOBOIO € HASIBHICTH He(hOPMAaJbLHUX IPYII, B SIKi BXOAATH KITIO-
40Bi 0co0M mignpueMcTBa. TakoK JOUIIBHO 1HILIIOBATH 3yCTpidi BHYTPIlI-
HIX MIJIPUEMINB 3 JIIOABMH, sIKi CTBOPHUJIM MOMIOHI MPOEKTH. BinBinyBaHHS
pi3HOrO pofy 3axoAiB (MacTep-KiaciB, BeOiHapiB, ceMiHapiB TOIIO) 3a y4a-
CTIO 30BHIIIHIX TPEHEPiB YU HACTABHUKIB CHPHUATHME OTPUMAHHIO LiHHOI
iH(pOpMaIlii, HOBUX 3HaHb Ta Y JACSKUX BUMAJIKAX — HABHYOK.

4. TliampueMCTBO Ma€ BHIUIATH PECYpCH Ui peaji3aiii MpOEKTIB.
Hocuth yacto cy0’€KTH MiANPUEMHUITBA Ui CTBOPEHHS YOTOCH HOBOTO
BUAUISIOTh HEJOCTATHBO PECYPCIB 1 BOAHOYAC MEPEJar0Th 3HAYHI KOIITH Ha
BUPIIICHHS MPOOJIeM, IO JalTh MIBUAKY Bingady. | HaBiTh TOMi, KOJIU pe-
CypcH K HIOWTO BUAIISIOTHCS, iX peajbHEe OTPUMAHHS CTa€ MPAKTUYHO He-
MOXKJIMBHM 4Y€pe3 BUMOTH JI0 3BITHUX JIOKyMeHTIiB. Bce 11e, 6e3yMOBHO, T0-
POMKye po3yapyBaHHsI 1 BIAUYTTs HE3aA0BOJICHOCTI y MiAIPUEMILIB.

5. IHTpanpeHepcTBO HaJI3BHUAHHO Opi€eHTOBaHe Ha JroAuHY. Jlis Toro,
o0 BHYTPIIIHI MiANPHEMIN PO3BHBAIM HOBI HABHYKH, MPOTPECYBAIM Ta
3MIHIOBJIUCST HEOOXITHO MOCTIMHO iX 3aoxouyBaT. OKpiM 3a0X0UEHHS PO-
00TH B KOMaH/li, B KOPIIOPATUBHOMY CEPEAOBHILI NOTPIOHO BUPOOUTH METO-
JIMKY OI[IHKH YCITiXYy.

6. Jlyx iHTpampeHepCcTBa Ha MiJIPUEMCTBI HE MOXe OyTH HaB’s3aHUUN
KOMY-HeOy/Ib, BiH PO3BHBA€ThCS Ha JOOPOBUIBHIN (T2 4acoM BOJIOHTEPCH-
Kiif) OCHOBI. ICHYIOTH BiIMIHHOCTI MK KOPHOPAaTHBHUM MUCIICHHSM 1 MH-
CIICHHSIM iHTparpeHepa, MpuIoMy, SK TPaBUIIO, MPALiBHUKU JIOMararoThCs
Kpalux pe3yJbTaTiB, SKIIO XapakTep iX MisUIbHOCTI BiAINOBIZa€ XapakTepy
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ix mucieHHs. BinmpiicTh MeHeIkepiB MPOCTO HE 3[aTHI OyTH XOPOLIMMH
iHTpanpenepaMu. OcoOHCTHII BUOIp CTaTW IHTpAINPEHEPOM Ma€ MiJKPIILIro-
BaTHCSl MParHEHHSAM MigIpUEMIIST OOPOTHCS 3a peaiti3alilo CBOTO MPOEKTY
[15, c. 136].

7. IaTpanpenep 3aciyroBye BiAIOBIIHOT BUHATOPOIH 3a BC1 CBOI 3yCHJI-
Jis BKJIaJICHI B TeHEepyBaHHs Ta peaiizaiito ifei (mpoekty). HeoOxiaHo po3-
POOHTH HiTKy CHCTEMY BH3HAHHS Ta BUHOTPaaM iHTpanpeHepa. Jlume edek-
THUBHA Ta JIil04a CUCTeMa BUHATOPOIH J03BOJIHTH MPalliBHUKAM CTBOPIOBATH
IHHOBAIIIMHI i/ie] Ta BUKOPUCTOBYBATH IHHOBAIIWHI MOXJIMBOCTI, SIKi 3Mill-
HIOBaTUMYTh  JIOBTOCTPOKOBY  CTpareriuHy e(ekTHBHICTH  cy0’ekTa
i IPUEMHHIITBA.

8. KoproparuBHe cepenoBwile, CIpUATIUBE A MiANPUEMHULTBA, IIe-
pendadae HasiBHICTh HIMPOKOi BHYTPIIIHBOI MEpEKi CIIOHCOPIB 1 MEIICHATIB,
SKi HE JIMIIE 3a0X0UYIOTh TBOPYY aKTHBHICTh 1 HaJalOTh MIATPUMKY B pasi
HEBJIa4, aji¢ 1 BOJOJIIOTH JOCTAaTHHOI THYYKICTIO MPH IJIaHYBaHHI HOBUX
JIOBTOCTPOKOBHUX 3aBJaHb 1 HampsiMiB. J[is Toro 1mo0 HOBa iiess YM MPOEKT
Oyny yCHIIIHUMHU, MiATPHEMENb B pa3i HEoOXiIHOCTI Mae OyTH TOTOBUM JO
MOMEHTAaJIbHOTO KOPUTYBaHHS IJIaHiB 1 MU IIbOMY He TypOyBaTucs mpo Te,
HACKIJIbKY HOBI 11111 BIIMOBIIAt0Th 3asBJICHUM PaHIIIIE,

9. B mporieci BcTaHOBJIGHHS iHTpanpeHepcTBa cyd’eKTaM MiApUeEMHHL-
TBa MOTPiIOHO OpiEHTYBATHCS JIMIIEC HA BUCOKI TeXHOIOTII. [HTpanpeHepcTBO
HAI[IJICHE Ha aKTHBI3allif0 PE3yJbTaTUBHOI IHHOBAILIMHOI MisJIBHOCTI Mij-
MPUEMCTBA, peati3amlilo iHTparnpeHepaMH-iHIiaTopaMu MiANPHEMHUIBKHX
i7Iel 3 BUKOPUCTaHHSIM CUTYAI[IHOTO MiIXO0/y, O 3a0e3neuuTh (hOpMyBaH-
HS CTIHKMX KOHKYpEHTHHX TepeBar mianpuemctsa [17, c. 67].

10. BHyTpimHii mianpueMens Ma€ BiA4yBaTH MOBHY MiATPUMKY 3 OOKY
BUIIOTO KEPiBHUITBA MiANPHEMCTBA, SIKE 3HAXOAUTHCS 3 HUM B MPSIMOMY
KOHTaKTi 1 3a0e3neuye Woro HeoOXiTHUMH (HiHAHCOBHMH, MaTepiajbHUMHU,
TPYAOBUMH YH iHIIUMH pecypcamu. be3 miATpUMKH BHIIOTO KEPiBHUIITBA
HEMOXXJIMBO  CTBOPUTH  CHPUSTIMBE  CEPEAOBHUILNE sl  PO3BHUTKY
IHTpanpeHepcTaa.

BucnoBku. Bapto 3a3HaunTH, 10 JOTPUMaHHS Cy0’ €KTOM TOCIIONAPIO-
BaHHS 3allPOMIOHOBAHMX 3aXOJiB CHPHUATHME YCHIIIHOMY CTaHOBJICHHIO Ta
PO3BHUTKY iHTpampeHepcTBa. AKTHBi3allisl OCTAHHBOTO BiAMOBITHO J03BO-
JUTH Cy0’ €KTY MiJBUILNTH BIACHY CTIMKICTh, 3MIIIHUTH CTpaTeriuHy edek-
TUBHICTh, 3a0€3MeUUTH HaJiHY Ta CTa0lIbHY OCHOBY JJISl JIOBIOTPHUBAJIOTO
yTPUMaHHS CTIHKUX KOHKYPEHTHHX MO3HIIIH.
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ENTREPRENEURSHIP AS AN EFFECTIVE FORM OF
DEVELOPMENT INNOVATIVE ACTIVITIES:
APPLICATION FEATURES AND IMPLEMENTATION
MECHANISMS

In modern business conditions, business entities, in order to remain successful, are
forced to respond quickly to challenges and changes in the external environment. As practice
shows, internal entrepreneurship is capable of revitalizing business and adapting it to new
environmental requirements and threats. It is what makes growth possible by making change
acceptable. At the same time, it helps businesses innovate, improve internal productivity,
manage cash flow and stay ahead of the competition. Nurturing internal entrepreneurs leads
to continuous organizational development. In particular, the involvement, empowerment of
employees, job autonomy and the appropriate reward system allow employees to create
innovative ideas and use innovative opportunities that strengthen the long-term strategic
effectiveness of business entities.

Intrapreneurship is extremely human-oriented. In the process of generating and
implementing their own ideas, intrapreneurs develop new skills, progress and change. At the
same time, they achieve the main goal — they get recognition and a sense of satisfaction. In
many ways, intrapreneurship is easier for an individual than entrepreneurship because it has
the support of an existing organization. Intrapreneurs use the experience and various
resources of the enterprise. At the same time, they fully experience freedom and flexibility in
work, do not worry about risks or rewards.

It is important for a business entity to stimulate and support the development of
intrapreneurship. Otherwise, innovations will not take place regularly and efficiently, and
therefore the company risks losing its position in the market. For the successful formation
and development of intrapreneurship, the management of the enterprise needs to provide
support and stimulation of its introduction. Such support should be carried out regularly, and
not be of a one-time nature. At the same time, it should be comprehensive, i.e. provide for the
implementation of various measures.

Keywords: intrapreneurship, intrapreneur, entrepreneurship, entrepreneur.
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MPUMHSATTS IHHOBAIIIMHAUX MAPKETUHITOBUX
PIIIIEHBb HA MIJAMPUEMCTBAX XAPUOBOI
IMPOMUCJIIOBOCTI

JI1st iBHIEHHST KOHKYPEHTOCIIPOMOXKHOCTI, aKTHBHOCTI 1HHOBAIIHHOTO PO3BUTKY,
301TbIIeHHS €()eKTUBHOCTI isUIEHOCTI MIAPUEMCTB XapuoBOi MIPOMHCIOBOCTI Ha MiANIPUEM-
CTBaX BUHHKA€E MOTpeba y IPHHHATTI 3BaXKEHHUX 1 €KOHOMIYHO OOTPYHTOBAaHUX IHHOBAIIHHUX
MapKeTHHTOBUX pillleHb. XapyoBa HayKa aKTUBHO PO3BUBAE HAIPSIMKH MAapKETHHTOBOTO
KOMITEKCY, a came: Product — 6a3yeThcst Ha BUITyCKY TIPOIYKTIB CIEI[IaIbHOTO IPH3HAYCHHS:
JUETHYHOTO JIIKYBaJbHOTO/IPO(ITaAKTHIHOTO XapdyBaHHS, XapdyBaHHS /IS CIIOPTCMEHIB
ZiTel, JMoel MOXUIIOTo BiKy, BaTiTHUX JKIHOK ToIIo; Price — BpaXxoBy€eThCsl MOHITOPHHT IiH y
TOPTOBEIBFHUX MEpeXax, aHaJli3 CydacHOI PUHKOBOI KOH IOHKTYpH, IiH Ha aHAJIOTIUHY 1 HOBY
MIPOAYKIiI0 KOHKYpeHTIB; Place — ycyHeHHs 3aliBUX JIAHIIOTIB (IIOCEPETHUKIB) 38 paxyHOK
BUPOOHNMITBA MPOAYKII MiJ BIACHOI TOPrOBOIO HA 3aMOBJIECHHS BEIUKUX PO3IPIOHHX Me-
pex; Promotion — Bkirouae  TpeHa-ceTTiHr, WOM-TexHoI0TiI0, buzZ-MapKeTHHT, event-Map-
ketuHr, product placement, life-placement, npoBokariifHuif MapKkeTHHT, entertainment Mapke-
THHT, (emmMo06, Tu3ep TB iHm. [IpencraBieHo po3MOIiN Ha TpamWIiiHI Ta iHHOBAIIHHI
IXOAN Y CUCTeMi MAapKeTHHTY i IIPHEMCTBA, IO IIPU3BOIUTE /10 OSIBH HOBHX BHJIIB MapK-
eTHHTY (JaTepanbHUl, BipTyalbHHH, NMapTU3aHCHKHH, BIpYCHHI, HEHpOMapKeTHHT TOIIO).
HaBeneni npukiIagy 3acTOCyBaHHS JaHUX BUJIIB MapKeTHHTY Yy BIJOMHX OpeHIax Iy BIIPO-
BaUKEHHS Ha MIAMPHUEMCTBAX XapdOBOi IIPOMHUCIIOBOCTI.

KorouoBi ciioBa: iHHOBAIIisI, MAPKETHHT, IHHOBAI[IHHI MapKEeTHHTOBI PiIIEHHS, IHHO-
BaIiifHI MiIXOIH, KOMIUIEKC MapKeTHHTY «12Py, miampueMcTBa, XapaoBa IPOMHCIIOBICTb.

Beryn. YV cydacHHX yMOBaX MapKETHHT OXOIUIIOE MPAKTHYHO BCi cepu
TiSUTEHOCTI Cy0’€KTiB TOCHOAAPIOBaHHS — BiJl TOCIIIKEHb 1 po3po0oK A0 3a-
KYIiBJIi CHPOBUHH, BUPOOHUIITBA TOBapiB i MOCIYT, BUTOTOBJICHHS YIaKOB-
KH, TPAHCTIOPTYBaHHS, POAAXY, 00CIYroByBaHHS ToIo. PazoM i3 num, mio-
0aTbHUM TPEHJOM CyYacHOTO EKOHOMIYHOTO PO3BUTKY € TEXHOJIOTiUHi
3MiHH, Jic BU3HAYAJIbHY POJIb BIIIrpatoTh iHHOBAIII. [HHOBAITISA — 116 pO3pO0-
Ka HOBUX Ta MOIU}iKallis iCHyIOUHX TOBapiB 1 MOCIYT, SIKi MalOTh OB BHU-
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COKYy fKicTh. Binmbil TOro, €(eKTHBHICTH MapKETHHTY BHU3HAYA€THCS HAasB-
HICTIO IHHOBAaI[ifHUX MPOIYKTiB, 1HHOBALIHHMX €JIEMEHTIB MapKETUHTOBOI
nisibHOCTI. OTXe, BCI BUJM IHHOBAIl BIUIMBAIOTh Ta YIOCKOHAIIOKOTH
CKJIaZIOBI KOMILIEKCY MapKETHUHTY MiANPHEMCTBA, 1 IIOHSTTS «MapKETHHT» Ta
«iHHOBAI[isl» HEPO3PUBHO B3a€EMOIOB’sI3aHI MiX COOOI0 Ta B3a€EMOIIIOTh.
BinmoBiHO, B yMOBax YETBEPTOi TEXHOJOTIYHOI PEBOJIOLIT JisSIBHICT
cy0’€KTiB TOCNOAAPIOBAHHS, 30KpeMa e()EKTHBHICTh 1 KOHKYPEHTOCIPOMOXK-
HICTh MiJNPHUEMCTB Xap4OBOi MPOMHUCIIOBOCTI, Bce OlNIbIIe 3aJIeKUTh BiJl 00-
I'PYHTOBaHUX 1HHOBaLliIHHIX MapKETUHTOBUX PIllICHb.

Oco0uBo 1151 TPOOIEMa € aKTyalIbHOO JIJISl MIANPUEMCTB Xap4oBOI TPO-
MUCJIOBOCTI, SIKi aKTHMBHO 3aliMalOThCSl 1HHOBAI[IHOWO [TisSUIBHICTIO, TMOIIY-
KOM 1 peai3alli€lo ynpaBIiHCHKUX PIlIeHb, 10 3a0e3Me4y0Th KOHKYPESHTHI
nepeBard Ha BHUCOKOKOHKYPEHTHOMY PHHKY XapuoBHX HpoAykTiB. Came
NPUAHATTS 1HHOBAaLiHHMX MAapKeTWHTOBHX pIillleHb Y CYYacHHUX YMOBax
CIpUSIE TIIBUICHHIO KOHKYPEHTOCIIPOMOKHOCTI, 3a0€3MEeUEeHHI0 IHHOBAIIiN-
HOTO PO3BUTKY, 30iNBLIICHHIO €KOHOMIYHOI €(eKTHBHOCTI, PE3yIbTaTHB-
HOCTI JiSTIBHOCTI MiATIPHEMCTB XapyoBOi MPOMHUCIOBOCTI.

AHaJi3 ocTaHHIiX nociaimkeHb Ta myomikamiii. 3a ocranni 10 pokis
3’SIBUJIACSl YMCIIEHHA KIUIBKICTh MyONiKalii, siKi MPUCBSYEHI aKTyalbHOMY
MUTAHHIO — IHHOBAIIHHOMY MapKeTHHTY Ta HOTrO 3arajlbHUM IOJIOKEHHSIM
(B. Bapabanosa i I. Boratuprosa [1], B. Mockanenko i 1. Pabuenxo [2]).
Po3BuTOK OTpUMany IOCTiIKCHHS! TCOPETHYHHUX acIEKTIiB II0A0 HOoro Kia-
cudikalli Ta XapakTepUCTUKH BHJIIB iHHOBaliliHOTrO Mapketunry (B. Bapa-
Oanona i [ bBorarupsosa [1], C. lsmenko i M. Pyas [3]). [loctarHboi yBa-
Ty y HayKoBili JliTeparypi OTpUMaB IHHOBAaLiHHHNA MapKETHHT y pO3pi3i
pi3HuX ramy3eii: 6aHkiBcbkoi cepu (Paxman, M. C., Manrymes, /1. B), Ty-
pusmy (O. Bonnmapuyk [5]), arpo6iznecy (T. Impuenko [6]). [opsn i3 uum,
HEJIOCTaTHBO JOCIIPKEHUMH 3aUINAIOThCS MUTAHHS PO3BUTKY iHHOBAIIiH-
HOTO MapKeTHHTY Ha MiAMPHUEMCTBAX Xap4OBOi IMPOMHUCIOBOCTI, 110 00yMO-
BJIIO€ aKTyaJIbHICTh MPOOJIEMU JTOCIIIXKCHHSI HAyKOBOT CTaTTI.

MeTto10 po6oTH € OOTPYHTYBaHHS NMPUHHATTA iHHOBAaLlIHHMX MapKETHH-
TOBUX DIlllcHh Ha MiJCTaBl KOHIENIT «12P» mms mignpueMcTB XapuoBoOi
MPOMHUCIIOBOCTI.

Bukiaa ocHoBHOTo marepianay gocimkennsi. [IpuckopeHHS! HayKOBO-
TEXHIYHOTO MPOrpecy Ta TEXHOJIOTIYHMX 3MiH, IHTErpailis HalioHAJIbHOI
CKOHOMIKHM Yy €BpOIEHChKUN €KOHOMIUHUH MpPOCTIp Ta CBITOBE rocCHojap-
CTBO, POJIb Xap4yOBOI MPOMUCIIOBOCTI y HAI[IOHAJbHIM SKOHOMIIl YKpaiHH,
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JUHAMIKa Ta CTPYKTypa iHHOBAIil y XapyOBHUX TEXHOJIOTiX BHMAararoTh
NPUAHATTS OOIPYHTOBAHHMX iHHOBAIIHHUX MapKETHHIOBUX pillleHb Ha ITiJi-
MPUEMCTBAX XapYOBOi POMHUCIIOBOCTI.

B3aeM03B’ 30K MiAXOAIB Y CHCTEMI MapKETHUHTY y3arajlbHeHO Ha puc. 1.

/ CHUHCTEMA MAPKETHHI'Y \

— CerMmeHTalis puHKY 1 HoBi BHIH MapKeTHHIY:
BHOIp BIaCHHX CErMEHTIB — JlaTepaapbHHUIT MapKETHHT

— JIoCIDKEeHHS CIIOKHUBaYiB — BipTtyanpHHil MapKeTHHT

— BuBYeHHS KOHKYPEHTIB — ITapTu3aHCHKHII MapKeTHHT

— BuBYeHHS ragy3eBUX — KiieHTOOpi€HTOBAaHMIT

TeHJISHITii THT
ACHI KOMIIEKC MapKeTy
j BupdeHHs «12 P» BipycHuil MapKeTHHT
) , )
3araJlbHOCKOHOMITHIIX — HeiipoMapKeTHHT
TEHICHII1H

— IHTepHEeT MapKeTHHT

— XOmiCTUYHHIT MapKe THHT
— MapkeTuHr po3Bar

— MapKeTuHT BpakKeHb

— MapKeTHHr J103BOJIIB

— JlocmipKeHHS

KOH FOHKTYPU PUHKY

— OI1iHKa HOBHX TOBapiB 1
OCIyT

— AHaii3 MapKeTHHTY

TPAIMIIVHI IIIIIXOIHN
|
THHOBAIIHUHI IIIIXOIH
|

Puc. 1. B3aemo3B’ 130K MiAX0aiB y cHCTeMi MApKEeTHHTY
JIxepeno: po3poOiIeHO aBTOPOM

B3aeM03B’s130K TpaJuIiiHUI Ta IHHOBAIIHHUX MiXO/IB y CUCTEMi Map-
KETUHTY 0a3y€ThCsl Ha YIOCKOHAJICHHI MapKETUHTOBOTO KOMILICKCY «12P».
Cyy4acHi JOCIiP)KEeHHsI KOMITJIEKCY MapKETHHTY, HOTO 3MIiHM Ta iHHOBAIiiHi
pillIeHHS MarOTh MEPIIOYEProBe 3HAUCHHS JIS IMiIIPUEMCTB Xap4oBOi Ipo-
MUCIIOBOCTI, SIKi ()YHKIIOHYIOTh Y BHCOKOKOHKYPEHTHHX YMOBax 3 BITUH3-
HSTHUMU Ta 3apyOi>KHUMHU BUPOOHWKAMH Ha PHHKY XapyOBUX MPOIYKTIB.

HoBi BuaM MapKeTHHTY, sIKi MOXXHa 3aCTOCOBYBaTH Ha ITiJIPUEMCTBAX
XapUoBOi MPOMUCIIOBOCTI HaBe/eH1 y Tao. 1.

Tabmuus 1
IIpukyiaam 3acTocyBaHHS HOBUX BH/IB MAPKETHHIY y Xap4oBiii
MPOMUCJIOBOCTI
Buau mapkerunry Mo:kIHBOCTI 3aCTOCYBAHHS T MPUKJIAIH Y Xap4oBiii
NPOMHCJI0BOCTI
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Jlarepanbuuit
MapKeTHHT

3acTocyBaHHS [UISl CTBOPSHHS HECTaHJaPTHOTO, KPEAaTHBHOTO TOBApY
a0 mocCITyTH, MOTEeHIIHHO 3aTpeOyBaHOl y CHOXKMBaYa, Ha MiJCTaBi
BXe icHyrodoro npoaykry. Hanpukian, «Kinder Cropripus» Bix
Ferrero, sikuit 00’€HaB NIOKOJIAM Ta irpalliKy, B OPHTiHAIBHIN 3py4-
Hii GpopMmi, 110 TO3BOJIMIIO CTBOPUTH HOBHI PHHOK Ta OyTH KOHKY-
PEHTOCIIPOMOXKHMMH JOBroTpuBaiuii yac [1, ¢. 71]. ¥ marazunax
abo pecTopaHax MOXKJIMBICTH 3aMOBIICHHSI IPOAYKIIii yepe3 InTepHeT-
JIOCTaBKY.

ITapTu3ancekui
MapKeTHHT

ManoOromKkeTHHH, HecTaHAapTHAIT MapkeTHHT. Hanpuxian, Toprosa
Mapka Sprite 3po6uiia INSHKHUH YT Yy BUIVISLAI aBTOMATa 3 JTMMOHA-
JIOM — MeTa aCOILIIOBATHCS 31 CBIKICTIO 1 IIPOXOJIOZOIO B KAPKHH ICHb
[7]. Toproea mapka Ben & jerry’s mpoBena y Facebook mikaBy akitito:
KOPHCTYBadi MOIJIH BiAMIPABISITH OJMH OJHOMY BipTyaibHE MOPO3HUBO.
B axmii B3s10 yyacTh Kiflbka MiTbHOHIB 0Ci0.

Bipryanbauit
MapKEeTHHT

3acTocyBaHHS BipTyaJIbHUX TEXHOJIOTIH y MapKeTHHTY. HallpHKIIAJ,
kommanist McDonald's ycminiao noeHye oHIaitH-MapKeTHHT B -
dbpoBomy edipi, comianbHi aKayHTH JJIs TPYII CIIOKHBAaYiB, CIiBPOOIT-
HUKIB 1 THX, XTO Oa)kae MPHETHATHCS 10 KOMITaHii. 3rajiky mpo mpo-
JYKLIF0 MOXKHA 3yCTPIiTH Ha IHTEPaKTHBHUX €KpaHax i Tak JaJi.
Interactive Advertising Bureau crBopuio st Coca-Cola pexnamy 3
BUKOPHCTAHHSAM JOMOBHEHOT peabHOCTI, 110 MIEPETBOPIOE OaHKY
Ko B 1ieep [8].

HeiipomapkeTunr

BukopucTaHHs HEBpOJIOTii Ul BUMIpIOBaHHS BiMOBI/I MO3KY Ha
KaMIIaHilo 91 NpoAyKT. ExcriepiMeHT Ha/laHHS IIepeBaru y CIOXKH-
Ba4iB — Coca Cola um Pepsi. YuacHuku npoOyBay Haroi HAOCIHiN i B
1eit yac IxHiit MO30k ckaHyBaB ToMorpad. [lepeBary Haganu HanosiMm
Coca Cola. Cepist eKCIIEpUMEHTIB BUKOPHUCTOBYBAJIH eleKTpoeHIHpa-
JIorpamy IUIs TOTo 100 BUSIBUTH CTaBlIeHHS crioxkuBadiB 10 Cheetos
(cupHi nopymeuku, nomyisipai B CIIIA). [Tix wac TectyBanHs mpo-
IYKTIB 1 IXHIX YIaKOBOK, BHKOPHCTOBYIOUH HEHPOMApKETHHTOBI TEX-
HIKH, KOMIIaHisl BUPIIIVIIA 3MIHUTH YIIAaKOBKY Ha O€XeBy MaToBY i 30-
Opasmnn “310poBi” iHTpenieHTH mwieep [9].

Jxepeno: po3pobiaeHo aBTOpoM Ha 0cHOBI [11]

Po3rmsiHeMo iHHOBawiliHI MapKETHHIOBI PIIICHHSA 3TiTHO

KOHIIEMIT

«12P» y po3pi3i 3acTocyBaHHS Ha TiAIPUEMCTBAX XapUOBOi POMHUCIIOBOCTI:

1) ToBaphua nonituka (Product), moOyoBaHa Ha iIHHOBAIISX, OB’ I3aHUX
3 PO3po0IEHHAM HOBOI MPOIYKILii Ha OCHOBI: peuentyp, 30aradeHux ¢ito-
KOMITO3UILIEI0 JTIKapChKOI CUPOBUHM (M’STa, MIUMIIWHA, IUKOPii) Ta TUIO0-
BO-ST1THOI0 CUPOBHHOIO, CIIELisIMH (KOPHUIS, KapJaMoOH, KypKyMa) Y MOJIOU-
Hill mpoAyKLii Ta Ipy BUPOOHULTBI COYCiB; 3aCTOCYBaHHS 3aMICHHUKIB LIYKPY
IHIIMMH COJIOAKMMH PEUOBHHAMH (HANPHKIIAJA, MEJOM, KBITKOBUM MHUIIKOM,
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(¢pykTo30t0 200 IHIIMMH HATypaJbHUMHU IIYKPO3aMiHHUKAMHU Ta 1HTCHCHB-
HUMH MiJICOJIO/PKyBadaMH) Y KOHIUTEPCHKIi MPOAYKIIii; BAKOPUCTAHHS Xap-
YOBHUX J00ABOK 1 KOMITOHEHTIB OIJTKOBOI 1 BYINIEBOJHOI MPHUPOIU Pi3HOTO
(YHKI[IOHAIEHO-TEXHOJIOTIYHOTO TPHU3HAYEeHHS y M SICHIM MPOAYKIii; po-
CJIMHHUX aHAJIOTIB MOJIOKA; HAIMOIB 3 MPOOIOTHYHUMHU BIACTUBOCTIMH; TEX-
HOJIOTili BHUTOTOBJICHHS OE3ITIOTCHOBHX MPOAyKTiB Tomo 10. Po3mupeHHs
ACOPTHUMEHTY Xap4oBOi MPOAYKLIi 32 paXyHOK BiTaMi30BaHOI IpyINu, TPpymu
JTIETUYHOTO XapuyBaHHS, TPYNHU 3 (YHKIIOHAILHUMHU BIACTHBOCTAMHU. AK-
TyaJbHUM € BHITYCK MPOIYKTIB CHEUiaJbHOTO MPU3HAYCHHS: IIETUYHOTO
JKYBaJIbHOTO XapyyBaHHA, JIETUYHOTO MPO(DITaKTUIHOTO XapuyBaHHS, Xap-
YyBaHHS JUIs CIOPTCMEHIB Ta 1HIIMX CIEUKOHTHHICHTIB, XapuyBaHHS AiTeH,
JIIONIeH TIOXUJIOTO BiKY, BariTHUX YKIHOK TOIIO.

2) LHinoyTeopenHns (Price). 3axoau ynocKoHaleHHS IHOYTBOPEHHS — PO-
3po0yieHHsT e()EKTUBHUX IIIHOBUX CTpaTeriil MiJIpUEMCTBOM Ha IiJICTaBi
MPOTHO3YBaHHS MalOyTHIX ILIiH Y po3pi3i acOPTHMEHTY Ta HOMEHKJIATypH
Xap4yoBoi MPOAYKIIIT 3 ypaxyBaHHSIM iX MOHITOPHHTY Yy TOPTOBEILHUX Mepe-
Xax, aHaNi3y Cy4acHO! pUHKOBOI KOH IOHKTYpH Ta I[iH Ha aHAJIOTI4YHY 1 HOBY
MPOAYKIiI0 KOHKYPEHTIB (BiTUM3HSIHUX 1 3apyOixkuux) 10. YoockoHaneHHs
LIHOYTBOPEHHS Ha MiANPHUEMCTBI 0a3yeThcs HA TaKMX 3aX0Aax: MOIIYK pe-
3€pBIB /JIsl 3HIDKCHHSI BUTPAT HA BUPOOHHIITBO 1 pealtizaiilo IpoAayKiii Ha
MiJICTaBl TXHBOTO TMOMIMOJICHOTO aHaJi3y; Y3TO/KEHICTh MK CKJIaJJOBUMU
MapKETHHTOBOTO KOMILJIEKCY TIPH PO3pOOIIeHH] IHOBOI cTparerii MmiAnpreM-
cTBa; OOIpyHTyBaHHs audepeHIianii IiH Ha IHHOBaUiHHY NPOAYKIIO
MiANPUEMCTBA.

3) Kananu 30yty (Place). 3axonu ynockoHajeHHs 30yTOBOI MOJITHKH —
JIEH3yBaHHS MPOAYKTIB 1 MOCIYT, 3aCTOCYBaHHS MPOAaXy y Mepexi [Hrep-
HeT, epekTuBHUI 30yT MPOAYKIii, BUPOOICHOT i/l BIACHOIO TOPTOBOIO Map-
koto ([Ipemis, Cos minist, Novus, TM Nel, XIT Ilpoaykrt, Benuka Kue-
HS) Ha 3aMOBJICHHS BeNUKHX po3napioHux Mepex (Cimbmo, Novus, ATB,
®opa, Benmapt, Benuka Kumenst) 10. [TommpenHst 3actocyBaHHS XMapHOT
JIOTICTUKM Ta JIOTICTUYHUX IardopM JaHIIOTIB mocTadaHb. [lepeBara —
oIUlaTa TiNBKH 32 KOHKPETHY TOCHyTry, sika Oyle HagaHa y KOHKPETHHH
Mepios vacy.

4) KomyHnikamiitHa nomituka (Promotion). 3axonu yaocKOHaJIEHHS KO-
MYHIKaI[ii{HOT MOJIITHKY — BUKOPUCTAHHSI TEXHOJIOTIi y Mepexi [HTepHeT mst
BU3HAUYCHHSI 3aJI0BOJICHHS TIOTpeO, 3amuTiB CHOXKKBayiB, (QopMyBaHHS
MKy TiANpHeEMCTBa Ta OpeHIUHTY. [HCTpYMEHTH KOMYHIKAI[IIHOT TOJIITH-
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KA Ha TPOMHUCIIOBOMY MiJIPUEMCTBI: TpeHA-ceTTinr, WOM-TexHomoris,
buzz-mapkeTuHr, event-mapkeTutr, product placement, life-placement, mpo-
BOKAI[IiTHUIT MapKeTHHT, entertainment MapkeTHHT, (aemmo0, Tuzep [10].

5) Iepconan (People, personnel). Jns mepcoHany BaroMUMH 3ajTUllia-
IOThCS 3aXOIM, 1110 MOB’si3aHi 3 MOTHBAaIli€0. Po3rissHeMO Ha mpHKIai Mo-
TUBAIIIO U1 MEHEDKEPIB 3 MPOaXKy: MaTepiajbHa — MiHIMalbHa CTaBKa 3a
poOounii aeHb, % BiJ BUKOHAHHS OCOOMCTOrO TUIaHy MpPOAaxy, % Bill BUKO-
HaHHA 3arajbHOrO TUIAHY MPOAAXKY, IOAATKOBHH % BiI MpOAaxy B pamKax
creuialbHUX TPOEKTIB, OOHycH 3a 3pocTanHs nokazHUKiB KPI, monapynku
3a nocsirneHHs KPI, 3a0x04eHHs Kpalnx MpaiiBHUKIB; HeMarepiaibHa — ep-
TOHOMIYHE Miclle poOOTH, OpieHTOBaHE Ha KOM(DOPT i mpueMHE TiepeOyBaH-
Hsl, BUXIJHI 32 HEOOXIHICTIO, SIKICHA TEXHIiKa i pOOOTH, TIMOIIIIHT, KOp-
MOpaTUBHI 3aX0/Ad, 30HA Kap €pHOro, mpodeciiHOro Ta 0COOHCTICHOTO
3pOCTaHHS, IPO30PICTh PE3yabTaTIB poOOTH BiALTy poaaxy [10].

6) Iponecu (Process Physical Evidence). 3axoau yiockoHaJIeHHS orie-
pamiiHUX MPOLECIB — 3aCTOCYBaHHSI TEXHOJOTIi Ta IHCTPYMEHTIB lean-Bu-
pPOOHMIITBA — pecypco30epiralouoro BUpOOHUITBA, PEIHKUHIPUHTY Oi3HEc-
MPOIIECIB MIAMPUEMCTB 3 BUCOKUM PIBHEM aBTOMAaTH3allii Ta KOMI KOTEPH-
3amii 10. [llupoko BigoMi cuctemMu OEpeKIIMBOrO BUPOOHMIITBA a00 iX CKila-
nosi: 5S, TQM, JIT, SMED, TPM Ta inmii. Bukopucranus omaajinBoro Bu-
pobuunTBa — Lean Production — 1ie HagiiiHe BUpOOHHUITBO, siKe Tiepeadadae
3alTydeHHs JI0 MPOLeCy ONTUMI3allii Oi3HeCy KOKHOTO CIIBPOOITHHKA 1 MaK-
CHMaJbHY OpIi€HTALlil0 Ha CIIOXKBada. JlaHa KOHIEMIlis BUHHUKIIA SIK 1HTEp-
MpeTailis aMepPUKaHCHKUMHU JIOCIITHUKAMHU 1JIeH, 3aKJIaJIcCHUX B OCHOBY BH-
poOHM4Oi cucremMu kommanii Toyota, 1m0 MIATBEPKYIOTH CBOIO
e(eKTHBHICTH Ha MPOTS3i JECATKIB POKIB.

7) Hcuxonoriune cipuiiuaTTs (Perceptual psychology). Koxkna mronnaa
MOBHHHA MiATPUMYBATH BJIaCHE 3I0POB’Sl Ta XKUTTA y 1ijiomy. Y cBiti 650
MiJIbHOHIB opociux Jitozeit (13% nacenenns cpity). B Ykpaini 59,1% no-
POCIINX MaKOTh HAJUIAIIKOBY Macy Tijia, a 24,8% MOpoCiIuX MarTh OXKHPIiH-
Hsl, 110 CIIPUSIE HETATUBHUM HacCIIiJIKaM JJis JTFOJIChKOro opranizmy [11]. Bee
OUTbIYy MOMYJSPHICTD OTPUMYE KOHIIEMIIISI «TapiliKa 30POBOTO Xap4yyBaH-
Hs», fKa rnepeadayae NPiOPUTETHICTh CTPaB Ta CIIBBIIHOLICHHS BKHBaHHS
OiKiB, kHpiB Ta ByrieBoAiB: Oinku — 30%; xupu — 30%; ByrieBomu — 40%
KaJIOPIHHOCTI paIlioHy.

[MommpeHHsT TeXHONOTii HEHPOMAPKETHHTY IS TICHXOJIOTTYHOTO CIIPHIA-
HATTS MPOAYKTY MpH 3AiMICHEHHI MOKYMKH BCiMa ITSITbMa MOYYTTSIMH: 30-
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pOM, CIIyXOM, TaKTWJIBHUMH BiAUYTTSIMH, CMakoM i HIOXOM (3amax KaBH,
CBIXOTO XJ1i0a).

[MpuknamoM MCUXOJNIOTIYHUX €(EeKTiB CTal0 HaJaHHS MEpeBaru CHOXHU-
BauiB Ha KOPHUCTh OOpaHHsS OpraHiyHOro Monoka y Kwurai micis BUnajakis
CMEpTENIbHUX OTPY€EHBb JITEH MOJIOKOM 3 JojaBaHHSAM Menaminy. Iledr mo-
JIOUHUH CKaHJaJl IOCHPUSB TOMY, IO Cy4aCHMM KUTAHCbKUHA PUHOK Op-
TaHIYHOTO MOJIOKA € HaWOUIBIINM y CBiTi [11].

8) YmakoBka (Package). 3a Mi>kHapOAHUMH CTaHAAPTaMHU B Taiy3i Xap-
yoBux npoayktiB (BRC Food, BRC loP, Datch HACCP, GLOBALGAP, ISO
9001, ISO 14001, ISO 22000, ISO 22002-1 (2,3) tra FSSC) nepenbauaerscs,
10 Xap4oBi BUPOOH Ha BIAKPUTHX MPHUIABKaX CaMOOOCITYTrOByBaHHS B Mara-
3MHaX MMOBHHHI OyTH y IJIACTUKOBIH, 1eTo(haHoOBii a0 ManepoBiil ynakoBIi
10. 3axoau 3 yIOCKOHAJICHHS MTAKyBaHHS Xap4oOBOi MPOAYKIl — MOIIUPEHHS
THYYKO] IMOJIIMEPHOI YIaKOBKH 3 BUKOPUCTAaHHIM O1OTIACTUKIB JJIsl Xap4o-
BUX TpoAykTiB. Po3Burok ¢yn-muzaiiny, mo nepeabadae HaMaraHHs MO-
IiKoByBaTH MPOAYKTH IIiJl CHOXKUBYI MOTPEOH, 3pyUHe TPAHCIIOPTYBaHHS,
CIIOKMBaHHS Ta 30epiraHHs 3 MiHIMAIbHUM HETaTHBHUM BILUTUBOM Ha HaBKO-
nniHe cepenosuie [12]. Po3pobnenns GionakeTiB 3 HATypalbHOI XapuoBOi
CUPOBUHM, CTAKAHYMKIB I KABH 3 KABOBOIO XMHUXY, SIKi 3IaTHI PO3KIACTH-
cs 3a 1-3 micsiini Ta Ge3mneuHi i JOBKULIS, a TICTSHUM MOCYI, CMaKOJIUKH 3
UBIPKYHaMH, pLKKH AJIs1 MOPO3HBA 3 TIOYHHYHOTO Oiomiactuky [13].

9) INokynka (Purchase). 3axoan nommpeHHs: [HTepHET MOKYIOK Xap4o-
BOT MIPOAYKILIT y 3pY4Hill YIaKOBIIi 32 PaXyHOK 3HAYHOT EKOHOMIi, Yacy, CHII
Ta rpomei mokynuiB 10; yZOCKOHaJNeHHs BILIMBY Ha MPOLECH 3AiHCHEHHS
MOKYIKH 33 TEXHOJIOTiSIMI HEHPOMAapKETHHTY Ta BipTyalbHOTO MaPKETHHTY.

10) Anpobaris, 38’ 13ku 3 TpomajckKicTio (Probe, Public Relations). 3a-
X0I¥ ymnockoHaneHHs PR — mommpeHHS KOHTEHT-MapKeTHHTYy (BeO-caiiTy,
colliaJIbHI MEpexKi, a TAaKOXK 0cOOHU 3 TIEPCOHANILHOIO ayAuTOpi€eto (ponosepH,
Ororepu, apTHCTH), 3aCTOCYBaHHS IITYYHOTO 1HTEJIEKTY AJIS 300py aHHUX Ta
MiJCUJICHHS PIBHS B3a€MOJIii 3 KJIIEHTaMH, TOJOCOBUH MOIIYK y paMKax
SEOQ, Texnonorii oiokueiiny tomro [10].

11) Haekonmumine cepenoBuine (Physical premises. 3axoau ymockoHa-
JICHHSI — BIPOBAKCHHS €KOTEXHOJIOTIH, «OIIaIMBOTO BUPOOHUIITBAY, 1H-
HOBAIiifHi PIICHHS! OYUCTKU CTIYHHUX BOJ XapyOBUX BUPOOHHUITB OioJoriy-
HUM METOAOM, KOMIUIEKCHE TIepepoOiIeHHs] CHPOBHHH, BHKOPHCTAHHS
MOJIIMEPIB, AKiI 010pO3KIAIAIOTHC — «OIOMIACTUKIBY TOIIIO.

[MpiopuTeroM A MiANPUEMCTB Xap4OBOi MPOMHUCIOBOCTI € BIPOBAJIK-
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eHHsl MixHaponaHoro crangapty ISO 14001, skiif BiTHOCHTBCS JO CHCTEM
exonoriunoro ympaeininas (CEY). YnpaBiiHHS €KOJOTIYHUMHU acleKTaMu
CHPUSATIMBO BiZ0Opa)xkaeThCs SK HA IMIJDKI MiAMNPUEMCTBA, Tak 1 Ha HOro
EKOHOMIUHi# JisTEHOCTI, MiABUIIYIOUN HOTO KOHKYPEHTOCITPOMOXKHICTB.

12) [MpubyTtok (Profit). MapkeTunr Gepe y4acTh B reHepalii npuOyTKy.
Ha nymKky Garathox ekcriepTiB came MapKeTHHT TPUHOCUTH MiHiMyM 80% B
MiJICYMKOBI 00CSATH mpojaxy mnpoxaykiii. [le o3Havae, 110 SKIIO0 MapKETUHT
HE BUKOPUCTOBYETHCSI, TO MPOJIAXi CKIAAA0Th BChOTO JinIie 1/5 BiJ MOXIIH-
BOr0 00CsTy. 3aBASKH MapKeTUHTY OyayeThbcs QyHAaMEHT, Ha SIKOMY HOTIM
MPAIIOIOTh yCi: MEHEMKEPH 3 MpoJaxy, Oyxraitepu, BUpOOHUKH, (iHAHCH-
cTH Ta iHmm [ 14].

TakuM YMHOM, MOXKHA y3arajlbHHTH, 110 aHaji3 iHHOBAIIHUX pillleHb
npu po3poOIi KOMIUIEKCY MapKeTHHry — «12P» Ta iXxHe BIpoBalKEHHS y
TiSUTBHICTD MIATPHUEMCTB Xap4OBOi MPOMHUCIOBOCTI CBIAYUTD PO HOBI MOXK-
JIUBOCTI JUI Cy0’ €KTIB rOCIOAPIOBAHHS, peaji3allis SKUX JT03BOJIUTH ITiJ[BU-
IIMTH €KOHOMIYHY, (JiHAHCOBY, COIIIAJIbHY, €KOJIOTTYHY €()EeKTUBHICTb.

BucnoBkn Ta mpomno3uuii. Y npeactaBieHOMY JOCTIIKEHHI BCTaHO-
BJICHO, 1[0 MPUHHATTS iHHOBAIIHHUX MapKETWHTOBUX DIllICHb HA TiJICTaBi
KOHIIEMIiT «12P» st miAnpueMCTB XapyoBOi MPOMHUCIOBOCTI MOXIIUBO JIO-
CATTM TIIBKM 32 YMOB KOMIUIGKCHOTO miaxomy. Heix emHumMu,
B3a€MO3B’I3aHUMH 1 B3a€MOJIOTIOBHIOIOYHMHU € yCi €JIeMEHTH KOMILJIEKCY Ma-
PKETHHTY KOHIENIT «12P» fKi MOCTIHHO YI0CKOHAIIOIOTHCS 38 paXyHOK iH-
HOBalifHOT JisTBHOCTI MiANPHEMCTB. [HHOBAIIfHI MapKETHHIOBI pillIeHHS
0a3yl0ThCsl HA BUKOPHUCTAHHI HOBAIlill y PI3HUX BHUJAX MisUTBHOCTI CIOXH-
BauiB, KOMIIaHii, pUHKIB Ta CHpUSE MOSBI HOBUX PI3HOBHIIB MapKETHHTY,
AKi JOUITBHO 3aCTOCOBYBATH y TMPAKTUII MiAIPHEMCTB  XapuoBOl
MPOMHUCIIOBOCTI.
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Applications of innovative marketing theory testify that all types of innovations the
influence and improve the constituents of marketing complex of the enterprise. Classic
concepts of “marketing” and “innovations” indissolubly connected and co-operate with each
other. There is a requirement in the acceptance of self-proved and economically reasonable
innovative marketing decisions of the enterprise, that assist the increase of competitiveness,
providing of innovative development, increase of economic efficiency, activity effectiveness
of the enterprises. It is the vital problem for the enterprises of food industry that actively
carry on innovative activity, searching and realization of administrative decisions that provide
competitive edges at high-competition market of food products.

Food science actively develops different directions of marketing complex, namely:
commodity politics (Product) — is based on producing of products of the special setting:
dietary curative/prophylactic food, food for sports children, elderly people, pregnant women
and others like that; pricing (Price) is taken into account monitoring of prices in trade
networks, analysis of modern market conditions and prices on the analogical and new
products of competitors; channels of sale (Place), elimination of unnecessary chains
(mediators) due to the production of goods under the own trade on the order of large retail
networks; communication politics (Promotion) includes trend-setting, WOM-technology,
buzz-marketing, event-marketing, product placement, life-placement, provocative marketing,
entertainment marketing, flash mob, teaser and other.

Distribution on traditional and innovative approaches in the system of marketing
enterprises that result to introduction of new types of marketing (lateral, virtual, partisan,
client-oriented, viral, neuromarketing and others like that) is presented. Examples of
application of these types of marketing are made in the well-known brands of companies that
assisted to the increase of incomes, and for the ground of expediency of their introduction
and development on the enterprises of food industry.

Keywords: innovation, marketing, innovative marketing solutions, innovative
approaches, «12R» marketing complex, enterprises, food industry.
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METOJUYHI NIIXOIU 10 OLIIHIOBAHHSI
PE3VJILTATUBHOCTI IHBECTULIIITHOT'O
3ABE3NEYEHHS IHTEJIEKTYAJIBALIT MINPUEMCTB

VY crarTi npoaHaIi30BaHO 0COOIMBOCTI OLIHIOBAHHS PE3yINbTaTHBHOCTI IHBECTHIIH-
HOTO 3a0e3NeyeHHs iHTeleKTyami3amii manprueMcTs. OOIpyHTOBAaHO OCOOIMBOCTI PO3BUTKY
KOHIleNMii iHTeNeKTyami3amii mianpueMcT. BusHaueHo, mo iHTeNeKTyasi3amiss €KOHOMIKH
BIUTUBA€E Ha €KOHOMIYHE 3POCTaHHS Ta KOHKYPEHTOCIPOMOXKHICTD IPSIMO 1 OMOCEPEIKOBAHO.
OOrpyHTOBaHO, IO MOEJHAHHS 1H(OPMaNifHO-KOMYHIKalifHNX TEXHOJIOTIH 3 IHTENeKTy-
aizali€ero JO3BOJISE MiANPHEMCTBAM HE TUTBKH ONTHMI3YBaTH CBOIO HisIBHICTS, alle 1 BiKpH-
Ba€ IUISIX O HOBUX MOXJIMBOCTEH JUISI CTBOPEHHS IIHHOCTI, iIHHOBAIIH Ta CTIHKOTO PO3BUTKY
B yMOBax IIBUIKO3MIHHOTO 0i3HEC-CEpPEOBHINA, [0 3yMOBIIIOE HEOOXITHICTh HAIEXKHOTO iH-
BECTHUIIIHHOTO 3a0e3NedeHHs iHTeIeKTyai3amil mampueMcTB. Bu3HaueHO OCHOBHI acHeKTH
IHBECTHIIIHOTO 3a0e3neueHH s iHTeNeKTyai3anii manpreMcTs. OOTpyHTOBAHO MOJEIb OLiH-
KH PE3yJAbTaTUBHOCTI IHBECTHIIIHHOTO 3a0€3MEUCHHS IHTEJIEKTyalli3allii miIpHEMCTB, IO Ha-
Jla€ CTPYKTYPOBAHUI MiAXIM IO OLMIHKK €(hEeKTHBHOCTI IHBECTUIIIMHOTO 3a0e3IeUeHHs iHTEe-
eKTyai3amii MiAnpueMCTB, JOIOMAralody 3pO3yMITH BIUIMB TEXHOJOTIYHMX IHHOBAIii Ha
Oi3HEeC-IIPOIECH Ta €eKOHOMIYHI pe3yIbTaTH.

KurouoBi cjoBa: mignpueMcTBO, iHBECTHUIlIIHE 3a0€3MEUCHHS, IHTEICKTyaTi3allis,
IHTeNIeKTyati3amis MiIIPUEMCTB, KIIFOY0B] MOKa3HUKHU Pe3yNTaTHBHOCTI.

Beryn. CyvacHuil po3BHTOK TEXHOJOTIH BiAKpUBA€E IMEpeA IMiAIpHEM-
CTBaMH HEWMOBIPHI MOXJIMBOCTI JJIsl MOKPAIICHHS IXHBOI JiSJIBHOCTI Ta JI0-
CSTHEHHsI HOBUX piBHIB edekTuBHOCTI. OAMH i3 KIIOYOBUX HAMPSMKIB, IO
BiJlirpae BHpIMIANBHY pOJb y BAOCKOHAJICHHI (YHKIIOHYBaHHS ITiJI-
MPUEMCTB, — II¢ IHTENeKTyami3amis. [HTerpaiis iHTeIEKTyalbHUX CUCTEM,
IITYYHOTO IHTEJIEKTY, aBTOMAaTH3allii Ta aHami3y JaHuX y pizHHX chepax
JUSUTBHOCTI CTa€ KJIOUOBUM YMHHHKOM YCIIXy B YMOBaX Cy4aCHOTO KOHKY-
PEHTHOTO PUHKOBOTO CEPEIOBHIIIA.

OpHak BTIJICHHS IHTEJICKTYyaJli3allii B )KUTTS BUMAarae 3HaAYHUX 1HBECTH-
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UiHHUX pecypciB.

IHBecTHIiiiHEe 3a0e3MeUeHHs IHTENEeKTyai3allii miJIpueMCTB nependa-
Yae BUTPATH Ha BIIPOBA/KCHHS HOBITHIX TEXHOJOTiH, HABYaHHS [IEPCOHAIY,
PO3pOOKY Ta MATPUMKY 1HPPACTPYKTYpH. 3 OIHOTO OOKY, 116 MOXKE CTaTH
BXJIMBHM KPOKOM y HANPSMKY HiJBUIICHHS KOHKYPEHTOCIPOMOXKHOCTI Ta
3IaTHOCTI MiANPUEMCTBA aJaNTyBaTUCS J0 3MiH. 3 iHIIOTO 00Ky, epeKTUBHE
BUKOPHCTaHHS I1HBECTHUII B IHTENEKTyali3amiro mnorpedye 00’ €KTHBHOI
OIIIHKY PE3yJIBTaTiB IIbOTO MPOILIECY.

CaMme B 1IbOMY KOHTEKCTI BHHUKAa€ HEOOXiJHICTH Yy po3poOLi cucreMu
OIIIHIOBaHHS PE3YJbTATUBHOCTI IHBECTUIIIMHOTO 3a0€3MCUCHHS IHTCIICKTY-
amizanii mignpueMcTB. OIiHKAa BIUIMBY BHUTpaT Ha IHTENEKTyali3allilo Ha
KJIFOUOBI TOKA3HUKU JiSIBHOCTI IMiJIPUEMCTBA JIO3BOJIUThH 3IHCHUTU 00-
IPYHTOBaHi pillICHHS, BU3HAYUTH HaHOIJIbII NMEPCIEKTUBHI HAMPSIMKU iHBE-
CTYBaHHS Ta BIOCKOHAJIUTH CTPATETiIO0 PO3BUTKY.

Ornsipg aiteparypu. [lutanHs iHTeneKTyami3amii MiANPHEMCTB PO3KpPH-
BalOThCS Y Mpalsgx Takux HaykoBliB sk Amorna O. ., borymeka O. A. [1],
Bproxosenpka H. 0. [1], Bynees 1. I1., Ky3pmin O. €. [4], Haropna 1. L. [5],
[TaBnoBa B. A., Cuthuk . C., Xagposa K. C. [8] Ta inmux. [Ipote, 3Baxa-
I04M Ha JAWHAMIYHICTh €KOHOMIYHOTO CEpEOBHINA PO3POOKa KOMILUIEKCHHX
METOJAMYHUX MiJIXOIB JIO OIIHIOBAHHS PE3yJbTaTHBHOCTI 1HBECTHUIIHHOTO
3a0e3MeuyeHHs 1HTelNeKTyani3amii MiANPHEMCTB € BaXKIMBOIO AJIsI OOTPYHTO-
BaHOTO BHOOpPY cCTparerii po3BUTKYy Ta 3a0e3le4eHHs  CTiHKoi
KOHKYPEHTOCIIPOMOKHOCTI.

MeTo10 podoTH € OOTPYHTYBaHHS IMiJXOAIB JO OLIHIOBAHHSA pe3yibTa-
TUBHOCTI 1HBECTHUI[IHHOTO 3a0€3MEUCHHS IHTEJCKTyai3allil miInpueMCTB B
YMOBax TUHAMIYHOCTI €KOHOMIYHOTO CEepeIOBUIIIA.

Metoau aocaigkeHHsl. BUkoHaHHS MOCTaBIEHUX 3aBOaHb Y JOCIIIK-
eHHi Oyllo OOTpYHTOBAaHO i3 3aCTOCYBaHHSIM HACTYITHUX METOMIB: JJIS y3a-
raJbHEeHHS BIUTUBY JIETEPMiHAHT IHTENEKTyali3alii mignprueMcTB OyJI0 BUKO-
PUCTAaHO METOIU Yy3arajJbHEHHS Ta Kiacudikailii, a Takox (QaKTOPHOTO
aHaJTi3y; OKPEMI IOJIOKEHHSI IIIO/I0 OIMUCY MPOIIECIB IHTEICKTyai3aiii 0yino
OIMCAHO 13 3aCTOCYBaHHAM TpadiqHOTO aHaNi3y; CTPYKTYPOBaHMH MiaXin
BUKOPHCTaHO IUIsi OOTPYyHTYBaHHsSI MOJICI OL[IHKH Pe3yJbTaTHBHOCTI iHBe-
CTHIIIIHOTO 3a0e3MIeUeHHs IHTEJIEKTyaTi3allil miIpPUeEMCTR.

Pesyabratu Ta oOropopeHHs. IHTenekTyamizaiis AiSUTBHOCTI Tij-
MPUEMCTB BTLIIOE B cO0i MOTYKHHUK 1HCTpyMEHTAapiil JJisl MiJBUILCHHS IPO-
IOYKTUBHOCTI, 30UIbIIEHHS KOHKYPEHTOCHPOMOXHOCTI Ta JOCSATHEHHS
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CTpaTeriyHmx Lied. B enoxy TeXHOJOTriYHUX 3MiH Ta HEBIWHHOTO PO3BUT-
Ky, 1HTEJIeKTyali3alis BUCTYIAE SK KIIOUOBHHA CTUMYIATOP TpaHCchopMaii,
BJIOCKOHAJICHHS O13HEC-TTPOIIECIB Ta BIAKPUTTS HOBUX MOXKJIMBOCTEH. 3aBsi-
KA 1HTErpalii MepeAoBUX TEXHOJOTiH, TaKMX SIK IITYYHHH 1HTENEKT,
aHaJITHKa JaHUX Ta [HTepHET pedeH, MiJIpUEMCTBA OTPUMYIOTH 3[aTHICThH
aHaJi3yBaTu BenMKi obcsaru iHdopmanii B peansHOMy waci. Lle mo3Bomse
NpUiAMaTH pillieHHs] Ha OCHOBI 00’ €KTUBHHX JAaHHUX Ta MPOTHO3YBaTH PO3BU-
TOK. BakJIMBUM acmeKTOM IHTENEKTyalli3allii € TakoX 3MiHa MiAX0Ay 0
B3a€MOJIIi 3 KIi€HTaMH. 3acCTOCYBaHHS IE€PCOHATI30BAaHOTO MiAXOMIy, BH-
T1IHUX TPOTO3UIIIN Ta IHTEPaKTUBHOT KOMYHIKallii CTBOPIOE TIMOOKI 3B'S3KH
31 CHOKMBaYaMH Ta 3a0e3Meuye iXHIO BipHICTb.

OpHak iHTeNEKTyai3allisl MmiIPUEMCTB TAKOXK BHOCUTHh BUKJIMKHU T4 BH-
Marae ajanTaiii 1o HOBHX peaiiil. 3abe3neueHHs KibepOe3nekn, HaBuaHHs
MEPCOHANY Ta KOOpAMHALIS TpOLEciB B yMoBax Iu(ppoBoi TpaHchopMmarii
CTaI0Th OCOOJIMBO aKTyaJIbHUMHU 3aBAAHHIMU [4].

3aranoM, iHTeNeKTyami3auis MiAMPUEMCTB BiIirpae poib KaTalizaTopa
IHHOBAIIIHHOTO POCTY Ta CTBOPIOE HA3BUYAWHUIN MOTEHITIA JIsl TIOCATHEH-
HS YCHIXY Y IMHAMIYHOMY €KOHOMIYHOMY CEPEOBHIIII.

MoskHa BUAIIMTH HU3KY YMHHHKIB Ta TEPEIYMOB PO3BUTKY KOHIICTIIT
iHTenekryanisanii (puc. 1). HoBiTHI JOCATHEHHS B Taily3i HAyKH Ta TEXHOJIO-
rifl BiIKPUBAIOTH IIMPOKI MOMIIMBOCTI JUIS BIPOBA/KCHHS 1HHOBAIliHHUX
MiAXO/iB, 3aCHOBAHMX Ha iHTeJNeKTyami3auii. [HTenexryamnizalist Hajae 3aco-
Ou JUIA ONEepaTUBHOTO aHaJi3y Ta MPUHHSATTS PIllIeHb, IO € KPUTUYHUM Y
BHUCOKOAMHAMIYHOMY €KOHOMIYHOMY CEpPEeIOBHILI.

ToOTo iHTeNeKTyai3allis EKOHOMIKY BIUIMBAE Ha CKOHOMIYHE 3pOCTAaHHS
Ta KOHKYPEHTOCHPOMOXKHICTh TpsAMO i omocepenkoBaHo. [IpsiMuii BIITUB
BiJJOYBA€THCS Yepe3 CTBOPEHHS, HAKOITMYCHHS, PO3IIOBCIOPKECHHS T4 BMiHHS
3aCTOCOBYBATH CIICLiali30BaHi 3HAHHs, IO JO3BOJISIE TEHEPYBaTH iHHO-
BalliiHy MPOAYKIIitO, 10 MiJBUIIYE KOHKYPEHTOCIPOMOXHICTh BUPOOHUKIB
Ta CIpPHUsE TMOMIMNIICHHI0 MAaKPOSKOHOMIUYHHMX MMOKAa3HUKIB, IO B CBOIO YEPry
CHIpHsIE€ MTPUCKOPEHOMY €KOHOMIYHOMY 3pOCTaHHIO. BITUB Uepe3 cTBOpEHHs
CYCHUIBHHX 3HaHb € OINOCEPENKOBAaHHM, 30KpeMa BHUKJIHMKA€ 3MiHU B
CYCHUTBHHUX IHCTHTYTaX Ta CTPYKTYpi 3aiHATOCTI, OMHOYACHO ITiJBUILYIOUYH
MOTHUBAIIIIO0 Ta MOXKIIUBOCTI JiJIsl 0coOucTOro HapyanHs. llel mpornec crpusie
CTBOPEHHIO CIIEIiali30BaHMX 3HAHb Ta BUPOOHUITBY MPOMYKIIii, IO TAKOX
CTIpHsIE TPUCKOPEHOMY €KOHOMIYHOMY 3pPOCTaHHIO [2].

Indopmamiiino-komyHikamiiiHi TexHonorii (IKT) B cyuacHomy 06i3Hec-
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CEPEJIOBHUIIlI CTAJIM HEB1JI'EMHOI) YaCTUHOK CTPATEriyHOTO PO3BHUTKY IIiJI-
MIPUEMCTB. Ix BUKOPUCTAHHS B KOHTEKCTI 1HTEJEKTyalli3allii J03BOJISE ITijI-
MPUEMCTBAM HE JIMIIE ONTHMI3yBaTH ONEpaliifiHi MPOIEeCH 3a JOTOMOTO0
aBTOMATH3allil Ta aHaNi3y AaHUX, e W MPOHUKHYTU Ha HOBI PiBHI BapTOCTI
4epe3 BIPOBAHKEHHSI IITYYHOTO IHTENIEKTY, aHANITUKU BEIMKUX 00CATIB J1a-
HUX Ta PO3YMHHX QJIrOPUTMIB. 30Kpema, 30LIbINYEThCS KUIBKICTh TMij-
MPUEMCTB, SIKi 31MCHIOIOTH EJICKTPOHHY TOPTIBIIO (pHC. 2), MO aKTyalli3ye
HEOOXiNHICTh  iHBecTyBaHHS y  3a0e3ledeHHs  iHTeJeKTyawi3arii
MiAPHEMCTB.

HaykoBo-Texnigna JuHaMivqHA#i InTenekTyamizamis
PeBOITIONIIS PO3BHTOK npari
< 7 >
,_& ITepenyMoBH pO3BUTKY KOHIIEIIT iHTEIEKTyami3amii
@ ®opmu iHTENEKTyami3arii oprafizamii (iAmpHUEMCTBA)
Q
= ———
3] < >
3aco0iB i TIEpCOHAILY
S¢ orrec . CHCTEMU
= HIr’[ N iy TIpe/IMeTiB N (JroEcEKOTO
=5 pal Hpaui A Ty KarnTany)
3 ;/,\ .
.8
3 -
% okpeMux cep i BUAIB eKOHOMITHOT BHPOOHHMITBA i
5 JUSUTBHOCTI MiATIPHEMCTBA BHPOOHHUYHX BiTHOCHH
o \.
=
o
— zj InTenekryamnizamis — 6e3nepepBHUii mporec GopMyBaHHS Ta
BUKOPUCTaHHS 1HTEIEKTYaJIbHOT'O KalliTaly, 110 BKIIOYAE:
4 )
PHHKOBI IHTENeKTyalbHi JFOACHKI CIIPsIMOBaHICTh
aKTHUBHU aKTHBH aKTHBU YIpaBITiHHS
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Puc. 1. Oco0auBocCTi po3BUTKY KOHIENil iHTeIeKTyai3anii
MiNPUEMCTB
Jxepeno: po3pobiaeHo aBTOpOM Ha 0cHOBI [1, 9, 10]
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Puc. 2. Buxopucranus ingopmaniiiHo-KoMyHiKaniifHUX TeXHOJIOTiil Ha
nignpuemcrax y 2018-2021 pp.

Jxepeno: po3poOiIeHO aBTOPOM Ha OCHOBI [6]

[Moexanannst iHGoOpMaNiHHO-KOMYHIKAiIHHIX TEXHONOTiH 3 1HTEIEKTy-
ai3ami€ero J03BOJISIE MIANPUEMCTBAM HE TiIBKH ONTUMI3yBaTu CBOIO JisUTb-
HICTb, aJie 1 BIIKpUBA€E UIISAX A0 HOBUX MOXKIMBOCTEH Il CTBOPEHHS LIiH-
HOCTI, IHHOBAIII Ta CTIHKOTO PO3BUTKY B YMOBax HIBHIKO3MIHHOTO Oi3Hec-
cepenoBua. Lle 3ymoBIIt0e HEOOXiAHICTH HAJNEKHOTO 1HBECTULIMHOTO 3a-
Oe3rmedeHHs IHTeNeKTyami3alii miAnpPHEMCTB.

IHBecTHIiiHEe 3a0e3MeUeHHS THTENeKTyali3allil miJnpueMCTB BimoOpa-
’Kae BUTPATH Ta PECYpPCH, SKi KOMIaHii BKIaJa0Th y BIPOBAKEHHS TEXHO-
JIOT1#, 1HHOBalill Ta 1HTEJEKTyaJ bHUX PIlIeHb Ui MMOKPAlICHHS €(pEeKTHUB-
HOCTi, KOHKYPEHTOCIIPOMO)XHOCTI Ta pe3ynbTarTiB JisuibHocTi. OCHOBHa
MeTa THBECTHINIMHOTO 3a0€3MeUCHHS IHTEJICKTyalTi3allii MoJsIrae B JOCATHEH-
Hi MO3UTUBHUX 3MiH y BUPOOHMUYHUX IMpOIECcax, MCHEIKMEHTI, B3aEMOIIi 3
KIIiEHTaMH¥ Ta iHIKX cepax qisuibHOCTI mianpueMcTna (Tabi. 1).
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Tabmuus 1

OcHOBHI acneKTH iHBeCcTHLIIIHOTO 3a0e3MeYeHHs iHTeIeKTyaJi3anii

MiANPUEMCTB

TexHomnorivHi pimeHHs

IHBecTyBaHHS y Cy4acHi TEXHOJIOTII, Taki K IITyYHHI IHTEEKT,
MalliHHE HaBYaHHA, [HTepHET pedeil, aHAITHKY JaHMX Ta iHII,
II0 JOIIOMArarTh 30MpaTy, aHaTi3yBaTH Ta BUKOPHCTOBYBATH
JaHi U1 IPUIHATTS pillieHb

Buytpimni nporecu

[HTenexryanizaris MoXe CIPUATH aBTOMATH3AaLlii Ta ONTHMi3aLii
BHYTPIIIHIX Oi3HEC-MIPOIIECiB, 3SMEHIICHHIO Yacy Ha BUPOOHHMII-
TBO, YIIPaBITiHHS 3allacaMy Ta iHIINMH ONepaIisiMU

Po3pobka mpoaykriB Ta
HOCIyT

[HBecTuLii y HoCiPKEHHS Ta PO3pOOKY HOBUX iIHHOBAI[IHHIX
HPOAYKTIB Ta MOCIYT, IO BiANOBIIAIOTH HA 3MiHHI TOTpeOn
PMHKY Ta KJII€HTIB

[TixBuILIEHHS AKOCTI

BuxopucTaHHs iHTENIEKTyalbHHUX PillleHb JUIS TOKPAILEHHS
SIKOCTI TIPOAYKIII1 Ta MOCITYT, 3MCHIIICHHS BiIXWJICHb Ta IC(PEKTiB

Bsaemomnis 3 kirieHTaMu

BrpoBa pkeHHs iHTEIEKTyalli30BaHHX PillieHb JUTs TOKPAICHHS
B3a€eMOii 3 KIIiEHTaMH, ITepcoHai3aril 00CITyroByBaHHS Ta
30UIBIIEHHS 3310BOJICHOCTI KITi€HTIB

Kanpu

[BecTuii y HaB4aHHS Ta PO3BUTOK MEPCOHAIY, 11100 3a0e3me-
YHUTH TXHIO 37aTHICTh MPALIOBATH 3 HOBUMH TEXHOJOTIsIMH Ta
IHCTpYMEHTaMH

Bignocunu 3 nmapTHepa-
MU Ta IOCTa4aJIbHUKAMHI

BrpoBamkeHHs iHTEIEKTyalIbHUX PIMIEHb IS TOKPAIIEHHS CITi-
BIIpalli 3 MapTHEpaMy Ta ONTHMIi3allii JIAHIFOTIB MOCTaYaHHs

Besmnexa Ta kibep3zaxuct

3abe3nedeHHs 3aXUCTy HU(POBHUX aKTUBIB Ta JaHUX MiIIPHEM-
CTBa Bif Kidep3arpo3 Ta HECaHKIIOHOBAHOTO JIOCTYITY

Crparteriube yrnpapiiHHS

BuxoprcraHHsa aHATITHYHUX THCTPYMEHTIB Ta IHTEJIEKTYaTbHIX
wIathopM IS IPUHHATTS CTPATETYHNX PIillleHb Ta IIaHyBaHHS
PO3BUTKY HiIIIPHEMCTBA

Jlxepeno: po3poOIeHO aBTOPOM.

IaBecTHmiitHe 3a0€3MeUeHHS IHTENEeKTyalli3allii BUMarae o0IpyHTOBaHO-
TO TIXOMY, YiTKOI CTpaTerii Ta OI[IHKKA BapTOCTI BIPOBAHKEHHS ITOPIBHSIHO 3
OUIKYBaHMMH pe3yibTaTaMi. KITFOYOBUM € TOCTIHHWUN MOHITOPHUHT Pe3yilh-
TaTiB Ta TOTOBHICTH JI0 BHECEHHS KOPUTYBaHb JUIS IOCATHEHHS MaKCHMAaJTb-
HO1 €()eKTHBHOCTI.

Mognenb OIiHKY pe3yIbTaTHBHOCTI IHBECTHIIIHHOTO 3a0€3IeICHHSI 1HTEI-
eKTyaJTizarii miAIpUEMCTB Halla€ CTPYKTYpOBAHUH MIAXiM JO OIIHKH edeK-
THBHOCT] 1HBECTHIIIMHOTO 3a0e3IEeUeHHs IHTEICKTyasi3amii IiIIpHEMCTB,
JOTIOMArarouy 3pO3yMITH BIUIMB TEXHOJIOTIYHHX IHHOBAIlId Ha Oi3HEC-TIpo-
IIecH Ta pe3yasTary (puc. 3)
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BusHaueHHs piBHA COLiAIbHO-EKOHOMIYHOTO PO3BUTKY MiANIPUEMCTBA

~

OOrpyHTYBaHHS iHBECTHIIHHUX MPOEKTIB 3 MO3UIIi1 IHTENEKTyai3amii AisTbHOCTI
(BIpOBaKEHHS HOBITHIX TEXHOJOTIH, HABYaHHS IIEPCOHAITY, pO3p0o0Ka Ta ImiATPHMKa
iHHOBaUi#HO1 IHPPACTPYKTYpH)

<>

AHaii3 isTbHOCTI MiAIMPHUEMCTBA 3 MO3MLIT HOro iHTeNeKTyami3arii

Y.

BuznaueHH 1iseit iHTenekTyai3anii (BCTaHOBICHHS KOHKPETHHX IIiJIeH Ta
3aBJlaHb, SAKi HiIPUEMCTBO CHOJIBAETHCS JOCATTH 3aBASKH iHTEIEKTyali3aril)

'

Po3paxyHOK IIOKa3HHKIB pe3yIbTaTUBHOCTI iHTeNeKTyani3anii (koedimieHT
kBamiikarii npamiBHUKIB, iHTENIEKTYaIbHOO30POEHICTh, HOPMa JOXOJHOCTI
CHiBpOOITHHKIB ITiIIPHEMCTBA BiJl BUKOPUCTAHHS iHTEIEKTYalIbHOI BIaCHOCT,
Koe(illieHT INTMHHOCTI KaApiB, KoedilieHT (i3MIHOro CTapiHHS KapiB,
($hoHI0030pOEHICT MpaliBHUKIB, POHI0030POEHICTh MPAI[iBHUKIB MiAIPUEMCTBA
¢ onmamMu HeBUPOOHUIOTO IPU3HAYCHHS)

!

ITopiBHAHHS 31 CTpaTEriYHUMH LIIIMHU (OPIBHAHHS OTPUMAHUX PE3yJIbTATiB 3i
CTpaTeFi‘-IHI/IMI/I IIi.]'I}IMI/I JAO3BOJIUTH BUSHAYUTH, YA BAAJIOCSI JOCATTH 3ayMaHOI'O
BIUIUBY iHTENEKTyalli3alil Ha AisIbHICTH MiIPUEMCTBA)

Y

VY 1ocKOHaIEHHS Ta ONTHMi3aNis (Ha OCHOBI OTPHMAaHUX Pe3yJIbTaTiB BXXUTTS 3aXOMiB
JUISL BUIIPABJICHHS HEJOJIKIB Ta ONTUMI3ali] IPOLECiB iHTeNeKTyalti3alii 3 MeTo
JOCATHEHHS KpalllUX pe3yJIbTaTiB)

Puc. 3. Moaeab ouliHKU pe3yJibTATUBHOCTI iIHBeCTHLIIHOTO
3a0e3nevyeHHs iHTeeKTyadi3anil MiANpUEMCTB
Jxeperno: po3po0ieHo aBTOPOM Ha OCHOBI [3, 5, 7, 8, 11]

Buxozsuu 13 BHIIE CKa3aHOTO, MOYKEMO 3pOOMTH BUCHOBOK, 1[0 3aCTOCY-
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BaHHS CHCTEMHOTO MiJXOAy JIO OI[iHIOBAHHS JIO3BOJISE 3’SICYBaTH HE TUIBKU
(hiHAHCOBI aCIeKTH, aJie i BIUIMB IHTEICKTYyalli3allii Ha pi3Hi cepu OizHecy,
TaKi K BUPOOHHIITBO, MApKETHHT Ta B3a€MOAIA 3 KIi€HTaMu. BpaxyBaHHS
KITIOYOBHX TIOKA3HUKIB PE3YJABTaTHBHOCTI JTO3BOJISIE KOHKPETU3YBaTH LiJIi Ta
00’€KTHBHO BUMIPSITH JOCSTHEHHS BCTAHOBJICHUX IMIANPUEMCTBOM 3aBllaHb
y cdepi iHTenekTyami3amii. Po3misa iHHOBAIIHUX TIAXOMIB J0 OIIHIOBAH-
Hsl, TAKUX SIK BUKOPHCTaHHS aHaJi3y JaHUX, IITyYHOTO IHTEJNEKTY Ta ajro-
PUTMIB, O3BOJIIE OTPUMAaTH OifbII TOYHY KApTHHY BIUIMBY iHTEJIEKTY-
amizaiii Ha MiANPUEMCTBO. BpaxyBaHHS SKICHMX Ta KUIBKICHHX acCICKTIB
OLIIHIOBaHHS J1a€ MOKJIMBICTH 3pO3yMITH He JuiIe (iHAHCOBI MOKA3HUKH, a
i colliajbHMI Ta CTPATETIYHMIN BIUIMB IHTEJICKTYyasIi3allii Ha MmiJIpUEMCTRO.

[NocTiiiHe OHOBJICHHS METOIAMYHUX MiJXOJIB BiJOoOpaXka€ HEOOXIiAHICTh
ajianTarii A0 MBUAKO3MIHHOTO CEPEIOBHINA Ta PO3BUTKY HOBHUX 1HCTPYyMEH-
TiB JJIs OI[IHIOBAHHS PE3yJIBTATIB IHBECTUIIITHOTO 3a0€3MEeUCeHHS 1HTEICKTY-
aizarii mnpueMcTB.

BucnoBku. OuiHioBaHHS €(DEKTUBHOCTI 1HBECTHIIIHOTO 3a0e3MEeUCHHS
iHTeJeKTyani3amii JO3BOJIIE PO3KPUTH TEPCIEKTHBH PO3BUTKY  Iif-
MPUEMCTB, POOJISYM aKIICHT Ha TXHIO 3/IaTHICTH JI0 IHHOBAIIM Ta ajanTariii y
IIBUJIKO3MIHHOMY CBITi. BifiTak, cTae 04eBUIHUM, 10 BIIPOBAKECHHSI 1HTEI-
eKTyaJti3alii cpusie pi3HOMaHITHUM MTO3UTUBHUM 3MiHaM Y JIiSUTBHOCTI Mif-
MPUEMCTB Ta IXHIM CIIPOMOMKHOCTI 3MIHCHIOBATH YCHIiLIHI TpaHcopMallii.
InTenekTyanizallis 103BOJSE MiAIPUEMCTBAM MiJABUIIUTH €(DEKTUBHICTH Ta
MPOAYKTUBHICTh, aBTOMATU3YBaBIIM BUPOOHHMY1 MIPOLIECH Ta ONTHMi3yBaBIIH
Oi3Hec-TpoliecH, IIO CHpUSE€ 3HIKEHHIO BUTpAT PECypciB, 301IbIICHHIO
IIBUJIKOCTI PEaKIlii Ha 3MiHM B PUHKOBHX YMOBaxX Ta MOKPAIICHHIO SKOCTI
NponayKmii Ta oOCIyroByBaHHS KIIEHTIB. [HTeNeKTyasmizamiss pO3IIMPIOE
MOXKITUBOCTI JIJIsl iIHHOBALlil Ta PO3BHUTKY. BripoBakeHHsI mepejoBUX TEXHO-
JIOTiH, TaKUX SIK IITYYHUH IHTEJIEKT Ta aHAJITHKA BEJIIMKHUX JAHUX, CIIPUSE
PO3p0o0IIi HOBUX MPOAYKTIB, MOKPAIY€E B3AEMOJIIO 3 KIIEHTAMHU Ta JOIOMa-
rae MPOHUKHYTH HA HOBI pUHKH. 3arajioM, MiANPHEMCTBA, SIKi YCIIIIHO iHTe-
IPYIOTh IHTEJIEKTYabHI TEXHOJIOTIi Y CBOKO JiSUIBHICTh, 31aTHI JOCSTTH BH-
IIOT0 PIiBHS KOHKYPEHTOCIIPOMOXKHOCTi, CTBOPUTH HOBI MOXIIMBOCTI Ta
3a0€3IMeUnTH CTIHNKHI PO3BUTOK Y CY4aCHOMY Oi13HEC-CEPEIOBHIIL.
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The article analyzes the features of evaluating the effectiveness of investment
support of intellectualization of enterprises. The features of the development of the concept
of intellectualization of enterprises are substantiated. It is determined that the
intellectualization of the economy affects economic growth and competitiveness directly and
indirectly. It is substantiated that the combination of information and communication
technologies with intellectualization allows enterprises not only to optimize their activities,
but also opens the way to new opportunities for creating value, innovation and sustainable
development in a rapidly changing business environment, which necessitates proper
investment support for the intellectualization of enterprises. The main aspects of investment
support of intellectualization of enterprises are defined. A model for assessing the
effectiveness of investment support for the intellectualization of enterprises has been
substantiated, which provides a structured approach to assessing the effectiveness of
investment support for the intellectualization of enterprises, helping to understand the impact
of technological innovations on business processes and economic results.

As a result of the study, the following conclusions were made: (1) the use of a
systematic approach to evaluation allows you to find out not only the financial aspects, but
also the impact of intellectualization on various areas of business, such as production,
marketing and customer interaction; (2) taking into account key performance indicators
allows you to specify goals and objectively measure the achievement of the tasks set by the
enterprise in the field of intellectualization; (3) consideration of innovative approaches to
evaluation allows you to get a more accurate picture of the impact of intellectualization on
the enterprise; (4) taking into account the qualitative and quantitative aspects of evaluation
makes it possible to understand not only financial indicators, but also the social and strategic
impact of intellectualization on the enterprise; (5) constant updating of methodological
approaches reflects the need to adapt to a rapidly changing environment and the development
of new tools for assessing the results of investment support for the intellectualization of
enterprises.

Keywords: enterprise, investment support, intellectualization, intellectualization of
enterprises, key performance indicators.
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KEPIBHULTBO TA JIIAEPCTBO: IIOBYJIOBA
OCOBUCTICHOTI'O TA MPO®ECIHHOI'O 3POCTAHHSA
JJIs1 KEPIBHUKIB

Bucimieno npoGneMariky mono npoeciiHuX MepCreKTHB 3pOCTaHHs yIPaBIIiH-
CBhKOT KOMIIETEHII K 3anopykn (opMyBaHHS e(eKTHBHOI Kap'epn ympasiiHns. Busnagaers-
cs1, o crerudika yrnpaBIiHHS B IPoLeci KepiBHOI MIsTIBHOCTI HalO1IbIIe PO3KPUBAE BILTHB
Ha PO3BHUTOK NpodeciifHuX Ta iHAWBIIyalbHUX acHeKTIB MisUIBHOCTI KepiBHUKA. BeraHoBIe-
HO, 0 ITporec npodeciifHoro 3pocTaHHs meperdadae caMOBIOCKOHATIEHHS KepiBHUKA. Haro-
JIOIICHO, IO KepiBHA MisUIGHICT OOYMOBIIIOE €IMHI HANpsIMH OCOOHMCTICHOTO PO3BUTKY i
MO)KE BUPAKaTHCS Y BUINISIL CTAJIOTO PO3BHUTKY NMPOQECiifHNX KOMITETEHIIIH.

KonrouoBi cioBa: ocoOucricHMI po3BHTOK, mNpodeciHui picT, ympaBIiHCBHKa
ISUTBHICTD.

Beryn. CroronHi morpeba B TalaHOBHTHX, KBai(iKOBaHUX YIPaBIiH-
LSX MPUCYTHS Ha BCiX MAONIAX YIPaBIiHHS CyYaCHUMH OpraHi3alisMu, 1 11
TEHJICHIIIsI TIPOJOBXKYE 3pOCTaTH, a YMpPaBIiHChKA KOMIICTEHI[Sl MEpeTBO-
PIOETHCSI Ha OIHY 3 KJIIOUOBHX CKIIJOBUX 3a0e3rneueHHS e()EeKTUBHOCTI
JistmpHOCTI opradizanii. [IpuunHaMu MOXKYTh BUCTYNAaTH Pi3HI 0OCTaBUHU:
3MiHa YMOB TIpalli, 30iJbIICHHST PO3MAITOCTI MPOMO3UILINA HA PUHKY Mpali,
MirpamiiiHi mpouecd, KOHKypeHuis. [lepen kepiBHHKaMH oprasizaiiid mo-
CTIHO BUHUKAIOTh HOBI TPYAHOIL, 110 MTepeadayaroTh BUKOPUCTAHHS PUH-
IUTIOBO HOBUX MIiJXOAIB Ta iiel: CIOCOOM YNpaBIIiHHS OpPraHi3alli€ro, muis-
XM HaJaro/KeHHs e(eKTHUBHOI KOMYHIKallii Ta BHU3HAYeHHS MaiOyTHBHOTO
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MiANPUEMCTBA Y CEPEOBHILI CTPIMKUX TEPETBOPEHb, BUCOKOI KOHKYPEHT-
HOCTI, TuBepcudikanii pobo4oi cuim, 6e3nepepBHUX 3MiH B €KOHOMILII Ta Ha
PHHKY mpami. 3a3HaueHi (JaKTOpH 30BHILIHBOTO Ta BHYTPILIHBOTO CEPEIOBH-
Ia CIIOHYKAalOTh KEPiBHUKIB OOMPATH HOBI MiAXOIU, OPIEHTOBAaHI HE JIMIIE
Ha MiJABULICHHS SKOCTI MPOMOHOBAHUX MOCIYT, a H HA MiATPUMAaHHS JOSITb-
HOCTI TIpalliBHUKIB Ta cTa0iNi3alilo opraHizamiiHoi cTpykTypu. Takum 4u-
HOM, OIHUM 3 MEXaHi3MiB IiJIBUIICHHS SKICHUX XapaKTEPUCTHK YHpaBIIiH-
CBKOTO TIOTEHI[ially opraHizaiii Buctymae GopMyBaHHS HE TUTbKH (PaxoBHX,
a i IepcoOHAIbHUX YMiHb KEPiBHHUKIB.

Ornaa Jjiteparypu. AHami3 JOCHIKCHb 1 MyOJikalliil i3 3a3Ha4eHol
npoOieMaTuky ToKa3aB, 0 e(eKTHBHA MisUIBHICTH KEpiBHHKAa HE oOMe-
KYETbCS JIMIIE 3HAHHSAMHU 3 €KOHOMIKH, MapKETHHTY, MEHEI)KMEHTY Ta iH-
IIMX HayK, a BHMAara€ HasiBHOCTI COLiaJIbHO-TICHXOJIOTIYHOI KOMIIETCHT-
HocTi. Cepell aBTOpiB, KOTpi 3pOOMIM BaroMuil BHECOK Yy JIOCIHIJKCHHS
e()EKTUBHOTO YIPABIIHHS MEPCOHAIOM ClIifl 3a3HauuT podotu: 0. IBaHO-
Boi, I. YmakoBoi, O. Pagpko, M. Tkauyka [3], A. Kuaszesuu [2], T. JlecstoBa
[1] Ta iH. Pi3HOMaHITHI aclieKTH KEPiBHMIITBA Ta JiJIEPCTBA BUCBITICHO B
npamsx MpoBiAHUX 3aKOPAOHHUX HayKoBLiB. 3okpema X. XaH, Ta M. Pex-
Mar [5], aHami3yloud B3a€MO3B'SI30K MiX TpaHC(hOpMalifHUM KepiBHHUII-
TBOM Ta MOKa3HUKaMH MPaIE3aTHOCTI Ta MOTHBAIii MPaI[iBHUKIB, IIPUXO-
ISTH 10 BHCHOBKY, IO TpaHC(opMalliiiHe KepiBHUITBO O€3MOCEPEaHBO
BIUIMBAE HA TIOKA3HUKH MPOAYKTHBHOCTI npaniBHuKiB. C. Cisn [4], porsina-
104M BHYTPILIHIO MOTHBAIIIO MPaliBHUKIB, MiITBEPANB 3aJCKHICTh BUCOTO
PiBHS BHYTPIIIHBOI MOTHBALiT Ta 3pOCTAaHHS NPOAYKTUBHOCTI, BiJ MiATPHM-
ku kepiBHUKIB. H. A3an Ta [. AHaepcoH [6], 1OCTiKyOUM KEPiBHUIITBO Ta
JIJEPCTBO JIOXOAATH BHCHOBKY PO T€, IO Ii POJIi 3JIMBAIOTHCS Pa3oM i
YTBOPIOIOTh €IUHE Mije IS eQeKTUBHOrO (YHKIIOHYBAaHHS OpraHi3amii.
OnHak JOCTiMIKEHHS OCOONMBOCTEH TPOSBY OCOOMCTHX Ta MpodeciifHuX
SAKOCTEH KepiBHMKa Ta OOIPYHTYBaHHS IXHHOTO BIUIMBY Ha €()EKTHBHICTH
3MIACHEHHS YIPABIIHCHKOT NisJIBHOCTI 3aJIUINAIOTHCS HEIOCTaTHhO BHBYEC-
HUMH, 110 # BU3HAYMIO METY JAaHOTO JTOCIiIKCHHSI.

Mera Ta 3aBaaHHs. [ 0JJOBHOIO METOIO JAHOI CTATTI € BU3HAYEHHS Ta
OOTPYHTYBaHHSI MPOOJIEMATHKH, MPUCBIYCHOI YNPaBIiHHIO Ta JiJEPCTBY, 3
OISy HAa TEPCHEKTHUBU (OPMYBaHHS OCOOMCTICHO-IPO(ECIHHOTO MOTEH-
uiany ynpasmiHiiB. Cepen 3aBIaHb CTAaTTi: BU3HAYEHHsSI OCHOBHUX HAlpsIMiB
YAOCKOHAJICHHS MEHEIPKMEHTY Ta JIiJIepCTBa, BHSBICHHS TOJOBHUX YHH-
HUKIB 0COOMCTICHOTO Ta MPOQ)ECiiHOr0 PO3BUTKY YNPAaBIiHIIB, BUSBICHHS

47



ISSN 2413-9998 PunkoBa ekOHOMIKa: CydacHa Teopist 1 MpakThKa ynpasimiHHA. Tom 22. Bum. 2 (54)

BIUTMBY OpraHi3aliifHOT KyJbTypH Ha PO3BUTOK YIIPABIIHCHKUX MPAKTHUK Ta
MiXOiB, a BiATak (GopMyBaHHS PEKOMEHIAIIN JJisi KEPIBHHKIB CTOCOBHO
HUISIXiB TTOJANBIIOT0 0COOMCTICHOTO 1 (PaxOBOTO BAOCKOHAJICHHS Ha MUIAXY
JI0 peaJtizalii JiEBOro yIpaBIiHHS.

Metoau pociaigxeHHs. 3 METOIO peanizallii JOCTiHKEHHsS Y KOHTEKCTI
miel crarti Oyno 3alyd4eHO HHM3KY METOJIB: TEOPETUKO-METOHOJOTIUHUM
aHaJIi3 JIITepaTypH, CHCTEMAaTU3allisl KOHIICMIIii 1HQOPMAIIHHOTO MOIIYKY,
3MICTOBHIA aHaJi3 HAyKOBUX Ipailb, METOJ I'PyIyBaHHs iH(OpMaIii Ta y3a-
raJbHEeHHS! HayKOBOI JIiTepaTypH, Ta iHQopManiiHuX JKepen Mepexi [nTep-
HET, CHCTEMHHH aHali3 Ta CHHTE3, y3arajibHEHHS.

Pe3ynbTaTn Ta o6roBopenHs. KitouoBe monoxeHHs B CTPYKTYpi yIipa-
BIIIHCBKOT JISUTBHOCTI 3aiiMae kepiBHUK. KepiBHHK — 1€ 0c00a, KoTpa 3a0e3-
nevye YIpaBIiHHS IiJIPUEMCTBOM H BOJIO/i€ KOMIIETCHLIIEIO I BUPOOIICH-
HS KEpIBHMX BIUIMBIB Ta PO3IMOPS/KCHHS HAasBHUMH (PiHAHCOBHUMHU,
BUPOOHUYMMHU, KaAPOBUMH pecypcami [1].

KnrouoBa 3amava kepiBHHKa — TOOYyIyBaTH e€pEeKTUBHE MiIIPUEMCTBO Ha
HasBHUX BUPOOHMYMX Ta KaIpOBHX MOXKIHMBOCTSIX. Peamizalist maHOi MeTH
CTa€ PeajbHOI BHUKIIOUYHO HUISXOM €(EKTUBHOI MEHEIKEPCHKOT TOJIITHKH.
KepiBHUKY MOTPIOHO TpaIfOBaTH HAJl CKJIQJIHUM 3aBIaHHSM, ajKe BIH MY-
CHUTh 3aBYACHO TepeN0avYnTH HANpsIMU peaizallii MoCcTaBIeHOI METH, OKPiM
TOTO, YiTKO BU3HAYUTH BIACHUH CTATyC B CTPYKTYpi Oprasizaiii, TOBHOBaX-
CHHS, OOOB'S3KM Ta YCBIIOMJIGHHS PiBHSI MEPCOHAIBLHOI €()EeKTHBHOCTI Ta
BIJIOBIIAILHOCTI 3a [ii, 10 CIPUATHMYTh YCIIXy B peaizailii mocrasie-
HHX 3a1a4 [3].

BaxnuBumM 1uist 3a0e3meueHHs MPOAYKTUBHOI poOOTH MepcoHaly € He
npocTo copMoBaHi B KOJCKTWBI BiAHOCHHH, AKi MIATPUMYIOTH Ii€BY KO-
MYHIKAI[IF0 MK JIFOJIbMHU B ITPOLIECI CHIIBHOT Ipalli, a i Te, K CKEPOBYEThCS
iX aKTHBHICTb, SIKI METOIU BIUIMBY BHKOPHCTOBYIOTH, IIOO CTUMYIIOBaTH
Jofei g0 pesyasraTuBHOI mpani. JlaHi acnekTu mepeOyBaroTh Y IIIOMIMHI
KoMmIeTeHii kepiBHUKa. Jlizep, KpiM BUSBIICHHS JiJEPChKUX SKOCTEH, BUKO-
pPHUCTOBY€E pI3HOMaHITHI METOIU BIUIMBY, CHPSMOBaHI Ha CTHMYJIFOBaHHS
YJICHIB KOMaHU JI0 JIOCSATHEHHS BUCOKUX PE3YJBTATIB Ta CHIIBHUX ILJICH.
Takuii migXiJ BpaxoBye SIK acleKTH e(eKTUBHOTO KePiBHULTBA, TaK i BMiH-
HS JIiIepCTBa, 10 CIPHSIIOTH JOCATHEHHIO BHHSTKOBOTO IpOTrpecy Ta po3-
BUTKY OpTraHi3aii.

VYrpaBiiHCbKa JiSUIBHICTH MOXE IPYHTYBaTHCS Ha BHKOPHUCTaHHI Qop-
MaJIbHUX BaXKeliB BIUIMBY (Y JaHOMY KOHTEKCTI KaTeropis «iijep» aco-
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LIIOETBCS 3 TEPMIHOM «MEHEIKEp» ab0 «KEPiBHUK») Ta 3MICTOBHHX 1HCTpY-
MeHTiB (HedopmanbHuX). [IOHATTS «KEepiBHHK» B OCTAaHHBOMY BHIAJIKY
Onu3bke 10 BU3HAuYCHHs «rigep» [3]. BimMiHHOCTI Mik KEpIBHUIITBOM 1
JIEPCTBOM TOJISATAIOTh Y HACTYITHOMY.

KepiBHUIITBO — 1I¢ IHTEICKTYaIbHUH 1 QI3UYHUN MEXaHI3M, 3aBISKH SKO-
My 3IIHCHIOETBCA Tporec 3a0e3NeueHHs] BUKOHAHHS MpalliBHUKaMU MOCTa-
BJICHHMX TIEpE] HUMHU CIIy)KOOBUX OOOB'S3KIB 1 JOCATHCHHS IEBHUX ILJICH.
JlinepcTBO — 1LIe Tpolec, 3a MOCEPEIHUITBOM SIKOTO BiOyBaeThes popmy-
BaHHS BIUIMBY OJIHi€] 0COOM Ha TOBENIHKY iHIIUX WIEHIB rpynu. Biamosin-
HO, JIIEPCTBO € BY3BKIIIUM MOHSATTSM, MTOPIBHAHO 3 MEHEIXMEHTOM, IPOTE
Jiana3zoH HOTro MpaKTHYHOTO 3aCTOCYBAaHHA € MIUPIIMM (TOOTO Yepe3 BILIHB
3IIMCHIOETHCS BAKOHAHHS 3aBJaHb, BKIIOYAIOUX i MEHEDKMEHT).

YemimHui - igep 3000B's3aHMi  KBadi(hiKOBaHO 3IHCHIOBATH CBOI
000B's13KH, PO30UpaTHCS B PaXOBUX aCIEKTaX Ta JEMOHCTPYBATH BiIOBITHI
ocobucTticHi sikocTi. [0NOBHMMH TepCOHATBHUMHU pUCaMH €(EKTHBHOTO
Jiiziepa €: iHIIIaTUBHICTh, B3aEMOIIOBAra JI0 CHiBPOOITHHUKIB, KOMYHIKa0eh-
HICThb, aKTHBHICTb, BHCOKHI piBEHb KYJIBTYpH, KOHTaKTHICTb, CIpaBel-
nuBicTh. Jlizep, mopsan 3 yHiBepcalbHUMU 31i0HOCTSIMUA, MYCHTh OyTH Haj-
UIeHU ¥ TakuMH OCOOJMBOCTSMHM XapakTepy, KOTpi CIIyryBaTHMYTb
YXBAJICHHIO OOTPYHTOBaHUX MEHEPKEPCHKUX PIllIeHb: OpraHi3aTopCchKi 3110~
HOCTi, BUOAIIHMBICTh, CIPOMOXHICTh IO HEYNEPEIKEHOT OLIHKH, MiANPHEM-
JUBICTh, PIIYYiCTh, PU3UKOBAHICTh, YMIHHS MEPEKOHYBATH, BIIEBHEHICTh Y
co0i, TOMUTIMUBICTh, IPAarHEHHS 70 HOBOTO [1].

3arajabpHOBIIOMO, IO KEPIBHUKY 311 OCBOEHHS MUCTEITBA JIiIepCTBa
HEOOXITHUMH € TPYHTOBHI 3HAHHS 3 0ONAcTi MCHXOJOrii, KOTpi Jomomara-
I0Th HE MPOCTO 3PO3YyMITH CBOI «CHJIBHI» Ta «CIa0Ki» aCNeKTH, a i BUKOPH-
CTOBYBATH Ji€BI METOJUKH Ta 3acO0M sl GOpMYyBaHHs MEPCOHATBHUX Xa-
PaKTepHCTHK, MaKCHUMAJIbHO XapakTepHHX Uil KepiBHHKa. [lo Toro
e(eKTUBHUI KepPIBHUK 3000B'sI3aHUI PO3YMITH CTPYKTYpY B3a€MOBiITHOCHH
MIXK KOHKPETHUM CIiBPOOITHUKOM 1 KOMAHJOI, BOJIOMITH KJIFOYOBHMU
MPUHIMUIIAME aHaji3y KepiBHOI MOBEIIHKU 3 MO3MMIi rmcuxonorii. Baxmuse
3HAUCHHS B yMPaBIiHCHKiH POOOTi 3 KagpaMH HAJEXHUTh AUJIOBOMY CITLIKY-
BaHHIO, 110 3YMOBIIFOE€ HEOOXITHICTh BCTAHOBJICHHS HAJICKHHX KOMYHIKa-
TUBHHUX 3BI3KiB ycepenuHi opranizamii. Bzaemoniss GopmyeTbes 3aBasiku
YCHIITHOMY 3aCTOCYBAaHHIO KOMIUICKCHOTO IHJMBIAYaJIbHOTO MiIXOAY JJIst
KOYKHOTO TMpalliBHUKa KOMaH1. BOIOMIHHS CydyacHUM KEPIBHUKOM 3a3Hade-
HUMH 03HaKaMU CTIpHsie e(peKTUBHOMY HAJIAarOPKEHHIO KOMYHIKaIil 3 KoJIeK-
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THBOM M 3a0e3MeUYeHHI0 CHCTEMHOCT] Y POOOTI Ta Y3rOKEHOCTi CHIIbHUX
niit [2].

Crtifi HaroJI0CUTH, IO JJIS TOTO, 100 MPOBAIUTH YHPABIIHCHKY JIisib-
HICTb, Jiiepy MOTPiOHO OTMaHyBaTH OpraHizaTopchki 3ai0HOcTi. HuMu Mox-
Ha BOJIOJITH BiJi HAPOIHKEHHs, a MOXKHa copMmyBaru B Tiporeci npodeciii-
HOi misutbHOCTI. Jlimepu TMOBHHHI BpaxoByBaTH, IO OpraHi3aTopchKka
MalCTEpHICTh YTBOPIOETHCS HA MiJCTaBl CYKYHMHOCTI TPBOX €JIEMEHTIB: 3a-
raJbHOTO XapakTepy (€ MiAIPYHTSM IJisi CTaHOBJICHHS OPraHi3aTOPChKHX
SKOCTEH), IHAMBIAyanbHUX pHUC (€ 00OB'I3KOBOIO YMOBOIO 3/IIHCHEHHS yIIpa-
BIIIHCBKOT TIsTLHOCTI)  0COOMCTHX 3710HOCTEH ((hOPMYIOTh XapakTep yIpa-
BIIHIII B MaiOyTHhOMY). Binrak, caMe CyKymHICTh 3a3HaYCHHMX CKJIaJIOBUX
Ta X palioHaNbHE CIONYYEHHS YTBOPIOIOTH KOMIUIEKCHHH MOPTPET KepiB-
HUKa-opraHizaropa [3].

B pamkax miziepcTBa BaXJIMBUM acIIEKTOM € TMOCTIMHE BJIOCKOHAJICHHS
HaBUYOK IHHOBAIIHOI JIsTBHOCTI, CTUMYJTIOBaHHS PO3BHTKY KPEaTHBHOCTI
Ta MiJBUILEHHS PiBHS TBOPYOTO CIPUIHATTS y KEpiBHUKIB. TOMYy Ba)KIJIHBO,
00 JIiZiepu pO3BUBAIM CBOI HABUYKU KOMaHJHOI POOOTH, ajpKe Bija omepa-
TUBHOCTI Ta KOPEKTHOCTiI MPHUHHATHX YHPABIIHCHKUX 3aBAaHb 3aJIC)KHUTh
MPOAYKTUBHICTh TPYAOBOTO KOJEKTUBY. 3aCHOBYIOUHCH Ha HABEIICHHX Xa-
paKTepHCTHKaX, HEOOXiTHHUX JJIsl YCIIIIHOTO KEPiBHUIITBA Ta JiJepCTBa, MU
MOYKEMO CTBOPUTH MOjIelb ¢(DeKTUBHOTO KepiBHUKA (Tabi. 1), sika € KIrouo-
BUM IHCTPYMEHTOM JUIs 3a0e3Me4eHHs 0coOucTOoro Ta mpoeciiHoro 3po-
CTaHHS KePiBHUKIB.

Tabmuus 1
Kuro4oBi koMneTeH1ii e)eKTHBHOIO KepiBHMKA

Ha3zga Koporka xapakTtepucTuka

Jlinepcrka BrnieBHennit y cobi KepiBHHK, 3AaTHHI CaMOCTIITHO yXBaIIOBAaTH PilICHHS y
KOMIETEHIIIs |Oyab-IKAX KOMIUIEKCHUX CHTYAIiSX, € CIpaBkHIM JinepoM. CaMe BiH BU-
CTyTIa€ 3aMIOPYKOI0 YCIIIIHOTO PO3BHUTKY NPOEKTY/KOMAaHAN/KOMIAHi1, 3aiiM-
AETBCS CTPYKTYPYBAHHSAM HisUIGHOCTI, ITOZOJIAHHSM ITEPEIIKO/] Ta CTUMYJIIO-
BaHHSM TepcoHaiy. Jlinep-ynpasiiHens CipoMOXHUH (opMyITIoBaTH
BU3HAUCHi, BUMIPHI 1IIJTi Ta Peali30BYBATH iX CIIUIBHO 3 KOJICKTUBOM. YCITilll-
HMI1 JTiiep MOCIIyrOBY€EThCS OIHOYACHO JIKIIbKOMA TUIIaMU JigepcTsa. Js
nizepa HeoOXiTHO yCBIJOMITIOBAaTH, SIKy MOZENb JiJIepCTBa CIig 00party,
100 eeKTUBHO 31HCHIOBATH YIIPABIiHHS MIEBHUM KOJIEKTHBOM.
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IHauBIOy- HaBuuku IIepeMOBHH, CIUIKYBaHHS Ta ()OPMyBaHHS IEPEKOHAHb € OJHUMH 3
anbHa TOJIOBHHX YIPABIiHCHKMX HABUYOK KepiBHMKA. J[jist ToTO, 100 e)eKTHBHO
e(EeKTHBHICT |KepyBaTH KOMaHIOIO, JIiiepy BaXKJIMBO IPaBUIILHO MIPEICTABISTH cebe, 1e-
b MOHCTpPYBaTH CBOOOY MUCJICHHS Ta KOPEKTHICTh y (opMyaroBaHHsX. [1ix
Jac 3ycTpiueil I IKOCTi CTAIOTh B HAroi, {00 MPaBUILHO KOHIIEHTPYBATH
yBary ayAuTopii, JOHOCUTH MOTPIOHY ayauTopii iHdopMallito, CBOEYaCHO
pearyBaTu Ha 3MiHM CHTYAIlil Ta KOHTPOJIOBATH CBOI €MOIIii.
31aTHICTD Jlizep BMie OymyBaTH CTpATETi0, HETPAAUIIIIHO OLIHIOBATH CUTYAIIIIO,
CTpaTeriyHoO |Opi€HTYBATHCS B Hil, IPHUCTOCOBYBATHCS JI0 3MiH i pealli3oByBaTH HOBI
MHCIHTH cTparterii Ta ImiJIXOI¥ 10 MOCTAaBICHHUX 3aBlIaHb. TakoMy JiZepy XapakTepHe
MaciuTaOHe IUTaHyBaHHs Ta IPOTHO3YBaHHSI.
TexHonoriyHi | YnpasiiHenp Hacammepe Mae OyTu crieriaiicToM y cBoiif cupasi. [ToTpi6-
Ta TEXHIYHI |HO OPI€HTYBATHCS B JETAIIX POOOTH, pO3YMITHCS Ha HIOAHCAX, 3HATH i1 TeX-
HaBUYKHU HOJIOTIYHI Ta TEXHIYHI TOHKOII.
Bwminns op-  |Jlizep Mae 3rypryBaTn 100pe opraHizoBaHy poOOTy KOMaH/H, sika Oy/e BH-
TaHi3yBaTH KOHYBAaTH CBOT 00O0B'SI3KH sK eauHe Iijie. OCHOBOIOJIOKHA KBaTi(iKaiis
poboTy y Jiiepa — 11e HassBHICTh YMIHHsI i Oa)KaHHsI CITIBIIPAIOBATH B KOMaHIi. Tako-
KOMaH[Ii MY YIPaBIiHIIIO 3aBXI BAAETHCS OYTH JIiIEPOM 1 B3ipIieM [Uisl MiAIernX.
Came BiH opMy€e HOpMH, PO3MOPSIIOK POOOTH Ta 3IHCHIOE KOHTPOIB 3a iX
JoTpuMaHHsIM. KopHuCTy04nch B KOXKHOMY KOHKPETHOMY BHIIAIKy MOTH-
BaLlifHUMH METO/IaMH, MEHEKEP CTBOPIOE e(DEKTUBHY CUCTEMY 3a0XOUCHb.
e omHi€r0 BAKINBOK (YHKINEIO € 3a0€3MeUeHHS] MAaKCUMAIIbHO KOM(pOpPT-
HUX YMOB JJIs1 pOOOTH Ta MiATPUMAHHS IIO3UTHBHOI aTMOC(epn B KOMaHI.

Jlxepeno: po3po0iIeHO aBTOpaMu

EdexruBHe nigepcTBo CTBOPIOE (QYHAAMEHT Ul CTBOPEHHS CIPHUSTIN-
BOIO CEpEelOBHIIA, SIKE CTUMYJIIOE y4acTh NPAL[iBHUKIB 1 COpUSE JOCATHEH-
HIO 1inei. Lle Hajae cTUMYIH U1l aKTUBHOI AisTBHOCTI, HANpaBIeHol Ha T0-
KpalleHHs pe3yabTariB  poborn mianmpuemctBa. Came mepcoHabHI
XapaKTePUCTHKH KEPiBHUKA BUCTYMAIOTh 3allOPYKOIO PE3YJIbTaTHBHOCTI
YIpaBIiHH, 10 HaJali 3yMOBIIOE e(eKTHBHE (PyHKUIOHYBaHHS IiIPUEM-
crBa B 1inoMy. CBO€IO 4epror, YNpaBliHHS PO3BUTKOM KOMIIETEHTHOCTI
KEpiBHUKAa MOXIIMBE JIMIIE 32 HAsBHOCTI PO3pOOIEHOi Ta BIPOBAIKEHOI
nporpaMu npogeciiHoro BIOCKOHAJIEHHS 3 OISy Ha YMHHI 3allUTH Ta TEH-
JeHLIT PO3BUTKY OpraHizauii, o aacTb 3Mory c)opMyBaTu CUCTEMHHH TO-
VIS Ha YTIPaBIIiHHSA PO3BUTKOM YNPaBIiHCHKOI KOMaHIH SIK €JMHOTO LIJIOTO.
[ToeranHicTh ynpaBiIiHHSI PO3BHUTKOM KOMIIETEHTHOCTI KEpiBHHKA B yMOBax
opraHizaiiifHol cucTeMu HaBeAeHO Ha puc. 1.

BrpoBajkeHHSI Ta BHUKOHAHHSA IAaHUX €TalliB YIPaBIiHHSI PO3BHTKOM
KOMITETEHTHOCTI KepiBHMKA B OpraHi3aliiHii CUCTeMi JO3BOJHTH ITiIBUIIIH-
TH PiBEHb PE3YJABTATMBHOCTI YHPaBIiHHS Ta CIpUATUME OYyIiBHHLTBY OCO-
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OucTicHOro Ta MpodeciiHoro 3pocTy AJsi KepiBHHUKIB. Takok Ha colialbHy
e()EeKTUBHICTh YIPABIIHCHKOT JISIBHOCTI 3MIMCHIOE BIUIMB OCOOMCTICTh
YMPaBIiHIA, IO BUSBISETHCS Y BUOOPI CTHIIIO KEPIBHUITBA Ta CrIEHU(IKH
KOpIopaTuBHOi KyabTypH. ToOTo, piBeHb comiaibHOI epeKTUBHOCTI ympa-
BJIIHHS 3HAXOJAMUTHCS B MIPSIMIi 3aJIEXKHOCTI BiJl 0COOMCTOrO CTaBJICHHS yIIpa-
BIIHII 70 CBOET mpogeciiHol JisUTBHOCTI Ta BiIOYJOBH OCOOMCTICHOTO Ta
npoheciiHOro POCTy, IO B MEPCIEKTUBI 3HANEC CBOE BiJIOOpaKeHHS B pe-
3ynbTarax podotu. [loeTHaHHS MO3UTUBHUX Pe3yNbTaTiB POOOTH MiANPHEM-
CTBa Ta 3aJI0BOJICHICTh MEPCOHANY BIACHOI €(EKTUBHICTIO OOYMOBIIIOE BH-
COKY Ji€BICTh OpraHi3aliiHOTO yIpaBIliHHS.

Cranii opranizanii po6oTH 3 pO3BHTKY yNPaBJIiHCbKOI KOMIETEeHTHOCTI

Busnayenns npodeciifHOro piBHs MirOTOBKH YIIPaBIIiHIL

AHai3 OTpUMaHHX JaHUX Ta BU3HAYCHHS MOTPEOU B HABYaHHI KePiBHHUKA

HanaromkeHHs Iporiecy peryIiOBaHHs IOCTIHHOTO MiABUICHHS
kBautidixarii kepiBHHKa

CTBOpEHH! aKTyalbHHX Ta JOBIOTEPMiHOBUX ILIaHIB IEPCOHAIBHOTO
npodeciiHOro pocTy KepiBHHKA, 6a3yl04KCh Ha 3allMTaX OpraHi3amil Ta
PIBHS IiATOTOBKY KEpiBHUKA

IIpoBenenns 3axoniB 3 Ge3nepepBHOro MpodeciiiHoro po3BUTKY Ha 6asi
MIPOBiTHUX HABYAJIBHUX IIATGOPM i3 BUKOPUCTAHHS Cy4aCHHUX OCBITHIX
TEXHOJIOTIH

KonTpoib edexTuBHOCTI HaBYaHHS Ta BUKOPHCTAHHS OTPUMAaHMX 3HAaHb Ha
TPaKTHI

Puc. 1. Cragii ynpaB/jiiHHS KOMIEeTEeHTHICHUM PO3BUTKOM KepiBHUKA
JIxeperno: po3po0iIeHO aBTOpaMu

BucHoBku. Pesynsraté MOCIHIPKEHHS MiATBEPPKYIOTh, IO YCIIIIHE
yMpaBIiHHA Ta JiIEPCTBO HEMOXKIIUBE 0€3 BiAMOBITHIX OCOOMCTHX SIKOCTEH
Ta KOMIIETEeHIil KepiBHUKA. CTaTTsS HABOJUTH XapaKTEPHUCTHUKH JiJIEPChKOT
KOMITETEHTHOCTI, 0COOMCTOI €()eKTUBHOCTI, CTPATEriuHOTO MHCJICHHS, TEX-
HOJIOTIYHUX HABMYOK Ta 3710HOCTEH J0 HOBAaTOPCTBA 1 KPeaTUBHOCTI. Baxk-
JMBO PO3BUBATH SIK OCOOMCTI SIKOCTi, Tak 1 mpodeciiiHi KoMmeTeHLii A
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YCIIIIHOTO YOPAaBNiHHS Ta COPUSHHS PO3BUTKY oprasizauii. s ynpasiiH-
CBKOi JIISUTHHOCTI HEOOXiJHO KOMIUICKCHO BUKOPHCTOBYBaTW BCI BKa3aHi
ACTIEKTH, OCKIJIbKU IIe CIPHsI€E CTBOPEHHIO MOBHOILIHHOI MOJENI pe3yJbTa-
TUBHOTO JiJiepa, SIKUH € KIIOYOBUM (PaKTOPOM Y IOCSATHEHHI YCHIIIHOTO
yIPaBJIiHHS OPTraHi3alli€o Ta 3a0€3NeUeHHI i1 PO3BUTKY.
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MANAGEMENT AND LEADERSHIP: BUILDING
PERSONAL AND PROFESSIONAL GROWTH FOR
MANAGERS

This article explores in depth the topic of management and leadership in the context
of the professional self-realization of managers and its impact on a successful career. The

53



ISSN 2413-9998 PunkoBa ekOHOMIKa: CydacHa Teopist 1 MpakThKa ynpasimiHHA. Tom 22. Bum. 2 (54)

concepts of management and leadership are becoming increasingly important in today's
business environment, which requires not only the management of people and resources but
also the ability to improve oneself, develop one's personality, and achieve positive results in
the workplace. The article emphasizes that successful leadership depends on professional and
personal growth. It highlights the importance of personal development and the disclosure of
internal resources that are necessary for effective management and leadership. Thus,
professional development includes aspects related to the growth and improvement of the
individual. It is revealed that enterprise management is continuously confronted with new
challenges that necessitate the use of radically new approaches and ideas: methods of
managing the organization, effective communication, and identifying the future of the
enterprise in the face of rapid transformation, high competition, diversification of the
workforce, and continuous changes in the economy and labor market.

The article emphasizes that managerial activity determines personal development
and can influence the typical ways of responding and behavioral patterns of managers.
Successful leadership requires managers to analyze their performance, improve their skills
and adapt to changes in the organization.

To further study this topic, it is advisable to conduct a thorough analysis of scientific
research and methodologies aimed at improving the effectiveness of management and
leadership through professional and personal development. In summation, this article stands
as an invaluable resource for managers, researchers, and anyone intrigued by the nuances of
management, leadership, and personal development in the contemporary professional
landscape.

Keywords: personal development, professional growth, managerial activity.
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YITPABJIIHHSI KJIIEHTCHKUM JOCBIJIOM: KJIIOY JIO
CTAJIOT'O PO3BUTKY OPTAHIBAIIII

B crarTi mocmimpKyeThCs BayKIIMBICTh HaJIAlITOBAHOCTI YNPABIIHHS B3a€MOJIEIO 3

noTpe6 1 BUKOPHCTAHHSA Pe(IEKCHBHUX IHHOBAIIMHMX IHCTPYMEHTIB, 30KpeMa IpOsBy KO-
THITHBHOTO MapKEeTHHTY — HelffpoMapkeTHHTY. BuineHo xio4doBi eranu eheKTUBHOTO yIIpa-
BIIIHHS KJIIEHTCHKAM JOCBIJJOM, BKJIFOYAIOUH PO3yMIiHHS MOTpeO KIIEHTIB, 3a0e3NedeHHs 110-
CJIITOBHOTO JIOCBiy, BAKOPHCTAHHS TEXHOJIOTIH Ta MOCTiliHE BIOCKOHAIEHHS 3 yPaXyBaHHIM
3BOPOTHOTO 3B'SI3KY, @ TAKOXK BKa3aHi IHCTPyMEHTH YIPABIiHHS KJII€HTCHKAM JOCBIZIOM, TaKi
sk CRM-cucremu, omiHKa JIOCBify Ta BUKOPHCTaHHS COLIAIIBHUX MEPEX SIK IIIAaTQOPMH IS
3IiHCHEHHs BIUIUBY OpeHy, siIkuii Oepe Ha cebe poIrb MOBHOIIHHOTO iH(IIOeHCepa.

Koio4oBi ci10Ba: KITi€HTCHKHUN TOCBIJ, YIPABIiHHS KIIEHTCBKUM JJOCBiIOM, HEHpPO-
MapKeTHHT, KOTHITUBHIH MapkeTHHT, Nudge-TexHoorii, pedIekCHBHE YIPaBIiHHS, CTATICTh
KOMIIaHii, MapKETHHT BILIHBY.

IMocTranoBka npod/aemMu y 3arajbHoMy BULIsAi. KITieHTChKMI TOCBIT,
0e3CyMHIBHO, € OTHUM 13 HaWBaXKJIMBIIIUX ACIEKTIB yCIIIIHOTO (DYHKIIOHY-
BaHHS Oy/b-siK0i KommaHii. B enoxy KOHKypeHIIii Ta 3poCTarounx O4iKyBaHb
CIIOXKMBAYiB, 3/IaTHICTh 3a0€3MeYNTH BUCOKOSKICHHH 1 HENepeBepIICHUH J10-
CBIJI JJIs KJIIEHTIB CTaja KJIFOYEM JIO JOCSITHEHHSI CTAJIOCTI Ta PO3BUTKY 0i3-
Hecy. CTajicTh KOMIaHil B Cy4acHUX YMOBaX BU3HAUAETHCS SIK 3/IaTHICTH Op-
raHizatii 30epiraTu CTIMKIiCTh Ta HaJi{HICTh Yy JOBTOCTPOKOBIH MepCreKTHBI
HEe3Ba)karour Ha 30BHIIIHI 3MIiHH, BKIIOYAIOYH €KOHOMIYHI KOJHWBaHHS, KOH-
KypeHIIil0, TEXHOJOT1UHI 3MiHU Ta iHOI (akTopu. 3a0e3nmeYeHHs] CTANIOCTI
KOMTaHii BUMarae BijJ Hei e()eKTHBHOTO YIpaBIiHHs pecypcaMu, CTpareriy-
HE TUTaHYBaHHS, THYYKICTh Ta 3/IaTHICTh aJaNnTyBaTUCS JI0 3MiH. YIIpaBIiHHS
kiieHTchbkUM nocBinoM (Customer Experience Management abo CXM) — e
MiJXiJ 0 BIHOCHH i3 KIII€EHTaMH, J€ HACHPAaBIi KIII€HT 3HAXOJHUTHCA Y
LEHTPi Oi3HeCy, TOOTO 3a0e3MeuyeThCsl JTFOAUHOICHTpUYHUN miaxia. [le mu-
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TaHHS € HaA3BUYaliHO aKTyaJbHUM B Cy4YacCHHX YMOBAaX, aJXKe JIOAWHO-
HEHTPUYHICTh BUCTYIA€E OJJHUM 3 TOJIOBHHMX MOCTYJIaTiB KOHIeii [HmxycTpii
5.0, SIK 1 CTaJICTh Ta CTIHKICTE.

AHaJi3 ocTaHHIX A0CinKeHb Ta mMyQuikamiii. Y HayKOBUX OCHIIK-
CHHSX Ta JITepaTypi, MPUCBIYCHUX YMPABIiHHIO OpraHi3allisiMH, CTaJiCTh
KOMITaHIT 4acTO PO3IVISLIAETHCS K KIIOUOBUH acCHEKT YCHIIIHOCTI Oi3Hecy.
OnHUM 13 BA3HAYAIBLHUX ACIIEKTIB CTAJIOCTI € 34aTHICTh KOMIIaHIi 3a0e3lie-
qyBaTH CTIHKHN (DiHAHCOBHIA pe3yNbTaT Ta MPHOYTOK MPOTSATOM TPHBAJIOrO
nepiogy 4vacy. Y 1bOMYy KOHTEKCTI KOHIIEHINSl CTaJOCTI OpraHizarii
3'ABISIETBCS SIK TPsSME HACTIIOK €(QEeKTUBHOTO YIpaBIiHHA (hiHaHCaMWU,
OITHMi3alii BUTpaT Ta iHBECTHUIIH y po3BUTOK. OTHAK CTaJiCTh KOMIaHil He
00MeXyeThCsl Nuie (iHAHCOBUMH TIOKa3HUKaMH. BoHa Takok mepenbadae
3[aTHICTh OpraHi3alii MPUCTOCOBYBAaTUCS 10 3MiH y 30BHIIIHBOMY CEpeao-
BHIIII IIJISIXOM PO3BUTKY Ta iHHOBami. Hanpuknan, y nparti I1. Cenre [1] 3a-
3HAYAETHCS, 110 CTANTICThL KOMIIAHII BUMAarae 3JaTHOCTI 0 HaBYAHHS Ta IO-
CTifiHOTO ymockoHaneHHs. Kommnanii, sKi aKTUBHO MpPAaIIOKOTh HAJ
PO3BUTKOM CBOE€i KyJIbTYpU HaBYaHHS Ta IHHOBAIIii, 3a3BUYaii € OiIbII CTili-
KHMHU JI0 BHYTPIIIHIX Ta 30BHIMIHIX BUKJIUKIB.

Bararo 3apyOiKHUX HAyKOBIIB JOCHIJKYBaIH TOHSATTS KJIIEHTCHKOTO
JOCBimy Ta yrpasiinHsa HuM. Tak, A. [lanMep y [2] npoBOAUTE KPUTHIHUN
OISl KOHIICTIii YIpaBJIiHHSA KIIEHTCHKHM JOCBIIOM Ta II MOTCHIIWHUHN
BIUTUB Ha KOMIIaHit0. B po06oTi [3] mpoBOMUTHCS OMIS[ JIITEPAaTypH MO0
BIUIMBY YTPAaBIiHHS KII€HTCHKAM JOCBIIOM Ha e(eKTUBHICTH (ipMu Ta
BH3HAYAIOTHCS HAMIPSAMU Tofanbmmx pociimkenb. JI. bekep ta E. Slakkona B
[4] po3pobnstoTh Habip (QyHIAMEHTAIBLHUX MEPEIyMOB, SKi NMPUMHUPSIOTH
MPOTHUPIYYS B JOCTIJDKCHHI KIIIEHTCHKOTO JOCBiy Ta 3a0€3MeUylTh iHTe-
rpaliiiHi OpiEHTUPHU Il MaOYyTHIX JOCHIIKEHb; MPH IIbOMY aBTOp CTATTi
BU3HAYa€ BIiCIM Taiy3eill JiTepaTypH, sIKi CTOCYIOTHCSI TOCBiIy KJI€HTIB. 3
BITYM3HSHUX HAYKOBLIB MMTAaHHS CIOXWBUOTO JOCBiNy Ta YIpaBIiHHI HUM
nociimpkyBanm: P. Jlememyk [5], H. Cutauk [6], B. Xanina, T. Bacuibepa
[7], Ta 6arato iHIIHX.

[IpoTe BIUIMB ynpaBIiHHS KITIEHTCHKUM JOCBIJIOM Ha CTATICTh Oy/Ib-sSKOi
oprasizamii JOCiKeHi 111e HeAOCTaTHbO.

IMocranoBka 3aBaaHHsl. MeTa CTarTi Mojsirac B po3nIiAl poii yIpa-
BJIIHHS KJIIEHTCHKMM JIOCBIJIOM y JOCATHEHHI CTAJOCTI Kommauii., B mii
CTaTTi MU PO3TIITHEMO CTpaTeTii Ta MigXoau (30KpeMa KOTHITHBHHH 1 HeHpo-
MapkeTHHT Ta Nudge-TexXHONorii pegIeKCUBHOTO yIpaBIiHHs) 10 eQeKTUB-
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HOTO YMPAaBJIIHHS KJIIEHTCHKUM JOCBIJIOM I BUBHAYUMO, SIK BOHU CIPUSIOTh
JOCSITHEHHIO CTAJIOCTI KOMITaHil.

MeTtonu ngocaimzkeHHsA. J[OCSATHEHHS METH Ta 3aBJaHb JIOCHIJKCHHS
OyJ10 OOIPYHTOBAHO 13 3aCTOCYBaHHSM HACTYITHUX METOJIB: TEOPETHKO-ME-
TOJIOJIOTIYHUHN aHali3 JiTeparypu, 3MICTOBUH aHaJIi3 HAYKOBUX Ipallb, METOJ
rpyIyBaHHs iHQoOpMalii Ta y3araJbHEHHs HAyKOBOI JIiTepaTypH, CUCTEMHUIM
aHaJi3 Ta CHHTE3; JUIS BU3HAYCHHS METONOJIOTI yNpaBiiHHSA KITi€HTCHKHM
JIOCBiIOM OyJI0 BUKOPHCTAHO METOMAU y3arajbHEHHs Ta Kiacudikaiii, a Ta-
KO 1HTEpB FOBaHHS I aHalli3y NpakTHUHKUX actekTiB CXM.

Bukian ocHoBHOTo Marepiany mociimkenHs. HanamroBanicts yrpa-
BJIIHHS B3aEMOJIIEI0 3 KIIIEHTAMH HAJa€ MPIOPUTET MEePCOHANI3allii BChOTO
HACKPI3HOTO KJIIEHTCHKOTO JIOCBIMYy Ta JOIOMAarae poOUTH Iie B MaciTaoi,
Ha OyJb-IKOMY KaHalll, y PeKUMI PeabHOTO Yacy.

Po3BuTok KoHIEnIiil KinieHTchKOro nocBiay (Customer Experience, CX)
€ KJIFOYOBHM ACTIEKTOM YIIPABIiHHS B Cy4aCHHX YMOBaX KOHKYPEHTHOTO 0i3-
Hecy. EBosrorris miei koHueniiii Ta il BBy Ha Oi3HeC MpOMILIa HACTYIIHI
eTanu:

— [loyaTok yBaru 10 KJII€EHTCHKOTO JIOCBIJYy MOXHA BiJICTEKUTH IIIE Y Ce-
penuni 20-ro CTONITTS, KOJM MiANPHEMCTBA 3BEPHYIH yBary Ha Bax-
JIUBICTh 3aJIOBOJICHHSI MOTPeO CroKuBauiB. PaHHI JMOCHiKeHHS 30Ce-
peIKYBaUCS HA aHali3i KIIEHTCHKOI IIOBEIIHKM Ta CIHPUNHATTI
OpeHmiB.

— VY npyriit monoBuHi 20-r0 CTOMITTS 3pOCTaHHS KOHKYPEHIii Ha PUHKY
3MyCWJIO MiANPHUEMCTBA aKICHTYBaTH YBary Ha BJOCKOHAJCHHI BiTHO-
cuH 3 kiieHtamu. 3'sBunmcs Taki kounenmii, sk CRM (Customer
Relationship Management), siki cipsiMOBYBaJIuCS Ha 30€peXeHHS 1 38710~
BOJICHHSI KJTIEHTIB.

— IIupoke BUKOpUCTAHHS IHTEPHETY 1 HUPPOBUX TEXHOJOTIH BiJ MOYATKY
XXI cT. 1oIaTKOBO 3MIHHIIM MMapajiurMy B3aeMoii 3 kiieHTamu. Po3Bu-
TOK THTEPHET-TOPTIBJII Ta COI[IaJIbHUX MeJia BIJIKPUB HOBI MOXKIIUBOCTI
JUISL T IOPUEMCTB Y TIOKPAIICHH] KITI€EHTCHKOTO JTOCBITY.

— CyuacHa HayKoBa JliTeparypa aKkIeHTY€E yBary Ha iHAWBiTyaJIbHOMY ITifl-
XOJli 710 KOXKHOTO KiieHTa. [lepcoHaizallisi cTajia KJIUOBHUM aCIIEKTOM
ctpareriii ynpapninas CX, a TakoK y BIPOBAPKEHHI TEXHOJIOTIN JIJIs
300py Ta aHalli3y NaHUX KIIIEHTIB.

— OcraHHIM 4acoM 3'SBISIETHCS BCE OUIBINE JTOCIIPKEHDb PO OMHIKaHAIb-
HUHW TAXiA 10 ynpaBiiHHS KIIEHTCHKAM JOCBIJIOM, ¢ KOMIIaHii Hama-
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rafoThCs IHTETpPYyBAaTH BCi KaHaJ W KOMYHiKalii 3 KJIi€HTamH JAJsl CTBO-
peHHsI Oe3MepepBHOTO Ta MOCITIIOBHOTO JOCBITY.

— HaiicBixirm TeHCHIIIT BKIIIOYAIOTh B ce0¢ BUKOPUCTAHHS aHATITHKHY Jia-
HUX Ta WITyYHOTO IHTENEKTY JUIs IPOTHO3yBaHHS MOTPeO KITi€HTIB, aBTO-
MaTH3allii MpoIeciB Ta HaITAHHS MEPCOHATI30BAHOT MiITPUMKH.
Buxonsun 3 pPO3BHTKY KOHIICIIIi KITIEHTCHKOTO JIOCBIAY, MOXKEMO

BUAUTUTH KITFOYOBI IPUHIIUTIH YIIPABIiHHS KIIEHTCHKUM A0CBioM (puc. 1).

HajtauHs nepcoHani3oBaHmx MoCIyr
Ta IPOIYKTIB Ha OCHOBI IHANBINY-
QIBHIX NOTpe6 KII€HTIB

TIpoBesieHHs TOCTiKEeHb, aHATI3Y
JIaHUX Ta 300py 3BOPOTHOTO 3B’ 513Ky

PosyminHs oo
S IIepconamizartis
1otped KIIEeHTIB

Henepepaue 3ary4eHHs i MOTH-
BIOCKOHAJICHHS  Ballis IEPCOHAILY

3alydeHHs IIepCOHAILY 10 IPOLECy
TIOKpAIIEHHS KIIi€HTCHKOTO JOCBLTY
Ta HaJaHHA BIIIOBIIHIX
IHCTPYMEHTIB Ta MOTHBALi]

TToctiiiHe BIOCKOHANEHHS IPOIIECiB
Ta IOCIIYT Ha OCHOBI OTPHMAHHX
JIaHHX Ta 3BOPOTHOTO 3B‘5{3Ky

Puc.1. Knro4uoBi npuHOMNIM YIPABIiHHA KJII€EHTCHKHM /10CBiIOM
xepeno: Po3pobneHo aBTopom

Ha npuiiHATTS pillieHb CIIOKUBaYaMH BIUIMBAE Oe3Ji4 pi3HUX (aKTopiB,
30KpeMa O10JOTIYHUX, TICHXOJIOTTYHHX, COLialbHIX. MapKeToNory 1 MCuxo-
JIOTH BXXe 0arato poKiB IOCHIKYIOTh KOTHITHBHI yNEpeIKEHHS TOpA 31
croco0aMHu MOMIMPEHHS Pi3HUX iIed Ta IHHOBAaIiHUX TPOAYKTIB.

[Mpu npoMy iHHOBALIIHHI MPOLYKTH YaCTO 3aI0BOJILHSIOTH CIIOKHBaya HE
3 TOYKHU 30py Horo notped 0i00riuHOl MPUPOIIH, a 3 TOUKH 30py oTped co-
uianeHOi npupoau. Tomy i epeKTUBHMI BIUIMB Ha CHOXKHWBYY TOBEAIHKY Ta
KIIIEHTCHKUI TOCBIJl 4aCTO BUMArae MoiyKy HOBITHIX iIHCTPYMEHTIB, OTHUM
3 SIKUX Ha CHOTO/IHI CTa€ HEHPOMAPKETHHT.

HeiipomapkeTHHT — OfiHA 3 Cy4aCHUX KOHIEMIi MapKEeTHHIOBOTO BILIH-
By (@ OTXe 1 YyIpaBJiHHS KIIEHTCHKUM JIOCBIJIOM) Ha CIIOXKMBaya, siKa CIIH-
PaEThCs Ha JIOCIIPKEHHS TICUXOJIOTIT CIIOKUBAYiB, 1[0 BUKOPUCTOBYE TEXHO-
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JIOTII0 «CKaHYBaHHS» MO3KY MOTEHIIHHUX CIIOKMBAYiB 3 METOIO BU3HAYMTH,
Ha sIKi 00pa3u LiJIbOBa aynuTOpis pearye HalOiIbII aKTUBHO, 1 pOOUTH CTaB-
Ky Ha IMOYYTTS 1 eMOLii KIIi€HTiB [8].

HeiipomapkeTHHT [03BOJISIE BU3HAUYNTH CTaBJICHHS CIOXKMBaya J0 Mpo-
JYKII 1Ie IO TOTO, SIK BiH caM HOTro yCBIJIOMHMB, 1 HaBITh OLIbIIIEC — BILTUBATU
Ha HBOTO. Y IIbOMY TIOJISATa€ TOJOBHA BiAMIHHICTH HEHPOMApKETHHTY Bif
TPaJULIHHOTO MAapKETUHTY — BiH HE BUMarae 300py 1 aHaJi3y JaHHX PO
Cy0'eKTHBHI NlepeBard MpoayKTy, 30KpeMa iHHOBAIIiHOTO, [Tl TTOKYTILIS.

BaxnmuBuM €  po3ymMiHHS ~ TpoOieM, SKi  MOXKE  BUPILIMTH
HEUPOMApPKETUHT:

* muOIIe 1 TOUHIIE PO3yMiHHS MTOBEIIHKM CIIOKMBada B MPOLECi MPHIHST-
TS pillICHHS;

* BUBYCHHS MEXaHi3MiB CIIPHUHSATTS i 00poOKH iH(popMaIii;

* OTpPUMaHHS BIIOMOCTEW TpO Te, sIKi Bi3yalbHI 00pa3W, 3amaxu, 3BYKH
37aTHI «CTIPUATH» KYMiBJl IXHBOTO NPOAYKTY CIIOKUBAYEM;

* TIONIYK KPAIIOro i HAHOIIBII IEMIEBOTO NUIAXY CIIOKUBAHHS MTPOLYKTY.

[HHOBaLilHI MPOMYKTH mMepeadayaroTh CyTTEBHH €IEMEHT HEBH3HA4e-
HOCTI AJIs cIoKMBava. HeBn3HaueHicTh CTOCOBHO MaiiOyTHBOT KYIIiBIIi TaKo-
TO MIPOAYKTY 1, 0COOIUBO, HOr0 BUKOPUCTaHHS 3MYIIY€E MOKYIIS BECTH ceOe
«HepalioHaNbHO», TOOTO HE 3a TEopisAMH palioHaIbHOTO BHOOPY 1
KOPHCHOCTI.

CporosiHi «HepalioHATBHUID CIIOKUBAY CTBOPIOE MPOOIEMH ISl TPaaH-
HMIHHUX MapKETUHTOBUX J0CHiKeHb (Tab. 1).

BimomuMm € dakT, 1m0 ycmix iHHOBALIHHOTO MPOJYKTY 3HAYHOKD MipOIO
3aJIe)KHTh BiJ TOTO, UM MEePeI0adeHO PEaKIIo CIIOKMBadiB Ha Hel. OCHOBHHU-
MU CKJIaJJOBUMH CIIOKMBUOTO OMOPY, TOOTO HEraTMBHOI peakilii croKuBaua,
€ CTpaxy Nepe: CYyCHIIBHOI PEaKIli€l0; TeXHIYHOK CKJIAJHICTIO; MIBUIKUM
MOpaJbHUM CTapiHHIM; (I3UYHUM TOIMIKO/KCHHAM. OCOOIIMBO JI0 IUX
CTpaxiB CXWJISIFOTHCSl HOBAaTOPH Ta PaHHI MOCTIIOBHUKH, SIKi 3arajioM CTaHO-
BIATh 19% ycix crokuBaviB 3a KiIacHU(iKamielo CIOKWBa4iB 32 CIPUIHSAT-
TsM iHHOBaii (5,5% — HOBaTopu 1 15,5% — paHHi MOCIIJOBHUKH); IIPU 11HO-
My BOHHM IUIaTSATh 3a3BHYail HAWBHIYy WiHy 0pUH JOBOJI BHCOKIH
HEBU3HA4YeHOCTi. TOMy TYT pOJib IHCTPYMEHTIB i KaHAIB HEMPOMAPKETUHTY
MOJKE BUSIBUTHCS BU3HAYAJIBLHOO IS MOJIOJIaHHS CTPaxiB [8].

HoGeneBcokuii naypear Jl. KaHeman B cBoeMy BijoMOMY JOCTiIKEHH1
[9] 3a3Hauae mpo edeKT «EeBPUCTUKU adeKTy» — (EHOMEHY YXBaJCHHS
JIIOIEMU PillieHb Ta OIIHIOBAHHS HA TIiJICTaBI JIMIIE €MOIliil: MEHI Iie MOJI0-
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0aeThCs UM He MOI00aEThCsI? YK CHUIIBHI MOT MOUYTTS 11010 1boro? 1 mami J1.
KanemaH HaBOJAWTH MPUKIIAJ MPO SKCIIEPUMEHT HAYKOBI[B I[0I0 CTABJICHHS
JIIONIEH 10 PI3HUX TEXHOJIOTiH, MPUCTPOIB, 3aCO0IB.
Tabmuus 1
BinMiHHICTH MapKeTHHIOBHX J0CTI/KeHb B TPAAMIIITHOMY MAPKETHHTY
Ta HEHPOMAPKETHHIOBOMY HiIXO0ITy

NUTAHHSA TPATANIAHOTO MIUTAHHS KOTHITUBHOI'O
MAPKETHHI'Y MAPKETHHI'Y
Komynikauis
Yu Oyne MO€ OBIZOMIICHHS! OTPUMAHO 1 3po- | SIKi e1eMeHTH MapKeTHHTY, KpiM MTOBiIOM-
3yMise COKUBaTy? JICHHSI, MAIOTh B)KJIMBE 3HAYCHHS JUIS
ethexTHBHOCTI?
YBara

Yu Oyzne Moe NoBiToMIICHH BUALNATUCA ce- | Konm yBara crae KOHTPIIPOLYKTHBHOIO
pel peKJIaMHOTO IIyMy? JI0 IPOIYKTHBHOI?
Ilepexonanus

Uu Oyne Moe TOBIJOMIICHHS IIEPEKOHYBaTH | Sk Ha CHOXKMBaYiB MOXKHA 3/1iHICHIOBATH
Jrofieit 3MIHUTH CBOIO TIOBEAIHKY? BIUIMB, HE HAMAraruuch IepeKoHyBaTH?

IloBTOpEeHHs (HaragyBaHHs)

Yu Oyne MO€ TIOBiIOMJICHHS 3a- Sk Oinpmre 3amam'siTaté O0e3 HaraayBaHHS 1
am'sITOByBaTHCS ? MTOBTOPEHHS?

Camossir
11106 oTprMaTH BiAIOBIAL HA 1Ii TUTAHHS SIki MeTO/IM JO3BOJISIIOTH HaM MITH BiJ yrie-
MPOCTO 3aIUTANTE JMIOACH. pemkeHocTi Ta cy0'eKTUBHOCTI BiIOBieH?

Jhxepeno: po3pobiIeHO aBTOPOM

OnuTtyBaHHS PECHOHACHTIB Jaj0 HACTYMHI pe3yJAbTaTh: UMM MEHIIE
JIFONIM 3HAJIU MIOCh MPO IIi TEXHOJIOTI1, THM BUIIUM OYB IXHIH CTpax, a OTXKe,
BOHHM HABOAWIM OliNbIlle PU3MKIB, HUK MepeBar, 1 HaBmaku. /[pyra yacTuHa
SKCIIEpUMEHTY Oyia IIKaBIIOK — PECIOHACHTIB O3HAHOMWIIM PI3HUMHU
NUISIXaMH 3 apryMeHTaMu Ha KOPHCTh PI3HUX TEXHOIOTIH, MPUCTPOiB, 0CO-
OJMBO HAroJIOCHBIIM Ha HU3BKMX pH3HKax. [licis OoTpUMaHHS TOAATKOBOi
iHpOopMaIii 3 pi3HUX JHKeped (MIPOYNTAIH, MTOAUBUIKMCS BiJICO, MOCITyXalIH)
PECTIOHJIEHTH 3MIHHMJIM CBOIO JYMKY NPO PU3UKU. X0UY BOHH 1 HE OTpUMAIN
YKOITHUX JIOKa3iB, TEXHOJIOTis/IPUCTpiii/3aci0d Temep iM momobanmcs Oinbie i
3[1aBaJIiCs BOAHOYAC MEHII PU3UKOBAHUMHU.

3acTocyBaHHS CreliaJbHAX MApKETHHTOBHX IHCTPYMEHTIB, SIKi BILIHBA-
I0Th Ha OpraHW YyTTs JIOAMHU, MIEPETBOPIOIOUM IX B MO3KOBI Ha pillIeHHS,
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JIO3BOJISIE KOMITAHISIM BIUIMBATH HA CIIOKMUBAYiB. BUIIIAIOTH II'ITh OCHOBHUX
obnacTeil BIJIMBY: Ha 30pOBY, TAKTHJIBHY i CMAaKOBYy CHUCTEMH, Ha CIyXOBi
aHaJIi3aToOpH, Ha HIOXOBI MPOIIECH, SIKi BUMararoTh MEBHUX il 3 00Ky cIo-
xuBada. M. JIiHICTpOM BBakae€, IO MPaBUIbHE BUKOPUCTAHHS 1HCTPYyMEH-
TiB TAKOTO BIUIMBY (COLIANBbHO-TICHXOJIOTIYHUH 1HCTPyMEHTapiii HeHpoMapK-
SeTHHTY — apoMaMapKeTHHI, Bi3yaji3alis, Jerycramii Tomo) 30imblIye
00CSITH MPOAAXiB BiAMOBIAHUM YHUHOM (Tadi. 2) [4].

Tabmuig 2
BnumB TexHo10riii HelipoMapKeTHHIY HA CNIOKUBYY MOBETIHKY

‘YMoBa e(eKTHBHOCTI iHCTpyMEHTa Bincorok 30inbmIeHAS

TOTOBHOCTI /IO KyHiBIIi
KymiBmns cynpoBomkyBanacst IpueMHIMHA 3ByKaMU 65%
[IpuemHMi cMak IPORYKTY 23%
ITpuemuwmii 3amax 40%
ToBap mpueMHUI Ha JOTHK 26%
ToBap npueMHUI Ha OIS 46%

Jlxepeno: po3po0IeHO aBTOpPOM

Takum 9yMHOM, TP TPAMOTHOMY 3aCTOCYBaHHI IHCTpyYMEHTapito Helpo-
MapKeTHHTY MOYKHA CYTTEBO 30LIBIIATH piBeHb Mpogaxis (1o 200% 3 ormin-
kamu M. Jlinactpoma). OgHaK a7 IBOTO MOTPiOHO J0Ope 3HATH CBOIX CITO-
JKUBAYiB, 1X K yCB1IOMIIEHI, TaK 1 HEYCBIJOMIICH]I TIEpEeBart.

Jlns BIUIMBY Ha KITIEHTCHKY MOBENIHKY Ta JOCBiJ HEOOXiTHO HABUUTHCS
pO3Mi3HABaTH Ta aHAI3YyBaTH IITBOBUX CIIOKMUBAYiB 1 PO3YMITH iX KyITiBeIb-
Hi 3BUYKH, 110 CIIPHUSE PO3BUTKY TAKOMY IPOSBY PEPIESKCHBHOTO YIPABIiH-
HS AK Teopis «migmToBxyBaHHsS» abo Nudge. Kimacnunmii mpukian TexHO-
yorii migmrToBXyBaHHS, 4n Nudge-TexHONOrii, MO)XHa 3HAWTH B KHU3I
HOOENBCHKOTO JIaypeara 3 ekoHoMiku Piwapna Tanepa, ne Bin pazom 3 Kacc
CaHCTelH TIpOIEMOHCTPYBaB BHUKOPHCTAaHHS €MOIIITHOTO MOTHBaTopa CO-
mianpHOI imeHTHdiKanii y BOomiBampHUKIB [12]. YV Benukiii bpuranii na
OpynHil Bynwii OyJI0 po3TalioBaHO JBa KOHTEHHEPH TSI IIUTAPKOBUX HEIO-
nankiB. Ha ogaomy 3 Hux OyB Hammc «PoHanmay», a Ha iHImomy — «Mecci».
Hapg xonteitHepamu Oyno poswmimieHo 3akiauk mo faii: «lIporojocyBaru 3a
Haiikpamoro (GpyTOOIBHOTO TpaBIls, BUKMHYBINN HEIOTAJIOK y BiAMOBIAHHUN
6ax». IIpoTsiroM nBaHAMIATH TIDKHIB IMICHS TOYATKY ITi€l aKiii KiJbKiCTh
«IHATApKOBOTO CMITTS» 3MeHmmIacs Ha 46%. AHaJOTIYHUN €KCIIEPUMEHT Y
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CIIIA noka3as, 110 KUTbKICTh BUKHHYTHX HEIOMAJIKIB Ha 3€MITIO 3MCHIIUIIA-
cs Ha 74% BChOTo 32 6 MicAIiB. 3aMiCTh HeC(hSKTUBHUX 3aKJIMKIB «BUKUIA-
TU HEAOMAJKH B 0aKW JUI CMITTS», KypIiB «IiAMTOBXYBaIM» 10 OakaHOI
MOBEAIHKH, 1 pOOHIIH LI JIETKO 1 BECeTIo.

Tepmin "nudge" nepeknanaerbes sk "minmroxyBaHHs". [[pUXUIBHUKA
1i€1 KOHIICTIii BBAKAIOTh, 110 MOXKHA JIOMIOMAraTH JIOIAM MPUIAMAaTH Kparili
pilieHHs, He 0OMeXyrour iX cBobomy BuOoOpy. IHmmMu ciosamwu, "nudge"
CTBOPIOE TIOJIS BapiaHTIB, Jie ONTUMaJIbHI BUOOPH CTAIOTh OLIBII BUAUMUMU
Ta goctynHuMu. Tanep mopiBHioe el minxin 3 GPS-cucremoro, sika BUOu-
pae HaKOPOTILIUI MapIpyT cepe]] 0araTbox iHIIHX.

Nudge-MapkeTHHT — Lie JOBITOCTPOKOBa MAapKETHHIOBA CTpATeTis, sKa 3a
JIOTIOMOTOI0 [IPUXOBAaHUX YW MPSIMUX TIJIKA30K CIOHYKa€e BiJBiJyBadviB
HIBHJKO TIPUIMaTH pimeHHs npo Kymiemo. Crpareris nepeadadae BUKOPH-
CTaHHSI CyKYIHOCTI IPUHOMIB I KOMYHIKallii 3 KOpUCTyBaueM, SiKi 3aCHO-
BaHI Ha OCOOJIMBOCTSIX TICHXOJIOTIi JFOMUHM 1 MIAMTOBXYIOTh il O MEBHOI
MOBEAIHKH. SIK CroXXHMBadi MPUHMAIOTh pieHHsA? Y cBoiil kKHU31 «MucieH-
Hs, MBUAKE Ta noBiibHe» Jlaniens Kaneman ta Amoc TBepcki ONMUCYIOTh
TISUTBHICT PO3yMy uepe3 B3aeMofito ABox ckiagoBux: Cucremu 1 ta Cu-
CTEMH 2, SIKI BIAIIOBIZAIOTH 3a IIBUIKE Ta IIOBUILHE MUCIIEHHS BIAMOBIIHO
[9]. ¥ Nudge-TexHomnorisix BUKOPUCTOBYEeThesl CructeMa | Ta eBpHUCTHKA JIFO-
JUHHM, 11 THTYIIs, METOM CIpo0 i MOMUJIOK, IMIYJIbCH, HEAJICKOTIISAHICTh
Ta JIiHb.,

[MoBepratounch A0 KIIEHTCHKOTO JOCBiTY, BU3HAUUMO €TanH e(PeKTHUB-
HOTO YIPaBJIiHHS HUM 3 METOIO JIOCSTHEHHs cTanocTi opraizamii. [Ipu mpo-
My CTaJlicTh Oi3HECY MU BHU3HAYaeEMO 1 K 37aTHICTh KOMIMaHii 30epiratu
CTaOLIBHICTh Ta HAINHICTh CBOET AISUTBHOCTI B YMOBAaX KOHKYPEHTHOTO Ce-
PENOBUINA, 1 K C 3[aTHICTh KOMITaHIi 3a0e3MeUnTH CKOHOMIYHMIA 3pICT, 3a-
JIMIIAI0YM TPU 1[bOMY MMO3UTHBHHI BIUIMB HAa COI[iaJIbHI Ta EKOJOTIYHI
ACTICKTH.

1. Po3yminHs mOTpeO Ta OYiKyBaHb KJIIE€HTIB

[NepmmM KpOKOM O YCHILTHOTO YMPAaBIiHHS KIIEHTCHKUM JIO-
CBiIOM € TIIMOOKe po3yMiHHS MOTped, OakaHb Ta OYiKyBaHb IIi-
npoBoi ayautopii. Lle BuMarae He nuine aHamily naHHX, a H ak-
TUBHOTO CIUJIKYBaHHsI 3 KJIIEHTAMH, BUBYCHHS IXHIX BIIT'YKiB Ta
B3aeMoii 3 poaykToM abo mocmyroto. HaOyTi 3HaHHS 103BO-
JSIOTH KOMIIaHii CTBOPIOBAaTH iHAMBIAyali3oBaHi PIILICHHS, SKi
BIJIMOBI/1al0Th TIOTPeOaM PHUHKY, IO B CBOIO YEPTy CIIPHSIE 3aITy-
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YCHHIO T4 yTPUMAHHIO KIIIE€HTIB.

2. 3abesredeHHs MOCIiI0OBHOTO JOCBiTY
KitrouoBUM acriekToM yIpaBIliHHS KIIEHTCHKUM JOCBIJIOM € 3a-
Oe3MmeueHHs! TIOCiJOBHOCTI B yCiX TOYKaxX KOHTAKTy KII€HTa 3
koMmnaniero. [le o3Hauae, 110 KO KITIEHT B3aEMOJII€ 3 OPEHI0M
4yepe3 BeO-cailT, colliabHi Mepexi, KOHTAKTHUI LEHTP YH 0CO-
OMCTUH BI3UT IO MarasuHy, JOCBij Mae OyTH piBHUM 1 BiJ-
MOBIIaTH BCTAHOBJICHUM CTaHJapTaM sikocTi. HaBiTh HalimeHIi
PO301>KHOCTI MOXKYTb MiAipBaTH OBIPY Ta JOSIIBHICTH KITI€HTIB.

3. BuKOpUCTaHHS TEXHOJOTIH IS MOKPAIEHHs JOCBi Ly
CyyacHi TeXHOMNOT11, Taki sIK IITyYHUH iHTEJIEKT, aHaJiTHKa Ja-
HUX Ta aBTOMATU3allisl MPOIECiB, CTAIH HEOOXiJHUMHU IHCTPYM-
SHTaMHU JJIsl YCHIIIHOTO YIPABIiHHS KITi€EHTCHKHM JOCBiZIOM.
BoHu 103BOJISAIOTH KOMIIAHISIM aHaTi3yBaTH BEJHMKI 00CATH Ja-
HUX, IPOTHO3YBATH MOBEIIHKY KIIEHTIB, IEPCOHATI3YBaTH MPO-
MO3MILIi Ta MBUAKO pearyBaTd Ha 3MiHH B PUHKOBHX YMOBaXx.
[HTerpanis Takux TEXHOJIOTIH J03BOJISIE KOMIAHISAM €(PEKTUBHO
KOHKYPYBaTu Ta 3a0e31euyBaTH BUCOKHU PiBEHb 3aJI0BOJICHOCTI
KITIEHTIB.

4. HenepepBHe BIOCKOHAJIEHHS Ta 3BOPOTHHUH 3B'SI30K
YpaBiiHHS KITIEHTCHKUAM JIOCBIZIOM — II€ MPOIIEC, STKUH HIKOJIU
He 3aKkiHuyeThcs. KommaHii mMOBUHHI MOCTIHHO BIOCKOHATIOBATH
CBOI MPOJYKTH, CEPBICH Ta MPOLECH, BPAXOBYIOUH 3MiHU B TO-
Tpebax Ta O4iKyBaHHSX KJIIEHTIB. J[JIs1 IbOTO BaXKJIMBO aKTUBHO
3a]y4aTH KIIEHTIB JI0 MpOILECy 3BOPOTHOTO 3B'SI3KY, CIYXaTH
iXHI MpOMO3uLii Ta BIATYKH, a TAKOXK BYACHO pearyBaTd Ha He-
raTuBHI curHaiyd. Takuil Miaxix JO3BOJISAEC KOMIIAHISAM HE JIUIIE
YHUKHYTH TpoOieM, ajie W CTBOPUTH BiAUYYTTS CIIBIpami Ta
MapTHEPCTBA 3 KIII€EHTaMHU.

5. Po3BUTOK KyJBTYypH, CIIPSIMOBAaHOT Ha KITIEHTA
Hapemrri, ycnimHe ynpapiiHHS KIIIEHTCHKAM JIOCBiZIOM HEMOXK-
JuBe 0€3 CTBOPEHHS CHEIiaibHOT KOPIIOPATUBHOI KYJIBTYPH, 10
aKTHBHO MiATPUMY€ LIHHOCTI Ta MPUHIMIIM, CIPSIMOBaHI Ha 3a-
JIOBOJICHHSI IOTpeO KitieHTiB. KoskeH mpamiBHUK MOBHHEH OyTH
CBIZIOMUM BXKJIMBOCTI KJIIEHTCHKOTO JOCBIY 1 30CEPEIUTHCS HA
Horo TMONIMIIEHHI B paMKax BJIacHUX OOOB'SI3KIB Ta
MTOBHOBAKCHb.
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Buninsiore 1oBoii 0araro MoOKa3HHUKIB (METPUK) AJISl OLIHKU €(PEeKTHUB-
HOCTI Ta YCIINIHOCTI CHCTEMH YMPAaBIiHHA KII€EHTCHKHM JOCBiZOM KOM-
naHii. MeTpuky MiCTATh MMOKa3HUK 3a10BoJieHOCTI KimieHTiB (CSAT), iHaekc
cnokuBuoi JosmbHOCTI (NPS), KoedilieHT BiITOKY KII€HTIB, MOKAa3HUK
sycuib kiieHtiB (CES), cepenniii yac BupimieHHs, kKoe(illi€eHT KOHBEPCIi,
Koe(illieHT 3aTy4eHHsI KIIEHTIB 1 MPUCYTHICTH B COLIIAIbHIUX MEpekKax.

Ha mpuknani xopropauii Mak/lonanea3 YkpaiHa po3nissHEMO MPaKTH4-
HUU JOCBIJ YIPABJiHHS KJIIEHTCHKAM JOCBiIoM. KoMmaHisi BUKOPUCTOBYE
OJIMH TIOKa3HHWK — customers' overall satisfaction (3araabHa 3a0BOJICHICTh
kiieHTiB). OCHOBHI omepaliiiHi NOKa3HUKH, SKi BUKOPUCTOBYIOTbCSI B Mak-
JloHanbxa3, 1ie MBUAKICTH OOCIYTrOBYBaHHS Ta TOYHICTH 3aMoBiieHHs. lle
3IIMCHIOETBCS Uepe3 aHKeTH, Mepexia A0 SKUX AOCTYNHUH 3a JOTIOMOTO0
QR-Kony Ha KO)KHOMY YEKOBi, TIPH IIbOMY 3a MTPOXOKEHHSI OMTUTYBaHHS Tie-
pendadeHmii MoJapyHOK BiJl KOMITaHii Py HACTYIHIN KyniBii. Biamosinans-
HUMU B KOMIIaHii 3a yIpaBIiHHS KIIIEHTCHKUM JIOCBIZIOM € KEPIBHHUK BiIiTy
JOCBiy KIIEHTIB (HAMOPSIIKOBYETHCS HANPSAMY TUPEKTOPY pEcTopaHy) Ta
EKCIEePT 3 TOCTUHHOCTI.

EQexTuBHUMH iHCTpYMEHTAMH yNPaBIiHHA KIIEHTCHKUM JOCBIZIOM MO-
KYTb OyTH:

— CRM-cHucTeMHU — CHCTEMU YIPABIIHHS B3a€MOJIEI0 3 KIIIEHTAMH JIO-
3BOJISIIOTH 30epiraTv Ta aHami3yBaTd iHQopMamilo Mpo KIEHTIB A
3a0e3reveHHs IePCOHaIi30BaHOr0 00CITyroByBaHHS;

— OuiHKa KIJIIE€HTCHKOTO JIOCBily — BUKOPHCTaHHS PI3HOMaHITHHX Me-
TPHK Ta IHCTPYMEHTIB JUIl BHMIpIOBaHHS 3aJJ0BOJICHOCTI Ta Biaja-
HOCTI KJII€HTIB;

— CormianbHi Mepexi Ta OHJIAWH-TIATGOPMU — aKTHBHA MPUCYTHICTH B
MepexXi J03BOJISIE B3AEMOMIATH 3 KIII€EHTaMH, HAJaBaTh iM MiATPUMKY
Ta BUPIIIyBaTH MPOOIEMH B peallbHOMY 4aci.

VY miacyMmKy, YNpaBlliHHS KJII€HTCHKAM JIOCBIJIOM € CTpAaTeriyHUM iH-
CTPYMEHTOM ]ISl IOCSATHEHHSI CTAJIOCTI KOMIIAHIT B cCy4acHOMY Oi3Hec-cepe-
nosui. [Ingx go ycnixy nosnsrae B TMOOKOMY pO3yMiHHI TOTpeO KITI€HTIB,
MOCTIIOBHOMY CTBOPEHHI HeTepeBepLICHUX ITOCBiNliB, BUKOPUCTaHHI Iepe-
JIOBUX TEXHOJIOTIH, MOCTIHHOMY BIOCKOHAJCHHI Ta PO3BHTKY KOPIIOpaTHB-
HOI KyJNbTYypH, CIpsMOBaHOi Ha KiieHTa. OHaK 1e BKpal BaKka, aje JIyikKe
BaXKJIMBA 33J1aua, SKa BapTa 3yCUJIb Ta IHBECTHUIIIH JJIs YCHIITHOTO QYHKITIO-
HYBaHHsI KOMIIaHii B Cy4acHOMY KOHKYPEHTHOMY CEpEJOBHIIII.

BucHoBku. KiieHTChKHI JOCBiJl CTaB KPUTHYHO BaXKJIIMBOKO BiIMiH-
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HICTIO JUIS BCiX BHJIB Oi3HECY Ha KOHKYPEHTHOMY, INIOOAJIBHOMY PHUHKY.
Xoua KiHIEBUM Pe3yNbTaToM AJisl 0i3HECY MOKe OyTH 3aiTydeHHs MOTEHIIii-
HUX KIIIEHTIB, KOHBEPCIl 200 JIOBrOCTPOKOBA JIOSIBHICTh J0 OpeHITy, KIIIEHT
TaKOX BHXOJUTH MEPEMOXKIIEM 3aBASKH Oararomy, epCOHaIi30BaHOMY J0-
CBiZly, TiJIBHIICHOMY 3a/IOBOJICHHIO Ta B3AaEMOBHUTIJIHUM CTOCYHKaM i3
OpeHioM.

YrpaBiiHHS KIIEHTCBKUM JJOCBIZIOM BHUCTYIA€ SIK CTPATETiYHUH 1HCTPY-
MEHT I TOCATHEHHS CTaJloro PO3BUTKY opranizauiii. [lnsax po ycmixy mo-
JISITa€ y po3yMiHHI Ta 3aJI0BOJICHHI MOTPeO KITI€HTIB, IEpCOHANTI3ALliT TIOCIYT,
MOCTIHHOMY BIOCKOHAJICHHI Ta BUKOPHCTAaHHI €(EKTUBHHUX YMPaBIiHCHKUX
Ta MapKEeTHHTOBHX iHCTPYMEHTIiB. Teopis MiJIITOBXyBaHHS Ta iHII TEXHO-
Jorii pedIeKCHBHOTO YIpaBIiHHS Ha PIBHI 3 iHCTPYMEHTAMH MapKETHHTY
BILTUBY JIO3BOJISIIOTH CTBOPIOBATH HOBHI KJITIEHTCHKHUU JTOCBIJ Ta TpaHCHOp-
MYBaTH B¢ HassBHUI. Opranizauii, aki ycmimHo BnpoBaaxytoTs CXM, Ma-
I0Th MOXJIMBICTH HE JIMIE 3a0€3MeYNTH CBili €KOHOMIUHUH ycmix, ane i
CIPUSTU COLaTbHOMY Ta EKOJIOTIYHOMY PO3BUTKY, IO € KIFOYOBUM acIeK-
TOM CTaJIOr0 PO3BUTKY B CYy4aCHOMY CBITi.
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The article explores the importance of customized customer interaction management
for personalizing their experience in real time through understanding their needs and using
reflective innovative tools, in particular, a manifestation of cognitive marketing —
neuromarketing. The key stages of effective customer experience management are
highlighted, including understanding customer needs, providing a consistent experience,
using technology and continuous improvement based on feedback, and customer experience
management tools such as CRM systems, experience evaluation and the use of social media
as a platform for the influence of a brand that takes on the role of a full-fledged influencer.

The article also discusses the difference between conducting marketing research
from the point of view of traditional marketing and cognitive marketing. The main aspects of
comparison were communication, attention, persuasion, repetition (reminder) and self-report.
Data have been presented regarding the increase in willingness to purchase goods under the
influence of neuromarketing technologies.
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MMPUBYTOK SIK JKEPEJIO ®IHAHCYBAHHSA
THHOBAIIIMHO-THBECTULIMHOI JISIJIBHOCTI
ATPOITPOMUCJIOBUX HNIIIIPUEMCTB

VY crarti po3smIIHYTO NPHOYTOK arpoNpOMHCIOBHX HiJIPHEMCTB, SIK JDKEpPEIOo
(iHaHCyBaHHS IHHOBALifHO-1HBECTULIHHOI HismbHOCTI. OOTpYHTOBaHO, 10 €(heKTUBHICTD iH-
HOBAIIITHO-IHBECTUIIIIHOT isUTBHOCTI MiANPUEMCTBA 3aJICKHUTh, HAcaMIIepe], Bil BUIY iHHO-
Balliif, cepH 3aCTOCYBAaHHS Ta OUiKyBaHMX HACIIJKIB, 00CATIB BUTpAT, OB sA3aHUX 3 X MO-
SIBOIO, peaJbHUX HACTiIKIB IHBECTyBaHHS KamiTamy, 30kpema npuOyTky. IIpoanamizoBaHo
CTaH CUIBCHKOTO rocrozapcTsa Ykpainu 3a 2017-2021 pokn 3a MOKa3HUKAMH: KalliTaJIbHI iH-
BECTHUIII] y CUIbChKE TOCIIOAPCTBO; YacTKa IiJIPHUEMCTB, SIKI OfepXaiaH MpUOYyTOK; JacTKa
MAPUEMCTB, Ki ofiepKaii 30MTOK; YUCTHIT MPUOYTOK; PO3MIp YUCTOro MpHOYTKY Ha 1 c.-T.
MNPUEMCTBO; PiBeHb PEHTA0CIBHOCTI HiSTIBHOCTI; PIBEHb PEHTA0ENBEHOCTI AISUIBHOCTI IO
EKOHOMIIII B IIIJTOMY.

BusHaueHo, mMiABHINECHHS pPIBHS IHBECTUIIIHOT MPUBAOIUBOCTI CUTBCHKOTO TOC-
MO/IapCTBA 3yMOBJICHO IHEPEBaKHO MEHIIOI0 COOIBAapTICTIO BUPOOHUIITBA arpOIpPOMHCIOBOL
MIPOAYKIii MOPIBHSHO 3 ii aHAIOraMu 3a KOPIOHOM, CIPUSTIIMBIME HPHPOTHO-KIIMAaTHIHIMH
YMOBaMH JUIsi OTPUMaHHSI BUCOKHX BPOXaiB CLIBCHKOTOCHONAPCHKOI MPOAYKIi 32 YMOBH 3a-
CTOCYBaHHS IHHOBaIlifHUX TEXHOJIOTIH il BUPOIyBaHHS, SIK HACIIOK, ()OPMYBaHHSIM JOCTaT-
HBOT KOPMOBOI 0a3u IS TIOTOJIIB’ S XyOOH, iICTOPUYHO 3apEeKOMEHIOBAHIMH HAIliOHATEHIMH
TPAIMIIsIMI BUPOOHUIITBA arpoIIpOMICIOBOT MPOMYKIii BHCOKUX CMaKOBUX SIKOCTEH.
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Buznaueno 3 ypaxyBaHHSIM peatiif cydacHol 10o0H, 110 BHYTPINIHI 00CATH pecypciB
JUTSL 3TiHCHEHHS 1HHOBAIliHHO-1HBECTHUIIIHOI JiSUTBHOCTI arpOIPOMHUCIIOBHX MIiAMPUEMCTB €
BKpail HEAOCTAaTHIMU ISt 3a0€3MeYeHHs PO3IMUPEHOT0 BiITBOPEHHS KalliTaly Ta iIHHOBAIil-
HOTO OHOBJICHHSI BUPOOHUITB. 3 OISy Ha NPIOPUTETHI Jep)KaBHI BUKJIMKH IIONO Mepepos-
MIOZILTY KOIITIB JIep>KaBHOTO OIOMKETY HA ILTi PO3BUTKY KOHKPETHOTO IIepioxy, cdep Ta raiy-
3ell €KOHOMIKM KpaiHW, aKIEHTH MIONO0 JEpXKaBHOI MIATPUMKH 00’€KTHBHO 3MIIlIEHI Ta
CIPSIMOBYIOTHCSI Ha 3a0e3NedeHHs JepkaBHOi Oe3nexu. Lle 30008’ s13ye arponpoMucioBi mis-
IpUeMCTBa YKpalHU MiABHIYBaTH CBOIO IHBECTHUIIHHY MPUBAOIMBICTE OO0 MOXKIMBOCTI 3a-
JIy4eHHs TIPSIMUX 1HO3EMHHX IHBECTHIIIH Ta (hiHAHCOBHMX IHBECTHI[iH, SIKI CTAIOTH PEATEHUM
JokepesioM (hiHaHCYBaHHS TXHBOI IHHOBAIIHHO-1HBECTHIIIHHOT TISUTBHOCTI.

KonrouoBi cioBa: arpapHe HiInpHeEMCTBO, IHBECTHIIIHHA MisIBHICTB, IHHOBAIiHA
IUSUTBHICTB, IPUOYTOK, KaIliTai3aris.

Beryn. YV 3B’s3ky 3 nmoBHOMacmTaOHUM BTOprHeHHsiM PD B Vkpainy,
JOCTy 10 Oy[b-IKHX PecypciB, i, B IEpIIy Yepry, iHHOBAIifHO-1HBECTHIIIH-
HUX € oOMexeHuM. bibI Toro, 3MiHMIKCS 1X HanpsMu GopMyBaHHS Ta BU-
KOopHCTaHHA. Sk pe3yibTar, iHHOBalii Ta peaizallis iHBECTHLIHHIX MPOEK-
TiB TEPEBKHO CHPSMOBaHI Ha MiATPUMKY MIiANPUEMCTB NPIOPUTETHUX
HampsMiB €KOHOMIYHOT JisTIBHOCTI, 30KpeMa, BUPOOHUITBO MPOAYKLii Bil-
CHKOBOTO NPU3HAYECHHS, PEJOKAIiI0 BUPOOHUYMX IOTYKHOCTEH Cy0’€KTiB
rOCTIOIapioBaHHsI, OyAIBHUITBO KUTIIA JJIsl BHYTPILIHBO MEPEMilleHNX 0ci0,
BiJTHOBJICHHsI iHQPAaCTPYKTYpHHUX 00'€KTiB. Pa3zoM 13 1iuM, Bke TpUBAIIMii yac
ICHYIOTh 3Ha4YHI PU3UKU Ta BHCOKHH PiBEHh HEBU3HAYEHOCTI TOCHOAAPCHKOI
TiSUTBHOCTI, MO CTPUMYE TPUBATHI iHBECTHUIIl B OHOBJEHHS Ta MOJEp-
Hi3alilo BUPOOHHYMX MOTY>KHOCTEH. Binbm Toro, nepxaHe (iHaHCYBaHHS
PO3BUTKY HAIlIOHAJIILHOI CKOHOMIKM OOMEXEHO 3MEHIICHHSMHU HAJIXO/KCHb
y 3BeJICHUN OOKET B PE3yJIbTaTi EKOHOMIYHOTO CIaay Ta 3POCTAHHSIM BH-
JaTKiB Ha HauioHanbHYy o0opoHy. ocsia Jlonenpkoi Ta Jlyrancekoi obina-
creii YkpaiHU JeMOHCTpPYE, IO HaBiTh 32 YMOB 3aMOPOXXEHOTO KOHQIIIKTY
0e3 CYTTEBUX CTUMYIIB Ta JIOJATKOBUX TapaHTid Oe3NeKu IHHOBAIIHHO-1H-
BECTHLIMHA MiSUTBHICTh MiJNPUEMCTB HABPSAJ YH BIJHOBUTHCS HABITh Yy
MEPCICKTUBI KiJIbKOX poKiB. OTiKe, posib NPUOYTKY, K JpKepena (iHaHCy-
BaHHS 1HHOBAIIHO-IHBECTHIIMHOI JISUTBHOCTI arpornpOMHUCIIOBUX Tij-
MPUEMCTB, 3HAYHO MTOCHITIOETHCSL.

Ornsip aiteparypu. Pi3sHOMaHITHI aclieKTH pO3BHUTKY Teopii Ta MpakTu-
K (iHAaHCYBaHHS 1HHOBaLiHHO-1HBECTUIIHOT AisUIBHOCTI arporpoOMHCIO-
BUX MiJIPHUEMCTB BUCBITIICHO B MpasX MPOBIJHUX YKPaTHCHKUX HAYKOBIIB.
3okpema, O. €pmakoB 1 M. Iraarenko [1], gociimkyrouu ¢hiHaHCOBO-iHBE-
CTHLI/iHE 3a0e3Me4YeHHs] BUPOOHMYMX I1HHOBALIl arpapHUX MiJIpPHUEMCTB,
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OOTIPYHTOBYIOTh MEPCHCKTHBY YIOCKOHAJICHHS 1X 1HHOBAI[IHO-1HBECTHIIIH-
HOT MisTLHOCTI HacaMIiepe] Ha OCHOBI PalliOHAILHOTO PO3MOALTY MPUOYTKY.
pu upomy lO. ymkosa i . Kympumupkuii [2], aHamizyroum Ixepena
(iHAHCYBaHHS BITYM3HSHUX CLIBCHKOTOCIIONAPCHKUX TiANPUEMCTB, y3a-
TaJILHUJIH, IO IMiJIBUIIICHHS MPUOYTKOBOCTI CIIPHUSIE 3HAYHOMY TOKPAIICHHIO
3arajibHOI MOJIITHKUA CLIBCHKOTOCTIONAPCHKUX TIAMPUEMCTB 100 (hopMy-
BaHHS Ta BUKOPUCTAHHS 1X (iHAaHCOBOTO 3a0e3mneucHHs. [IpsMy 3aliexHiCTh
MiX 301IbIIEHHSM NPUOYTKY Ta 3pOCTAHHSM IHBECTHIIIH ClIbChKOTOCTIONAp-
ChKHX MIJIPUEMCTB y CBOIX JOCTIIKCHHSX M0BoauTh B. M. Omnerina [3].
[Ipotre B ymMOBax chOTOACHHS, KOJH 30BHIIIHI JDKepesa e Oiblie He J0-
CTYIIHI JIJISl arpOTMPOMUCIIOBUX MiANPUEMCTB, 0COOIMBOI yBaru morpe0yroTh
JTOCJTIJKEHHS 1110JI0 BUKOPUCTAHHS MPUOYTKY B SIKOCTI JJOMIHYIOUOTO JIKEpe-
na (iHaHCYBaHHS I1HHOBAI[IHO-IHBECTHUIIIMHOT isSUIBHOCTI BITUYM3HSIHUX
MiATPHEMCTB.

Merta podoTH TONSTAaE Y JOCIHIPKEHHI MPHOYTKY arpornpoMHUCIOBOTO
MiJIPUEMCTBA, SIK JPKEpesa HOTo IHHOBAIIMHO-1HBECTUIIIHHOT JisSUTBHOCTI.

Pe3ynbTaTn Ta o6ropopennsi. EQekTUBHICT iHHOBALIIHHO-1HBECTHUIIII-
HOT JiSUTBHOCTI IMiIIPUEMCTBA 3aJIS)KUTh, HACAMIICPE]], BiJl BUJIy IHHOBAIIiM,
cthepu 3acTOCYyBaHHS Ta OUIKYBaHMX HACIIJIKIB, OOCSTIB BUTPAT, OB’ I3aHUX
3 1X TIOSIBOIO, peabHUX HACIIAKIB iIHBECTyBaHHS KalliTalry, 30KpeMa IpuoyT-

Ky (puc.1).
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Puc. 1. Kanitaabhi iHBecTHLil y ciibcbKe rocnogapcTso y GakTHYHHUX
HiHax, MJIP/. TPH.
JIkeperno: CKIaJieHO aBTOpaMH 3a TaHUMU [4]
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KanitanbHi iHBeCTHIIT Y CUTbCBKE TOCTIONAPCTBO 3a ABa KBapTanu 2021-
TO MOPIBHSHO 3 BiAmoBiAHUM miepionoM 2020 poky 3pocnu Ha 17,9%, onHaxk,
piBEHb  IHBECTHIIMHOTO 3a0e3MeUeHHS  CUIbCHKOTOCIOAAPCHKUX  IiJI-
MPUEMCTB 3AJTUIIUBCS HEJOCTATHIM JUIsl IXHBOTO CTaJoro po3BUTKY. OCHOB-
HUM JDKepenioM (hiHaHCYBaHHS PO3BUTKY arpoIpOMHCIOBUX MiANPHEMCTB
3anumaeTses mpuOyTok (y 2017 — 2021 pokax 1eil MOKa3HHUK MEpEeBHILYE
90% y cTpykTypi Jkepen QiHaHCYBaHHS IHBECTHUIIIMHOT AisibHOCTI). [1inBu-
LICHHS PiBHS iHBECTHLIHHOI MPUBAOIUBOCTI CIILCHKOTO TOCIOAApPCTBA 3Y-
MOBJICHO MEPEBAKHO MEHILOI0 COOIBAPTICTIO BUPOOHUIITBA arpOIPOMHCIO-
BOI TPOMYKIll MOPIBHAHO 3 1i aHAJIOTaMH 33 KOPJOHOM, CIPUSTIMBHMU
MPUPONHO-KITIMATUIHUMH YMOBaMH JIJIsl OTPUMAHHSI BUCOKHX BPOXKAiB Cillb-
CBKOTOCIIOZIAPCHKOT MPOAYKIIii 32 YMOBH 3aCTOCYBaHHSI iHHOBAaI[ifHUX TeX-
HOJIOTiH ii BUPOILyBaHHS, SIK HACHIZAOK, (POPMYBaHHSM JIOCTaTHHOT KOPMOBOI
0a3u Ui TIOTOJIIB s XyOOU, ICTOPUYHO 3apEKOMEHIOBAaHUMH HalliOHATbHU-
MU TpaJULisIMA BUPOOHUITBA arpOIPOMHUCIIOBOI IPOAYKIIii BUCOKHX CMaKO-
BHX SIKOCTEM.

Uepes oOMexeHHs y 300pi cTaTUCTUYHOI iH(OopMaIlii mija yac BiiiHH TOY-
Hi JIaHi IPaKTHYHO BIiJICYTHI, OJIHAK, BiJ3HAYAETHCS KaracTpodiuyHe MaJiHHS
peHTa0eNBHOCTI arpapHOTO BUPOOHHUIITBA B YKpaiHi, 30KpeMa, Ha KiHEIlb
2022 i Ha mouarok 2023 poxy OUIBIIICTH arpapiiB MIaHyBaJId CKOPOTUTH 00-
CSITH TOCIBIB.

VkpaiHa € BaXJIMBUM IOCTa4aJbHUKOM 3€pHOBHX KyJbTYp (TIILEHHIIA,
KyKypyZA3a, SYMiHb) Ta CUTbCBKOIOCIONAPCHKOI MPOAYKLil (COHALIHUKOBA
OJIis) HA CBITOBUI PUHOK Ta KPaTHOIO, sIKa BIIIrpae BAKJIMBY POJb Y 3a0e3re-
YEeHHI CBITOBOT MPOJOBOJIBIOI Oe3mneku. [locTauanHs nineHuIll 3 Ykpainu Mae
BUpIlIaJibHE 3HAYEHHA AJ psiny Kpain brnusskoro Cxomy, 30kpema, €THITY.
BaxxnuBy poiib y ipo/1oBoOJIEMOMY 3a0e3redeHHI YkpaiHa Bimirpae i s Ku-
taro. Yactka YkpaiHu y 3arajlbHOMY KHTaHCHKOMY iMIIOPTi MIIEHAYHOTO 00-
poriHa cTaHOBUTH 44%, KyKypym3u — 55%, coHAmHMKOBOI omii — 59% [5].
Pazom 13 1mM, YKpaiHCHKHI EKCIOPT CLIbCHKOTOCIOAAPCHKOI MPOAYKIil
CHJILHO 3aJICKUTh BiJl MOPCBKOTO TPAHCIIOPTY, SIKUH (PaKTUYHO 3yMUHEHO Ye-
pe3 Onokany P® ykpaincekux nopriB YopHoro ta A30BCEKOTO MOpiB. 3apas,
KOJI 3aJi3HHUII Ta PIYKOBHH TPAHCIOPT € €IWHUM NPUHHATHUM BapiaHTOM,
00CST MOXJIMBOTO €KCIIOPTY CTaHOBUTH Jiniie 0,6 MIH. TOHH Ha Micsipb (3
JOBOEHHUX 5 — 6 MIJIH. TOHH), X04a iHBECTHIIIi B TPAHCIIOPTHY Ta JIOTICTHYHY
THQpaCTPYKTypy MOXKYTh JTO3BOJIUTH 30UIBIINTH 1 obcsr [5].

YkpalHChKe CLIbChKE TOCIONAPCTBO CTPAXKIAE 1 BijJ TOTO, 110 OOMOBI Jii
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4acTo BiIOYBalOTHCS Ha YKPAiHCHKHUX MOJAX 1 HAa TEPUTOPISX PO3MIilICHHS
noroiiB’st XynoOu. Sk pesynbrar, BENUKOI MpoOneMoro € 3a0pyaHEHHs
IPyHTY Oo€mpumnacamu, II0 HE PO3ipPBAIUCH, CAMOPOOHUMH BUOYXOBHMU
MPUCTPOSMH 1 PONIUTHM MANTUBOM. AJie HAHOUTBIIO MPOOIEMOI0 QYHKIIO-
HYBaHHsI arpapiis, 1o 3a0e3MneuyoTh CHPOBUHOIO MepepoOHi MiAMprueMCTBa,
€ MiHyBaHHS 3eMellb ClIbCHKOTOCIIONAPCHKOTO MPHU3HAUEHHS. 3a OIliHKaMH,
oinbie 10% Tepurtopii Ykpainu 3amiHoBaHO pocissHamu. CUCTEMH JTUCTaH-
UifHOTO MiHYBaHHS, 110 BUKOpHCTOBYe P® Ha Tepuropii Ykpainu, npusHa-
YeH1 JUIS MIBUJIKOT YCTAHOBKY MiH Ha 3HAYHUX IUIOIIAX 1 CTAHOBJIATH BEJIH-
4ye3Hy HeOe3neKy s pepMepiB Ta iX TEXHIKH.

AHani3 craTnyHUX JaHux 3a nepiog 2017-2021 pokis (auB. Tabm. 1) mo-
Ka3aB, 10 PiBEHb JOBOEHHOT PeHTA0CIBHOCTI BCI€T MISUTBHOCTI MiANPHEMCTB
CLIBCBKOTO, JICOBOTO Ta PUOHOTO TrocCHojapcTBa YKpaiHH 3a TiJICyMKamH
2021 p. cknaB 36,4% npotu 13,6% pokoM pasiiie i craB HaviBummm 3 2011
p. mokasHukoM. [Ipu 11bOMy piBeHb PEHTAOEIBLHOCTI IO ONEPAIiMHIN JisTh-
HocTi gocsrayB 40,3% npotu 18,6% y 2020 p. i € Apyrum micis HOKa3HUKa
2015 p. (41,7%) [7].

Tabmuus 1
IHoka3HNKH AiSJIBHOCTI CiTbCHKOIO rocrnogapcTBa YKpainu

IMoka3Huku 2017 2018 2019 2020 2021
IIpubyTKOBHX MiAIPUEMCTB, % 69,6 80,2 88,9 86,7 83,1
30UTKOBHX ITiAMPUEMCTB, %o 30,4 19,8 11,1 13,3 16,9
YucTuit mpubyTOK, BCHOTO, 17253,6 | 15806,0 | 101912,2 | 70461,8 | 81032,6
MJTH TPH
Po3mip urcroro mpubyTky Ha 1 305,4 282,9 24235 1431,9 1705,1
C.-T. IiIPHUEMCTBO, THC TPH
PiBens penrabensHOCTI, % 16,3 8,0 29,5 18,3 18,6
PiBeHb peHTa0ENBHOCTI 1O €KO- 0,5 -0,7 -7,3 8,1 6,2
HOMIII B LTOMY, %o

Jlxepeno: po3pobiaeHo aBTOpoM Ha 0cHOBI [11]

PenTabenpHicTh cinprocmmignpuemMcts y 2021 pori OLTBII HIXK Y YOTHPH
pasu mepeBuIInia piBeHb PEHTA0CIBHOCTI BCiX CY0’€KTIB TOCIIONAPIOBAHHS
Vkpainu, xo4a i ueil mokasHuk 30inbmmBes npota 2020 p. 6inbm Hix B 11
paziB — 3 0,9% no 10,1%.

Haii6inbmn peHTabeIbEHIM TPaJUIliHO € BUPOIIyBaHHS 3€PHOBUX, 6000-
BHX Ta HACiHHA ONiHHUX KynbTyp. Pesynsrar 2021 poky He nuie y 2,6 pasu
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nepesuinuB piBeHb 2020 poky (17,1%), csaraysum 44%. Bin Takox € Haid-
BUIIMM MOKa3HUKOM PEHTA0EIBHOCTI IIMX BUIIB arpolpPOMHUCIOBOI MPOAYK-
1ii 3a ocranHi 10 pokis. [7].

CyTTeBO 3pocia Yy CilbCHKOTOCIIONAPCHKOMY BHPOOHHIITBI peHTaOEb-
HicTh TBapuHHHITBA — Y 2021 porri 1eit nokasuuk cknas 12,7% nporu 1,2%
y 2020 p. [IpuOyTKOBUMH CTaJld MPAKTHYHO BCi Tainy3l TBapUHHUIITBA,
BKJIFOYAKOYHM TPAJMINIMHO 30MTKOBE PO3BEICHHS OBCIb Ta Ki3 (peHTalbenb-
HicTh y 2021 p. 17,3% npu 36utkoBocTi y 2019-2020 pp.), po3BeneHHs
cBilicekoi mTHui (pentadenbHicTh y 2021 poui 3,1%). PiBeHs peHTabemnn-
HOCTI PO3BEJICHHS BEJIMKOI pOTaToi Xy/100M MOJIOYHMX mopif 3pic 3 13,3% y
2020 pori 1o 27,9% y 2021 p., a po3BeneHHs cBuHel — 3 2,5% 10 8,6% [7].

Y KOHTEKCTi I[bOTO, AOLIIBHO MONIMOUTH TEOPETUYHE OOTPYHTYBAaHHS
npuOyTKy Ta #oro kamitamizanii. Ha Hamry mymky, mpuOyTok, mepmn 3a
BCE, JIOIUILHO PO3MISATH 3 MO3MINI pe3y/IbTaTy 1HHOBAI[iHO-1HBECTHIIIH-
HOI JisUTBHOCTI, SIKHM, Y CBOIO YEPTy, € CTUMYJIOIOUUM (akTopoM i (piHaHCcO-
BUM PECypcOM B MAisUTBHOCTI arponpOMHUCIOBHX MiJNPUEMCTB, BUCTYIIAE
BXJIMBHM JDKEPETIOM (iHAHCYBaHHS PO3LIMPEHOTO BiITBOPEHHS CLIBCHKO-
rOCIOaPCHKOT0 BUPOOHHUIITBA.

Crin 3a3HaunTH, OI0 B €KOHOMIYHIN JITEpaTypi BXKe TPUBAJIHH 4Yac Be-
IyThCSI HAYKOBI JUCKYCIi PO CYTHICTh MPUOYTKY, HOTO poib i pyHKii, eKo-
HOMIYHY NPHUPOAY B PO3BUTKY arpapHUX MiANPHEMCTB. 30KpeMa, Ha HaIly
IOYMKY, CIIii BUAUTUTH, TEPII 32 BCe, TaKi MiAXOAW 0 PO3YMIiHHS Kareropii
«pudyTox». Ilo-mepiie, «mpuOyTOK — 1€ TPOIIOBE BUPAKEHHS OCHOBHOI
YaCTHHM T'POLIOBUX HAKOMHMYEHb, IO CTBOPIOETHCS MIANPHEMCTBAMU OYIIb-
axoi ¢opmu BiacHocTi» [9]. B iHImmOMy BHUMaaky, mpuOyTOK €KOHOMIYHUN
(4UCTHT) «...€ TOJATKOBUM JOXOJOM MiJIPUEMIIS B PE3YJIbTaTi HOTro OLIbII
e(eKTUBHOI MiSTILHOCTI y TIEBHIN raimy3i — Kpamoro nepeadadeHHs, Kpamoi
Oprasizailii, BIpOBa/PKEHHS BEJIMKUX HOBOBBeICHBY [ 10].

Jedinimiero «xamitamizamisy YacTillle XapaKTepH3YIOTh K BapTiCTh
cy0’eKkTa TOCTONApIOBaHHS, TPUOYTOK, HAsBHI TPOLIOBI MOTOKH, BKJIa.H,
JUBIZICHU, BiJICOTKH TOIIO. AJie CHiJI BIiIPi3HATH «KaIiTai3aIfioy» Bil
nediHilii «KamiTam), OCHOBHA BIIMIHHICTh MiX SIKUMHU MOJIATAE B PO3yMiHHI
MPUPOIM KamiTanizamii. 3ayBa)kuMo, 10 piBEHb KamiTaizamii mianpueMcTBa
BU3HAYAETHCS CTPATETIEI0 PO3BUTKY Ta MPOAYKTHBHICTIO CHCTEMH €KO-
HOMIYHHX BITHOCHH Y Tpoleci (yHKIIOHyBaHHs Cy0’€KTa rocroaaproBaH-
Hs1. Kamitan mpu npoMy xapakTepusye 3aBepllcHy BapTicHYy Qopmy, € cra-
TUYHOIO BEJIMYMHOKO y TOW Yac, SK KariTaji3allis — 1€ XapaKTepUCTHKA
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IMHAMI3MY, PyXy, PO3BUTKY KOMMaHii, Oe3MmocepeHbO pealizyeThCsi y BU-
IJIs111 IEBHOTO TIporiecy [8, ¢. 85-86].

BucnoBku. Otxe, y nepeBakHoi OLIBIIOCTI BITYM3HSHUX arpoIpOMH-
CIIOBHX MIiANPHUEMCTB JOMIHYIOUUMH € BHYTPIIIHI JpKepena (iHaHCYBaHHS
IHHOBAIIHHOT Ta IHBECTHUIIIIHOT AisUTbHOCTI. [Ipy IbOMY OCHOBHHUM JKEpe-
JIOM BHCTyHae nMpuOyTOK. I3 ypaxyBaHHsM peaiiii cydacHOi 1o0H, HOro 00-
ST JUIs 3JIHCHEHHS IHHOBAIMHO-1IHBECTUIIHOI JiSUTEHOCTI arpONpOMHUCIIO-
BUX TMIJIPUEMCTB € BKpail HeJocTaTHIM Juis 3a0e3MeueHHsT pO3IIHPEHOTO
BiITBOPEHHSI KamiTaly Ta iHHOBal[ifHOTO OHOBJICHHSI BUPOOHUIITBA. 3 OTJIs-
Ny Ha TPIOPHUTETHI JEpKaBHI BUKIMKU MIOAO IMEPEPO3MOALTY KOIITIB Jep-
JKABHOTO OFO/DKETY Ha 1Tl PO3BUTKY KOHKPETHOTO Iepiofay, cdep Ta ramy-
3¢l CKOHOMIKM KpaiHU, aKIIEHTH IIOA0 JICPKABHOI MiATPUMKHU 00’ €KTUBHO
3MillIeHi Ta CHPSMOBYIOTHCS Ha 3a0e3leueHHs] HalioHaJdbHOI Oe3meku. Lle
3000B’s3y€ arpolpOMHCIIOB] MiANPUEMCTBA YKpaiHH ITiABHITYBaTH CBOIO iH-
BECTHUI[IHY TPUBAOIUBICTh MO0 MOXJIMBOCTI 3aly4YCHHS NPSMUX 1HO-
36MHUX IHBECTHIIIH Ta (JiHAHCOBHMX IHBECTHIIIH, SKi CTAIOTh PEATbHUM JIXKE-
penoM  ¢iHaHcyBaHHS ~ iX ~ IHHOBAaI[ifHO-IHBECTHLIHHOI  JiSUIBHOCTI.
3anmydeHHs K MO3WYKOBOTO KalliTally Y Cy4acHHX yMOBax € MpoOieMaTHy-
HUM Yepe3 0OMeXeHHI JTOCTYI A0 KPEIUTIB 1 BUCOKI KPEAUTHI CTaBKH, IO
MiJBUIIYE PU3UKH TOCIONAPCHKOT AIsUTLHOCTI Ta 3MEHINYE MPHOYTKOBICTh
CYKYTIHUX aKTHBIiB Yepe3 BUILIATH BiJCOTKIB.
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PROFIT AS A SOURCE OF FINANCING THE INVESTMENT
ACTIVITIES OF AN AGRICULTURAL ENTERPRISE

The article examines the profit of agrarian enterprises as a source of financing
innovation and investment activities. It is concluded that the efficiency of the enterprise's
innovation and investment activity depends, first of all, on the type of innovation, the scope
of application and expected consequences, the amount of costs associated with their
appearance, the real consequences of capital investment, in particular, profit.
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The state of agriculture in Ukraine for 2017-2021 was analyzed according to the
following indicators: capital investment in agriculture; the share of enterprises that made a
profit; the share of enterprises that suffered a loss; Net profit; amount of net profit per 1 s.-y.
enterprise; level of profitability of activity; the level of profitability of the economy as a
whole.

It was determined that the increase in the level of investment attractiveness of
agriculture is due mainly to the lower cost of production of agrarian products compared to its
analogues abroad, favorable natural and climatic conditions for obtaining high yields of
agricultural products under the condition of applying innovation technologies for its
cultivation, as a result, the formation of a sufficient fodder base for livestock, historically
recommended by the national traditions of production of agriculture of high taste qualities.

It was determined taking into account the realities of the modern age, that the
internal amount of resources for the implementation of innovation and investment activities
of agrarian enterprises is extremely insufficient to ensure the expanded reproduction of
capital and the innovation renewal of production. With in view of the priority state challenges
regarding the re-distribution of state budget funds for the purposes of development of a
specific period, spheres and branches of the country's economy, the emphasis on state support
is objectively shifted and directed to ensuring state security. This obliges agrarian enterprises
of Ukraine to increase their investment attractiveness regarding the possibility of attracting
foreign direct investments and financial investments, which become a real source of funding
for their innovation and investment activities.

Keywords: agricultural enterprise, investment activity, innovation activity, profit,
capitalization.
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THE IMPACT OF ONLINE REVIEWS ON CONSUMER
DECISION-MAKING: A SURVEY IN THE UKRAINIAN
MARKET

Online reviews are a powerful source of information for consumers, especially in
emerging markets such as Ukraine. However, little is known about how online reviews affect
consumer behavior in this context. This paper aims to fill this gap by conducting a survey of
321 Ukrainian consumers who have used online reviews for their purchase decisions. The
paper explores the impact of online reviews on consumer decision-making, the motivations
and barriers for writing and reading reviews, the elements of convincing and suspicious
reviews, and the trustworthiness of online reviews compared to other sources of information.
The paper also examines the cultural and social factors that shape consumer preferences and
expectations, such as the war situation, ethical behavior, and CSR initiatives. The paper
provides valuable insights for businesses that want to leverage online reviews to enhance
their online presence and customer relationships in the Ukrainian market. The paper also
contributes to the literature on consumer behavior and online reviews, and suggests directions
for future research.

Keywords: online consumer reviews, consumer behaviour, digital marketing,
purchase decision, customer survey, customer journey, corporate social responsibility.

Introduction. In today's digital age, the landscape of consumer behavior
is undergoing a profound transformation, largely influenced by the rapid
proliferation of online platforms and the omnipresence of information at
one’s fingertips. This paradigm shift has fundamentally altered the way
individuals make purchasing decisions, ushering in an era where consumer
choices are increasingly shaped by the experiences of their peers.

Consumer reviews, once relegated to informal conversations among
friends and family, have now assumed a central role in the decision-making
processes of consumers across the globe [10]. This shift is not unique to the
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Western world; the same trend can be observed in different parts of the
world where digital connectivity has rapidly penetrated everyday life. In this
context, the focus of the study turns to the ever-evolving market of Ukraine,
a country situated at the crossroads of Europe, where the fusion of tradition
and innovation has resulted in a thriving digital marketplace.

Ukraine is facing the challenges of global economic forces and the
unique geopolitical impact of the ongoing war. In these turbuulent times,
Ukrainian consumers are increasingly relying on the virtual realm to make
informed purchasing decisions. Within this digital realm, online consumer
reviews have become highly influential, creating new opportunities for
businesses to succeed or fail.

This paper explores Ukrainian consumer behavior within the digital
marketplace, with a particular focus on the role played by peer consumer
reviews. Through a comprehensive survey, this study seeks to illuminate the
multifaceted dynamics that underlie the purchase decisions of Ukrainian
consumers. The exploration encompasses a wide spectrum of aspects, from
the frequency of review consultation to the factors motivating individuals to
contribute their own opinions.

The paper’s aim is not only to shed light on the current state of
consumer behavior but also to suggest possible strategies for businesses to
succeed in the future. In doing so, the study seeks to add to the growing
body of knowledge surrounding consumer behavior in the digital age.

Literature review. Online customer reviews, often refered to as
consumer reviews or user-generated content play an increasingly significant
role in online shopping, as consumers use them to gather information,
compare options, and make purchase decisions [24]. In fact, 98% of US
consumers said they browsed business reviews before purchase [26]. This
shift towards peer-driven recommendations reflects a desire for authentic
and unbiased information. It also reflects the cautious spending habits of
today’s consumers, who seck reassurence before commiting financially.
Many studies confirm that consumers find reviews and ratings a credible
source of input [2; 5; 13; 20; 22; 26]. In fact, reviews are often more trusted
than ads [3; 15]. What is more, reviews from fellow consumers are trusted
nearly as much as personal recommendations from friends or family [26].

In response to these trends, a large body of research has examined the
impact of online consumer reviews on consumer perceptions and purchasing
decisions. Studies conducted in various global contexts consistently affirm
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that consumers increasingly rely on online reviews to inform their choices
[6; 10; 14; 26; 30; 32-33; 36]. As a result, positive reviews can significantly
increase brand trust and customer purchase intention [4; 10; 12; 19; 21; 23;
32]. According to a Harvard Business School research by Luca [23], a
restaurant can boost its sales by 5 to 9% for every extra star it gets on Yelp.
This means that a restaurant that makes $1M/year can earn $50 000 — 90
000 more by improving its rating by one star. Conversely, negative reviews
can deter potential customers and have a substantial impact on a business's
bottom line [1; 8; 9; 11; 34]. According to a survey [27], 3.4 is the
minimum rating a business should have in order for Australian customers to
consider engaging with it. Though, based on a study by the Northwestern
University on 5-star ratings, purchases are primarily swayed by reviews that
boast an average rating ranging from 4.2 to 4.5 stars out of 5, establishing
this as the optimal rating range for influencing purchase likelihood [7].

Although star ratings hold importance, it's noteworthy that the quantity
of reviews is even more strongly correlated with revenue performance than
the average ratings themselves [29]. According to a report from Search
Engine Land, businesses that accumulate a higher volume of reviews
witness a remarkable 54% increase in their revenue [31]. Moreover,
enterprises that surpass the average number of reviews outperform those
with below-average review counts by a significant margin, reaping an
impressive 82% more annual revenue. These findings underline the strategic
importance of reviews for businesses.

The reseaons consumers decide to leave a feedback are reported as the
desire to inform others about their experience, help other customers in their
decision-making, give companies feedback about their experience, excellent
customer service, socially and enviromentally responsible business
behaviour among other reasons [26; 27]. However, as per Joshi and
Musalem [16], negative information tends to spread more extensively than
positive information. Olson and Ahluwalia [24] suggest that if individuals
were to share anything about their purchase, it would probably lean toward
the negative side overall.

Surprisingly, though, 45% of consumers express an increased likelihood
of egaging with a business that responds to negative reviews. In similar
manner, according to Trustpilot's research, a substantial 62% of consumers
declare their unwillingness to endorse brands that practice review
censorship.
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Moreover, with the proliferation of online reviews comes the issue of
review authenticity. As an illustration, Amazon initiated legal action against
over one thousand individuals accused of generating counterfeit reviews for
a fee of approximately $5 each [35]. Review authenticity is a concern for
consumers in the digital marketplace. Overly positive or negative reviews,
repetitive content, anonymous reviewers and reviews with minimal detail
raise suspicions of fake reviews [17; 26]. Fake reviews can undermine
business credibility. If a customer identifies a single fake review, it raises
doubts about the reliability of all the other authentic reviews. Consumers
seek detailed, informative reviews that provide evidence of authenticity.
This reflects the prevailing desire for genuine and open feedback in reviews.
For business owners, this entails refraining from manipulating or purchasing
fake reviews as well as from censoring negative feedback [29].

Methodology. The study employed a survey method in order to explore
the habits, perceptions and attitudes of Ukrainian customers in relation to
peer customer reviews. The questionnaire items (12) used were adopted
from the related studies carried out in the USA and globally, namely the
ones undertaken by BrightLocal (10 items) and PricewaterhouseCoopers (2
items) [26, 28]. Some of the questions were slightly adjusted so as to
account for the regional peculiarities of Ukraine. The survey polled 321
(210 women, 111 men) online Ukrainian consumers located inside as well as
outside the Ukrainian borders. The participants belonged to Generation Z
(48.6%), Millenials (42.4%) and Generation X (9%). The survey was
conducted between 30th April and 17th August 2023. The questionnaire was
distributed through social media platforms and encouraged the participants
to spread it further to their acquaintances.

Findings and discussion. The results suggest that consulting peer
consumer reviews is a key touchpoint in consumers buying journey in
Ukraine too, given every respondent reported turning to online reviews
when considering purchasing a product or service at least "occationally’,
while out of these the majority do so ‘always’ (see Fig. 1).

This comes as no surprise seeing that one of the main three prefered
product and/or service research methods prior purchase is review-reading
(see Fig. 2), the other two being using search engines and market aggregates
such as Rozetka.com.ua and Prom.ua, which are the equivalents of Amazon
in Ukraine. It seems like checking what other consumers have to say about
the products and/ or servives when considering purchase has become an
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entrenched habit for the younger segments of Ukrainian consumers.

Always

Regularly

Occasionally

Never | 0.0%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

Fig. 1. When browsing for a product, how often do you read the online

reviews?
Sources: the author's own elaboration

Price comparison websites

Social media (e.g., Facebook,
TikTok)

Search engine (e.g., Google)

Retailer websites
Customer reviews on retailer
websites

Speaking to other people (e.g.,
friends, family, colleagues)
Rozetkacom.ua, Prom.ua and the
like

Websites/apps that sell resale,
upcycled or previously used
products

Chatbots [ 0.0%

None of the above | 0.0%

0.0% 20.0% 40.0% 60.0% 80.0%

Fig. 2. Sources of customer research items to buy
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Sources: the author's own elaboration

This is further evidenced by the answers given to the question about the
atributes consumers find important when shopping online (see Fig. 3).

925%

156%

Extonded range of stock 286%

bile appiinterface. 421%

0%

149%

Fig. 3. Which of the following attributes are important to you when
shopping online?
Sources: the author's own elaboration

The availibility of online customer reviews comes as fourth (52,9%)
after "Ability to quickly and conveniently navigate the website to find
products I'm interested in', ‘In-stock availability of items I want’® and
"Safety’. The importance of this last attribute is due to the current war.
Hence, it can be assumed that in the ordinary climate of peace, reviews are
one of the three main reasons why consumers use the internet for shopping.
Therefore, all of these suggest that reviews are a way of life for younger
Ukrainian consumers. This places expectations on businesses to gain online
visibility.

As for their own practice of review-writing, 62,3% of respondents said
they did write them themselves too (see Fig. 4). A further 23,7% reported
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that while not having written any in the past 12 months, they would consider
doing that in the future. Therefore, it can be observed that consumers not
only recur to the internet to read feedback from their peers, but also use their
own voice to share their experiences online.

Fig. 4 also demonstrates that most of those who did use their voice to
write product and/or service reviews, did so for both positive and negative
experiences (43%). Moreover, those who wrote only positive reviews
outnumber notably those who did write one to express bad experiences.

No, and | never 5
would. 1A

No, but | might in the o
future. S

Yes, for both positive
and negative 43.0%
experiences.

Yes, for a negative
experience. 4.7%

Yes, for a positive
experience.

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

14.6%

Fig. 4. Have you written an online review for a product/service in the

last 12 months?
Sources: the author's own elaboration

One possible reason why Ukrainian consumers tend to write more
positive reviews nowadays is that they are conscious of the impact negative
reviews can have on local businesses that are struggling due to the economic
crisis brought upon by war. Therefore, they might be more lenient and
forgiving when they encounter a bad service or product and hesitate before
posting a negative review because of the consequences that might have for
the businesses which are struggling as it is.

A pattern emerges when we look at the factors that most likely motivate
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a consumer to write a review: they are related to positive experiences.
81,6% of respondents are “fairly likely” or “highly likely” to write a
positive review if “the business went above and beyond to ensure an
exceptional experience” (see Fig. 5). Similarly, 71,7% of them stated they
were “fairly likely” or “highly likely” if “they initially had a negative
experience that was turned into a very positive experience”.

W Highly likely [ Fairly likely Not very likely Not likely at all

The business went above and
beyond to ensure you had an
exceptional experience.

13.7%

You initially had a negative
experience that was turned into
a very positive experience.

19.0%

You know that the business is

fairly new. 13.4%

The business has a low
average star rating and you
don't think it's deserved.

14.0%

You know that the business is

eco-friendly/ sustainable. 22.7%

A member of staff personally

suggested you leave a review. 36.8%

You know that the business 21.5%
supports those affected by war. -
YYou received an email or sms
text message from the
business, requesting you leave
areview.

30.8%

0% 25% 50% 75% 100%

Fig. 5. How likely are you to leave a review in the following
circumstances
Sources: the author's own elaboration

Moreover, interestingly, the trend of consumers support for businesses
can be observed again: 76,3% said they were “fairly likely” or “highly
likely” if “the business is fairly new” as well as 63,3% if they feel “the
business has an undeservedly low star rating”. As previously discussed, in
most likelihood, they do so out of compassion together with a desire to give
local businesses a fighting chance during these difficult times.

Another noteworthy observation is consious consumerism and support
for Corporate Social Responsibility (CSR): knowing that a business is eco-
friendly/ sustainable and/ or supports those affected by war are two factors
that most consumers said would impact their decision too (67,7% and 64,6%
respectively). This is a significant finding as it supports the business case
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for, as well as, confirming the marketing benefits of CSR in the context of
Ukraine. This is especially important data given the difficulties faced by the
current situation in Ukraine and the business rewards ethical behaviour
could bring.

The factors with least impact on consumers likelihood to leave a review
were reported to be having been asked to do so by the business itself both
in-person as well as follow-up emails or text messages.

Hence, the importance of reviews as a key part of choosing a business to
buy from, and the reluctance of consumers accepting review requests from
business, the questions about how often respondents have done so as well as
their preferred request methods follow (see Fig. 6).

No, I've never been 27.1%
prompted. .

Yes, but | never left a 9.0%
review.

Yes, and | left a
review less than half 24.3%
the time.

Yes, and | left a
review more than 39.6%
half the time.

Yes, and | always left
areview.

0.0% 10.0% 20.0% 30.0% 40.0%

Fig. 6. In the past 12 months, have you been promoted to leave a review

for a business by the business itself?
Sources: the author's own elaboration

72,9% of consumers were prompted by businesses to write a review in
the past 12 months, while 63,9% of them left reviews in response. Out of
these, the majority (39,6%) did so more than half of the time. However, 9%
of consumers did not leave a review after being prompted to do so by a
business. This is relatively a small portion, which signals the consumers
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willingness for engagement. This might again be a sign of their desire to
support their local business in lieu of trying times caused by war.

As for the prefered methods of review request by businesses to which
they would most likely respond to, 40,5% of respondents said they would
likely write a review if they were requested to in person during the purchase
transaction, followed by 36,1% who said they would be likely to write a
review if asked to do so by email, while 29,9% of consumers said through
social media would be an effective way of inciting a review (see Fig. 7).

In an email 36.1%
In person, during the sale 40.5%
On a receipt or invoice 7.8%

Through social media 29.9%

On a device inside the
business location (e.g. on a..

In an sms text message 8.4%
Over the phone 8.7%

By a chatbot 12.1%

On signage in the business
location

On a business card

None of the above 21.8%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

Fig. 7. Which review request methods would make you more likely to

leave an online review?
Sources: the author's own elaboration

Therefore, the top method for requesting reviews is in person. As seen
carlier, businesses that go the extra mile have the best chance of getting
positive reviews. Moreover, it was previously discussed that business ethical
practices had also a positive effect on the consumers willingness to leave a
review. This implies that communicating one’s CSR involvement could
enhance your chances of getting cusromers to write a positive review. Social
media is an increasingly popular channel for CSR promotion. This could
lead also to other marketing benefits such as customer loyalty. Hence,
seeing that third-most-popular way for businesses to request reviews from
customers was through media, it makes sense combining these two factors
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together for an improved likelihood of customer engagement.

Emails came in second in their popularity. This channel could also be
effectively used to tell current or potencial customers about one’s socially
and environmentally beneficial activities in order to drive the same kind of
results from them.

The survey also asked about how business own responses to reviews
affect consumers” perceptions (see Fig. 8).

All survey participants indicated their inclination to use a business when
they observe the business responsiveness to reviews, irrespective of whether
the feedback is positive or negative. Specifically, 43,3% of consumers
expressed a likelihood of choosing a business where the owner exclusively
addresses negative reviews, while 19,4% expressed a similar inclination
toward businesses where the owner exclusively responds to positive
reviews. Moreover, 9,1% of respondents mentioned that they would still
consider using a business even if it does not engage with online reviews.

B Highly likely [ Fairly likely Not very likely Not likely at all

Responds to all reviews,
positive or negative

Responds only to negative
reviews.

Responds only to positive
reviews.

Doesn't respond to revwewsaﬂf 4.4% 17/ 33.3% 57.6%

0% 25% 50% 75% 100%

Fig. 8. How likely are you to use a business in the following situations?
Sources: the author's own elaboration

These data highlight the significance of businesses dedicating time to
addressing all types of reviews. Furthermore, it reveals that consumers are
more than twice as likely to favor businesses that exclusively address
negative reviews (43,3%) compared to those that exclusively respond to
positive reviews (19,4%). This observation may imply that consumers
perceive in positive light the business efforts to address negative
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experiences.
In continuation, the survey asked about the elements of review content
which might convince consumers to use a business (see Fig. 9).

According to the responses, consumers would feel positive about using a
business with reviews where the reviewer is named (57%), to which the
business has responded (52,3%), and which includes an appealing
photograph or video (47,7), as well as being highly rated (47%). This once
again emphasies the significance of responding to all consumer reviews as
well as customer service excellence. It also points at the fact that consumers
are wary of fake reviews and look for evidence indicating the authenticity of
the reviews.

The written review describes
a positive experience.

The reviewer is named,
rather than anonymous. 57.0%

The business has responded
to the the review.

The rating has a high star
rating. S

The written review has
spelling and grammar of a 14.3%
high quality.

There is an appealing ‘
photograph or video of the
roduct or service

accompanying the review. ‘

The review has been posted
within the last month. None 23.7%
of the above.

33.9%

52.3%

47.7%

0.0% 20.0% 40.0% 60.0%

Fig. 9. What review factors would make you feel positive about using a

business?
Sources: the author's own elaboration

Given the importance of star rating in consumers decisions, the survey
explored consumers perceptions of minimum average rating acceptable (see
Fig. 10). The lowest acceptable average rating reported by the respondents is
3,5 stars. 29,6% expect the rating to be as high as 4,5 stars to even consider
purchase. 15,6% of consumers though said that an average star rating does
not impact their decision to buy from a business. It is clear that for those
who see high star ratings as important, 4 stars and above is the expectation.
However, the fact that 27,7% of respondents are happy to accept 3,5 star
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rating and 15,6% saying that star rating is not important to them at all, may
suggest that some readers are not just taking star ratings at face value, but
rather assess supporting review content instead.

1 Star
1.5 Star
2 Star
2.5 Star
3 Star
3.5 Star 15.9%
4 Star I 27.7%
4.5 Star | 29.6%

|
5 Star 11.2%

Star rating does not impact my 166%
decision to use a business l .

0.0% 10.0% 20.0% 30.0%

Fig. 10. What is the average star rating a business must have for you to

consider using them?
Sources: the author's own elaboration

This brings the discussion to the issue of review authenticity (see
Fig. 11).

The review is just a star rating and
hardly any words 28.7%

The review is, in your opinion
over-the-top in its praise. 71.6%

The review is, in your opinion,
over-the-top in its negativity. 14.0%

The review is one of lots of reviews
with similar content. 62.0%

The reviewer is anonymous or
uses a very obvious pseudonym
The business has responded to the

review and suggested that the 15.3%
review is fake.

32.7%

The reviewer has no profile picture. | 4.0%

The review is one of very few
positive reviews among mostly 24.9%
negative reviews.

The review is one of very few
negative reviews among mostly 14.3%
positive reviews.

The review uses lots of capital
letters. 37%

The review mentions staff by
name. | 44%

None of the above. 9.0%

0.0% 20.0% 40.0% 60.0% 80.0%

Fig. 11. Which of the following would make you suspicious that a review
might be fake

Sources: the author's own elaboration
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The survey asked what factors might make people suspicious that the
review content they are seeing is fake. According to the results, 71,6% said
that over-the-top positivity would make them suspicious of a fake review,
while 62% said that many reviews with similar content would make them
doubt the verasity of that content. 32,7% reported that they perceive the
anonymity of the reviewer as dubious too. This is congruent with the finding
consumers would feel positive about using a business with reviews where
the reviewer is named. What is more, 28,7% of consumers said that reviews
with just star ratings and hardly any words would also make them skeptical.
The fact that consumers see a lack of detail in reviews as suspicious shows
the importance of written review content as opposed to a single star rating.

Lastly, the issue of customers trust in reviews per se was explored, as
compared to recommendations of others, such as personal connections,
influencers, or professional reviews (see Fig. 12).

| trust consumer I
reviews as much as
personal
recommendations
from friends and
family. I

44.5%

| trust consumer
reviews as much as
recommendations 6.2%
from social media
personalities | follow.

| trust consumer
reviews as much as
professionally-writte 30.8%
n articles by topic
experts. I

None of the above. 32.7%

|

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

Fig. 12. Which of the following statements do you agree with?
Sources: the author's own elaboration

44,5% of respondents find online reviews as trustworthy as personal

recommendations from friends or family members, while 30,8% trust online
reviews as much as professional reviews, and 6,2% trust consumer reviews
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as much as recommendations from social personalities.

The finding that almost half of consumers trust consumer reviews as
much as personal recommendations from family and friends adds to the
significance of customer reviews as a touchpoint. It highlights the
relationship between real experiences and how consumers relate to these
types of reviews, as compared to those by influencers or experts.

Conclusion. In conclusion, the research results highlight the pivotal role
of online reviews in the modern Ukrainian consumer landscape. This study
explores how online reviews influence consumer behavior in Ukraine's
digital marketplace. The findings show that online reviews are a crucial
touchpoint for consumers, who rely on them when making purchase
decisions. The study also reveals the cultural and social factors that shape
consumer preferences and expectations, such as consumers supporting local
businesses during the war, writing reviews mainly for positive experiences,
and preference for businesses that are responsive and socially and
envirmentally responsible. The study identifies the elements of convincing
reviews, such as named reviewers, business responses to reviews, visuals,
and high ratings. The study also examines the factors that make consumers
doubt the authenticity of reviews, such as overly positive, repetitive,
anonymous, or vague content. The study also identifies the best practices for
businesses to solicit, respond to, and benefit from online reviews, as well as
the pitfalls to avoid, such as fake or unconvincing reviews. The study also
compares the trustworthiness of online reviews with other sources of
information, highlighting the importance of peer-driven opinions in the
Ukrainian context. The study concludes that online reviews play a pivotal
role in the Ukrainian consumer landscape. Businesses that understand and
leverage these insights can enhance their online presence, foster positive
customer relationships, and thrive in a consumer-driven digital marketplace.
As the dynamics of consumer behavior continue to evolve, staying attuned
to these trends and adapting strategies accordingly will be essential for
businesses aiming to succeed in the Ukrainian market. The study contributes
to the existing literature on consumer behavior and online reviews, as well
as providing practical implications for businesses aiming to succeed in the
Ukrainian market by understanding and leveraging the power of online
reviews in influencing consumer decisions.

However, the study sample (321) was not big enough to allow
exploration of the differences and similarities between consumer segments
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based on age and gender. Future studies could account for these demografic
differences and/or be more representative of a wider spectrum of
gerenerations, since this study included members of the Generation Z,
Millenials and a small portion of Generation X. Moreover, a longitudinal
study could be conducted to examine how consumer behavior and online
reviews change over time, especially in relation to the post-war situation and
its impact on the economy and society.
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BILJIMB OHJIAH-OIVISIAIB HA YXBAJIEHHS PIIEHD
PO MOKYIKY: TOCIIIXKEHHS YKPAIHCBKOI'O
PUHKY

OHJIaliH-ONISN € TIOTY)KHUM JDKeperoM iHdopMarii uist CrioXXnBaviB, 0COOIMBO HA
PHHKaX, IO PO3BUBAIOTECS, TAKUX K YKpaiHa. OJHaK Maio BiJOMO PO Te, SIK OHJIAWH-OIIs-
IV BIUIMBAIOTH HA TOBEIIHKY CIOXKUBAYIiB Y IIbOMY KOHTEKCTi. L[5 cTaTTst Mae Ha MeTi 3amoB-
HUTH 1[I0 TIPOTAIMHY IUITXOM INIPOBEAEHHS ONMUTYBaHHS 321 yKpaiHCBKOTO CIIOKMBada, SIKi
BUKOPHCTOBYBAJIM OHJIAHH-OINISIN JJISL CBOTX PIIlIeHb NP0 MOKYMKY. Y CTaTTi JOCTIKYETHCS
BIUTUB OHJIAWH-PEIeH31i Ha NMPUIHATTS CIIO)KUBAaYeM pPillleHb, MOTHBH Ta IEPEIIKOIH IS Ha-
MMUCAaHHS Ta YUTaHHS PEIEeH31i, eJeMEHTH MEePEKOHINBUX 1 MiIO3PUINX PEleH3ii, a Takox
HaJIHICTh OHNAIH-peneH3il MOPIBHAHO 3 IHIIMMH JKeperaMy iHpopMarii. ¥ cTaTTi Takox
JIOCHIIDKYIOTECS KYABTYPHI T4 COLiaNbHI YMHHUKH, SIKi ()OPMYIOTh YHOMO0AHHS Ta O4iKyBaH-
HS CIIOKMBAUiB, TaKi sIK BOEHHA CHTYaIlis, €THYHA ITOBEJIHKA Ta IHIMIaTUBH KOPHOPAaTUBHOL
comianbHoi BipnoBinaneHocTi (KCB). Pesynbratn mocmimpkeHHS MOXYTh OyTH KOPHCHHMH
KOMIIaHisIM, sIKi XO4yTh BHKOPHCTOBYBATH OHJAWH-OIVISIAN IJISI TIOKpAIEHHS CBOET OHJIAMH-
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MPUCYTHOCTI Ta BIJJHOCHWH 3 KIIIEHTAMH Ha YKpaiHChKOMY pHHKY. CTaTTs € BHECKOM y JO-
CITiJDKECHHS MTOBEIIHKH CIIOKUBAYIB Ta OHJAH-oDsu. [IpOomoHyOThECS HAPsIMU TOAATBITHX
JIOCTIKEHD.

KoiouoBi ciioBa: oHyIaifH-BITYKH CHOXKMBAYiB, ITOBEAIHKA CII0XKHBaviB, IUPPOBHIA

MapKETHHT, PIIICHHs MPO TOKYIIKY, OMMUTYBaHHS KII€HTIB, DISIX CIIOXKHBada, KOPIOpaTHBHA
colllajabHa BiIIIOBIJAIBHICTS.
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®OPMYBAHHS KOHIEINTY COIIAJIBHOI'O
IHBECTYBAHHSA Y KOHTEKCTI CYYACHHUX
INIOBAJIBHUX BUKJIMKIB

Busnaueno, mo y pe3yibTaTi maHAeMii, €KOHOMIYHHX MOTPSCIHb, BIHCHKOBIX KOH-
(IiKTIB, BUCOKHX BiJJCOTKOBHX CTaBOK, pelecii Ha OKpEMHX PUHKAaX, 3pOCTaHHS PO3PUBY MiX
PO3BHHEHHMMH KpalHaMH Ta KpaiHaMu, [0 PO3BUBAIOTHCS, TIOCHITIOIOTECS COLiabHI Mpooie-
MH, IO e OiiblIe 3HWXKYe piBeHb Ta SKICTh JKUTTS HaceleHHs. BinmosinHo, 3pocTae poib
COIiaJIbHUX IHBECTUIIN Y BUpIMIEHH] IT00aTbHIX MPOOIEeM CyJacHOCTI Ta 3a0e3IeUeHHi cTa-
JIOTO PO3BUTKY. 3’5ICOBAHO, IO BifOYBa€ThCs TpaHC(HOPMALisl COMIAIFHOTO iHBECTYBAaHHS Bif
JiepaBHOTO (piHAHCYBaHHS COIIANBHOI cepr T0 COIiambHOT BiIIOBINaIBHOCTI €KOHOMIY-
HUX OpTaHi3aliif, iHANBINIB, IHCTUTYIIHHIX iHBECTOPIB. 3aIIPONIOHOBAHO BU3HAYHUTH COIiAIb-
Hi iHBeCTHIIT SK BKIIaJeHHS MaTepiaIbHIX, HeMaTepiaJbHIX, (IHAHCOBUX aKTUBIB y 00’ €KTH
colianbHOI cepy Ta BUPIIIEHHS COMIAIBHAUX MPo0JeM 3 METOI0 OTPUMaHHs ()iHAaHCOBOI BHU-
roqu (mpuOyTKy) Ta MO3UTHBHOTO COIIadbHOTO e(eKTy. 3arpornoHoBaHO 0a30Bi XapaKTepu-
CTHKHU KOHIIETITY COLIAJILHOTO iIHBECTYBAaHHS Y KOHTEKCTI CyJacHHX IIOOabHUX TpaHC(op-
Mariid. Bij3HaueHo, M0 MOmaNbIIAi PO3BUTOK COIIATEHOTO IHBECTYBAHHS TOB’S3aHUH 13 X
IHCTHTYIaTi3aIli€l0 Ta IHTepHALIOHAI3AIIIETO.

KurouoBi coBa: comianbHi iHBeCTHII, COmianbHe 1HBECTYBaHHS, COLIaIbHI IPO-
Onemu, comianbHUA edekT, (hiHaHCOBa BHTONA, CYCIUIbHE 0Jaro, COIlialibHe ITiIPHEMHHUII-
TBO, KOPIIOpaTHBHA COIliaJibHA BIiAMOBINAIBHICTh, MPOAKTUBHI COIiaJbHI 1HBECTHIIIi,
IHCTHTYIaTi3a1Lis.

Beryn. B ymoBax nocunenHs mio0anbHUX TpoOiieM Cy4acHOCTi 0CO0IH-
BOI yBarm HaOyBa€ MHUTAaHHSA Y3TOMKEHOCTI (IHAHCOBUX Ta iHBECTHUIIHHHX
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pillieHb 13 0COOMCTHMU Ta CyCIUIBHUMHE LIHHOCTSIMH Ta NiepeBaramMu, OpieH-
TOBAaHMMHU Ha OIJIbII 3JI0POBUI Ta CTIHKWN CBIT, BU3HAYCHE Ta KOM(OPTHE
MaiiOyTHe. [Ipu 1IbOMY €BOIIONIS iHBECTYBaHHS Yy BUPINICHI COIIaJbHHUX
Mpo0JIeM, 1110 CIPHUSE MiJBUIICHHIO PIBHS Ta SIKOCTI XKUTTS HACEJICHHS, 00Y-
MOBJIIOE PO3IIUPEHHS c(ep COIiaTbHOrO IHBECTYBaHHS BiJ JIEP)KABHOTO
¢diHaHCyBaHHs comianpHOI chepr 0 cOoliaabHOI BIAMOBIAAaIBHOCTI €KO-
HOMIYHHMX OpraHi3ailii, iHAMBINIB, IHCTUTYIIHHUX IHBECTOPIB. SIK pe3yiib-
TaT, BiIOyBa€Thcs TpaHC(OpMALlisi CYTHOCTI 1HBECTHIIIHHOI NisSUIBHOCTI Ta
MPUHIMITB MPUUHATTS IHBECTHIIIHHUX PillIeHb, OPIEHTOBAaHUX Ha ypaxyBaH-
Hs K (DIHAHCOBMX IMOKA3HUKIB, TaK 1 EKOJIOTTUHUX, COLlIaIbHHUX Ta YIPABIiH-
cekux (akropiB (ESG). [HTerpyroun 1i Kiro4oBi MPUHIUIHK B CY4acHi iHBe-
CTHLINHI cTparerii, OKpeMi O0COOM Ta YCTaHOBH MalOTh 3MOTY CIPHUITH
MO3UTUBHHUM 3MiHaM, 320X0UYyIOUH Oi3HEC BiIJJaBaTH MPIOPUTET CTAJIOMY PO-
3BUTKY Ta BiJNOBIAaJbHUM W €THYHHM MpPaKTHKaM, OJHOYACHO HE BTpada-
104d (piHAHCOBOI BUTOM Ta BUPIIIYIOUM COMLiajbHI i €KOJOTiuHI mpobiemu,
IO y LUIOMY CIpHSIE€ JTOBrOCTPOKOBiH cTabinpHOCTI. Lle Takok mokpamrye
yNpaBiHAA PU3UKAMH, IO BRKJIMBO B YMOBAX MOCUJICHHS HEBH3HAUEHOCTI,
OCKIJIbKM KOMIIaHil 3 BUCOKOIO epekTuBHicTIO ESG 3 0inbI0or0 HMOBIpHICTIO
OyIyTb KepyBaTUCS EKOJIOTIYHUMH HOpPMaMH, MiATPUMYBATH MO3UTUBHI Bifl-
HOCHHH 3 TPOMAJION0, JEMOHCTPYBAaTH e(peKTUBHE KOPIOPATUBHE YIpaBIIiH-
HSl, TAM CaMHM, 3MEHIIYIOUM WMOBIPHICTh pEMyTaliiHUX Ta ONepariiHuX
pu3ukiB. YuceNnbHI JAOCTIPKCHHS OCTaHHIX POKIB JIEMOHCTPYIOTh, IO 0i3-
Hec-opraHi3ailii 3 BUCOKUMH noka3HukaMu ESG MaroTh Oiibliie mMaHCIB JJis
MiABUIICHHS PUOYTKY 3 MOMPABKOIO HAa PU3HK 1 CTBOPEHHS JOBIOCTPOKOBOT
BapTOCTI.

[MuTaHHs BIAMOBINANIBHOTO IHBECTYBaHHS HE € HOBUM, ICTOPUYHO Haje-
XKHTh 10 cepyu OnaroAiifHuX MOKEpTBYBaHb Ta (imaHTpoIii, sIKi, 0e3yMOB-
HO, 3pOOWJIM 3HAYHHI BHECOK y BUPIIICHHS COLIAIbHUX i €KOJOTIYHUX MPO-
Onem uroicTBa. YTIM CTPIMKHMH PO3BUTOK PI3HOMAaHITHUX MPAKTHK,
0co0MBO Ticis cBiTOBOI (iHaHCOBO-ekoHOMIYHOT Kpr3u 2008 poky, Ta mo-
CWJICHHSI TCHJICHIIIM HECTaOUILHOCTI Ta BPA3JIMBOCTI COI[IaJIbHO-EKOHOMIY-
HOTO PO3BHUTKY LIONO TaKUX (aKTOpiB, K MaHIEMisl, CKOHOMIYHI MOTPSCIH-
Hs, BiliHA, BUCOKI BIJICOTKOBI CTaBKH, peIeCii Ha OKPEMHUX pHUHKaX,
MOMIHOJICHHS PO3PHBY MiX PO3BHHEHMMH KpaiHaMH Ta KpaiHamu, 110 pO3-
BUBAIOTHCSI, HETaTHBHO BIUIMBAIOTh HE TiIBKH Ha BPa3liMBI BEPCTBU Hace-
JICHHS, @ i Ha AMHAMIKY, SKICTh, IEPCIIEKTUBH COL[IaIbHO-CKOHOMIYHOTO PO-
3BHUTKY y LIJIOMY.
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Manpemis COVID-19, BiitHa B YkpaiHi, HeCTaOILIBHICTD IiH HA TPOJIO-
BOJILCTBO Ta €HEPrOHOCIT, MOAAbIINe MOCUICHHS MPo0JieMu ronony H Oij-
HOCTI MOBEPHYJIM Ha3aj mporpec y pocsrHenHi Llimeit crajmoro po3BUTKY
OOH (LICP) y 2020-2023 pokax, mo 30inbmrye aedinut ix ¢piHaHCyBaHHS i
MEPETBOPIOETHCSI HA TPHBAJIMK PO3PHUB CTAJOr0 PO3BUTKY. SKIIO eKosoris,
SK TpaBUIIO, IOMiHyBala cepell MPiOPUTETIB IHBECTOPIB, OPIEHTOBAaHUX Ha
COL[laJIbHUH Ta €KOJIOT1YHHI BILUIMB, CaMe COIliaibHi B OCTaHHI POKU HaOyBa-
10Th Bce Oinbmioro 3HaueHHs. 3a ganuMu OECP, micns cnanmaxy naHaemii
COVID-19 pediuut ¢inancysanns LICP y kpainax, mo po3BHUBarOThCS,
301IBIIMBCS OUTBIN Hix Ha 55% 1 gocar 3,9 tpiau pon. CHIA Ha pik 1. OTxe,
aKTyaJbHUM € TIOUIYK Ta PO3MIUPEHHS pKepen (iHaHCYBaHHs CTaJlOTO pO3-
BUTKY, aJanTalis iHBeCTUIIMHUX MOTOKIB T4 HOBHX IHCTPYMEHTIB (piHaHCY-
BaHHs LICP Gesnocepennbo 1o motped KpaiH, peopMmyBaHHs M100aIbHOI
(hiHAHCOBOT CUCTEMH 3 METOIO PO3UIMPEHHS JOCTYITy J0 (hiHAHCOBUX pecyp-
CiB MpH BUPILIICHHI COLIaIbHUX MPOOIEM TOILIO.

Oraaa aiteparypu. KoHnentyanbHUM 3acajiaM JIOCHTIJKCHHS BiJI-
MOBITAJIbHUX THBECTHININ Ta iX peaizaiii i1 BUPIMICHHS COLIaJbHUX MPO-
0JeM CyCHiIbCTBA MPUCBIYCHO PSi/I PAllb 3aKOPAOHHUX M BITYM3HIHUX Hay-
KOBIIIB 1 mpakTUKiB. PazoM i3 1uM, icHye 3HayHa HEY3TOMKEHICTh Y
BH3HAYCHHI TEPMIiHIB Ta KAaTETOpii y pe3yabraTi pi3HOMAaHITTA MPaKTHK pe-
aizalii coliaJbHOr0 iHBECTYBaHHS B Pi3HUX KpaiHaX, BiAMIHHOCTEH mepe-
JTYMOB Ta YMOB HOTO PO3BUTKY, CUCTEM 3a0e3IeueHHs, peati3alii, CTHMYJIO-
BaHHS, TEOPETHYHOTO Ta METOAOJIOTTYHOTO OOIPYHTYBaHHSI.

F. Rizzi, C. Pellegrini, M. Battaglia 2, y3aransHio104# CyTHICTb COLliaNb-
HUX (PiHAHCIB, XapaKTepU3ylOTh iX K HaOlp aJbTEpPHATUBHUX IiAXOMIB JI0
KpEIUTYBaHHS Ta IHBECTYBaHHS MPOEKTIB i opraHi3alliid, SKi BUMararmTh K
MO3UTHUBHOTO BIUIMBY Ha CYCIHiJIbCTBO, HABKOJMIIHE CEpeJOBHUINE abo cTa-
JUH PO3BUTOK, Tak 1 (piHaHCOBOI MpPUOYTKOBOCTI. BiibHIiCTh BITYM3HSHUX
aBTOPIB MOB’SI3YIOTh COLIANBHI iHBECTHUIII] 3 «PO3BUTKOM MiCLIEBOCTI, 3aXH-
CTOM iHTepeciB Ta 3a0€3MEeUYCHHI TOJIOBHUX MOTPEO IIIBOBUX TPYI HACEIICH-
H$l, IOCTIIHOIO OIIKOI0 CYCHIJIBHUX 1HCTUTYILIH 1 MOCTIHHUM MOKpaIeHHIM
no0po0yTy» [3], «kOpUCHHM e(hEKTOM, SIKUH TOIIMPIOETHCS K HA CYCIib-
CTBO, TaK 1 Ha KoMMaHio» [4, c.122]. Psax iHO3eMHUX aBTOPIB HANPUKIA, 5
MiJIKPECIIIOI0Th €TUYHI OCHOBH COLIaJIbHUX IHBECTHUIIN BITHOCHO TPaIUIIii-
HOT iHBeCTUIIiITHOI nismbHOCTI. J. M. Puaschunder 6 mor’si3ye coriayibHi iH-
BECTHUIlII 3 KOPIOPATHUBHOK coIliayibHO0 BignosinaneHicTIo (KCB). Ileit
MIiX1]] TOAUISIOTE ¥ BITYM3HSHI aBTOpH, 30KpeMa, A. bonmapenko Ta JI. Om-
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enssuoBu4 7, I. 3abnoxaceka, 1. Tsxxkopo0, K. Cepebpsik 8. [Ipu 1pomy, 1. 3a-
onozaceka, 1. Tsxkopo0, K. CepeOpsik 3ayBakyrOTh, II0 OCHOBHOKO BIIa-
CTHBICTIO COL[aJIbHUX 1HBECTUII € He mpuBaTHa ab0 KOpPIOpaTHBHA
MpHUPOJIa, a Te, 10 BOHU € CyCNUTLHUM Onarom 8, c. 490-491, mo Biamnosigae
oAy OinbIIocTi 3akopAoHHUX aBTopiB. J. Emerson 9, Esmee Fairbairn
Foundation 10 mpomnoHyOTh 3aCTOCOBYBaTH COIlialibHI IHBECTHIIIT 10 TpaH-
TOBHX (POHIIB, KOMM «IXHBOIO METOI0 € HE MPOCTO HAaJaHHS TPaHTIB, a
CKOpillle iIHBECTYBaHHS y CTBOPEHHS COILIaJbHOI IIHHOCTI, TOOTO I[IHHOCTI,
BiIMIHHO{ BiJ] TPOIIOBUX MPUOYTKiB» 10.

SIK pe3ynbTar, BiICyTHICTh Y3rO[PKEHOCTI TEPMIHOJIOTI Ta KOHLENTYalb-
HUX TWIAXOMIB JIO COIIaJbHOTO IHBECTYBaHHS € OJHIEI0 3 HAWOLIbII
CEpHO3HUX TMEPELIKO]], OCKITBKH IX TIYMadeHHS BiAPI3HSAIOTHCS B 1HBECTH-
HMIHHUX CHIJTBHOTaX 1 B PI3HUX FOPUCAMKINAX. BinmoBinHO, HOpPMAaTHBHI,
MPaKTUYHI Ta MOBEIiHKOBI Oap'epu i OLIBII HIMPOKOTO IMOIIMPEHHS CO-
HiaJbHUX IHBECTUIlM 3anumaroThcs. lle yckiajHIOE HE TINBKU 1HCTH-
TyIiaJIi3aliio COIiaIbHOTO 1HBECTYBaHHS, a ¥ CTpUMY€E HOro iHTEpHAIio-
Hali3alilo B iHTepecax BHpIIIEHHS CIUIBHUX MpobneM cydacHocTi. [Ipu
ILOMY yBara Jio COIliaJbHO BiAMOBINAIILHOT MOBEAIHKH 3 OOKY CIIOKHBauiB,
MpaliBHUKIB, KOHTPAreHTiB, [POMaJI, CIJIBHOT JiniIe 3pocTtae. OTke, MUTaH-
Hs1 (POPMYBaHHS Cy4aCHOTO KOHIIENTY COIiaJIbHOTO iHBECTYBaHHS 1€ HE T0-
BHOIO MIpPOIO JIOCIIIJDKEHI, Y3TO/KEHI, y3arajibHEHi 1 MOTPeOyIOTh MOIab-
[IOTO BUBUCHHS.

MeTom0 CTaTTi € y3araJbHeHHS ICHYIOYHMX HaIlpalfoBaHb Ta PO3POOJICH-
HSl KOHIENTYaJIbHUX IIOJIOKECHb PO3BUTKY COLIaIbHOTO 1HBECTYBAaHHA Y
KOHTEKCTI CydYacHHX DIOOATBHUX TpaHChOopMaIliii.

Metoau aocaimkennst. s pearnizanii MeTH TOCTIKEHHS Y KOHTEKCTI
1i€l CTATTi BUKOPUCTAHO HACTYIHI METOIU: MOP(OJIOTIYHOTO aHaJi3y, TeO-
PETUYHOTO Ta JIOTIYHOTO Yy3arajibHeHHsI, CHCTeMaru3allii Ta kiacudikarii,
3MICTOBHOTO aHANi3y Ta CHHTE3Y, JOTiKO-MOPIBHAJILHUNA METOH, JOTiKO-3Mi-
CTOBHE MOJICTIOBAHHSI.

Pe3ynbTatn Ta 00roBopeHHsl. Y3arajibHEHHs ICHYIOUMX MiJXOMdIB Y
CHeIiai3oBaHii JliTepaTypi MO0 CYTHOCTI COIiaJIbHUX IHBECTHUIIIN Ta Me-
TOJOJIOTIYHUX MIIXOMIB JI0 1X JOCIIKSHHS JTO3BOJISIE BUAUTUTH HA Cy4acHO-
My eTarli By3bKe Ta IIUPOKe Po3yMiHHsI i€l kaTeropii 11.

By3bke po3yMiHHS COIiaJIbHUX THBECTHIIIH Ta COLIAJLHOTO 1HBECTYBAH-
Hs1 Oa3yeTbesi HAa (OPMYBaHHI Ta YIpaBIiHHI KalmiTalbHUMH aKTHBAaMH CO-
nianeHOro Oi3Hecy (COLIaNbHOTO MiANMPHEMHHUNTBA). Y LBOMY BHMAAKY
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MpaliBHUKY, 5Ki, SK NPaBWIO, € 1 BIACHUKAMH, NMPAarHyTh MOEIHATH €KO-
HOMi4Hi, (JiHAHCOBI, colliaNbHi iHTepecu (BUTroAM, edekTH, mpuOyTKH). Taki
oprasizaiii, He 3Ba)Kaloul Ha Te, IO OPi€EHTOBaHI Ha OTPUMAaHHS MPUOYTKY,
a00 CTBOPIOIOTH 3HAYHI TTO3UTHBHI 30BHIIIHI €)eKTH, a00 PO3MOAIISIOTH Ya-
CTHHY NPUOYTKY Ha KOPUCTH CYCIHiJILCTBA, II0 BU3HAYCHO B IXHIX CTaTyTax.
VY eBpomeichKUX KpaiHax TaKWH MiJXiJl 10 BU3HAUCHHS MOHSITTS COIAIbHUX
IHBECTHIIIH ONU3BKHIA 10 «KOOIIEPATHBHOI CKOHOMIKI» Ta «COILIAJIbHOI €KO-
HOMikn» («economie sociale») (®panuis, benpris, Icmanis), «BonoHTEpCH-
Koro cekropy» (Bemuka Bputanis), «eKOHOMIKH Tpomaam» abo «CEKTopy
rpomajchkoro Omaroycrpoto» (Gemeinwirtschaft) (Himeuunna, ABctpis,
seitmapis).

By3bKuii TepMiH «coliasibHi 1HBECTHII» MPOMOHYIOTh 3aCTOCOBYBAaTH 1
70 aHaJli3y AiSUTBHOCTI TpaHTOBUX (POHIIB i HEKOMEpLiHUX (HEmpHOYTKO-
BuX) opranizauiit 9; 10; 12. 3okpema, Kowmicist 3 mutanp OiaromidHOCTI y
Cnonyuenomy KoponiseTi 13 BU3Ha4ae comiaibHi iHBECTHIIT K (hiHAHCO-
BY JisUIBHOCTI, 30CEpePKEHy Ha KOHKPETHIH Mporpami, M0 BHKOHYETBCS
OnarofiiiHOO opraHizamieto. [Ipy 1IbOMY JOMYCKA€ThCS, MO OarofiiiHi op-
raHizaiii MOKyTb OTpUMYBAaTH (piHaHCOBHUII MPHOYTOK, ajie iX TOJIOBHOIO Me-
ToIO (MICi€l0) Bce K Takd € JOTNOMOora cBoiM OeHedimiapaM (JIOCATHEHHS
Onaroxiitaux nineit). lle He o3Havae, M0 TpaJAUIIINAHI IHBECTHUIIIT HE MOXYTh
OyTH BUKOPUCTAHHI JUIsl OJIArOiHHUX IIJIeH, YTIM €MHOIO X METOIO € OTPHU-
MaHHS MPHOYTKY, SKUH 1 Moxke OyTH BUKOPUCTAHUM 11 OnaroaiitHux minei
Ha po3cyl BiaacHUKIB. OTKe, TOJIOBHOK METOK 1 MOTHBAIIEID COIIAIBLHUX
1HBEeCTHUIil € He CTBOPEHHS (PiHAHCOBOTO MPHOYTKY, & pealibHe CHPHUSIHHS
LIJISIM OJiaroidiHOT opraHizariii.

ComianbHi iHBECTHLIIT Ha Cy4acHOMY €Tarli PO3BUTKY Yy pe3yJbTari 3po-
CTaHHS poJji IMOOaNBHUX MPOOJIeM y 3a0e3neueHH] cTabiIbHOCTI TOBTOCTPO-
KOBOTO PO3BUTKY Ta BiAMOBiAHOI TpaHcoOpMamii LIHHOCTEH i MOTHBIB
¢diHaHCOBOI Ta IHBECTULIIHOT MOBEIIHKH 0a3yIOThCsl Ha 3MiHI OasaHCy, Ipio-
pUTeTiB, eeKTiB Mi’K PUHKOBUMH Ta CYCHUIbHO KOPUCHUMHU 1HBECTHIISIMU.
Tak, Hanpukiaz, GiHaHCYBaHHS CYCIUIBHOTO Ollara, 3aCHOBaHOTO Ha TiJb-
TOBOMY 3HM)KEHHI BiJICOTKOBHX CTaBOK ab0 OuikyBaHOMY MpPUOYTKY Bij iH-
BECTHUI[IHl HUXKUYE PUHKOBUX CTAaBOK, MOXXKHA 3aMIHUTH Ha MIKpO(iHAHCYBaH-
H$l, MIKpOKpPEIUTYBaHHS, MIKpOCTpaxyBaHHsI, 10 3a0e3Meuye, SK OTPUMaHHS
CepeHbO PUHKOBOT JJOXOHOCTI Bijl IHBECTHIIIH, TaK 1 COLiadbHUIA i €KOJIO-
riuamii edext. OTKe, SKIIOo 70 IHOro (GiHAaHCYBaHHS CYyCHiIBHUX OMnar 3ailic-
HIOBAJIOCS HAa OCHOBI (piTaHTpoMii y BiAMIOBI/Ib HA «IIPOBAJINY PHHKY, TO ChO-
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TOIHI 1€ MOXKJIMBO 33 PaXyHOK PUHKOBOTO KaIliTany.

Came takuit miaxig Jx. EMepcon 9 nmpomnoHye 3acTocyBatu 10 TpaHTo-
BUX (oHIIB, 1m0 Oy10 BU3HAYEHO BHIIE. SIK pe3ynbrar, «HasBHI 0a30Bi aKTH-
BU JUJISL TIIATPUMKH CTBOPEHHS COIiaJIbHOI I[IHHOCTI CTalOTh YaCTHHOMO 3a-
raJIbHOI 1HBECTHIIIMHOT cTparerii sk JjsS OCHOBHUX AaKTHBIB, Tak 1 s
(GiMaHTPOMIYHUX 1HBECTHUILIH» 9, 110 JO3BOJISE Y LIJIOMY 3HAYHO PO3IIMPUTH
noreHnian (iHaHCyBaHHS coWiajbHUX MpoOneMm. 3BicHO Le moTpedye Bif-
MOBITHMX YMOB, 30KpeMa, IOA0 IOJATKOBOTO 3aKOHOIABCTBA Ta 3aCTOCY-
BaHHS BiAMOBITHMX (DIHAHCOBHMX MpaBWII. 30KpeMa, aHali3yloun ocTaHHi M.
Bonton 14 3anpomoHyBaB BUIUIUTH MPOTPaMHi iHBECTHLIIT (TOJOBHA MeTa —
MpocyBaHHA MeTH (OHAY UM HEKOMEPLIIHOT opraHizallii, TOXOJHICTh HHXKYE
cepeHbO PUHKOBOT, OAATKOBI MiJbrH, M0 30UIBIIYIOTH (hiHAHCOBY BUTOLY),
COLIiaJIbHO BIMOBIaIbHE IHBECTYBaHHS (OCHOBHA METa — OTPUMAHHS PHU-
OyTKy, HEraTWBHUI a00 TO3WTHBHUN CKPIHIHT, 3a0XOU€HHS OUIBII Bif-
MOBiJAILHUX JIIOBUX MPAaKTUK, €TUYHI HIHHOCTI), TpaHTH (popMa iHBeCTy-
BaHHS, a HE KOHKPETHA IporpaMHa JisUTbHICTh; pe3epBH Il HEKOMEPIIHHUX
opraHi3alliif; J0IaTKOBHH pecypc ISl MOKPHUTTS 3MiHHUX BUTPAT, ITiIBUILICH-
HSl IHBECTULIITHOTO PEUTHHTY OpraHizalii, o 3ade3rneuye 3HKEHHS BapTO-
CTI KariTajay Ta BACOKHUHU ColliadbHM e(heKT).

Takuit miaxia q03BOJIMB BU3HAYUTH MPOAKTHUBHI COIiaJIbHI IHBECTHUIIIT 5K
TiSUTBHICTB, 0 nependavae npsiMe (iHaHCyBaHHS Ui CTBOPEHHS a0o po3-
HIMPEHHS OpraHizamii, mo 3a0e3MeuyoTh colianbHi a00 eKoJIOoTiuHi nepeBa-
TH 7151 AOCSTHEHHS MPOTPaMHHMX 1[Il iHBecTopa (CTBOPIOIOTH PoboUi Mic-
s y HeONaromolyyHHX perioHax, 30UIBIIYIOTH CYCHiJIbHHUH J0OpOOYT,
MOKPAIyIOTh PIBEHb Ta SKICTh KHUTTS, CTBOPIOIOTh HOBI MPOAYKTH YH TIO-
CIlyTH 3 BU3HAYCHUMH COIIalbHUMHU 200 €KOJOTiYHMMHU NepeBaramu 15, c.
12. IIpoakTuBHI CoOIliaibHI IHBECTHIlIl BUXOAATh 332 PaMKH COI[iaJIbHO BiJI-
MOBITAJIbHUX 1HBECTHUIlIH, OCKUIBKM O€3MOoCepeHhO CIPSIMOBaHI Ha TMij-
TPUMKY COILIaJbHOTO MiAMPUEMHULTBA. Y 3aJIeKHOCTI BiJl TIOXOMKEHHS Ka-
miTamy Ta cy0’eKTy IHBECTYBaHHS Ha TMPAKTUI BU3HAYAIOTh YOTHPH
KaTeropii MPOaKTUBHKUX COLliadbHUX iHBecTHii 11; 15, ¢. 20 npsmuii BeH-
qypHUI KamiTanl (CIpsMOBaHUI Ha MATPUMKY KOMEPIIMHHUX Ta HEKOMep-
HMIHHUX OpraHi3allii-moYaTKiBIliB IILJISIXOM IHBECTyBaHHS B Oopr abo uepes
aKIIOHEPHUI KaIliTall), MO3MKH Ta ME30HIHHMH Kamitan ((iHaHCyBaHHS Ha
OCHOBI MO€AHAaHHS OOproBoro QiHaHCyBaHHs Ta (iHAHCYBaHHS HA OCHOBI
y4acTi y KalliTalli, akTUBHA Y4acTh y KalliTaii, TacuBHA Y4acTh Yy KamiTaii
(macuBHMI mapTHEp), CyOOPAMHOBAHUI KPEOWT), TapaHTii (MeTa — 3HUKEH-

104



Market economy: modern management theory and practice. Vol. 22. Issue 2 (54) ISSN 2413-9998

HS BapTOCTi 3ally4aeMOro KariTaiy), oOiiramii Ta Aemo3HuTH, 30Kpema,
IMOTEYHI LiHHI manepu, oomiramii pO3BUTKY IPOMaJIv, IENO3UTHI cepTudika-
TH PO3BUTKY TPOMAJIH TOIIO.

upoke po3yMiHHS COLIaJbHUX IHBECTHUIIH Ta COLAILHOTO 1HBECTY-
BaHHS OPIEHTOBAHO HacaMIepes Ha OUTbII KOMITJIEKCHE (piHAaHCYBaHHS Ta iH-
BECTYBaHHS y BHUPIIICHHS COLaJIbHUX MpoOneM. Y HbOMY KOHTEKCTi CO-
HiaNbHi 1HBECTHLIi MEHIIEe NPHB’s3aHI 10 KOHKPETHHX THIIB Ta (opMm
SKOHOMIYHHMX OpraHi3alliid, BiTHOCITHCS JIO NIUPIIIOrO KOJIa IHCTUTYIIIH 3ara-
JIOM, BKJIIOUAIOYM IHMBIJyaJIbHY IMOBEIIHKY Ta IMOBENIHKY aepxkaBu. lleit
miaxig 0a3yeTbcst Ha iedX eKOHOMIuHOi Teopii (Teopii cycminpHHX Onar i
HECTIPOMOXKHOCTI PHHKY), TOJITHYHOI Teopii (Teopii mpoBaiy yrnpaBiiHH:),
opranizauiifHoi Teopii (opraHizamiliHa TOBeIiHKa HEPHUHKOBHX (ipMm), co-
mianpHOi Teopii (MIXOAW 10 COLIalbHOTO KariTary), ¢imocodii (Teopis
KaTerOpUYHUX OOMEKEHB), ETHIII, & TAKOXK TpaBi 30KkpeMa (iHaHCcOBOMY (T10-
JIaTKOBE MPAaBO BHECKIB Ha CYCHUIbHY KOPHUCTB), UBIILHOMY, KOHCTHTYIIIH-
HOMY. Y pe3ysbTaTi Tpyla HayKoBIIIB 16, ska MOMLISE MUPOKE PO3YyMIHHS,
3alpoIOHyBaia BU3HAYATH COLiajdbHI IHBECTHIIIT HA OCHOBI IT’ITH OCHOBHUX
XapaKTEepPUCTHK: 1) aBTOHOMHICTB; 2) HOOPOBINBHUI Ta JUCKPEUiHUKN Xa-
paktep; 3) 00MEXKEHHS HEPO3MOBCIOKCHHS; 4) TTO3UTHBHI 30BHIIITHI €(PEKTH
(excrepHaltii); 5) HOpMaTUBHA BAPTICTh.

VY KOHTEKCTI IIbOTO MOXKHA 3PO3YMIiTH, YOMY iCHY€ BEJMKHH PO3PUB Y
COLliaJIbHOMY 1HBECTYBaHHI Y PO3BHHEHHX KpaiHax Ta KpaiHax, 10 PO3BUBa-
10ThCst. OCKITBKH 1HBECTYBAHHS 3/IIHCHIOETHCS TEPEBAKHO HA TOOPOBIIBHIH
OCHOBI, 1110 TTOTpeOy€e NMPUBATHOI aBTOHOMIi, TPUBATHOTO KOHTPOJIIO, JIEMO-
KpaTu4HOi KOHCTUTYII{, e(eKTUBHOCTI MpPaBOBUKOPHCTAHHS, 3aXUCT IPaB
BJIACHOCTI Ta HEJOMYIIEHHs penpuBaru3aii, peiaepcrsa Tomo. [ ne cro-
CYEThCSI HE TUIBKM THBECTHIIIHOT JMisSUIBHOCTI IHAMBINIB Ta MPUBATHUX OP-
raHizaiiil, a # rpoMajcbKO-KOPUCHHUX (HEACpKaBHUX HEMpPUOYTKOBHX) Op-
raHizamifi, sKi 3a3BU4aii He MalOTh BIACHHKIB a00 HE MOXYTb
KOHTPOJTIOBaTUCS BHOOPILSIMH, ajle MOXKYTh MaTH YJCHIB, JIOHOpIB, BO-
JIOHTEPIB TOWIO, SIKi POOJATH CBili BHECOK, MPHUITYCKAIOYH, IO OpraHizallis
BUKOHYE, TIEpIII 3a BCE, CBOIO MICil0, a He pealizye Oydb-KW{ MpUBaTHUH
iHTepec. Binbmn Toro, BiAMIHHOCTI y MOJENSX HOPMAaTWBHO-IPABOBOTO 3a-
Oe3nedeHHsI peajizalii OCHOBHHX XapaKTEPHCTHK COMLiajJbHUX iHBECTHIIIH,
MOJIETISIX CYCIHIJIBHOTO PO3BUTKY Ta AEPKABHOTO YMpaBIiHHS, (iHAHCOBHX
CTPYKTYpax HaliOHaJbHUX CKOHOMIK Ta BIJINOBIJHHX TNpaKTHKax IiX pe-
anmizanii i oOyMOBIIOIOTH MPOOJeMY PI3HOMAHITTA ¥ HEY3TOIKEHOCTI Tep-
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MiHIB i KaTeropiii COLiaTbHOTO IHBECTYBaHHS, IO CTPUMYE IX PO3BUTOK, iH-
CTHUTYLiaNI3aliI0 Ta IHTepHALlIOHATI3AIi0.

[upokwuii migxXi Opi€eHTOBaHUI 1 HA Te, IIO COIiaJbHI IHBECTHIN €,
MepUI 3a Bce, CYCHUTBHIM OJlarom, a, 0Txe, y sKii Ou ¢popMi BOHU He 3ilic-
HIOBAJIUCSI, BOHH CTBOPIOIOThH 30BHIIIHI €(EKTH, 1110 BUXOAAThH 33 MEXKi 0e3-
MOCEPEHIX IiJIeH 1HBeCTyBaHHsI. SIK pe3ynbTart, colliajibHi iHBECTHIIIi JOTI0-
MararoTh OyJyBaTH COLIaNbHI 3B’SI3KM Ta CTBOPIOBATH JIOBipUi BIIHOCHHU Y
CYCHIUTBCTBI (comiadbHUN KamiTan), siki 0OyMOBIIOIOTH TPOMAJICHKY aKTHB-
HICTb, 1110 CHPUSIE NIepeIadi pi3HUX HOPM 1 IIIHHOCTEH, K (OpMabHUX, TaK 1
HedopManbHuX. OTXKE, SKCTepHATIl, AKi JOIOMAaratoTh CTBOPUTH COIliaJIbHI
IHBECTHIII1, TIOB’s13aHi 3 CHCTEMaMH I[IHHOCTEH 1 CIIIBHUMU NEepeBaraMu B
HOPMAaTHBHUX CHIJILHOTAX.

Binpm mupoke po3yMiHHS COLIaTbHUX IHBECTHLIN JO3BOJISE 3pO3YMITH
SK IHCTUTYIIi COPUSIOTH CYCIIBbHIN KOPUCHOCTI, B3a€EMOJIT MiX CEKTOpaMmHu,
30KpeMa PUHKOM 1 JICP>KaBHOIO TMOJIITUKO. 1]le 00yMOBJICHO MEpEOoIiHKO
PO iep>KaBy Ta yNpaBIiHCHKHUX MPOBANTIB JeP>KaBHOI MOJMITUKU Y CyYaCHUX
YMOBaX.

[Mo-nepie, 1e MOB’sA3aHO i3 TUM, IO JepKaBa B yMOBaxX MPUCKOPEHOTO
3pOCTaHHS JICP)KABHUX BUTPAT MO0 HAJIXOPKEHB JI0 OFOPKETIB BCiX PIBHIB
HaMaraeThCsl 3HAUTH HOBHI OajlaHC MiXK CBOIMH IOPHIMYHHMHU TapaHTisIMH
Ta 3000B’s13aHHAMH TIepe/l CBOIMU TpOMajiTHAaMU Ta (QaKTUYHUM HaJaHHSIM
TOBapiB 1 MOCIHYT, BiIHOCHHAMH, SIKi 3 IIbOTO BHIUIMBaIOTH. Lle 0OymoBitoe
PO3BHUTOK HOBHUX ()OPM B3aEMOJIII Mi’K CEKTOpaMH, 30KpeMa, JIepKaBHO-TIPH-
BaTHOTO MAPTHEPCTBA, CYCIUIILHOTO MapTHEPCTBA, «KOPIOpalill ColiaabHOro
I00poOyTY», coliaJbHUX Ta €TUYHUX OAHKIB, ayTCOPCHUHTY, KpayH(paHIiHTY
i iH. Bimbi Toro, mopsx i3 JOMiHYBaHHSIM y PO3BUHEHHUX KpaiHaX Opi€HTO-
BaHOI Ha €KOHOMII0, CHEPTiiHICTh, €)EKTUBHICTh MOJIEII ACPKABHOTO YIIpa-
BiiHHA «New public management» (HOBHI MEHEMIKEPH3M), Bce Oinblie mo-
HIMPIOIOTHCS JOBrOCTPOKOBI MOINISAM HA MHUTaHHS €(QEKTUBHOCTI Ta SIKOCTI
JKUTTS, 110 BUKIIMKAE JIeAalii Oibllie JUCKYCIH MPO THBECTHIIIMHI CTpATETii,
a He Mpo MOTOYHI BUTpaTH. Y WLUIOMYy Iie MOTpeOye BiAMOBITHOI 1HCTH-
Tyniamizaunii GiHaHCyBaHHS Ta IHBECTYBaHHS y BUPILICHHS COLIaIbHUX IPO-
011eM, CTBOpEHHS KOHIETITYaIbHO HOBOI CUCTEMH iX (hiHAHCYBaHHS HE TiJlb-
KM 3 TOYKHM 30py IIHHOCTEH, JKEpeN, CTPYKTypH, a U Oe3mocepeaHbo
nporecy iHBecTyBaHHS (Cy0’€KTH, 00 €KTH, IPUHIUIHN, (POPMH, Baxkei, Ha-
NpsSMHU, TPIOPUTETH), NPUHIMIIB i MOTUBIB TPUHAHATTS IHBECTHUIIHHHX
pillieHb, BU3HAYCHHS CTPYKTYPH €(PEKTiB i €eKTUBHOCTI TOLIO.
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[o-gpyre, 1e crocyeThest OamaHCy MiK 0a30BOK 3aKOHOMABYOIO Bij-
MOBIHICTIO Oi3HEc-opraHizaniil, sk MprUOYTKOBUX OpraHizamii, Ta ix mmup-
IIOK0 COIIAJIBHOIO BiAMOBIAANBHICTIO TIepe]] CycHiabcTBOM. OUYeBUIHO, IO
KOHIICTIIIisS KOPIIOPATUBHOI COIIABLHOI BiJIIIOBIIaIbHOCTI BUXOJIUTH 32 PaM-
KH TOTO, II0 BUMAraeThCsi 3aKOHOM — a00 3 MipKyBaHb BJIACHUX IHTEPECIB,
abo0 B pe3ynbTaTi MEBHOTO NTOOPOBUILHOTO BHOOPY. Y IIbOMY KOHTEKCTI IO-
HATTS «IOTPIAHAN Pe3yNbTaT» 1 «3MilllaHa IIHHICTB» € KPUTEPisMH, IO Xa-
PaKTepHU3yIOTh JUCKYCIIO PO €KOHOMIYHHIA YCIIiX Ta €KOJIOTIUHI Ta COLlianb-
Hi MipKyBaHHS 12; 17.

OTxe, Clif y3araJpHHUTH, IO NUTaHHS (OPMYBAaHHS Cy4acHOTO KOH-
LENTy COLIalbHOTO iHBECTYBaHHs MOTpeOye MOAaIbIIOr0 PO3BUTKY, OCKIJIb-
KH, PI3HOMAaHITTA YMOB i (paKTOPIB CTAHOBJICHHS 1 PO3BUTKY COLUAIHUX iH-
BECTHIIN y pi3HUX KpaiHax Ha Cy4yacHOMY €Talll He JO3BOJISE OAHO3HAYHO
yHi(ikyBaTu TepMiHHM i Kareropii. Pazom i3 num, BU3HAYMMO HACTYIHI 3a-
rajbHi XapaKTepUCTUKH, 10 BIACTUBI COIiaJIbHUM 1HBECTHIISIM y CYyYaCHHX
YMOBaXx:

— ComianpHi iHBECTHILIT — 1€ 1HBECTHIIi CTPATETiYHOTO XapakTepy, a He
MOTOYHI BUTPATH, IPU3HAYCHI JJIs1 CIIOKUBYMX I[1JICH, SIKI IPUHOCSTH KO-
pPHUCTh IIUPIIIK CHIIBHOTI, HE3aJEeKHO BiA 1i BU3HAUCHHS, YaCTHHOIO
K01 iHBECTOp MOKe OyTH abo Hi.

— ComianpHi iHBECTHIIIT MOXYTh PEali3oByBaTHCS SIK y TPOLIOBIH, Tak iy
HaTtypanbHiii Qopmi (BoloHTepchka poOoTa (iHBECTYBaHHS dYacy Ta
3HaHb, Mlepeiaya HABUYOK), TPOMAISIHChKa Y4acTh (IHBECTYBaHHS 4acy,
3eMJIi, MarepiajiB Ta HaBHYOK JUIS PO3BUTKY I'pPOMAJM), TCHEPYBaHHS
COILIIaJIbHOTO KarmiTaldy (iHBeCTyBaHHS 4Yacy Ta iCHYIOUUX COIIadbHHX
BiTHOCHH (3B’sI3KIB) Ui MOOYyJOBHM Mepek ajaBokamii abo rpym nid
TPOMaJISH).

— TonoBHa BiZIMIHHICT COIIAIBHUX IHBECTHUIIIN BiJl TPATUIIMHUX Y TOMY,
110 BOHM NMPHUHOCATH NepeadadyBaHui MpuOYyTOK (BUIoAy), AKHUM mepe-
BUIIYE MPUOYTOK TPaIUIIHOTO iHBECTOpa 32 PaxyHOK COLIalbHOTO Ta
EKOJIOTIYHOTO €(EeKTY.

— ComianpHe iHBECTYBaHHS IPUHOCUTS i3 COOOI0 MOXKIIMBICTE OaraTopaso-
BOTO BUKOPHCTAHHA KalliTally, K Yepe3 peiHBeCTyBaHHs CTapTOBOTO Ka-
miTaly, Tak i 3reHepoBaHoro nmpuOyTKy. Lle cTBOproe iHBeCTHIIIHHMIA TO-
TEHIIaJ 1 I03BOJISIE KaIliTally, sSIKHH paHile OyB CIIpSIMOBaHUI JIHIIEe HA
reHepyBaHHs (QiHaHCOBOTO MPHOYTKY, OyTH HApaBICHUM Ha BUPILICHHS
COL[IAJIbHUX Ta EKOJIOTIYHUX MPOOJeM, CTBOPIOIOYHM HA0araTto IIHPIIY

107



ISSN 2413-9998 PunkoBa ekOHOMIKa: CydacHa Teopist 1 MpakThKa ynpasimiHHA. Tom 22. Bum. 2 (54)

MEpEexKy MO0 3ayYeHHS PeCypCiB y Liel ceKTop.

— OcHoBHUMHU (hopMaMH peatizailii ColiaabHOrO IHBECTYBaHHS € HACTYII-
Hi: THBECTHIII], TIOB’s3aHi 3 MicCi€0 (3a0e3MeUyTh CEPEHBO PUHKOBY
JIOXOJHICTh, aji¢ W JIOTOMAararoTh JOCSTHYTH COIaJIbHy MICiK0); iHBe-
CTHIII{, TIOB’SI3aHi 3 COI[IAJILHOIO MPOTPaMOol0 (TOJOBHA METa — JIOCST-
HEHHS COILaJibHOI WM, aje ¥ TeHepyloTh NPUOYTOK, SIKMH 3a3BUYail
HWKYUH, HI’)K PUHKOBHUH); COIIaJILHO BIAMOBIAabHE 1HBECTYBaHHS (pe-
aIIi3y€eThCs, K MIPABUIIO, Yepe3 CUCTEMY KOPIIOPATUBHOI COLiaNbHOT Bifl-
MOBITAJILHOCTI SIK BKJIFOUCHHS €KOJIOTIYHMX, COI[IaIbHUX, YIPaBIiHCH-
KUX TUTaHb B IHBECTHLINHI pIlIEHHS Ta NPaKTHKy BiacHocTi) 18;
iHBecTUIil y couianbHi ¢poHan (iHBecTyBaHHS Y (OHIH, OCHOBHHM TIpH-
3HAQUEHHSAM SKHX € PO3BUTOK COLIANBbHUX Ta EKOJOTIYHHUX TIPOEKTIB
(oXOpoHa HABKOJIUIIHBOTO CEPEJOBUINA, MiABHUINCHHS 3aiHATOCTI Hace-
JICHHs, MIATPUMKA CEPEJHBOTO Ta Majioro Oi3Hecy); iHBECTYBaHHS Y
ctaymii po3BUTOK ((inancysanHs y nocsraeHHs LICP (nmogomanus 0ix-
HOCTI, MillHE 3J0POB’s Ta OJaromonyyusi, sSKicTb OCBITH, T€HAECPHA PiB-
HICTh, MUp, CHIPaBEIIUBICTh Ta CHJIBbHI IHCTUTYTH, iH.); IMIIaKT-IHBECTY-
BaHHS (30CEPEKYEThCS HA TOMY, SKUM BIUIMB (collialbHHN Ta
EKOJIOT1YHUIT) MOXKYTh MaTH 1HBECTHUIIII MOPA] i3 OTpUMaHHsIM (piHaHCO-
BOTro NMpuOyTKy (BUronu)) 19; iHBecTUwii B collianbHe MiANPUEMHUAITBO;
iHBeCTUIil B MiXKHApOAHI opraHizauii (piHaHCYBaHHS IisUTBHOCTI ITiJI-
pozainis OOH, TOHICE®).

— ComianbHi iHBECTHIIIT, 3 OTHOTO OOKY, CIIPSIMOBAaHI Ha 30BHIIIIHE CEPEJIO-
BUIIIE OpraHizaii, 10 CTBOPIOE CIPUATIMBUHN IMIJIK 1 peMyTalliio B 04ax
IPOMAJITHCHKOTO CYCHIIBCTBA, @, 3 IHIIOIO, II¢ IHBECTHII] Y JIIONCHKUN
KamiTan (BUTpaTH Ha OCBITY, OXOPOHY 3IIOpOB’Sl, YMOBH Ipaili, MOTH-
BaIlil0 Tpalli, MIrpaiil0 MPaI[iBHUKIB), SKi 3a0€3MEeUyIOTh 3POCTAHHS
npogeciiinoi kpamigikaiii Ta MOKpaCHHs] MPOAYKTUBHUX 31i0HOCTEH
monuHu. TakuM YuHOM, peaizallis ColiaJbHUX IHBECTHUIIIN 3a0e3meuye
CTBOPEHHSI CYCHIJIbHUX OJar, MOKpaIIeHHsI YMOB Ta SIKOCTi JKUTTS, TO-
JIUTIICHHS SIKOCTI JIFOJICHKOTO KariTally, 0 CIPUSATUME 3POCTaHHIO MPO-
JNYKTUBHOCTI Ta iHBECTHUIIWHOI I[IHHOCTI OpraHi3aIliii Ta HaI[iOHAJbHOI
CKOHOMIK Yy IiJIOMY, 3pPOCTaHHS COILIaJbHOTO KalliTally, CTaJIOMYy
PO3BHTKY.

— [IpoakTHBHICTh COLIaTBHUX IHBECTHIIINH — II¢ IHBECTHIIIMHA JisUTLHICTD,
o 0a3yeTbesl Ha TPsAMOMY (iHAHCYBaHHI y CTBOpEHHS ab0 pPO3LIMpEH-
Hsl OpraHi3ailiii, ki 3a0e3MeYyI0Th COIliaJIbHI Ta/ab0 SKOJIOTIYHI BUTOAU
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(mepeBaru, edexTH) ISl JOCATHEHHs IPOTPaMHHUX IIiJIeH iHBecTopa; pe-

ai3YIOThCS y (GOPMI IPSIMOTo BEHUYPHOIO KaIliTaly, IO3UK Ta ME30HIH-

HOTO KalliTally, TapaHTiii 3a0e3MmedyeHHs MO3UK Yd BHITYCKy oOmiramii,

oOiraiiiii Ta JENO3MTIB, 110 JO3BOJISIE PO3BUHYTH COLliajbHE IHBECTY-

BaHHS Y KOHTEKCTI CyYacHHX BHWKJIMKIB TOOANbHOTO (piHAHCOBOTO

PHHKY.

— 3 MeTol0 aKTHUBi3allil COLIaNbHOTO 1HBECTYBAaHHA BKIMBUM € PO3IIH-
pPEeHHS OCTYMy J0 MI00adbHOrO PUHKY KamiTany, 0 noTpedye CTBO-
pEHHSI HOBHMX (DIHAHCOBMX aKTHBIB, X THYYKICTh Ta MaciiTaOyBaHHS.
Jyis 3abe3neueHHs MPUBAOIMBOCTI HOBUX (DIHAHCOBUX aKTHUBIB JOIiIb-
HO 3aCTOCYBaTH ()pPEUMIHT — BCTAHOBJICHHS PaMOK KOJCKTHBHOI fil: 1)
omuc couianbHoi TpoOiemMu (TOXOMKEHHsSI Ta BiAMOBIAaJIbHICTE); 2)
pillleHHsS BHSABJICHUX MPOOJeM, mependavyaioun anbTepHAaTHBY Ta 3°sICO-
BYIOYH, SIK 11 MO’KHA IEPETBOPUTH Ha PEabHICTh; 3) MOTUBALIIS IS aK-
TOpIB OpaTH y4acTh y (JiHAHCOBUX OMNEPAIlifiX Y ChOTOJICHHI.

— Ponb mepkaBu y pO3BUTKY COLIaJIbHOTO iHBECTYBAaHHS MA€ TOJISTaTH HE
y (QiHaHCyBaHHI COLliabHUX MUTaHb, a Y 3JIyYeHHI IPUBATHOTO KariTa-
ny 1o (¢iHaHCYBaHHS COIabHOTO 3a0e3MeyYeHHs] Ta BHPIIIEHHS CO-
HiaJIbHUX MPOOJIEM HIISXOM PErysITOPHHUX 3MiH, icKaJbHUX CTUMYIIIB,
CTHMYNIOBaHHsS TPHUBATHOTO KalliTaly, po30ylIoBH pPHUHKOBOi iH(}pa-
CTPYKTYPH, CTBOPEHHS COLIANbHUX MHPOAYKTIB, 3abe3nedeHHs iHDop-
MaIiiHOi MPO30pPOCTi Ta 3HMKCHHS TPACAKIIMHUX BUTPAT, CTBOPECHHS
HOPMAaTHUBHO-TIPABOBOTO 3a0€3MEUeHHs JIJIsl COI[iaIbHOTO 1HBECTYBaHHS
W COLIaJLHOTO MiANPUEMHMIITBA Ta iX 3BITHOCTI Ha OCHOBI MiXHa-
POIHUX CTaHIAPTIB TOLIO.

BucnoBku. O1xe, coliaibHi iHBECTHIIIT — 1€ BKJIaJICHHS MarepiajibHUX,
HeMmaTepialbHUX, (iIHAHCOBMX aKTHBIB y 00’€KTH coLianbHOI cdepu Ta
BUPILIICHHS COLIaIbHUX MPOOJIeM 3 METOI OTpUMaHHs (DiHAHCOBOI BUTOIH
(mpuOyTKy) Ta TO3UTHBHOTO COIIalbHOTO €(eKTy (3pOCTaHHS pIBHA Ta
SIKOCTI JKHTTSI HAceJeHHs). 3 METOI0 3HIDKCHHs HEBH3HA4YEHOCTI, 3abe3me-
YCHHSI TIPOTHO30BAHOCTI IHBECTUIIIIHOT OBEIHKU Ta CIIPOMOXHOCTI CITiJIb-
HOI peani3alii iHTEpeciB Ta IHHOCTEH y Mpoleci COoliaJbHOTO iHBECTyBaH-
HSl BOXKJIMBOIO € MOT0 1HCTUTYIIiai3allisi, 0COONMBO II0JJ0 HOBHX SIBUII, SKI
XapaKTepU3yIoTh HE TINbKH KOJNEKTUBHY, a U 1HAWBiIyaJbHY Y4acTb Yy
CYCHUIBHHX Tpolecax, IisUNIbHICTh HOBHX OpraHizamiiHux ¢opm, 1HCTH-
TYLUIHHUX PiBHIB CYCHUIBHOTO CeKTOpy. [Ipn oMy iHCTHUTYIiaNi3alilo co-
[iaJIbHOTO 1HBECTYBaHHS MOXKHa BH3HAUUTH K OaraToacreKTHHH IMpoIec
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(opMyBaHHS Ta PO3BUTKY COIliaIbHUX, CKOHOMIYHHX, MOJITHYHUX, MIPABO-
BUX 1 iH. IHCTUTYTIB, sIK ycTaJeHUX (GopM opranizamii iHBECTHLIHHOT JisUTb-
HOCTI y cepi BUpILIEHHS COLialbHUX MpoOIieM, 10 Mepeadadae ynopsaKy-
BaHHS, OpraHi3alito, YHOPMyBaHHS Jili Ta pilleHb, 1X pPEryJaroBaHHSA Ha
OCHOBI 3aKpiIUICHHS COL[iaJIbHO-€KOHOMIYHHX CTaTYCIB 1 poJieid, iIHHOCTEH 1
HOPM, OpraHi3allii KOHTPOJIIO Ha OCHOBI KOMIIPOMICY, TOCSITHEHHS 3r0/Id MiX
OUTBIIICTIO, afanTanii iHIUBIAYaTbHUX Ta KOJICKTUBHUX IHTEPECIB JIO HOP-
MaTUBHUX BHMOT, TpaHC(opMalii a0CTpakTHUX TNpaBWi B Ji€Bi Mopeni
B3a€EMOJIIi, 1110 W CTBOPIOE YMOBH JUIsS CHIJBHOI peasizallii iHTepeciB i IiH-
HOCTeW B ymoBax miroOamizaiii. [Topsy i3 UM, came HEY3rOKEeHICTh Tep-
MiHIB Ta KaTeropiii y comiaJbHOMY iHBECTYBaHHI € TIEPEIIKOIO0 IS 1HCTH-
Tymiasizanii Ta iHTepHarfionatizanii. BiamosigHo, 11i aCleKTH i MarOTh CTaTH
MPEIMETOM MOABIINX JTOCIIPKEHb KOHIICTITY COI[IaJIbHOTO IHBECTYBaHHS B
YMOBaX Cy4acCHHX TI00ATbHUX BUKIIHUKIB,
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INVESTMENT IN THE CONTEXT OF MODERN GLOBAL
CHALLENGES

Approaches to defining the essence of social investment are generalized, and
conceptual provisions for the development of social investment in the context of modern
global transformations are developed. It is determined that social problems are intensifying as
a result of the COVID-19 pandemic, economic shocks, wars, high interest rates, recessions in
some markets, and a widening gap between developed and developing countries. As a result,
the role of social investment in solving common social problems and ensuring sustainable
development is growing. It is determined that social investment is being transformed from the
State financing of the social sphere to the social responsibility of economic organizations,
individuals, and institutional investors. It is proposed to interpret social investment as an
investment of material, immaterial, financial assets in the objects of the social sphere and
solving social problems in order to receive financial benefits (profit) and a positive social
effect (level and quality of a population's life). The basic characteristics of the modern
concept of social investment are proposed: strategic nature; money and natural (time,
knowledge, skills, social ties) forms; estimated profit that is higher than the profit of a
traditional investor at the expense of social and environmental effects; multiple use of capital;
variety of forms of implementation; social investments create public goods, improve the level
and quality of life, improve the quality of human capital, increase the productivity and
investment value of organizations and the national economy, increase social capital, ensure
sustainable development; proactivity social investments; new forms of interaction between
sectors based on compromise, reaching agreement among the majority, adapting individual
and collective interests to regulatory requirements, transforming abstract rules into effective
models of interaction, etc. It is noted that further development of social investment is
associated with its institutionalization and internationalization.

Keywords: social investment, social problems, social effect, financial benefit,
public good, social entrepreneurship, corporate social responsibility, proactive social
investment, institutionalization.
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CTPATETI'TsA CTAJIOI'O PO3BUTKY CYB’EKTA
TOCHOJAPCBHKOI IISIJIBHOCTI HA OCHOBI
E®EKTUBHOI'O BUKOPUCTAHHS PECYPCHOI'O TA
YHPABJIHCBKOI'O TIOTEHUIAJTY

JlocripkeHo HampsIMH CTpaTerii CTanoro po3BUTKY Cy0’€KTa TOCHONApPCHKOI JIisTh-
HOCTI Ha OCHOBI €()€KTMBHOTO BHKOPUCTAHHSI PECYpCHOTO Ta YIPaBIIHCHKOTO ITOTEHINIANY.
OOrpyHTOBaHO, IO CTPATEridHa KOHIETIIisI CTAJIOTO PO3BUTKY PO3BUTKY Cy0’€KTa rocmonap-
CBKOT JIISITBHOCTI peasti3yeThCs Ha IPAKTHII 3a JOMOMOTOI0 e()eKTHBHOTO BHOOpY IieH i 3a-
co0iB TXHBOTO JOCSTHEHHS, HA0OpY IpaBWIJI MOBEIHKM Ha pUHKAX (akTopiB BHpPOOHMIITBA,
MapTHepiB i NUIAXIB ONTHMIi3amii CIOXKUBAHHS PECYpCiB, a TAKOX BHOOPY KOHKYPEHTHOI ITe-
peBaru B KpaiHi i Ha CBITOBOMY PHHKY. 3allpOIIOHOBAaHO OCHOBHI NMPUHIUIHN (HOPMYBaHHS
CTparerii CTaioro po3BUTKY Cy0’€KTa rOCIIOAApCHKOI MISUIBHOCTI Ha OCHOBI €()EKTHBHOTO
BUKOPHCTAaHHS PECYPCHOTO Ta yNPaBIiHCHKOTO ITOTEHIliaTy. 3alpoIIOHOBaHa KOHIIENITyalbHa
OCHOBAa PECYpPCHOTO Ta YIPABIiHCHKOTO MOTEHIlialy PO3BUTKY CyO’€KTa TrOCIIOZAPCHKOL
IUSUTBHOCTI, sIKa CTBOPIOE TIEBHI MEpeyMOBH IS JOCSTHEHHS BiJIIOBIHOTO PIBHS 1 CyKyII-
HOCTI BHTpAT, OB’ I3aHMUX 3 peallizaliero cy0’€KTOM TOCHOapIoBaHHs HOTo mineil 1 3aBaaHsb.
3anponoHOBaHO 3aCTOCYBaHHS PHHKOBOTO Ta pPECYpPCHOTO MiAXomy NpH (OpMyBaHHI
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CTparerii CTaIoro po3BUTKY Cy0’€KTa rocroaapchKoi AisuIbHOCTI. Po3pobieHo koHIenTyas-
HY OCHOBY MOJIETI IIPOIIECY CTPaTeTiqHOro aHaJi3y i IUIaHyBaHHS IiSUIBHOCTI Cy0’€KkTa roc-
MOJIAPCHKOI JIsITBHOCTI B YMOBaX NIOOAIFHIX BHUKIHUKIB. [loBeleHO, MO iHTETpallis pecypc-
HOTO 1 PHHKOBOTO MiAXOIB JO3BOJISE IOMIMIINTH aHali3 (AaKTHYHOI CTpaTeriyHOl MO3HIiT
cy0’€eKTa rocrofapchKoi qisUIbHOCTI Ta 3a0e31edye MPUHHATTS PIllIeHHs 00 Ha UTUIIKOBHX
MIOTY>KHOCTEH Ha OCHOBI OLIBII MIMPOKOT iH(pOpMariifHoi 6a3m.

KurouoBi ciioBa: crparteris, cTanuii po3BUTOK, Cy0 €KT rOCIIOAAPCHKOI HisTBHOCTI,
peCypCHUI IOTeHIlial, YIPaBIiHCHKUH MOTEHIIaN, CTPAaTeTiYHUI MOTEHIIaN, CTpaTeriyHui
MEHEKMEHT.

Beryn. OnHuM 3 OCHOBHUX 3aBlaHb (DYHKIIOHYBaHHsI Cy0’€KTa roc-
MOJAPChKOl TiSIIBHOCTI B yMOBaX IVIO0QJIbHUX BHUKIHKIB € 3a0€3MeUeHHS
CTaJIOTO PO3BHUTKY X TrOCMOAAPCHKOI CUCTEMH, IO MPHUITYCKA€ HEOOX1THICTh
PO3pOOKH CTpaTeriuHOl KOHIEMIIT TisIbHOCTI Cy0’ekTa. PO3BUTOK Cy0’€KTIiB
TOCTIOAPCHKOI AiSIIBHOCTI B YMOBax II0OaNbHUX BUKIMKIB MOTpeOye ane-
KBaTHUX KapAWHAJIBHHUX 3MiH Yy XapakTepi ymnpaBiiHHS iX BHYTpPILIHBIOC-
MOAAPCHKUM CEPEIOBHIIEM Ta HOTO CETMEHTHOIO CKIII0BOIO.

VY Haa3BHYaMHHUX yMOBaX, KOXXHOMY CYy0’€KTY TOCIOJaplOBaHHSA, OCO-
OJIMBO BaXKJIMBO IIarHOCTYBaTH ¥ OOTPYHTOBAHO OLIIHUTH PE3yJIBTAaTUBHICTH
BUKOPHCTaHHS PECYpCHOTO Ta YMPaBIiHCHKOTO MOTEHIIialy, 3 METOIO 3aCTO-
cyBaHHs e(eKTHBHHMX 3aco0iB peasizalii cTparerii CTajoro po3BUTKY
Cy0’€eKTa roCroJaproBaHHs Y MAaKPOCKOHOMIYHOMY CEPEIOBHIIN, SIKi 3 OJTHO-
ro OOKy, BpaxOByBaJM HOT0 peCypCHUH MOTEHIIial, a 3 1HIIOTO — HAHOLIbII
MOBHO BUKOPUCTOBYBAIM MOYJIMBOCTI YIIPABJIiHCHKOTO MOTCHITIAY.

VY TenepimHili yac y OiMbIIOCTI Cy0’€KTIB TOCIOJAPIOBAHHA —IOYaIN
MPOSIBIISITH BC1 O3HAKHM CTPATETiYHOI MOBEAIHKY. PaHime cTpareriuni mo3umii
cy0’€KTiB TOCTIOapIOBaHHsl y OLIBIIOCTI BUMAAKIB PO3BUBAIHUCS O€3 J0TO0-
MOTH aHaji3y, a JMIIe HA OCHOBI JIOTIYHUX OOTPYHTYBaHb PO3BUTKY. Lleit
CHOCi0 CTPaTEeTiYHOTO PO3BUTKY CYO’ €KTIB rOCIMOAAPIOBAHHS BUIPABIOBYE
cebe B yMOBax MOCTYIIOBOTO i YMOPSAKOBAHOTO PO3BUTKY B MailOyTHHOMY.
B ymoBax mo0anpHUX BHUKIMKIB aJbTEPHATHBHUM JIOTIYHUM OOTIPYyHTYBaH-
HSIM PO3BHTKY Cy0’ €KTIB TOCHOAAPIOBAHHS € CTPATETiYHWN MEHEIKMEHT,
110 BKIIOYae B cebe GopMyBaHHS cTpareriid, pO3BUTOK JIIOBHX 34aTHOCTEH
Cy0’€KTiB TOCTIOAPIOBaHHS Ta KEpyBaHHS BIIPOBAXKCHHSM CTpaTerTiil.

Oraaa aiteparypu. TeopeTUKO-METOMONIOTIUHI aCIEKTH JIOCIIPKEHHS
cTparerii po3BUTKY Cy0’€KTa TOCMOAAPIOBAHHS Y PHHKOBOMY CEpEIOBHIII
(hparMeHTapHO BiJOOPAKEHO Y HAYKOBUX IMpallsax 0ararboX JA0CHIIHUKIB, Ce-
pen uux FO. Menbhuk [1], M. Ioprep [2], M. Iymmerep [3], IT. dpykep
[4], O. [TobGepesxers [S] Ta iH. AHaNI3 JOCTIPKEHB 1 MyOTiKallii i3 3a3Haue-

115



ISSN 2413-9998 PunkoBa ekOHOMIKa: CydacHa Teopist 1 MpakThKa ynpasimiHHA. Tom 22. Bum. 2 (54)

HOI MPOOJEMaTUKU TOKa3aB, M0 HEOOXIAHO JOCIITUTH OCHOBHI BEKTOPHU
CTpaTerii cTajJoro po3BUTKY Cy0’€KTa TOCIOAAPCHKOT JIISIIBHOCTI Ha OCHOBI
e(eKTHUBHOTO BHKOPHCTaHHS PECYpCHOTO Ta YIPaBIIHCHKOTO MOTEHIIIANY,
mo cupusTuMe (YHKIIOHYBaHHIO MiAMPHUEMCTB B YMOBaX BOEHHOTO CTaHy
Ta TMOBOEHHOTO BiJTHOBJICHHSI TOCIOAAPCHKOI JISUTLHOCTI Yy HAI[lOHAJIbHIN
€KOHOMILII.

Meta Ta 3aBnaHHsi. OCHOBHOIO METOIO JIaHOI CTATTI € BU3HAUCHHS Ta
OOTPYHTYBaHHSI HaIpsIMIB CTpAaTeTii CTAJIOr0 PO3BUTKY CyO’ €KTa Tocroaap-
CHKOi JISUTBHOCTI Ha OCHOBI €()EKTHMBHOIO BHKOPHCTaHHS PECYypCHOTO Ta
YNpaBIiHCHKOTO TMOTEHIIaNy, 0 COPHUATAME (QYHKIIOHYBAaHHIO ITiJI-
MPUEMCTB B YMOBaX BOEHHOIO CTaHy Ta MOBOEHHOTO BiJHOBIIEHHSI TOC-
MOJIAPChKOT JISUTLHOCTI Y HaliOHAIBHINA ekoHoMill. Cepell 3aBlaHb CTaTTi:
BHU3HAYUTH OCHOBHI MpPUHOMIHU (OpPMYBaHHS CTpATETii CTAIOr0 PO3BHUTKY
cy0’€KTa TOCTIONAPCHKOT AiSTIBHOCTI HA OCHOBI €()eKTHBHOTO BUKOPHCTAHHS
PECYPCHOTO Ta YHPaBIIHCHKOTO TOTEHIlIATy; OOTPYHTYBaTH KOHLENTYaJIbHY
OCHOBY PECYpPCHOTO Ta YIPaBIiHCHKOTO TMOTEHIIANTy PO3BHTKY Cy0’€KTa
rOCIOJAPChKOI AISUILHOCTI, SIKa CTBOPIOE TICBHI MEPEyMOBH TSI JOCSTHCH-
HSl BiIOBIHOTO PiBHS 1 CyKYIMHOCTI BUTpAT, TOB’SI3aHUX 3 peallizaliero
cy0’€KTOM TOCTIOAPIOBAaHHS HOTO LijeH 1 3aBaHb; 3alPOIIOHYBATH 3aCTOCY-
BaHHSI PUHKOBOTO Ta PECYPCHOTO IMiIX0AY NpH (popMyBaHHI cTpaTerii crajio-
IO PO3BUTKY Cy0’€KTa TOCHOAAPCHKOI ISIIBHOCTI; PO3POOUTH KOHIICTITYa b~
HY OCHOBY MOJNIi TPOIECY CTPATEriuHoro aHajlizy W IUIaHYBaHHS
JUSUTBHOCTI  Cy0’€KTa TOCHOAAPCHhKOI JISIIBHOCTI B yMOBaxX DIIOOATBHUX
BUKIIUKIB,

MeTonu gocsiakeHHsl. 3 METOI BUKOHAHHS JTOCIITHUIIBKUX 3aXOJIB Y
KOHTEKCTI IaHO1 CTaTTi OyJI0 3aCTOCOBAHO HACTYITHI METOJIM: TEOPETHUKO-ME-
TOJIOJIOTIYHUHN aHai3 HAyKOBUX JKEPEJI, CUCTeMAaTH3allisl KOHIEMIiH iHpop-
MaIiifHOTO MOUIYKY, 3MiCTOBHA J[iarHOCTUKAa HAYKOBUX Tpallb, METOJ TPYILy-
BaHHS iH(OpMaIii, y3araJbHEHHS! HAyKOBOi JIiTeparypu Ta iH(opMaliiiHo-
KOMYHIKaI[IfHUX JpKepesn Mepexi [HTepHeT, cHcTeMHa MAiarHOCTHKa Ta
CHHTE3, y3araJbHEeHHS.

Pe3ynbTaTn Ta o6roBopennsi. [Ipaktuunuii 10cBig y cdepi kepyBaHHS
MiIPUEMCTBOM MiATBEPIIKYE, IO MOXKIIUBE BUKOPUCTAHHS PI3HUX MOJIENICH
CTpaTeriyHoOro PO3BUTKY Cy0’ €KTIB FOCHOAAPIOBAHHS:

— peakuiiiHi Mofeli;
— cIemianbpHi MOIEIT;
— JIOBTOCTPOKOBE TUIaHYBaHHS;
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— cTpaTerivHe MIaHyBaHHS;

— CTpaTeriyHOro KepyBaHHS Ta iHIII.

Peakmilina i crieriaJibHa MOJISITI Ta IOBITOCTPOKOBE TUIAHYBAHHS CTAIOTh
HaliMeHII e()eKTUBHUMH B YMOBAaX ITI00ATbHUX BUKIIMKIB, KOJIH Y MAKPOEKO-
HOMIYHOMY CEpeJIOBHUIII MOXIUBI HerepeadadyBani 3MiHu. Komu makpoe-
KOHOMIYHE CEepeIOBUINE MOTPEOyeE BiJl Cy0’€KTIB FOCIOAPIOBAHHS PO3BUT-
Ky CydYaCcHUX KOMIICTCHTHOCTEW, OLJbIl HEOOXIHUM CTa€ CTpaTeridyHHUN
MEHEP)KMEHT, SIKUH TOB’I3aHUH 3 NOCSITHEHHSAM CTPATETiYHUX Pe3yJIbTaTiB:
HOBHX PHHKIB, HOBUX TOBapiB i iHHOBAI[ITHUX TEXHOJOTIH.

CrpateriuyHuii MEHEIKMEHT, SIK HayKOBHH METOJA KEpyBaHHS, IMOYMHA-
toud 3 1960-Xx pp., IpOHIIOB JOCHUTH AOBIUH HUISAX. Y TemepilHii yac foro
METOIOJNIOTSI TIPECTaBlieHa OarathbMa HayKOBHMH InkojiaMu. M. MiHTIOep-
TOM BHIUIAIOTBCS AECATh HAYKOBHX IIKLI CTPATETiYHOTO MEHEIKMEHTY,
Taki, K LIKOJIa AW3aliHYy, TUIAaHYBaHHS, NO3HUIIOHYBAaHHS, IiIIPUEMHUIITBA,
KOTHITUBHA, HaBYaHHS, BJIaJH, KYJIbTYpH, 30BHIIIHHOTO CEPEAOBUINA, KOH-
¢irypanii. [HI1 aBTOpH BHIINSAIOTH TUIBKA YOTUPU HOTO INKONH. [CHYBaHHS
0araTbOX IIKIJI CTPATETiYHOTO MEHEIKMEHTY XapaKTEpU3Y€E JIMIIC CKIIajl-
HICTP 1 6araToacmeKkTHICTh J0CHTiHKyBaHOTO nporecy GopMyBaHHS CTpaTerii
PO3BUTKY CYyO’€KTIB TOCIOJApIOBaHHS SK MUIICHOCTI. 3p03yMijo, IO po3-
poOKa crpaterii po3BUTKY Cy0’€KTiB TOCIIOJApIOBaHHS Ma€ Ha yBa3i HEOO-
X1THICTh BUKOPUCTAHHS Pi3HUX MiAXOiB pi3HUX K [1].

Y HaykoBili JiTeparypi BigoOpakeHa MaciiTaOHE BH3HAYCHHS
«CTPATETiYHOTO MEHEIKMEHTY», alie 33 JOIOMOTO0 MOPiBHSUIBHOTO METOLY
aHaJi3y MO)KHa 3pOOUTH BHCHOBOK, IO JaHa JeQiHIlisl BKIIOYAE HACTYIIHI
aCTICKTH:

— CTpareriuyHuii MEHEDKMEHT — II¢ BUJ YIPABIIHCHKOI JisIIBHOCTI, IO
MOJISITA€ Y JIOCSTHEHHI OOpaHMX BEKTOPIB (HAMpPSIMIB) 3a JIOMIOMOTOIO
BIJIMOBIIHUX 3MiH Yy JISUIBHOCTI CyO’€KTIB TOCIONAPIOBAHHS Ta 11032
HEIO;

— CTpaTeriuHuil MEHEIKMEHT — II¢ Tajy3b IHTErpOBaHMX KOMIIETEHIIIMH,
IO BHMBYAE MOJENi, MPUHAOMH, MEXaHI3MH Ta METOAWKY MPUHHSITTSI
CTpaTeriyHux pilleHb Ta CMOCOOW MPaKTHYHOI peanizalii JaHHX KOM-
METEHIi# y TOCIoAapChKil cucTeMi Cy0’ €KTa;

— CTpaTeriYHuil MEHEKMEHT — 1€ MUCTEIITBO BUKOPUCTAHHS KOMIIETEH-
Uil, iHTYi0ii Ta TOCBiMYy y HampsMi TOBFOCTPOKOBOTO PO3BUTKY CyO’€K-
TiB TOCTIOJAPIOBAHHS;

— CTpaTeriuHuil MEHEIKMEHT — IIe TIPOLIEC, SIKUH 3a0e3mneuye HeoOXiqHy
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B3a€MOJIiI0 Cy0’€KTiB TOCHOAAPIOBAHHS 3 IX OTOYCHHSM y MaKpOEKO-
HOMIYHOMY CEPEIOBHIIL;

— CTpaTeriuyHuil MEHEPKMEHT — 1€ [IeCnpsIMOBaHa TOCHOAapChKa
TiSUTBHICTE Ta 3a0e3MeYCHHS BiTHOCHH Y BHYTPIIIHEOMY Ta 30BHIIIHBO-
My CEpEelOBHILI, IO BiAMOBiga€ MOXIMBOCTSIM Cy0’€KTIiB TOCTIONApIO-
BaHHS 1 JIO3BOJISIE 3aJIUIIATUCS CIPUHHSTIMBOIO JIO 30BHIIIHIX BHMOT
i1 BIUIMBOM KOHTPOJIBOBAHUX 1 HEKOHTPOJIILOBaHUX (PAKTOPIB;

— CTpaTeriuHuil MEHEIXKMEHT — II¢ pe3y/bTaTHBHE Ta e(eKTHBHE yIpa-
BJIIHHS TIOTEHIIAJIOM PO3BUTKY Cy0’€KTiB TOCTIOJapIOBAHHS.
CrpareriuHa KOHIETLis CTAJIOTO PO3BHTKY CyO’€KTiB rOCHOAapIOBAHHS

peani3yeThCsl Ha MPAKTUII 32 JOIIOMOTOK0 €(EKTHBHOTO BHOOpY ITijieH 1 3a-
co0iB iX JOCATHEHHsI, HaOOpy MpaBUIJ MOBEAIHKM Ha PHHKaX (pakTopiB BH-
pPOOHMIITBA, MAapTHEPIB 1 MUIAXIB ONTHMi3alii CIIOXUBaHHS PECypciB, a Ta-
KOX BUOOPY KOHKYPEHTHOI IlepeBaru y BiANOBIZHOMY CEpeAOBHILI. AHai3
HAyKOBOT JIITEpaTypH 3 METOMOJIOTIi PO3POOKH KOHIICTIIIH CTIKOrO PO3BHUT-
Ky cy0’eKTa TocrofaploBaHHS JO3BOJISIE CPOPMYINIOBATH HACTYITHI OCHOBHI
MPUHIMIIY, HA SIKUX Ma€ TPYHTYBaTUCS po3po0Ka cTpaTerii CTIHKOro po3BUT-
Ky cy0’€KTa rocroiaproBaHHsI:

— (opmyBanHs Micil QpyHKIIOHYBaHHS Cy0’€KTa TOCTIONAPIOBAHHS;

— BU3HAUYCHHsI  CTpPATEriYHUX IJIed 1  OpIEHTHPIB cy0’exTa
TOCTIOIapIOBaHHS;

— JIiarHOCTHKA YIPaBIiHCHKOTO MOTEHIlIANY;

— BHOIp cTpaTerii po3BUTKY Cy0’ €KTa TrOCIOAAapIOBaHHS HAa OCHOBI edek-
TUBHOTO BHUKODHCTAaHHA HOr0 pECypCHOr0 Ta  YIPaBIiHCHKOTO
MOTEHITiANY;

— OIliHKa 3arpo3 peajizamii mijei cy0’eKTa rocrnoJaprOBaHHS Ta BU3HA-
YECHHSI MOKJIUBOTO PU3HUKY;

— OI[iHKa PEeCypCHOrO TOTEHIlaNy Cy0’€KTa TOCHOJapIOBaHHS SK CYKYII-
HOCTI BCIX BHUJIB PECYpCiB, sIKi 3a0€3MEUyHOTh MOXJIMBICTh peatizarii
iJIeH Ta JOCSATHEHHS OPIEHTHPIB;

— MPIOPUTET y BUKOPHUCTAHHI 1HTEJEKTYyaJbHUX 1 CKOPOYCHHSI YaCTKH Ma-
TepiaJbHO-PEUOBUX PECYPCIB;

— (opmyBaHHS ~ anbTEpHATMBHUX  BapiaHTIB  pPO3BHTKY  cy0’ekrTa
TOCTIOIapIOBaHHS;

— (hopmyBaHHS MexaHi3My PO3NOALTY PECypCiB A JOCATHEHHs IiIeH Ta
OpIEHTHPIB CY0’€KTa rOCIIOIAPIOBAHHS;

— aJlanTailis CHCTEMH YIPaBIIiHHS MEPCOHAIIOM Cy0’€KTa TOCIOAApIOBaH-
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Hs1 JJIs peaizallii o0paHoi cTparerii po3BUTKY.

CrpateriyHuM OpIEHTHPOM Yy IOCIiKEHHI HaIllOHAJBHOTO MaKpOEKO-
HOMIYHOTO CEPEIOBHIIA € SKICTh EKOHOMIYHOTO PO3BHTKY HOTO CErMEHTHUX
CKJIaJIOBUX. BceOiuHe MOCIHiPKEHHS PI3HUX AaCIEKTIB CTPATeridHOTO €KO-
HOMIYHOTO PO3BHTKY Y MaKpPOCKOHOMIIIi JI03BOJISIE€ CTBEP/XKYBATH, IO €JH-
HOTO MIiXOAY JI0 PO3YMIHHS 3a3HAYCHHUX NPOIICCIB Y HAYKOBIH JIiTEpaTypi He
BU3HaYeHO. B ymoBax mmobanmizanii Ta MOCHICHHS MKHAPOIHOI iHTerparii
3MICT KaTeropii cTpareriyie 3poCcTaHHs i pO3BUTKY Ha Cy4acHOMY eTari iH-
HOBaIlilfHO-IHBECTHLIHHIX TIEPETBOPEHh MAa€ BPaxOBYBaTH CKOHOMIiYHI Iie-
PETBOpEHHS, SIKi 3MIHCHIOIOTHCS Y MIDKHAPOAHOMY CEPEAOBUILI, Y TOMY YH-
Clli, BIAMOBiAaTH CTPATETiYHUM YMOBaM MPO30POi MAaKPOEKOHOMIKH,
OOMEXCHOCTI CIIOKMBAaHHS TPHPOAHUX PECYpCIiB Ui BCIX HOTO WiEHIB i
HEOOXITHOCTI PO3B’s3aHHS CTPATETIYHO 3HAYYIIUX COILIaIbHO-EKOHOMIUYHUX
Ta EKOJIOTIYHUX MUTaHb [1].

3 mo3umiil cTpareriyHoi KOHIEMIi CTIHKOTO pPO3BUTKY B yMOBax IJIO-
0aJbHUX BUKJIMKIB Cy0’€KT TOCIOAAPIOBAHHS, K 00’ €KT CTpaTeriyHoro MeH-
SILDKMEHTY, PO3MIIAJAETHCS SIK CYKYMHICTh MapaMeTpiB, IO XapaKTepPHU3yIOTh
BUKOPHCTaHHS TIEBHUM YMHOM HOTO peCypciB, 3AaTHHUX 3a0C3IEUHTH B
CTpaTeriyHii mepcrekTHBl BUKOHAHHS Cy0’€KTOM rOCHOAapIOBaHHS 00paHoi
Micil i BU3HAUEHHMX CTpareriyHuX opieHTHpiB. KokHUI 3 BUAIB pecypciB
Cy0’€eKTa TOCIIOJIAPIOBAHHS SIBJIIE COOOI0 MEBHY MOYJIUBICTH JTOCSTHEHHS
[iJIeH TOCTIOAaPChKOi CHCTEMH, a IX CYKYIHICTh — IMOBIPHICTh JOCSTHEHHS
NPUAHATOI cTpaTerii pO3BUTKY CyO’ €KTa roCroAaproBaHHs, TOOTO Xapakre-
pH3ye HOTO CTpaTeriYHui MOTEHIia.

B ymoBax mo0anbHUX BUKIIHMKIB CTpaTeriyHUN MOTEHIiaN ¢yl ekTa roc-
MOAAPIOBAHHS PO3MISAAETHCS HE TUIBKU 3 MO3WIIH TPaHUYHUX MOXKIHBO-
crell BUpOOHUITBA Ti€i a00 iHIIOT MPOAYKIIl TPH HAWOITBII TOBHOMY BHKO-
pHUCTaHHI HOTO pecypcHOro MOTEHIialy, a BKIIOYaE 1 3IaTHICTh cy0’ekra
TOCTIOIapIOBaHHsI pearyBaTy Ha 3MiHM Y MaKpOEKOHOMIYHOMY CEpeIOBHIIII,
Ha pUHKax 30yTy Ta puHKax (aKTopiB BUPOOHWITBA, a TaKOX HOro aja-
MTAI0 IO YMOB, IO 3MIHIOIOTHCS, NUISIXOM MIPUAHSATTS aJICKBaTHUX PIllICHb
Uil e(pEeKTHUBHOTO BUKOHAHHS CBOiX (PyHKLIH i BU3HAYEHUX OPIEHTHUPIB Y
BiJIMOBIIHUX YMOBaX KOHKYPEHTHOTO CEepeJOBUIIa. YMOBaMH, 110 JIO3BOJIS-
I0Th CY0’ €KTY TOCIHOAApPIOBAHHS MPABUJIBHO BiJIMOBIIaTH HA BUKJIHMK 30B-
HIIIHBOTO CEpEe/IOBHUINA, €, TO-TepIle, TaKi eNeMEHTH HOro CTPaTeriyHoro
MOTEHIliaNy, SK 3JaTHOCTI JI0 MaKpOCKOHOMIYHOI JIarHOCTUKH, JIO OI[IHKU
KOH IOHKTYpH PHHKIB 30yTy, 10 BHCYBaHHS KOHKYPEHTO3IaTHUX iJeil B 00-
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JIACT1 KOHCTPYIOBAHHS, TEXHOJOTII 1 opranizailii BuUpoOHuITBa ToII0. Jlo iH-
IIMX CKJIaJJOBUX CTPATETIYHOTO MOTEHIialy cy0’€KTa rocroAapioBaHHs BiJl-
HOCATBCS YMOBH, LIO JO3BOJISIIOTH HOMY IOCTIHHO BIOCKOHAIOBATH 1
¢dbopMyBaTH BIaCHUH pECypcHUI Ta YHPaBIiHCHKHHA MOTEHIiaN, PO3IIH-
pIOIOUM X TpaHUYHI MOMKJIMBOCTI:

— 3[aTHICTH Cy0’€KTa rocrnoAapoBaHHs 3a0e3neuyBaT BHYTPILIHIO THYY-
KiCTh 3a paxyHOK OCHAIICHHS BHPOOHWYOTO TPOLECY aJanTHBHHUMH
3acobamu;

— BUKOPHCTOBYBAaTH iHHOBAIIiiHi TEXHOJIOT 1,

— MiJBUINYBATH KBaMi(iKalilo yIpaBIiHCHKOTO IEPCOHAIY;

— IiJPKUTATI3aIlis TOCIOIaPChKUX MPOIIECIB Ta iH.

MeroauyHi MIXOAX OO ONTUMAIbHOTO BHUKOPHUCTAHHS PECYpPCHOTO Ta
YIPaBIiHCHKOTO TIOTEHIialy Cy0’€KTa TOCMOAAPIOBAHHS TPYHTYIOThCS Ha
HACTYMHUX NPUHIUIOBUX MOJIOKEHHSX:

— BUTpPATH Ha YIPaBIIHCHKUHU MepcoHall TOBUHHI OyTH MPOMOPLiOHATbHI
JI0X0/1aM OTPUMAaHUM BiJl pe3yNbTariB X AisJIbHOCTI,

— BUTpATH, IKi TIOB’s13aHi 13 3a0e3MeYeHHsIM KOKHOI CKIIaZioBOi cTpareriv-
HOTO TIOTEHIIially cy0’€KTa rocroAapioBaHHs pecypcaMu, MOBUHHI SBIIS-
TH c000I0 aJETepPHATUBHY BapTiCTh NAHUX PECYPCIB;

— MakcuMaJibHa e(DeKTUBHICTh BUKOPUCTAHHS PECYPCiB Cy0’€KTa rocrosa-
PIOBaHHSI MOBHHHA JIOCATATUCS MPOMOPLIHHUM PO3IOIIIOM PECYpPCiB B
cCHCTeMI TIOCTayaHHsI — BUPOOHUITBO — 30yT — BiATBOpPEHHS, KOJNU He-
MOXKITUBO MMiABUIIATH €(EKTHBHICTh BUKOPUCTAHHS OAHOTO 3 €JIEMEHTIB
pecypcy He 3HIKYHOUH €()EKTHBHICTh BUKOPUCTAHHS 1HIIIOTO.
[Moromumocs, mo cTpaTeriss — I aHali3 BHYTPIIIHIX MpPOIECiB Ta

B3aEMOJIIA MK PI3HUMH CKJIAJIOBUMHU CY0’ €KTa TOCIIOAAPIOBAHHS ISl TOTO,
1100 BU3HAUUTH SIK 1 JIe JOAA€ThCS I[IHHICTD, MO3UI[IOHYBaHHS Cy0’€KTa roc-
MOIapIOBaHHS MO0 TATy3€BOr0 cepeaoBuia [2].

Ha namry aymKy, cTpareris cTajoro po3BHTKY cy0’€KTa TOCIONapChKOl
JUSUTBHOCTI  HA OCHOBI €(DEKTHMBHOTIO BHKOPHCTAHHSI PECYpPCHOTO Ta yIpa-
BIIIHCHKOTO MOTEHIIaNy — I MPUHIMIIOBI OPIEHTHPH IisUTBHOCTI Ccy0’ekTa
TOCTIOIAPIOBAaHHS JJIsl IOCSATHEHHS MPIOPUTETHUX PE3YNIBTATIB 3 ypaxyBaH-
HSIM HOTO peCypCHOTO Ta yNpaBliHCHKOTO MTOTEHITiay.

PecypcHuii moreHIian cy0’ekTa rocrnoaapchkoi JisUIbBHOCTI MOKHA OXa-
paKTepHu3yBaTH MEBHUMHU KPUTEPIIMU:

— peanbHI MOXJIMBOCTI (Hepeasi3oBaHI MOXJIMBOCTI) Cy0’€KTa rocroja-
PIOBaHHS y IEBHIN JisSUTBHOCTI;
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— 00CsIr pecypciB sSIK 3aJIy4eHUX, TaK 1 TUIBKY MiJATOTOBJICHUX JI0 BUKOPH-
CTaHHS Y TOCIIOJapChKiil cuctemi;

— 3[IaTHICTbH yNPaBIiHCHKOTO TIEPCOHATY BUKOPHCTOBYBATH PECYpPCH, BMiH-
HS pO3MOPSIKATHCS pecypcaMu cy0’ €KTa rocroAaproBaHHs.
VYrpaBniHCHKHHA MOTEHIIaN cy0’€KTa TOCIOAapChKOl AisIBHOCTI coKy-

COBaHUH HA MOYKJIMBOCTI yIPABIIHCHKOTO MEPCOHATY Ha 3acajiax npodecio-
HaJIi3My ONTHUMAJIBHO 3aCTOCYBaTH KOMIIETCHTHOCTHHMH W TBOpYMH MOTEH-
miald Ta  OpraHizaliiHy CIPOMOXHICTH 3  METOI  JOCSATHEHHS
pe3yibTaTUBHOTO I epexTHBHOTO  (YHKIiOHYyBaHHS  cy0’ekTa
rOCTIOIapIOBaHHS.

HecTabibHICTh MAKPOSKOHOMIYHOTO CEPEIOBUIIA TPU3BOAUTD JI0 HEOO-
X1JTHOCTI MOCTIHHOTO BIOCKOHAICHHS BCIX aCIEKTIB OMEPaIiifHOT TisTIbHOCTI
cy0’eKTa ToCmoJaploBaHHs, II0 000B’A3KOBO Tpeba BpaxyBaTh B CTparerii
ynpasiiHag. ToMy, aKTHBi3yBaJlUCs MUTaHHS CTPATEriyHOTO aHami3y i Iuia-
HYBaHHSI, 110 NOTpeOy€e KapAWHAIBLHOTO MEPEeNpOEKTYBAHHS CTPATEriyHOTOo
noTeHniany cyod’ekra rocnonaptoBaHHs. [IOHATTS cTpaTerivyHOro MOTEHIia-
7y cy0’€KTa rocrofaproBaHHs TPaHC(HOPMYETHCS B TEPMiHAX PEIHKUHIPHH-
Ty, 0 SBJIsS€E COO0I0 PO3POOKY HOBUX TOCIONAPCHKUX MPOIECIB HA OCHOBI
NeperuiaHyBaHHs MOMEPEAHIX TOCIOAAPChKUX MPOLECIB Ui JOCATHEHHS
PI3KOTO TMOJIIMIICHHS JisSUIBHOCTI Cy0’€KTa TOCIOAapOBaHHS. Biamitumo,
IO PEiHKUHIPUHT PO3MISAAE CTpaTeriyHUi MOTEHMiaN Cy0’€KTa rocrmopa-
PIOBaHHS SK €IMHY CYKYIHICTh B3a€MOIIOB’SI3aHUX MPOIIECIB Y TOCHOAAPChH-
Kilf cucTeMi, 00yMOBJICHHX HOTO TOBAPHOK, PECYpPCHOIO Ta YIPABIIHCHKOIO
CTpareriiMu. YNpaBIiHHA BIOCKOHAJIEHHSM BCIX TPOLECIB y CHCTEMI
TisTBHOCTI cy0’ekTa BiAOyBaeThCS MPH LILOMY 10 THX Tip, MOKH BECh roC-
MOJAPCHKIM TMPOILeC HE BUSBUTHCA HACTUILKA ONTHMI30BaHUM, IO BH-
KJIIOYUTHh HEOOX1IHICTh MOJAJIBIIOrO BIOCKOHAIEHHS.

CrpareriuHe ympaBJiHHA 3a Takoro TIIXOAYy OpIEHTYETbCcS Ha
OIITHMI3allil0 TOCHOAAPCHKUX MPOLECIB Cy0’ €KTa TOCMOAAPIOBAHHS B LIIO-
My 3a JOMOMOTOK0 PO3MOALIY PEeCypCiB MiXK JaHHUMHU MPOIECAMH, BUXOSUU
3 IIaTHOCTUKW KOH FOHKTYpPH PUHKY 1 HA0Opy CTpaTerivHuX 30H AisIIbHOCTI
cy0’€KTa ToCTIoJapIOBaHHS.

CrpareriuHa 30Ha IiSUTBHOCTI Cy0’ €KTa TOCHOAApIOBaHHS — OKpPEeMUH
CErMEHT 30BHIIIHBOTO CEPEJIOBUINA TOCIONAPCHhKOI CUCTEMHU Cy0’€KTa, Ha
SKi BOHa Ma€ a00 X04e MaTu BHXiJ 3 ypaxyBaHHIM BIUIMB KOHTPOJIBOBAaHUX 1
HEKOHTPOJIbOBAHUX (haKTOPIB.

Cy0’€KT TOCHOJApIOBAaHHS MJisi JOCATHEHHS MAaKCHUMAJbHOTO CHHEp-
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TITHYHOTO eeKTy Bif poOOTH CKIAIOBUX CIEMEHTIB OAHI€] TOCIONAPCHKOT
CHCTEMH, ITOCIIJZOBHO 3MILHIOE CIa0Kl MicLs Ta, BIAMNOBIAHO OO ILOTO,
CHpSIMOBYE HEOOXiJTHI peCypcH Ha pO3B’SI3aHHS JaHUX 3aBaaHb. OJHAK MPU
ILOMY MOX€ BUHHUKHYTH HeOe3IeKa HaIMIPHO ONTUMICTUYHOT OIIIHKH MOX-
JMBOCTI PO3BUTKY KOHKYPEHTHHX MO3UIIIH Cy0’€KTa TOCIOAaplOBaHHs Yepe3
HEIOCTAaTHE BpaxyBaHHs 30BHIIIHIX PUHKOBHX YMOB, a00 PECypCHOTO TO-
TEHIlialy caMoro cy0’ekTa rocnozaproBanis. OCTaHHE MOXKHA iICTOTHO 3HU-
3WTH 32 paxXyHOK iHTerpamii puHKOBOTO 1 pecypcHOro miaxomis. st puHKo-
BOTO TIIXOJy XapaKTepHUMHU € HACTYITHI 0COOIMBOCTI:

— Mpale3aTHICTh Ccy0’e€KTa TOCHOAapIOBaHHS JETEPMiHYETHCS pPUHKAMHU
30yTy, TOMY NPUBAOIMBOCTI HABKOJHUIIIHBOTO CEPEOBHIIA SIK 1HUKATO-
pa pocTy, EMHOCTI 1 SIKOCTI PUHKY, & TaKO)X TOBAPHO-PUHKOBOMY IO3H-
LIOHYBaHHIO BITHOCHO KOHKYPEHTIB MPHILUIIETHCS 0COONNBA yBara;

— PUHKOBa CTPYKTYpa BIIMOBIHO O MapaJurMU «CTPYKTypa — MOBEIiH-
Ka — pe3yJbTar) BH3HAua€ MOBEAIHKY Cy0’€KTa rocrnofapioBaHHs i TUM
CaMHM KiHIIEBi pe3yabTaTy;

— puHKH (haKTOPiB BUPOOHHUITBA CY0’€KTA TOCTIONAPIOBAHHSI € I0CKOHAIIH-
MH, 110 JJAJICKO BiJl peajbHOCTI;

— mepeadavyaeThCsl, WO JHIIE CY0 €KTH TOCIONAPIOBaHHsS OAHIET Tamysi
(YHKIIOHYIOTH B YMOBaX OfIHi€] KOH IOHKTYPH;

— CIIPHUM 3QJIMIIAETHCS MUTAHHS, SIKI KOHTPOJIBOBaHI i HEKOHTPOJIbOBaHI
(haxTopu NpuBeEIH Cy0’€KTa TOCIOAAPIOBAHHS J0 BUTIIHOTO TO3HIIIOHY-
BaHHS HAa PHUHKY i SIKUM YMHOM MOXKHa YTpHUMard a0o 3MIIHUTH Wi
MO3ULIT.

PecypcoopieHToBaHMH MigXiJ Ma€ HACTYTIHI 0COOINBOCTI:

— Habip pecypciB y cy0’€KTa rocroaproBaHHs Ma€e OyTH OPUTiHAIBHUM;

— 3aBISKU BOJIOJIHHIO PIIKAMH Ta OPHUTiHAJBHHUMHU PECypcaMmu, cy0’eKT
TOCIIOJIAPIOBAHHS MOXKE 3aliMaTd JOCUTh MIIlHI TO3MINI HA PUHKY, SKI
KOHKYpPEHTaM MOXKYTh OyTH HE JIOCTYIIHi;

— MOBEJIHKY Cy0’€KTa TOCIONApIOBaHHS BU3HAYA€E MapagurmMa «CTPYKTY-
pa — MOBEJiHKA — Pe3yJbTary;

— pI3HOPIIHICTD pecypcHoi 06a3u cy0’e€KTa roCHoAapIOBaHHS € MPUHIHIIO-
BOIO 110r0 O3HAKOIO;

— SAKIO BJIACHI OPUTIHANBHI PecypcH Cy0’€KTa roCIOAapIOBaHHs 3aXHIIA€E
BiJ imiTalii Ha PHHKY, BOHM MOXYTb c(opMyBaTu cTpaTeriuHuil pe-
CYpCHUI oTeHIian JJisi cy0’€KTa ToCIoAaplOBaHHs;

— JUIs TeHepallii CTIHKMX KOHKYpEHTHHX ITIepeBar J0 pecypciB cy0’ekra
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TOCTIOIaPIOBAaHHS CTABIISATHCS MIEBHI BUMOTH.

TakuMm 4MHOM, 332 PaxyHOK 00’€THAHHIO JIBOX ITiIXOJIB 3’ SIBUJIACh MOX-
JIMBICTB, MO-TIEPIIE, 3pPO3YMITH SIK PO3BUBAETHCS Cy0’€KTH TOCIOAApIOBAHHS,
IO BHKOPHCTOBYIOTH OpPHUTIHAJNBHI pecypcH, a, MO-Ipyre, CHOpPMYITIOBATH
KOHIIETIIIIIO CTPATErivHOro0 PO3BUTKY CY0’ €KTa rOCHOAapIOBaHHs, 0a3yl0unCh
Ha HasBHUX pECypcax Ta PHUHKOBUX yYMOBax 3 ypaxyBaHHSM BIUIMBY IJIO-
OaJbHUX BKUJIMKIB CHOIOJEHHS.

Mertoz, y sIKOMY 31CTaBIISIFOTBCSI PECYPCH, SIKi 320€3MeUyI0Th KOHKYPEHT-
Hi MepeBary i mapameTpy pUHKIB cy0’€KTa roCrofaproBaHHs Bi3yallizye pe-
CYPCHO-PUHKOBUI mopTdenb. Moaenb pecypcHO-pUHKOBOTO MiIXOAY yTBO-
PIOE JIBi OCHOBHI CTparerii:

— BUKOPHCTaHHS HasBHMX KOHKYPEHTHHX IIepeBar, 1o 0a3yloThCs Ha pe-
cypcax 1 pO3IIHUpeHHI IX Yy HampsAMKYy HOBHX pHHKIB Ccy0’ ekTa
TOCTIOIapIOBaHHS;

— MPOTHO3YBaHHsI HEOOXiJHOCTI B pecypcax Ha pUHKaxX y MalOyTHbOMY i
MPUAHSATTS CTpATeriil pO3BUTKY Cy0’ €KTa roCIOAapIOBaHHS.

OKpeMuMH CTpaTerisIMH TIPH LIbOMY MOXYTh OyTH:

— yIpaBIliHHS HAasSBHUMH peCypcaMHd Ha iCHYIOUMX PHHKaxX Uit cy0’ekra
TOCTIOIapIOBaHHS;

— yIpaBIliHHS HAasBHUMH peCypcaMHl Ha HOBHX IEPCIICKTUBHHX pPUHKaX
115t cy0’€KTa roCoAaploBaHHS;

— YIpaBIliHHS 3aHOBO PO3POOIIOBAHUMHE pECypcaMy MPH MPOTHO30BAHMX
HOBHX PHHKIB JUIsl Cy0’€KTa TOCTIONApIOBAHHS.

BigzHaunMo, 1m0 mepmui KpOK CTPaTeriyHoro aHamily 3iCTaBICHHS
MPOAYKIIi, M0 BUITYCKAETHCS CYO €KTOM TOCIIONAPIOBAaHHS, 1 HASIBHHUX pe-
CYpCiB IOJISITa€E B TOMY, 100 BUSABHTH NOTpely Cy0’€KTa rocrnofapioBaHHs B
pecypcax. IlotiMm HanmaeThcsi crenudikailis pecypcHOl moTpebu cy0’ekTa
rOCIIOJIaPIOBaHHS HA 0a3l BUTPATOYTBOPIOBAHOTO (PaKTOpa 32 KOKHUM CYO-
MPOoIeCcOM. 3BIBIIM OKPEMi pecypcH cy0’€KTa roCIoJapiOBaHHS B 3arajibHUN
PECYPCHUI ITyJI, TUM CaMHUM ITiBHIUBIIN PO30PICTh CTPYKTYPHUX 3B’5I3-
KiB, OpMY€ThCS OI[iHKAa BUTPAT 3a BCiMa PECYPCHUM IIYJIOM 1 Bi3yali3y€eTh-
cs 3arajbHa KapTHHA BUTPAT pecypco3ade3nedeHHs Cy0’ €KTa rocnoaapro-
BaHHs. Ha 3aBepIieHHS TPOBOJAUTHCS PO3MOMIT PECYPCIB BIAMOBITHO 0O
notped OKpeMux CyOIpoIeciB cy0’ €KTa roCiofapioBaHHs.

[MopiBHSIHHS HasBHUX pPECYpciB Cy0’€KTa TOCIOJApPIOBAHHS 3 MOIHTOM
Ha HUX JIO3BOJISIE€ BUSBUTH peasibHi HaJTUIIKOBI OTY>KHOCTI, 1[0 MOXE NpH-
3BECTH JI0 CTBOPEHHS HOBOTO MiJPO3UIy B paMKax Cy0’€KTa roCIojapro-
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BaHHs a00 BUJIIJICHHS MOT0 YaCTUHU SK CAMOCTIHHOI roCIoapCchKol OTUHM-
ui. Tomy, iHTerpamisi pecypcHOrOo 1 PHHKOBOTO MiJXOAiB JIO3BOJISIE
MOJIMIIATH aHaNli3 (aKTHYHOI CTpaTeriyHoi Mo3ullii cy0’€KTa rocrnoaapo-
BaHHS Ta 3a0e3Medye MPUHHATTA PIlIeHHS M0N0 HaJIUIIKOBHX MOTYXKHO-
cTell Ha OCHOBI OBl mKMpoKoi iH(opmaniiiHoi 6a3u. [Ipu HasiBHOCTI He3a-
BAaHTAKCHUX pECypCiB y Cy0’€KTa TOCIONAPIOBAaHHS, BHSBICHHX Y
pe3yibTaTi peCypcoOpi€HTOBAHOTO aHaJli3y, BUHUKAE MUTAHHS MPO iX BHKO-
pHUCTaHHs Ha HasBHUX, a00 MEPCIEKTUBHHUX pHUHKaX. barato JociikeHb
MOKHA 3pOOHMTH HaBKOJO PI3HOMAHITHUX cTparerii ausepcudikarii. SAxmo
PO3IISIAETECS. PECYPCHO-OPIEHTOBAaHUN MiAXiA, TO AWBEpcUiKallis 3aie-
KHTh BiJ] 3/1aTHOCTI cy0’€KTa TOCIOapIOBaHHA IIYKaTH, CTBOPIOBATH Ta BU-
KOPHCTOBYBaTH OpPHUTiHAIBHI pECYpCH.

[nTerpamis pecypcHOro i PHHKOBOTO TIIXOJIB HANa€E MOXKIHMBICTH
MOB’s13aTH KPaHOCTI — CIIeUU(IUHICTb 1 IUPOKY HASBHICTH HA PUHKY.

[Mpu BuxOAi Ha PUHOK CY0’€KT TOCMOAAPIOBAHHS OIIHIOE CBOI MOXIIH-
BOCTI BiIHOCHO HasiBHOCTI peCcypciB Ta BiIHOCHO BJIacHOi KOHKYPEHTO3/ar-
HOCTI. SIKIIO BHSBISIETHCSI HEOOXIIHICTD Y CTBOPEHHI HOBOTO, paHille He BU-
KOPHCTOBYBaHOTO PECYPCY, TO MIOCTA€ MUTAaHH PO POPMY PO3BHTKY TAKOTO
pecypcy y cy0’ekTa rocrnoaaproBaHHs. CrOYaTKy BHUBYAIOTHCS MOXKIUBOCTI
PO3IIMPEHHS BHYTPIIIHIX PECYPCIiB Cy0’€KTa rocrnojaproBanHs. SIKIIo HasB-
HICTBh pecypciB HE BiJNOBiZae BUSBIEHHM moTpebam, To cy0’eKT rocrmopa-
pIOBaHHS 3MYIICHUH BIATUCS 10 30BHIIIHIX JDKEPEN pecypco3ade3nedeHHs
3a JIONIOMOTOK0 BHYTPINIHBOTATy3¢BOi Koomepaillii. HapemTi, kojau HasBHUX
pecypciB HeOCTATHBO ISl 30€PEIKEHHS CTa0IIbHIX KOHKYPEHTHHX IIEPEeBar,
TO Tiepes Cy0’ €KTOM TOCIOAapIOBaHHS MOCTA€ 3aBAaHHs 3’CYyBaTH, SIKi pe-
cypcu HeoOXiZTHO 3HOBY CTBOPHUTH.

I{ono mMporHO30BaHUX PUHKIB Cy0’€KTa TOCMOAAPIOBAHHS, DPECYpCHUHN
MiJXiJ, K BiJ3HA4al0Th A0CHiaHUKH [3,4,5], He BoJIOJiE iHTEpIpETAIliTHY-
MU MOKIHUBOCTAMH. OHAK, SIKIIO BUXOJUTU 3 TOTO, IO B KOHKYPEHTHOMY
CEPEIOBHUIIII IIHHICTh PECYPCY BU3HAYAETHCS XapPaKTEPOM 1 BUMOTAaMU PHH-
KiB, TO IHTETPOBaHUM MiAX0A0M (IHTErPAIiEI0 PUHKOBOIO 1 PECYPCHOTO Mijl-
XOJliB) BIIKPUBAIOTHCS OLIBIIT MOMJIMBOCTI JIJIsi TAKOTO aHAJIi3y Ta MPUHHST-
TS OOTPYHTOBAHOTO PIillIEHHSI IOAO0 PO3BUTKY Cy0’€KTa rOCHOAapIOBaHHS B
HOBHX YMOBaX PUHKOBOTO CEPEOBHILA.

TakuM YUHOM, 3aBISKH IHTETPOBAHOMY MiIXOQY MOXKHa OOTPYHTYBaTh
CTpaTeriuyHi pekoMeHJamii 3 ypaxyBaHHSIM JAEKIJIbKOX MEPCHEKTUB, OUIbII
TOYHO aHANi3yBaTH pealibHe CTpaTeriuHe CTaHOBHUIIE CY0’€KTa TOCIonapro-
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BaHHs. BU3Ha4eHHS K TOJIOBHUX KPHUTEPIiB CIiBBIIHOLICHHS MiX BHYTpIiIl-
HBOIO T4 30BHILIHBOIO OPIEHTAILISMHU 3AJEKHTh B KO)KHOMY KOHKPETHOMY
BUMAJIKY BiJl CUTYyallii 330BHi Ta BCEpeInHI cy0’€KTa rocrnogaproBaHHsI.

MeTomoorivHi MiAX0nU, MPUHLIUIH 1 METOAU MPOBEACHHS CTPaTeriuHo-
TO aHali3y MisTIbHOCTI Cy0’€KTa TOCIOAAPIOBAaHHS, Pi3HI aCMEKTH MPOIECY
NPUAHATTS pillleHb Y paMKax OOMEKEHOCTI PecypciB, BHKIAJCHHX BHIIE,
MOXYTh OyTH MOKIa/JEHI B OCHOBY KOHKPETHHX Jid, CHPSIMOBAaHHX Ha BU-
SIBJICHHSI TOJIOBHHMX HAINpSIMKIB MiJIBUIIEHHS €(EKTHBHOCTI BUKOPUCTAHHS
CTPYKTYPHHX €JIEMEHTIB PECYpPCHOTO MOTeHLiany cy0’eKTa TocrmogaploBaH-
HS Y HaJ3BHYAHUX YMOBaX JisSUIBHOCTI, IO JIO3BOJIUTH MIJACHIUTH X MOX-
JMBOCTI 1 KOHKYPEHTO3JaTHICTD Y BiJMIOBIIHOMY CEPEAOBHILI.

TexHONOTIUHMI Ta EKOHOMIYHHI PO3BUTOK CYO’ €KTa TOCIOAapIOBaHHS,
IO € HEeBiJl’éeMHUMHU YaCTHHAMH PECYpPCHOTO 1 yIpaBiIiHCHKOTO MOTEHIIIANY,
MOCTiHHO TIepeOyBaroTh M BIUIMBOM 30BHILIHIX 1 BHYTPILIHIX TOTPO3, TOMY
BUHHMKA€ HEOOXIJHICTh B CTBOPEHHI y Cy0’€KTa roCHofaprOBaHHS CHUCTEMH
EKOHOMIYHOI 0e3rekH, 31aTHO1 nependadyaT WMOBIPHICTh BUHUKHEHHS T10-

Jisi 00’€KTHBHOT OI[IHKH PECypCHOr0 W YMpPaBIiHCBKOTO MOTEHIiaTy
cy0’€KTa TOCHOAapIOBaHHS BXJIMBUM (DAaKTOPOM € aHalli3 i OI[iHKa HOTro
CTaHy €KOHOMIYHOI 0e3MeKH, 10 € MPEAMETOM MOJANBIIOTO JOCTIIKESHHS.

BucnoBku. PecypcHuii i ynpaBniHCBKil MoTeHIian cy0’ekTa rocrnoaa-
PIOBaHHS Bi3yasi3ye CyKYIHICTh SK MOTCHI[IHHUX MOXKIUBOCTEH MaTepiaib-
HUX W yNpaBIiHCBKHX PECypcCiB, TaK i iX 3[aTHICTH 3IiHCHIOBATH MPOLECH
OTepaIiifHOT JisSUTBHOCTI, PO3MOJUIMA 1 BIATBOPSHHS HOBI MPOILECH Y TOC-
MOAAapChKOMY cepeZoBuIli cy0’ekra. CTIHKHUIA PO3BUTOK CyO’€KTa rocrona-
pIOBaHHSI MOKe OyTH 3a0€3MeUeHHid y BUIMAAKY, SIKIIO KOPHCHICTH (BapTiCTh)
3HOBY CTBOPEHUX pecypciB Oyae Oiibliie BApTOCTi CIOKUTHX.

EdexTuBHUM 1HCTpYMEHTOM 3a0e3MeueHHs CTIMKOTO PO3BUTKY cy0’eKTa
TOCTIOIapIOBaHHs € CHCTEMHA METOIOJIOTIS aHalli3y X pecypcHOro i ymnpa-
BIIIHCHKOTO TOTEHINAY, 10 J03BOJIsiE 3a0e3reuyBaT WOro BiAMOBIAHICTH
CTpaTeriYHUM LIJISAM Cy0’€KTa TOCIIOAAPIOBAHHS 1 METOJIaM IXHBOTO JIOCST-
HEHHA. B yMoBax rmo0albHUX BHKIIMKIB PECYPCHO-PUHKOBUH MiAXia Oib-
IO Mipolo 3a0e3mnedye BiAMOBIAHICTH CyO’ €KTa TOCIOJApIOBaHHS KOHKY-
PEHTO3/IaTHOCTI MapaMeTpaM y PUHKOBOMY CEPEIOBHIILI.

OmiHka cTaHy TroCHOZapChKOro TMOTEHIiary OLIBIIOCTI CyO’€KTIiB roc-
MOJIAPIOBaHHS Bi3yaii3dyBaja, M0 OCHOBHUMH 3arpo3aMH MOXKJIHBOCTSIM
Cy0’€KTiB rocrofapioBaHHs € (i3u4He i MOpallbHe CTapiHHS HEOOOPOTHUX

125



ISSN 2413-9998 PunkoBa ekOHOMIKa: CydacHa Teopist 1 MpakThKa ynpasimiHHA. Tom 22. Bum. 2 (54)

AKTHUBIB, HEIOCTATHIN 0OCAT IHBECTHUIIIH B OCHOBHUH KalliTaj; MOTipIIeHHS
(hiHAHCOBOTO CTaHy Cy0’€KTIB rOCIOAPIOBAHHS; PyHHAIlis MIKIOCIOIAPCh-
KHX 3B’513KIB Ta BOEHHA arpecisi.

CrpateriyHuM HampsMOM CTiHKOTO PO3BHTKY KpaiHH BapTO BBaXKaTH Ha-
YKOBO-TE€XHIYHE TEePE030pPOEHHST MPOMUCIOBOCTI Ha OCHOBI BiJHOBJICHHS
BUPOOHUYOTO IMOTEHIiAy MiJANPHUEMCTB i3 BHKOPUCTaHHSIM, HacamIepes,
BITYM3HSHUX IHHOBAIMHUX TexXHONOTid. OCHOBHUMH NMPHHIHUIIAMHU (QYHK-
IIOHYBaHHS Ta MOBOEHHOTO PO3BUTKY TOCIOIAPCHKOTO MOTEHITIANY €: 30epe-
KEHHS 1 PO3BUTOK BHCOKOTO HAayKOBO-TEXHIYHOTO MOTEHIIANY; PO3IIUPEHHS
IHBECTUIITHOTO TOTEHIIialy, HacaMIepes, 3a PaxXyHOK BHKOPHCTAHHS BHY-
TPIWHIX JHKepen; CTPYKTYPHI 3MiHM Y Hal[lOHAJIBHIH €KOHOMIIl; PO3BUTOK
THTEJIEKTya IbHOTO TOTEHIITy Ta MiPKUTai3allis TOCHOAapCHKUX MPOIIECiB
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STRATEGY OF SUSTAINABLE DEVELOPMENT OF THE
ENTITY OF ECONOMIC ACTIVITY BASED ON THE
EFFECTIVE USE OF RESOURCE AND MANAGEMENT
POTENTIAL

The directions of the strategy of sustainable development of the subject of economic
activity based on the effective use of resource and management potential have been studied.
It is substantiated that the strategic concept of sustainable development of the development of
the subject of economic activity is implemented in practice with the help of an effective
selection of goals and means of their achievement, a set of rules of conduct in the markets of
production factors, partners and ways of optimizing resource consumption, as well as the
selection of a competitive advantage in the country and on world market. The basic principles
of forming a strategy for the sustainable development of an economic entity based on the
effective use of resource and management potential are proposed. The proposed conceptual
basis of the resource and management potential of the development of the business entity,
which creates certain prerequisites for achieving the appropriate level and set of costs
associated with the implementation of the business entity's goals and objectives. The
application of the market and resource approach in the formation of the strategy of
sustainable development of the subject of economic activity is proposed. The conceptual
basis of the model of the process of strategic analysis and planning of the activity of the
subject of economic activity in the conditions of global challenges has been developed. It is
proven that the integration of resource and market approaches allows to improve the analysis
of the actual strategic position of the entity of economic activity and ensures decision-making
regarding excess capacity based on a broader information base.

An effective tool for ensuring the sustainable development of a business entity is a
systematic methodology for analyzing its resource and management potential, which allows
to ensure its compliance with the strategic goals of the business entity and the methods of
their achievement. In the conditions of global challenges, the resource-market approach to a
greater extent ensures the compliance of the economic entity with the parameters of the
market environment. The assessment of the state of the economic potential of most business
entities visualized that the main threats to the opportunities of business entities are the
physical and moral aging of non-current assets, insufficient investment in fixed capital;
deterioration of the financial condition of economic entities; destruction of economic
relations and military aggression.

The strategic direction of sustainable development of the country should be
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considered the scientific and technical rearmament of industry based on the restoration of the
production potential of enterprises using, first of all, domestic innovative technologies. The
main principles of functioning and post-war development of economic potential are:
preservation and development of high scientific and technical potential; expansion of
investment potential, primarily through the use of internal sources; structural changes in the
national economy; development of intellectual potential and digitization of economic
processes.

Keywords: strategy, sustainable development, subject of economic activity,
resource potential, management potential, strategic potential, strategic management.
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E®EKTUBHA IOJATKOBA CUCTEMA SIK ®PAKTOP
PO3BUTKY IHHOBALIMHUX MPOLIECIB Y JTEPKABI:
JOCBIJI ®THJISTHJIII TA YKPATHH

VY cTarTi AOCHIIPKEHO TEOPETUYHI 1 METOMOJOTIUHI aCMeKTH MOMATKOBOI CHCTEMHU
KpaiHW B acIekTi ii BIUTMBY Ha pO3BUTOK iHHOBALIfHUX MporieciB. Bu3HadeHo poib moparko-
BUX HaJXO/DKEHb y €KOHOMIYHOMY Ta iHHOBAI[IHHOMY PO3BHUTKY JEp)KaBH, SIKI € OCHOBHUM
JoKepenioM (iHaHCYBaHHS CEKTOPIB CYCHUIBHUX HOCIYT. 3Ha4Hy yBary NPHAIIEHO PO Io-
JTaTKOBOI TIOJITHKH B PO3BUTKY HaliOHAIbHOI iHHOBAIiHHOI cuctemu. Enementamu GizHec-
€KOCHCTEMH CHOTO/IHI € CTapTaIy, BeHIypHHi Gi3Hec, IHKy0aTopH, akceliepaTopH, TeXHOIap-
KM Ta iHII CTPYKTYpH, PO3BHTOK SIKMX 3a0e3Medye BIPOBAKEHHS HOBHX ifiell Ta TEXHOJIO-
riif. [logaTkoBa crcTeMa BH3HAYAETHCS SIK KIIIOYOBUH eNeMeHT (pyHKIIOHyBaHHS Jep>KaBU Ta
peryIroBaHHsI €KOHOMIKHM 1 Ma€ BpaxoBYBaTH MOTPeOH IHHOBAWIHHMX CTPYKTYp Ul 3a0e3me-
YeHHS PO3BHUTKY JepkaBH. JIJis aHaNi3y BIUIMBY ITOAATKOBOI CHCTEMH Ha IHHOBAIIHHI Ipole-
cu obpano Ykpainy ta @innsgapiro sx npencraBHukiB Cxignoi Ta [liBHiuHOi €Bponm Bin-
noBinHo. [IpoananizoBaHO MpoMOpIiifHE ONMOAATKYBaHHS B YKpaiHi 3 MOMIJIUBICTIO BHOOpY
CIIPOIIEHO CHCTEMM Ta HPOTPECHUBHUII MeToJ| omojaTrkyBaHHS y DIHISHAIT 31 3pocTaHHIM
CTaBKU y Mipy 3pOCTaHHS JOXOIIiB. B po0oTi BU3Ha4YeHO 3HAYHYy Pi3HULIO B PIiBHI KYJIBTYypH
CIUTATH MOAATKiB MK KpaiHaMu: y DiHnsHIIT BUCOKHUI piBEeHDb KYJIBTYpH, IO MiJTPUMYETHCS
e(eKTUBHUM BUKOPHCTAHHSM OFO/DKETHMX KOIITIB JUISI CTBOPEHHS CYCIUIBHHX Onar, a B
VkpalHi JOCTaTHHO HU3BKHUH Uepe3 BiMOBIMHO HU3LKHN PIBEHB JOBIPH HACEICHHS [0 BIIa M
Ta 3aJOBOJICHHS 1X CYCHIUIBHUX MOTpeO. AHANi3 MONAaTKOBHX CHCTEM 000X KpaiH JOIOMIr
BU3HAYUTHU POJIb NTOAATKOBOI ITOJITUKY B IHHOBALIITHOMY PO3BUTKY J€pXKaBH Ta MiATPUMIII iH-
HOBALifHOTO CEepeJOBUINA, BKIIOYAIOUM peasi3amilo CTapTar-NpoeKTiB. JoCipKeHHS
BKJIFOYA€ aHaJi3 IMOOAIPHUX PEHTHHTIB CTApTaN-eKOCHCTEM Ta HMOPIBHAHHA Micist Dinmsumii
1 YkpaiHu B HHX, II0 apryMEHTy€ Ba)XKJIMBUH BIUTHB ITOAATKOBOI CHCTEMH Ha IHHOBAI[IHHWHA
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PO3BHTOK JICp>KaBH.
KuiouoBi cjioBa: moaTkoBa crcTeMa, IMojIaTKoBa MoJIiTHKA, IHHOBALIisl, iIHHOBAIliiHE
CepeIoBHIIE, CTapTarl.

Beryn. AKTUBHICTH IHHOBAIIMHUX MPOIECIB Y JepxaBi Oe3mocepeHbo
BIUIMBA€E HA PiBEHb ii EKOHOMIYHOTO PO3BHUTKY, TOMY CHOTOAHI iCHY€E MmoTpeda
y CTBOPCHHS CIPHUATIMBOTO iHHOBALlIHHOTO CEpEOBHUINA, HA SIKE BIUIMBAE
0e3i1iu (pakTopi, OJHUM 3 SIKUX € MOJaTKOBa cucreMa kpainu. J{ins Ykpainu
naHa mpobnema € mie OibII TOCTPOIO B PO3pi3i MiCISIBOEHHOTO PO3BHUTKY
nep>kaBu. TOMy ChOTONIHI BayKJIMBO JOCHIKYBaTH YMOBH 1HHOBAIiTHOTO PoO-
3BUTKY HE JMIE B YKpaiHi, a ¥ JOCBIiJ 3apyOiKHHMX KpaiH 3 MOAAJIBIIO
MEPCIEKTUBOIO HOTO BUKOPUCTAHHS.

AHaJi3 ocTaHHIX Joc/inxKeHb Ta myomikamiii. Po3BuTok iHHOBAIIHHOT
CHCTEMH JIepXKaBH Ta (PaKTOPH BIUTUBY Ha Hel CHOTOAHI € 00’€KTOM J0-
CJIIJKeHb 0araThbOX BITUM3HSHUX HAYKOBIIB, cepen skux TroTioHHMKOBa C.
[1], ®pimman O. [1], Binuk P. [2], KorBunbka H. Ta inmii, a Takox 3apy0ixk-
HUX Aochigaukie, cepen skux Yenr. 5. [3], Vaun V. [3], Axman C. [3] Ta
iHwi. [Ipy boMy poJib TIONATKOBOT CHCTEMH B €KOHOMIYHOMY Ta iHHOBAIiHi-
HOMY pO3BHTKY 3a3Hauanu I[locuoma T. [6], [lurankosa C. [6], Tubepiii B.
[7], WlIsap3ep X. [7], PorBemn P. ta inmm. ToMy mOCHTIIKEHHS BILIUBY IO-
JIaTKOBOI TOJIITUKK Ha PO3BUTOK iHHOBAI[IfHUX TPOLIECIB B JAEpKaBi € aKTy-
IBHUM SIK Ha HalliOHAJIbHOMY PiBHI, TaK 1 Ha MI00ATBHOMY JUISI BIIPOBA/IXK-
CHHSI IOCBIY THIIUX JISpKaB Y BITUM3HIHIN MOJJATKOBIH cucTeMi.

MeTo10 podoTH € JOCIIUTH TEOPETUKO-METOAOJIOTIUHI aCTIeKTH BILIH-
BY ITOJIATKOBOi CUCTEMH Ha 1HHOBAIIil{HI mpoliecu B Ykpaini Ta il

MeTonu pociinxkenns. Jnsg peanizariii MeTH JTOCHIHKEHHS BUKOPUCTO-
BYBaJIMCSl HACTYIHI METOIHU: TEOPETUKO-METOAOJIOTIYHUI aHai3 JiTepary-
PH, 3MICTOBHIA aHaJli3 HAyKOBHX Ipallb, CACTEMHUH aHaNi3 Ta CHHTE3, MOPiB-
HSUIBHUU METO/.

PesynsTatn Ta odroBopenHsi. [lomarkoBa cucreMa € BaXJIMBHM Ta
HEOOX1THMM eJeMEHTOM (YHKI[IOHYBAaHHS JIep>)KaBU Ta PETYIIOBaHHS PUHKO-
BOT CKOHOMIKH. 32 paXyHOK CIUTAY€HUX IPOMaJITHAMH TIOIaTKIB 3/IIHCHIOETh-
cs (DiHAHCYBaHHS JEpKABHUX BHJIATKIB, SKI BKJIIOUAIOTh 3a0e3IeueHHS
CYCHUTBHHX TOCIYT, TAaKUX K OXOpPOHa 3I0pOB'A, OCBITa, iHQPACTPyKTypa,
Oe3mneka Ta coliagbHa MiATpuMKa. [1oJaTKOBI HAJXOMKCHHS € OCHOBHUM
JoKepesioM (piHAHCYBaHHS IIMX CEKTOPIB Ta JONOMArarTh 3a0e3MeYuTH
CTaOUIBHICTB 1 CTIHKICTh (PiHAHCOBOI CHCTEMH JePiKaBH.

[MoxaTkoBa MoMiTHKA 3AIMCHIOETHCS HE JIMIIE 3 METOIO BIUIMBY JCPiKaBU
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Ha cy0’€KTH TOCIOOApChKOI AiSIIBHOCTI, a ¥ MOBHHHA 3a0e3levyBaTH pe-
aizaiiro (QyHKIIi COmMiaTbHOI CIIPABEIMBOCTI, PETYIIOBAHHS SKOHOMIYHHMX
MPOIIECIB Ta CTUMYJIFOBaHHS iHBECTUIil. PIBeHh BUKOHAHHS BCiX HaBEIECHUX
(GYHKIIH PSIMO BITMBAE HA PO3BUTOK HAI[IOHAIBHOI IHHOBAIIHHOT CHCTEMH.

3aCHOBHHUKOM MOHSTTS «HaliOHaJIbHOI iHHOBaMiiHOI cuctemm» (HIC)
npuiiHiaTo BBaxkatu npodecopa Caccekchkoro yHiBepcurery K. @pimana.
Bin BusnauaB HIC sk kommiiekc Aiif 3 po3BUTKY TEXHOJOTIYHOT MONITHKH,
3[aTHOI 3a0e3Me4YnTH EKOHOMIYHMH ycmix Kpaiam [1]. [HHOBamiiiHe mif-
MPUEMHUITBO BiJirpae BaXJIUBY POJIb y HalliOHAJbHIA iHHOBaUiiHINA CH-
cremi. CphoronHi chopmyBasacs neBHa Oi3HEeC-€KOCHCTEMa, MOB'sI3aHa 3 iH-
HOBAal[ifHUM MiANPHEMHHULTBOM [2], IO BUCTYMAE SAPOM JAJISI CTBOPEHHS 1
BIIPOBAKCHHSI HOBUX 1]Iei, TEXHOJOTIH Ta MPOMYKTiB, sIKi CIIPHUAIOTH €KO-
HOMIYHOMY 3POCTaHHIO Ta po3BUTKY. OCHOBHI eleMeHTH Oi3Hec-eKoCHhcTe-
MU TMpeacTaBiIeHi y Taou. 1.

Tabmuus 1
EnemenTn inHoBaniiiHoi 0izHec-eKOCHCTEMH
EnemeHnt XapakTepucTuKa
Crapranu Ta BeHUypHHH Oi3Hec € JpKepenoM HOBaTOPCHKUX /1€, BIPOBaKEHHS HO-

BUX TEXHOJIOT1H 1 Mozesneit Gi3Hecy Ta CTBOPCHHS HO-
BUX pOOOYHX MiCLlb

Iakybaropu Ta akcenepaTopu HapatoTs miaTpuMKy Ta pecypcH IJis cTapTaiB, Ma-
JIOTO Ta CepeTHBOTO Oi3HECY

TexHomnorivHi mapku ta iHHOBaIiiHI | CepenoBuIne, B SKOMY MiANPUEMCTBA, HAYKOBI yCTa-
HEHTPU HOBH Ta YHIBEPCHUTETH NPALIOIOTH Pa30M JUIS CIIiNb-
HOTO CTBOPEHHSI Ta KOMepItiani3ailil iHHOBaIlii

IaBecTumiiiHi 1 rpomanceki pormu | Buctymarots mxepenamu (iHaHCYBaHHS iHHOBAMil-
Ta JIepXKaBHi POrpamMu HUX TPOEKTIB

Kaznposuii moreH1ian Ta ocBiTa [Nepenbavae HasgsBHICTH KBaNi(hiKOBAaHHUX 1 OCBIYEHUX
CIICIIaTiCTiB Ta HAYKOBIIIB 3 IHHOBAIITHUM MHUCIICH-
HSIM Ta HABUYKaMU

Jlxeperno: po3poOIeHo aBTopaMu

PerymnsitopoM Ta CTUMYJSATOPOM JaHOT 013HEC-EKOCUCTEMH MOXKE BHCTY-
MaTy MoJaTKoBa MmoJiTuka [3], sika GopMye OrOMKETHI HAIXOIKEHHS AT iX
MOAAJBIIOT0 BUKOPUCTAHHA B e(DeKTHBHIN pealizalii iHHOBA[iHOT MOMITH-
ku. JIns aHami3y BIUIMBY NOAATKOBOI CHCTEMH HA PO3BUTOK IHHOBAIliHHUX
MpoIieciB Oysi0 00paHO OCHOBHI ACIEKTH IMOJATKOBOI MOJIITUKA YKpaiHU Ta
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QOinmnstHAil sk kpain Cxignoi ta [liBHiYHOT €Bpomny.

VYkpaina BiITHOCHUTBCS IO TPYIH KpaiH €Bpomu, siki po3BuBaloThcs. Cy-
YJacHe yKpaiHChbKe Oi3Hec-cepeoBHUILEe 3HAXOJUTHCS B YMOBaX KpU3HU Ta He-
BHU3HAYCHOCTI 4epe3 BIUIMB HETaTUBHUX 30BHINIHIX YHMHHUKIB. [luTaHHS
OIOJIaTKyBaHHs B YKpaiHi perymrotoThes [Tomarkoum Konexkcom Yipainu ta
IHIIMMY HOPMAaTUBHO-TIPABOBUMHU aKTaMH, BIJIIIOBITHO JIO SKUX JI€ MPOIIOP-
HifiHe omojaTKyBaHHs, MO mepeadayae HE3MIHHY CTaBKy IOAATKY IpH
301JIbIIIEHH] OMOJATKOBYBAHOTO JI0X0ay [4]:

— 18% - 0a3oBa OCHOBHA CTaBKa MOAATKY Ha MPUOYTOK MiINPUEMCTB, a
IUIsl Cy0’€KTIB MPOBEACHHS a3apTHHUX irop 3 BUKOPHUCTAHHSM TPallbHUX
aBTOMATIiB JIOJIATKOBO BCTAHOBJIIOETHCS CTaBKa y po3mipi 10%, st Oyk-
MEKepChKOI nistmbHOCTI — 18%, st mpoBeneHHs orepeii — 30%;

— 18% - craBka momaTky Ha 0xoau (i3HYHUX 0Ci0;

— 20% - momaTok Ha J0aHy BapTiCTh;

— 1,5% - BilicbkoBU# 30ip.

[Mpore B YkpaiHi icHye MOXKIHMBICTh BUOOpPY CIIPOIIEHOI CUCTEMH OIIO-
JATKyBaHHS, 10 Tepeadadae CruiaTy €JIMHOTO MOJATKy 1 MiCTUTh €JIEMEHTU
MPOrPECUBHOTO OMNOAATKYBaHHS. BiIMOBIIHO O IBOTO MiANPHEMII PO3-
MOAUISIOTHCS Ha TP Pi3HI TPYIH IUTATHUKIB MOAATKIB BiAMOBIIHO IO JIMITIB
JIOXOJTy Ta 1€ JeSIKUX 0COOIMBOCTEH 1 CIIAYYIOTh MPHU I[bOMY €TUHHIA MO/~
TOK y po3Mipi [2]:

— 10% npoxurtkoBoro MiHiMmymy 1t nepiuoi rpynu ®OIT;

— 20% Bix MiHIMaNBHOI 3ap00iTHOI atu ans apyroi rpynu OOIT;

— 5% um 3% Bix cyMu J0XOMIB BiAmOBIAHO 10 criaty [1JIB.

Jns tperboi rpynu @OII Ha yac Aii BOEHHOTO CTaHy [i€ cremniaibHa
ctaBka 2% st HermaTHUKIB [1/]B.

OiHISHLIS BBaYKAETHCSI €KOHOMIYHO PO3BHHYTOKO KpPAiHOI 3 HHU3BKUM
piBHEM KOPYIIii Ta BUCOKMM IMOKAa3HUKOM [HIEKCY COIiaIbHOTO MpOorpecy,
HE JAMBISIYUCH HA JIOCHTh BUCOKHU PiBEHb MOJATKOBOTO HABAHTaXXEHHS Ha
HaceneHHs. OCHOBHUM HOPMaTHUBHO-TIPABOBUM aKTOM, IO PETYIIOE Mojar-
koBy monituky DinnsHaii, sik i B YkpaiHi, € [logarkoBuii komekc, mo mo-
IiNsie MojaTki Ha mpsimi Ta Hempswi. [lpore, Ha BimMiHy Bix YkpaiHnu, y
OiHsHAIT BUKOPUCTOBYIOTH TPOTPECUBHHI METOJ| OTIONATKYBAHHS, SKHH
nependadae 301UIbIICHAS TOAATKOBOI CTABKHM Y MIpY 3pOCTaHHS JIOXOMIIB.
PosrsineMo 3araiibHi cTaBKy mogaTkiB B Dinmsauaii [5]:

1. [Togarok Ha A0Xia Gi3UIHKUX OCiO:

— 6,25% nns noxonis 10 26400 eBpo Ha pikK;
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—17,5% nns noxomnis Bix 26400 no 43500 eBpo Ha pik;
— 21,5% nns noxomnis Bix 43500 no 76100 eBpo Ha pik;
—31,25% mst moxoxis Bix 76100 eBpo Ha pik.

2. IToparok Ha MpUOYTOK MiANMPHEMCTB CTaHOBHTE 20%, TIPOTE 3aJIEHKHO
BiJy MacmTabiB Ta cepH IisSUIbHOCTI MOXYThb 3aCTOCOBYBATHCS iHAWBIIY-
aJIbHI CTaBKH JUIS MiANpueMCTB. Hampukiaza, st CTUMYITIOBaHHS PO3BUTKY
Majoro Oi3HeCy CTaBKa MOJATKy MOXe 3MeHITyBaTHcs 10 8%. Takox 10
I[BOTO MOJATKY BKJIFOYAETHCS MOAATOK Ha MPHPICT KaIliTany, IO TaKoXK CTa-
HOBUTH 20%.

3. [NomaTok Ha AWBIACHIH 3aCTOCOBYETHCS sl PI3UUHUX 0Ci0 y po3Mipi
30% Ta ISt miAnpUEMCTB 1 oprasizariii — 20%.

4. CraBka NO/IaTKy Ha JIOJ]aHy BapTiCTh BCTAHOBIIOETHCS JJISl BCIX Tpe/-
CTaBHHUKIB Oi3Hecy, umii noxin mepeBuinye 10 THC. €Bpo Ha PIiK y po3Mipi
24%, npore AN JCIKHX TOBapiB Ta MOCIYI BUKOPUCTOBYETHCS 3HMIKEHA
craBka. Hanpukmnan, 14 % 11 NpoAyKTiB XapuyBaHHsI Ta MOCIYT TPOMAJICh-
Koro xapuyBaHHs 1 10% JUTst KHUT, KiHO, KyJBTYPHUX 3aXO[IIB Ta iH.

Y ®innsHAIl KyasTypa CIUIaTH TOAATKIB 3HAXOMUTHCS Ha JIOCUTh BHCO-
KOMY PiBHi, a/’Ke TPOMaJISIHU HE JINIIE TOTPHUMYIOTHCS 4iTKO OOTPYHTOBAHO-
TO MOJATKOBOTO 3aKOHOJIABCTBA, & H MOXKYThb OOMpaTH MEPCHEKTHBHI cepH
BUKOPHCTaHHS OIO/KETHUX KOINTIB. [IpejcTaBHUKY Biajy, B CBOIO Yepry,
3a0e3MeUyI0Th BUKOHAHHS BCiX OIODKETHHUX MPOEKTIB CTBOPEHHS CYCIHiJb-
HUX OJIar 3aJy1sl MiABUIICHHS CYCIIBHOTO T00POOyTY.

B VkpaiHi KyasTypa CIUTaTH MOAATKIB 3HAXOAUTHCS HA JICIIO HIDKIOMY
piBHI, 10 3aJI€XKWUTH BiJl sy NPUYHH, CEpel SIKUX HEAOCTAaTHIM piBeHb
JIOBIpH JIO BJIaJ, BUCOKUI TOKA3HUK KOPYMIIOBAHOCTI YHHOBHHUKIB, HEIOC-
KOHANICTh (JOPMYITIOBaHb Y TIOJaTKOBOMY 3aKOHOIABCTBI Ta Hee(EeKTUBHUI
TIePEPO3MOALT OIOMKETHUX KOIITIB.

Tak sIK MoJaTKOBa CHCTEMa Ma€ 3HAYHHU BIUIMB HA (iHAHCYBaHHS iHHO-
BaI[iHOT MOJIITHKH, TO Bif i1 KOCTI 3aJI€KHUTh 1 piBeHb PO3BUTKY iHHOBAIIil-
HUX npoieciB. Y DIHIAHIIT OUIBIIICTh CYCHUIBHUX OJlar BiKe 3a0e3IeUeHO
BJIAJIOI0 HA BICOKOMY PiBHi, TOMY TPOMaISIHU TPOSIBIISIFOTH 3HAYHHUI iHTEpeC
70 PO3BUTKY iHHOBamiid. B YkpaiHi cycminbHi mociayru 3abe3reveHi Ha ce-
pemHbOMY PiBHI, a Uepe3 BOEHHI Jil, O MPU3BOIATH 10 pyHHYBaHHS iH(ppa-
CTPYKTYPH, iX SKICTh 3HIKYETHCS 11Ie OibIIe.

INomarkoBa cucTtema YkpaiHM Ma€ BIUIMB Ha CTUMYJIFOBAHHS 1HHOBAIIiH-
HOI JsUTBHOCTI B KpaiHi, IPOTEe BiH 3HAXOAMTHCS HA MiATPUMYIOUOMY PiBHI
[6]. Hacammepen, mianpueMcTBa, SKi 3aiiMarOTHCSI HAYKOBO-OCIIITHOIO PO-
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00TOI0, MOXKYTh OTPUMATH TIE€BHI TOJATKOBI MJILIM HA BUTPATH, MOB'sI3aHI 3
JOCITI/PKEHHSIMHM Ta PO3pOOKaMH, a caMe TOAATKOBI KPEIUTH Ta 3HUKEHI
craBkd. Takok B YKpaiHi Ha 3aKOHOJaBYOMY piBHI BH3HAYEHO iHILiaTHBU
JUIs IPUBEpHEHHS 1HBECTUILIH y crapranmu. Hampukian, iHBeCTOpH MOXYTb
OTPUMATH TEBHI MOJATKOBI MUILI'M a00 3HIKEHI CTaBKH TMOAATKY Ha MpuOy-
TOK 3a iHBecTHlii y cTaprany. Hall0inpmyMM YMHOM BlIafia CTUMYIIIOE iHHO-
BalliifHy AisUTbHICTH MAJIOTO Ta CepeaHbOro Oi3Hecy. ['onoBHIMMYU mpobiIeMa-
MU 3aJIHMIIAIOTBCS  YXWJICHHS CyO’€KkTiB Oi3Hecy BiJ TOAaTKiB Ta
HEOIHO3HAYHE TPAKTYBAHHS NESKUX MOAATKOBHX ITOJIOKEHb.

VY ®innsgHaii Ta OLIBIIOCTI CKaHAMHABCHKUX KpaiH BCi HAYKOBI pO3po0-
K1 (DiHAHCYIOTh AEPKABOIO HA KOHKYPCHiH ocHOBI. [Ipu nipomy neprkasa mo-
KpuBae maiike 70% BHUTpAT MiSUTBHOCTI YHIBEPCUTETIB Ta PI3HUX HAYKOBHX
ycTaHoB. Ypsin DiHISHIT aKTHBHO 3a0X04Y€ MiTIPUEMINB IO iIHHOBAI[IHHOT
JiSUTBHOCTI Ta PO3POOKH iHHOBAIIMHUX CTapTaIiB 3a JIOIOMOTOI0 CyOCHIiH,
TpaHTIB Ta KOMIICHCAlii IM YaCTHHHU MOJATKOBUX 300piB. 3HAYHY YaCTHHY
MOJATKIB BJIaJia CIPSMOBYE HA IHBECTHINI B TEXHOJIOTIYHHM PO3BUTOK,
BKITIOUAIOYHM MIATPUMKY 1H(QPAacTPyKTypH, HAYKOBO-JOCTIIHUX LEHTPIB Ta
THIIIUX TEXHOJIOTIYHUX TPOEKTIB.

B KOHTEKcTi 1HHOBaLiHHOTO PO3BHUTKY JIepKaBH HEOOXiTHO PO3MISIHYTH
piBeHb BIIPOBAaDKECHHS Ta peanizamii cTapTamiB y widl nepxasi [7]. Amke
cTapTany OUTBIIOI0 MIpOIO CHPSMOBaHI Ha BUPIIIEHHS YHIKAJIBHHX Ta CO-
iaJbHO 1 CKOHOMIYHO BaXKJIUBUX MPOOJIEM, SKi MOTPEOYIOTh Cy4aCHUX IHHO-
BaIlifHUX pilleHb. Pe3ynabsraroM crapramiB MOXYTh OyTH HOBI TEXHOJIOTII,
MPOAYKTH Ta MOCIYTH, SIKi CTAlOTh TiJHUMHU KOHKYPEHTaMH TpaauiliHii ra-
Jy3i Ta MPU3BOASATH 10 BUCOKOTO TEXHOJIOTTYHOTO PO3BUTKY.

Hocnimxenns StartupBlink oxoruttoe moHaa Tucs4y MICT i COTHIO KpaiH
y 11 ramy3sx Ta necarkax migaranyseii [8]. Bono nepenbayae po3paxyHok IH-
JIeKCy T00albHOI CTapTan-eKOCUCTEMH ISl IUX KpaiH Ta MICT, SIKHH mopo-
Ky BUKOPHCTOBYETBCS COTHSMH THCSY 3aCHOBHHKIB CTapTaIliB, KOpHoparis-
MU Ta IHIIMMH yYaCHUKaMH JJIS MIATPUMKH BXJIMBHUX pillleHb y chepax
MOJIITUKY, CTPATErii, MepecesICHHsI Ta IHBECTHIIIMH.

Tomy posmisiHemo micue QiHsHAll Ta YKpainu y pedtunry 3a [Haekcom
100aJbHOT CTapTan-eKOCUCTEMH, MO0 MpoaHalli3yBaTH BIUIMB (PyHKIIOHY-
BaHHS TOJATKOBOI CUCTEMH Ha CIPHUSTIMBICTh IHHOBAIIHOTO CEpPEIOBUINA
B KpaiHi.

VY 2023 poui DinnsgHAis 3HAXOAUTHCSA HA 13 MICIi y CBITOBOMY pPEeHTHH-
Iy TI00albHUX CTapTal-eKOCHCTEM, MOKPAIIMBIIM CBOE MOJOXKEHHS Ha |

134



Market economy: modern management theory and practice. Vol. 22. Issue 2 (54) ISSN 2413-9998

MO3UIIi0, TOPIBHAHO i3 JABOMa ocTaHHiMU pokamu. [1logo perioHambHOTO
pelitunry, OIHIAHIIS TaKOX MiJHSIACA HAa OJHY IO3WIII0, BHUIICPEIUBIIH
Ectonito i mocigae 5-te miciie B €C ta 7-me B €Bporti [8].

Bucokuii piBeHp crapTamn-ekocucteMu QDIiHASHAIT TPYHTYETbCS Ha
JEKIIBKOX BaYKJIIMBUX TEpeBarax, 30KpeMa BUKOPUCTAaHHI MEPEIOBUX TEXHO-
JIOTIH y TOCMOAAPCHKHUX ONEpallisix, BHCOKOKBaTi(iKOBAHOMY JIIOICHKOMY
KamiTaji Ta 3HaYHUX MOKIIMBOCTSX JJISI HAYKOBUX JOCIIIKEHb i PO3BUTKY.
diHCBKE CYCHITILCTBO XapaKTEPU3YEThCS CBOEIO CTAOUIBHICTIO, CBIZIOMICTIO
Ta MPO30PICTIO, 3 HU3LKUM PIBHEM OIOPOKpATii Ta BEIMKUM Oa)KaHHSIM OCBO-
I0BaTH HOBI TEXHOJIOTII.

Tomy DiHISIHIISA € TOCTaTHHO MPHUBAOIMBOIO KPATHOIO JJISI 3ay4YEHHS
iHBeCTULi} y iHHOBaUiliHy c(epy 1 BBaXKa€ThCS OTHIECI0 3 HAHOLIBII CIPH-
STIMBUX JUIsl Oi3HECY KpaiH y CBiTi. 3HA4YyIly poOJib B IIbOMY I'pPa€ CEKTOP
JICPKABHOTO YIMPABIiHHSA, KWW HAaJa€ PI3HOMAHITHI CTHUMYJIU Ta aKTHBHO
MiATPUMY€E cTapTand. B acmekTi MmoJaTKoBOi CHCTEMH KpaiHH, YpsJ Halae
¢$iHaHCOBY MIATPUMKY Ta TOCIYTH TOJATKOBOTO MEHEPKMEHTY ISl iHHO-
BaIlifHUX MANPUEMCTB Ha PaHHIX CTaisX PO3BHUTKY, a TaKOXK 3a0e3medye
HU3bKI TIOJIATKOBI CTABKH IS JAaHUX MignpueMcTB. Tomy DiHISHIIS TOKpa-
IIy€ CBOI MO3HMIIIT Y PSHTUHTY MI00ATBHUX CTAPTAI-CKOCUCTEM 1 TIparHe J0
HAaMBHUIIOTO pIBHA 1HHOBALIHHOTO PO3BUTKY JJsl TOKPAIICHHS SKOCTI
CYCHIJIBHOTO JKUTT.

BaxnmuBUM MPHUKIIAJAOM MPOIHHOBALIHHOI AisIBHOCTI ypsany € DiHChKUH
CTapTamn-I03Bill, UI0 CIpPHUsE PO3BUTKY MIKHAPOAHUX MiAMPUEMIIIB i3 KpaiH,
AKi He € wieHaMHu €Bponeiicbkoro Coro3y y cdepi po3pobku Ta peanizamii
BracHux crapramiB y @innstauii [8]. Lls iHiiaTuBa migKpecitoe CIpUsSHHS
(IHCHKOTO YpsiIy BIPOBA/KCHHIO 1HHOBAIli Ta TO0ANBHIN CHiBIpari y
cdepi crapramnis.

VY 2022 poui noBHoMacmTaOHa BiliHa B YKpaiHi 1y»e HEraTUBHO BILIH-
HyJla Ha PO3BUTOK CTapTamiB B YKpaiHi, CIPUYMHUBILY 3HAUYHE HaIiHHS T10-
3N y will ramysi. Y miobansHOMY peiitunry 2022 poky YkpaiHa omycTu-
nack 3 34-ro Ha 50-te wmicne (mepen YropumHoro Ta michs IliBaeHHO-
Adpukancekoi PecryOniku; Ha nepmomy micui — CIHA), a cepen eBpo-
neicbkux Kpaid nocina 30-ty mosutito (—9 npotu 2021-ro). ¥V 2023 ii no3u-
1ist Iemo nokpamuiack — 49-te micue cepen ycix KpaiH cBiTy, Ykpaina 00-
1fIIa HAWOIMYKIMX KOHKYpEHTIB — Yropmuny Ta Cep0ito. [9]

3aramoMm, VYKpaiHa XapaKTepU3YEThCS 3HAUHUM PE3EPBOM BHCOKO-
KBaJiikoBaHUX Ta cyyacHUX ocBideHux [T-¢daxiui. CyuacHa ocBiTa HaJ-
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ae SKiCHI 3HaHHS JUIS 1H)XXKEHEPiB, MPOTPaMiCTIB Ta po3pOOHHUKIB, sIKi peai-
3yIOTh CTapTal-IPOEKTH Ta CIPHSIOTH IHHOBAI[IHHOMY PO3BUTKY JCp)KaBH.
VYpsn Ykpainu BIpoBaJKye pi3Hi iHimiaTHBH 11t miatpumku [T-cexTopy Ta
crapramniB. Cepea HUX MOAATKOBI MUIBIY, TPAHTH Ta MPOTPAMU JJIsl CHPHUSH-
Hsl IHHOBAIISIM 1 MiIIPUEMHHULTBY, SKi CTBOPIOIOTH CIIPHUSITINBY €KOCUCTEMY
JUISL PO3BUTKY CTapTAIlliB.

BpaxoBytoun 3ycuiuis JiepXKaBH IOJO MiJBHIICHHS MU(POBOI TpaMoT-
HOCTI HaCEJIeHHs Ta MOCTYMOBHUH PO3BUTOK IutaTdopmu Jlis, 04eBHIHO, IO
Vkpaina Mae BeNHKI MIaHCH 3MIIIHIOBAaTH CBil IMiJDK sSIK KpaiHa 3 TOTYKHUM
IT-moTeHItiaOoM 32 YMOBU CUCTEMHHUX MPOAKTUBHUX KoMyHikamii [9]. Cro-
rogHi nmpobnema npocyBanHs [T-noTeHIiay KpaiHi Mae BHpIIIYBaTHCh Ha
CTpaTeriyHoMy piBHI 1 JAep)kaBa Ma€ aKTUBHO MiATPUMYBATU CYyCIiIbHI
iHII[laTUBM B JaHOMY aclekTi. B ymoBax moBHOMAacmITaOHOI BilHU
CTpaTeriyHi iHHOBaLilHI pillIeHHS 3aKiIaJaloTh QyHIAMEHT y IIBHUJLIE I10-
BOEHHE BiTHOBJICHHS YKPaiHCHKOT €EKOHOMIKH.

BucnoBkn. JlocBin peanizailii momaTkoBOi MONITUKA CKaHIUHABCHKUX
KpaiH, 10 SKuX HajdexuTh DIHISHMIA, € 3pa3KOBUM JJsl YKpaiHu B acleKTi
KYJBTYPH CIUIaTH MOJATKIB Ta iX e(eKTHBHOTO BUKOpUCTaHHS. B kpaiHax 3
BHUCOKHM pPIBHEM PO3BHUTKY PHUHKOBOI COILIabHO-OPi€EHTOBAHOI EKOHOMIKH
MPiOPUTET B HATIOBHEHHI JICP>)KaBHOTO OIOKETY HAJEKHUTh MOJAATKY Ha MPH-
OyTOK, TOMY € JTOLIIBHUM BUKOPUCTAHHS MPOTPECUBHOTO METO/Y OTOJATKY-
BaHHS. TakoX SKiCHY CHCTEMY OMOAATKYBAaHHS XapaKTEePU3y€e HEMOMIINBICTD
BIJIBHOTO TPAaKTyBaHHS MOHSATH MOAATKOBOTO 3aKOHOAABCTBA SIK TIAaTHUKAMH
MOJATKIB, TAaK i MOJATKOBUMH OpraHamu. lle BUKIIOYae MOXKIUBICTh YXH-
JICHHS BiJl CIJIaTH MOJATKIB 32 PaXyHOK MPOTAIMH Y MOJATKOBUX TOJIOKEH-
HSIX Ta 3MEHIIYE KiNbKICTh KOHQUIIKTIB MiX Cy0’ €KTaMH OIOJIATKyBaHHS.
OnHuM i3 3ac00iB MiABHUIIECHHS KYJABTYPH CIUIaTH NonatkiB y DinnsHaii BU-
crynatoTh 3MI, SKi BUCBITJIIOIOTH NOPYIIEHHS MOJATKOBOTO 3aKOHO/IABCTBA
OpraHi3aiisiMM 3a]y1sl IOTIPIICHHS 1X 3arajbHOTO iMiJXKYy. JlaHi 3axomu mo3u-
TUBHO BIUIMBAIOTh Ha SIKICHE BUKOPHUCTAHHS IOJATKOBUX HAaJXO/KCHB,
BKJIFOYAIOYH 1HHOBAIIIHY cepy.
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This article explores the theoretical and methodological aspects of a country's tax

system in terms of its impact on the development of innovation processes. It identifies the
role of tax revenues in the economic and innovative development of a state, serving as a
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primary source of funding for sectors providing public services. The study emphasizes the
role of tax policy in the development of a national innovation system, focusing on elements
such as startups, venture business, incubators, accelerators, and technology parks within the
current business ecosystem. The tax system is defined as a key element in the functioning of
a state and the regulation of its economy, considering the needs of innovative structures to
facilitate national development. Ukraine and Finland are chosen for the analysis of the impact
of the tax system on innovation processes, representing Eastern and Northern Europe,
respectively. The study analyzes proportional taxation in Ukraine, including the option of a
simplified system, and progressive taxation in Finland, where tax rates increase with income
growth. The research highlights significant differences in tax payment culture between the
two countries. Finland exhibits a high level of tax culture, supported by the effective use of
budgetary funds to create public goods. In contrast, Ukraine has a relatively low tax culture
due to the population's low trust in the government and satisfaction with their social needs.
The analysis of both countries' tax systems helps determine the role of tax policy in the
innovative development of a state and the support of an innovative environment, including
the implementation of startup projects.
Keywords: tax system, tax policy, innovation, innovative environment, startup.
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POJIb YKPATHU B CUCTEMI INTIOBAJILHOI
ITPOJOBOJILYMOI BE3NNEKHU, TIEPCIIEKTHUBU TA
BUKJIUKHA

VY naHiil cTarTi MOCTIPKYETHCS €KOHOMIUHHH, COIIadbHUN Ta MOJITHYHHHA BHMIp
mrobaimizanii, sk nporecy. [IpoBeaeHo mMOOKMI aHa3 IPUPOIH Ta XapaKTEPHHX PHC IJIO-
OaJbHUX EKOHOMIYHMX TpaHC(HOpPMAIiH, CTPYKTYpYyIOThCS Ta THIIOJNOTI3YIOTBCS iX TOJIOBHI
MIPOTHPIYYs B pO3pi3i PIBHIB i TEMITIB PO3BUTKY HaIliOHAJIBHOI €KOHOMIKH, i Tairy3eBoi Ta iH-
CTHUTYLIHHOT OpraHi3aniifHol CTPYKTypH, PO3BHTKY PUHKY arpapHOTO CEKTOpY, PO3IOALTY J10-
XOZiB MDK PI3HHMH KaTeropisMu Tomo. Po3misHyTo pi3HI acleKTH Ta MapaguIMH Cy4acHOI
CHCTEMH TIIOOAIBHHX COIiaJIbHO-€KOHOMIYHMX BIHOCHH, B paMKaX SIKUX IIPAIIOIOTH BiJ-
TIOBiHI HayKOBI IIKOJNH. BUsBIEHO Ta CHCTEMaTH30BaHO OCHOBHI CTPYKTYpPHI JHCIPOMOPIIii
MDK Taly3sIMH Ta IHIINMH KaTeTOpisMH, HAJIAaHO PEKOMEHAAIi o0 BUKPHUBIEHHS Ta IXHi
NPUYUHY, SKi TOB’S3aHi HE JIMIIE 3 IHCTHTYIIHHIMHM HETOCKOHAJIOCTSAMH, a U OpakoMm
CTpaTeTiyHHX MiIXOAIB 10 eKOHOMIYHOTO PO3BUTKY Ta IHHOBALIIHOIO MacHBHICTIO. JleTambHO
PO3IIISTHYTI Ta MPOAHATi30BaHI OCHOBHI BHUKIMKH, IO 3’SBISIOTHCS IS HAIIOHAIBHOI €KO-
HOMIKH y KOHTEKCTI Cy4acHUX MOJili, sSIKi po3TropHyiHcs Ha Tepurtopii Ykpainu Ta cBiTi. Y
I[bOMY KOHTEKCTi BHSIBJICHI CepHO3HI IePEeKOCH B IOJITHUIIl PO3BUTKY HAyKH, OCBITH Ta iHHO-
Baniif B YkpaiHi. CopMynboBaHi TOJOBHI NPUHIMITK Ta 3aJadi, HA SKUX Mae OymXyBaTHCDH
CTparerist MPIOPUTETHOTO PO3BHUTKY KpaiHM B YMOBaX IIOOATBHHX €KOHOMIYHUX 1 TEXHOJIO-
rivarxX TpaHchopmaniil. 3niiicHeHHH OPIBHIIBHUN aHANI3 CTPYKTYPHUX 3MIH B €KOHOMIIII
VYkpalHu, CBITOBiH €KOHOMIIII B IIOMY Ta B OKpEeMUX I'pyIax KpaiH CBITY.

KuarouoBi cioBa: mio6aiszaris, Kprusa, IpoJoBONIEYa Oe3reka, eKOHOMIYHA OJI0KaIa,
IHTeTpalis, arpapHuii O6i3Hec.

Beryn. CnipoGa He3akoHHOT aHeKCil YKpalHChKUX TEPUTOPii HA OYATKY
2022 poky poci€ro, TOPYIIYIOYH BeCh IOOANBHUI MOPSIOK, 3aBaaja KoJo-
CaJIbHOI IIKOJM HaIllOHAJBHIM eKOHOMIlll YKpaiHU B IiJIoMy Ta arpobi3Hecy
30kpema. Kpim Toro, 1151 1mojiisi BUKJIMKaNa HE TUIbKUA PE30HAHC JIOKAJILHOTO
MacmTaly B MeKaX €KOHOMIK JBOX KpaiH, aje i CIpuuMHHIa KpH3y IVIO-
0aTbHUX EKOHOMIYHUX Ta MOJITHYHUX BiIHOCHH, 3arpo3y ToJoay y OimHuX

139



ISSN 2413-9998 PunkoBa ekOHOMIKa: CydacHa Teopist 1 MpakThKa ynpasimiHHA. Tom 22. Bum. 2 (54)

KpaiHax CBiTy yepe3 HEMOXKIIMBICTh (0OMEKEHY 3AaTHICTh) YKPaiHCHKUX BU-
POOHHMKIB arpapHOi MPOAYKIil BUPOOISATH Ta EKCIIOPTYBaTH NPOAYKIIO Tpa-
IULIHHIMA MapiipyTaMu. Po3B’s3aHHS 1i€i MpoOIeMH € MepUIoYeproBUM
BUKIIMKOM JIJIsl BChOTO IMB1LJII30BAHOTO CBITY.

Ornaa gireparypu. He3Baxkaroun Ha BEIMKY KUIBKICTh MyOJiKaIiii ta
IHIIUX JOCHIJKEHb, MPUCBIYEHUX TNPOOJIEMi TapMOHIHHOTO pPO3BUTKY
arpo0i3Hecy Ta BIUIMBY NpOIleCiB mioOamizallii Ha HbOTO, TUM HE MECHII
HEOOXIJTHO KOHCTAaTyBaTH, IO BIAKPUTUMU 3aJIUIIAETHLCSA 3HAYHA KUIbKICTh
MUTaHb, SKi Yac BiJ] 4aCy BUHUKAIOTH ITiJ] BIUIMBOM 30BHIIIHIX BUKIIUKIB. 3a-
rajJoM CYTHICTh YKpaiHCBKOT MOZEII PO3BUTKY CLIBCHKOTO TOCIIOJApCTBA B
yMOBax iobamizamii po3misigae B cBoix mpansgx B. Anppiiuyk [1]. Cy-
gacHui nmpoekT Crparerii HalioHaIBHOT Oe3nekn YKpaiHu Ta Horo mepcriek-
TUBU JeraibHO nocmimkye P. [Naciunmii [4]. CucTeMaTH30BaHO HAWTOJIOB-
Hili TIo0anbHi MpoOJeMHU Ta BUKIHMKH, SIKi HEraTHMBHO BIUIMBAIOTH Ha
IHTEHCHBHHUH PO3BUTOK arpapHoro CEKTopy Ta MPOAOBONBYY Oe3leKy BH-
ceimmtoe I1. Kynuk ta C. CemiB [3] Ta iHIII HAyKOBIII.

MeTor pod0TH € JTOCIITUTH TCOPETUYHI aCIIEKTH PO3BUTKY arpoOi3He-
cy B YKpaiHi Ta BIUIMB Ha HHOTO II0o0aiizamii, a TaKOX PO3MISAHYTH HOTO
POJb B CUCTEMI II00ATBHHUX COIIaIbHO-CKOHOMIYHUX BiIHOCHH.

Pe3ynsTatn Ta ob6roBopenHsi. Bech cBiT y 2022 pomi 3HaxomuBcs i
MPOJIOBXKYE MepeOyBaTH BCEPEUHI HOBUX IIOOAJBHUX BHKIIMKIB, IO BXKE
3MIHMJIM HOTO JIOKOPIHHO Ta MPOIOBXKYIOTH Il poOuTH i Hanxami. TpeHmoMm
UX 3MiH € TpaHcopmallis mo0anbHOI cucTeMr Oe3IeKH, CBITOBUX 1HCTH-
Ty1ii, SIKi BUSBUINCS HE CIIPOMOKHMMH JI0 HOBHUX BHKIIMKiB. KpiM Toro, Ha-
CIIIKOM LHUX ITOAIM € 3MiHA 1 EKOHOMIYHHMX MOJIEJIEN B CHCTEMI B3a€MOBIJI-
HOCHH MIX KpaiHamH, CTaBlICHHS JO CEpElOBHINA, YCBiJOMIICHHS
Hee()eKTUBHOCTI Ta HEPAIliOHAIBHOCTI OKPEMHUX COIIaJIbHO-CEKOHOMIUHUX Ta
MOJIITUYHUX IHCTUTYIIIH TOIIIO.

Ha mpotszi TpuBamoro mepiony VYkpaiHa, sIK KpaiHa 3 pO3BHHYTHUM
arpapHUM CEKTOPOM CKOHOMIKH, BiJlirpaBana MpOBiAHY pPOJb y CHUCTEMI
CBITOBOT MPOJI0BOJILYOT Oe3mneku. | ToMy, OCTaHHI MOAIT BUKJIMKAIH, 0€3 1e-
pEOUTBIICHHS, KaTaCTpO(IYHUX HACHIJKIB Ha TIO0AJBHUX pPUHKAX
MPOJIOBOJICTBA.

3a ocraHHi mecaTupiuys YkpaiHa ysiinuia no tom-10 BHpOOHHKIB Ta
EKCTIOPTEPiB 3€PHOBHX 1 OJMIMHUX KYJBTYp, COi Ta Meny, OJii Ta MpoTy, a Ta-
KOXX TPOAYKLii TBapuHHUITBA. [Ipo poiib HAIIOHAILHOTO arpapHoOro CeKTo-
Py Ha CBITOBOMY MPOJOBOJIBYOMY PHUHKY TOBOPUTH TOW Qakt, mo B 2021

140



Market economy: modern management theory and practice. Vol. 22. Issue 2 (54) ISSN 2413-9998

POl HeBpOXKail CIPUYMHEHNH MTOCYXOl0, TOBCHSMH, yparaHaM Ta iHIIHMHU
MPUPOITHUMH KaTaKili3MaMH y 06araThbOX perioHax CBiTY, OyB IpaKkTHYHO Of-
HOOCIOHO KOMIIEHCOBaHMH PEKOPIHUM ypO)KaeM B Halliil KpaiHi, 1o A0mHo-
MoOrIo 6e3 0COONHMBUX YKIaJCHb TONOJATH HACHIIKU KpU3W. AJie 30BHIIIHI
BUKJIMKH [[BOTO POKY CHUTYAIif0 3MiHWJIN TOKOPIHHO 1 MPUYMHOIO IEOMY CTa-
Jnia BiiiHa.

Uepes BilicbKOBI il mo3ullii YKkpaiHu Ha CBITOBOMY PHHKY MPOJIOBOJIb-
CTBa 3HAYHO MOTiPIIMINCH, K 3 TOYKH 30py BHPOOHHIITBA, TaK 1 EKCHOPTY
arpapHoi TPOAYKLii Ha CBiTOBI pHMHKH. 3a CBOIM IOTEHIIajJoM YKpaiHa
MOKe HarogyBatu 06mau3bko 400 MITH TTI0fIeH, He BpaXxOBYIOUM BIACHOTO Hace-
nenHs. Excriopt arpapHoi npoaykuii 3nicHIOETBCs Oinbie Hixk y 50 kpain
CBITY, Jic HaWOLIbIIa MUTOMA Bara Npumnaaae Ha kpaiHu Adpuku. 3rigHO
OCTaHHIX JOCIIKeHb, YKpaiHa € KIIOYOBUM TOCTa4alIbHUKOM HPOJOBOJIb-
CTBa JJI HU3KU KpaiH, SKi CYTTEBO 3aJIe)kKaTh Bijl IMIOPTY L€l TPyHu TO-
BapiB. OueBUAHUM € 1 TOH (aKT, 0 OKpeMi 3 IMX KpaiH HalleXKaTh IO TPYIH
HallMEHII pO3BMHEHMX Ta OiTHHX, a 6araTo iHIIMX — KpaiHW 3 HU3BKUM PiB-
HEM JIOXOJIB 1 Me(ilUTOM MPOIOBOJILCTBA KPUTHYHO 3aJICKHI BiJI IMIIOPTY
YKpaiHCHKOTO 3epHa Ta 1HIIUX BUJIB arpapHoi MPOAYKIIii.

Cos E 1
Cocsaomis 5 2
PinaxoBa oist E 3
ITmenyms
STamiHb
Kykypynza
Pinax
COHANIHKKOBA OMis

CoHsIIHUK

0 10 20 30 40 50
Yacrka, %

Puc. 1. Ilutoma Bara Ykpainu y cBiTOBOMY eKcIopTi arpapHoi
NMPOAYKUIi 10 MOYaTKy BOEHHMX Aiii, 2021 pik
JIxepero: CKIIaJieHo aBTOPOM Ha OCHOBI [2]

Jlo novarky BiiiHM YkpaiHa 3a0e3nedyBaia 0au3bko 50% CBITOBOTO BU-
pOOHMITBA COHSIMIHUKOBOT ol Ta 13% excrnopty 3epHa (puc. 1) [1]. Sk Ha-
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CIIIZIOK CBIT MOKE OTPHMATH TOJIO]] Y KpaiHax, siki 6e31mocepeHbo 3aIeKarhb
BiJ] IOCTABOK arpapHoi MpoAyKUii 3 YKpaiHH, a TAaKOK pyHHYBaHHS I100alb-
HOT TIPOJIOBOJIBYOT CUCTEMHU CBITY. | OUEBHIHO, IO Taka CHUTYaIlisl 3MYIIYy€E
PO3BUHEHI KpaiHU BHJUISATU JIONATKOBI KOIITH Ha TPOIOBOJIBIY OC3IEKY.
Kpim Toro, ocraHHi 3BeJICHHI JJaHHI CBITOBOTO MPOJIOBOJIBYOTO PUHKY BKa3y-
I0Th Ha Te, IO CBITOBI I[IHM HA 3€PHO CTPIMKO 3pPOCIHH Ticisl BTOPTHEHHS B
VYkpainy y 6epesni 2022 poky. 3arainoMm iHJICKC I[iH Ha 3epHOBI y 2022 porri
Bupic i ckinaB 154,7 mynkriB. Lle# mokasnuk Ha 17,9% BuIle 3a MOKa3HUK
2021 poky i Ha 8,8% NepeBUIIUIO HAWBHIIUN CEPSIHHOPIYHUN MMOKA3HUK
2011 poky. OJHOYACHO 3POCIH 1 CBITOBI I[IHM HA 1HIITY arpapHy MPOAYKIIO.
Jiis npuknany, inaexe npoaoonbunx 1iH FAO y BepecHi 2022 p. cTaHOBUB
136.3 1., mo Ha 6% BuIe, HiX y BepecHi 2021 p. BogHovac 1iHM Ha 3€pHO
B YKpaiHi 3aJUIIAIOThCS HU3BKUMHU Yepe3 JOTiCTHYHI MpoOaeMu, SKi Crpu-
YUHMUJIA BiliHA. Tak 3BICHO, IO € i MO3UTUBHI 3pYIIECHHS, a caMe Te, 10 CH-
Tyalisi 4YacTKOBO MOKpAIIMIACh MICHISA 3alyCKy «3€pHOBOTO KOPHAOPY» 3
YKpaiHCHKHX IMOPTIB 32 KIJIOMOTAaHHSIM OKpeMHUX KpaiH mif erigoto OOH [1].
A ToMy muTaHHs cTabimizallii cuTyalii B arpapHOMy CeKTopi YkpaiHu Ta
MOXKITUBOCTI O€3MEepEIIKOHOTO eKCIOpTy il MpOAYKLii € He TiNbKH BHY-
TPIIIHBOIO POOIEMOIO a i BCi€i CBITOBOI CHIJIBHOTH.

Sk Oyso 3a3HAYEHO BHIIIE, OJIHA 13 KIFOUOBHUX MPOOJIEM 3 KOO 3iIITOBX-
Hynacsi YKpaiHa € BTpara TpaJuLiiHUX PUHKIB 30yTy, Yyepe3 YCKIIaIHEHHS
JIOTICTUYHUX MLUIAXIB TOCTa4daHHS MPOAYKILii arpapHoro cektopy. OTke,
KIIIOYOBI MApTHEPH Hamloi KpaiHW OynyM BUMYIICHI IEpPEOpi€HTYBAaTHCS Ha
THIIUX TOCTaYaJbHUKIB arpapHoi npoaykuii. Tak, oguH 13 HAUMOTYKHIIINX
HaIIUX MapTHepiB [Haig 30imbpIIMIa IMIOPT COHSIITHUKOBOI Ol 3 pocii Ta
Aprentunu, a Kutaii mianye HapOCTUTH IMIIOPT KyKypya3u 3 bpaszuii.

Brpara Teputopiii, CKOpOUEHHS €KCIIOPTHUX MOXKIIMBOCTEH MPU3BEIH 10
CKOPOYCHHS BUPOOHUIITBA arpapHOil MPOJYKIIii. 3arajioM y m’sTa 00NacTsX,
10 HAMOLIbIIIe MOCTPAXKIAIH BiJl BINHU BTpaTH CKJainu 0Jnu3bko 38%, ToOTO
e YacTKa BUPOOHUIITBA arpapHoi MPOAYKIIl y BCiX perioHax KpaiHu, e
Oynu abo noci TpuBarOTh BoeHHI Aii. KoxkeH 13 mocTpakaanux perioHiB OyB
JiiepoM 3 BUPOOHUITBA TeBHOT MpoAyKuii (puc. 2).

Kpim BTpat TepuTopiil yKpaiHChKHH arpo0i3Hec 3iIITOBXHYBCS i 3 iH-
IIMMHU TIpoOJieMaMH, SKi MOTpeOyIOTh HEraiHOTO BHPILICHHS, Cepes SIKHX
OKPEMO MOXKHA BUJILITUTH:

— npobnemu (hiHaHCYBaHHS arpapHOro Oi3HECY, 0 BUKIMKAHO HEAOCTATHICTIO

O0IrOBMX KOINTIB BHACTIZAOK 30UTBIIIEHHS COOIBApTOCTI BHPOOHHUIITBA
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CUILCBKOTOCHOAAPCHKOI  MPOAYKIi,  iHQUIAii, 3pocTaHHS  BapTOCTI
0aHKIBCHKOTO KPEINTYBaHHsI Yepes3 MiABUINEHHsI 00mikoBoi ctaBku HBY;

Stitua W 16
Comi- NN 20
Mot NN 2
EEE A\
STuminn &\\\\\\\\\\\\\\\\\\\\\\\\\\\\\% 3
Comsmamk M\\\\\\\\W .,
R\
Bisi 72 723 IIIIIMIMMMMIMBIUIUDIDCICIOY 2

10 20 30 40
Yactka, %

Puc. 2. YacTka BUPOOHUIITBA arpapHOi NPOAYKIii y BCix perioHax a0
MOYATKY BOEHHHUX il
Jlxepesio: po3pobiieHo aBTOpOM Ha OCHOBI [3]

— npobnemu 3 BimmkomyBaHHsSM IIJIB, ski posmodamucst ompa3y Micis
MOBHOMACIITAOHOTO BTOPTHEHHS 1 KOJMM OyJi0 3yNUHEHO CHCTEMY
BIJIIIIKOTyBaHHS Ha 4OTHpH Micsii. [llonpaBna Bike 3 YepBHS MHUHYIOTO
poxy BimmkoxyBanHs [1/IB BimHOBWIOCH, TIPOTE i3 3aTPUMKA, IO TEXK
3aBJa€ IIKOJU arpapHOMY CEKTOpY 1 CTBOPIOE JOAATKOBI (hiHAHCOBI
TPYIOHOIL;

— BAJIIOTHE PEryJIOBaHHS, a caMeé 3aCTOCYBaHHA IHCTPYMEHTy (ikcarii
BaJIIOTHOTO KYypCY, II0 CTBOPIOE JOAATKOBI OOMEKCHHS KOMEPIiHHOT
JUSUTBHOCTI, ajpke 3aco0M BUPOOHMIITBA MPAI[iBHUKK arpapHoi cdepu
MEPEBaYKHO 3aKYIIOBYIOTh 32 PUHKOBUMHU I[iHAMH, B TOH Yac sIK BaJIIOTHA
BHpYYKa, OTPHMaHa EKCIIOpTepaMH, MPOAAETHCS 3a MIKOAHKIBCHKUM
KypcoMm, 1o € Onu3bkuM 10 odimiiiHoro kypcy HBY i sikuit 3nauno
HUX4Ye PUHKOBOTO;

— TOCTIiHHI TIepe©oi 3 BHKOPHCTAHHIM EJIEKTPOCHEPTil, SKi MOPYIIYIOThH
TEXHOJIOTIYHI BUPOOHWYI TPOLECH, TPUTOMY, IO Yy OUIBIIOCTI
BUPOOHUITB BaXJIMBOIO € Oe3mepebiliHa poOoTa eHepro3ade3medeHHs
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(TBapuHHHMLTBO, 30epiraHHsl MPONYyKLii, MepepoOHa NPOMHCIOBICTH

TOIIIO);

— CyTTeBe 30UTBIIEHHS BapTOCTI MaTepialbHO-TEXHIYHHUX PECypCiB
(0co0NMMBO 1€ CTOCYETHCS 3POCTAHHS IiH Ha MallbHE Ta MIHEPAIbHI
no0puBa), a 1€ B CBOIO Yepry 3HAYHO MiABUIYE COOIBAPTICTh MPOAYKIIii
Ta 3MEHIITYE PEHTA0CIbHICTD;

— 4yepes3 npobiaeMu 3 OI0KaI00 YKpaiHCBKMX MOPCBHKHX MOPTIB 3’ SIBHJIACS
mpoOyieMa BiJICYTHOCTI CTallUX JIOTICTUYHUX JIAHIFOXKKIB, SIKI MOTIIA
3a0e3redyBaTy HeoOXiaHI 00’ €MH eKCITOPTY arpapHoi MPOAYKIIii.

[lomo mpoGiieM 3 JOTICTUKOIO arpapHOi MPOIYKITii, TO 1€ MUTAHHS TI0-
Tpebye ocobnmmBoi yBaru. /o movyarky BiiCBKOBHX il Ha TepuTOpii YKpainu
95% excriopTy 3miCHIOBAJIOCH BUKIIIOYHO MOPCHKUMH Hussxamu. [IpakTid-
HO 3 24 JI0TOTO IO CepeAVHM JINITHS OyiH 3a0J0KOBaHI BCI MOPCHKI MOPTH
Ta OLIBIIICTH piUKOBHX [3].

Sx Oynmo 3a3HaueHO BHINE, YACTKOBO TPOOJEeMy OJIOKyBaHHS ITOPTiB
BHpIIIIA «3epHOBa yroma» mifa erimoro OOH, ska Oyna miammcana B KiHITI
yamast 2022 poKy 1 3TiIHO SKOI TPH MOPCHKI MOPTH, cepel Skux mopt «Ome-
ca», «Hopaomopcrk» Ta «lliBmeHHUiD» OyaHM YacTKOBO po30iokoBami. lle
JIO3BOJIFJIO PO30IIOKYBAaTH EKCIIOPT 3€pHA, a IIe BKpail Ba)XIIMBO, BPaxOBYy-
FOYN OOMEKEHHSI CYXONMYTHUX NUIAXiB. Lli 0OMEXEHHsS BUKJIMKAHI HU3KOIO
YUHHUKIB, CepPel AKUX MOXHA OKPEMO BHIUTUTH: OOMEKEHHSIM MPOITYCKHOT
CIIPOMOKHOCTI €BPOTICHCHKHX JIOTICTUIHUX IICHTPIB, SKI HE pO3paxoBaHi Ha
TaKi 00CSATH MPOAYKIIil arpapHOTO CEKTOPY; HEMOXKIIUBICTh BUKOPHCTAHHS B
MTOBHIN Mipi 3aJ1i3HHYHOTO TPAHCIIOPTHOTO CIIONYYCHHS, TKe BUKIMKAHE Ma-
JIOIO TIPOITYCKHOIO 3MATHICTIO 3aJi3HUYHHUX CTAHIIH Ha KOPIOHI 3 €BPOICH-
CBRKHMHM KpalHaMmH, depe3 TeXHIuHi (pi3Ha mupuHa Komii B Ykpaini ta €C)
Ta JIOTICTUYHI IPUIHUHHU TOIIIO.

TakuM YWHOM, 3TiTHO OCTaHHIX PO3PaxyHKIB, BapTiCTh JIOTICTHKH Yy
TPUBHEBOMY €KBIBaJICHTI 3pociia moHaimMeHe B 2-3 pasu. [IpuunHoro cra-
JIO TABHINCHHS 3aTi3HUIHUX Tapu(iB HA TEepeBe3eHHS, 30UIBIICHHS IIJIcUa
JOCTaBKY Ta iHQIAIII HAIllOHAJIBHOI BaIfOTH. Ha choTomHI, BapTICTh JIOTi-
CTHKH CTaHOBHUTH O5m3bk0 60-70 % Bix miHu 3epHA, poOiIsTan ioro BUpOOHNU-
IITBO B OKPEMHUX PeTioHaX IS YKpaiHCHKUX arpapiiB HepeHTAOCIEHUM.

3aramoM, aOCTparyruuch Bim TIPoOJIeM, TOB’SI3aHUX 3 BiHCHKOBOIO
arpeciero, HeOOXiTHO 3a3HAYMTH, IO TI00aTizamis 1 paHilIe BUKJIHKaIA Imajl-
Ki TUCKYyCii 010 pO3BUTKY arpapHOTO CEKTOPY B YKpaiHi.

BB miioGasmizarifHux TpoIieciB Ha HaIioOHAJThHI CKOHOMIKH PI3HUX
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KpaiH CBiTy Ta iX OKpeMi Traiy3i € OUeBUIHHUM, BTIM HOTO CTEIiHb MO3UTHB-
HUX YU HETATHBHUX HACHIJKiB MOXKE 3HAYHO KOJMBATHCS, B 3AJIEKHOCTI Bif
00CTaBUH Ta HAIIPSIMKY PO3BHUTKY.

Tak, posmisgaroud TMUTAHHS BIUIMBY DioOanizamii Ta iHTerpamii Ha
arpapHuii 0i3Hec YKpaiHH CIIiJ] BiJJ3HAUUTH, IO JIO TO3UTUBHUX MOMEHTIB
[BOTO MPOLECY MOXKHA BiJHECTH:

— 3HaYHE MiJBHUILECHHS PiBHS KOHKYPEHLIl MK BUPOOHUKAaMH arpapHoi
MPOAYKIIii, SIK KJIFOYOBOTO Ta OCHOBHOTO €JIeMEHTa PYIIiHHOI CHITH
PO3BHTKY EKOHOMIKH Ta CYCHIJILCTBA 3arajoMm;

— PO3MOBCIOMKEHHS iIHHOBaLlil B MpoLieC BUPOOHUITBA, 30epiranHs,
repepoOKH Ta peaizallii arpapHoi IPOIyKIIil;

— CyTT€Be 3HWKEHHS abo JIIKBialig TOPTiBeIbHUX O6ap’epiB, 110
MPU3BOJUTH IO HEOOMExeHOT quBepcudikallii puHKIB 30yTy arpapHoi
MPOIYKUIi Ta BIIKPUBAE HOBI MOXJIMBOCTI IX PO3IMIMPEHHS;

— BUTBHHUH pyX KaIliTalliB MPU3BOAUTH 10 HAJIXOMKCHHS 1HBECTHITIHHIX
pecypciB y arpapHHid CEKTOp €KOHOMIKH.

3 iHIIOTO OOKY, IHTETPYIOYKChH y CBITOBUH €KOHOMIUHHIA MPOCTIp, HAIiO-
HaJIBHUN arpapHuii 0i3HEC CTa€ BPa3JIMBUM BiJl 30BHINIHBOTO CEPEIOBUIIA.

Kpim Toro, HeoOXiHO BiI3HAYMTH, 110 II100ai3allis Hece B coOi i Hera-
THUBHI pHCH, a came TOIIMOJICHHS HEPIBHOMIPHOCTI COLiajbHUX Ta €KO-
HOMIYHHUX TEMIIIB PO3BUTKY OKpEMHX KpaiH, HEeCHpaBeUIMBUI pPO3MOMALT
Onar, OTpUMaHUX B PE3yJbTaTi CHUIBHOI IHTErpaliiHOl MisUTLHOCTI Ta I1HIII
HEraTUBHI MOMEHTH, Cepel SKUX MOXHA BUJIITMTH OKPEMO HACTYITHI:

— CBITOBMU TOAUT Tpali BUKIMKAHWA MDKHAPOTHOKW I00aNi3alli€ero
3MYIIy€E 10 OUTHIT TTHOOKOI CIIeliai3allii arpapHuX IiIMTPUEMCTB, 1110 3
OZIHOTO OOKY TIO3UTHUBHO MOXE MMO3HAYUTHUCS HA NMPOMYKTUBHOCTI MpaIli,
3 1HIIIOTO, MOXKE MPU3BECTHU JI0 BIIMOBH BijJl BUPOOHMIITBA TPAJULIIHHUX
BHUIIB TIPOAYKIii 3 MEHIIOK pPEHTA0ENBHICTIO, a Il 3arpoXKye
€KOHOMIYHIN TPOJOBOIBRIIN Oe3Ielli, CTaBIIIN KpaiHy 3aJIeKHOIO Bix
IMITOPTY;

— B YMOBax BiJIKpUTHUX PHHKIB, KpaiHW 3 HEIOCTaTHHO PO3BUHYTHMH
€KOHOMIKaMA HE MOXYTh Ha pIBHUX KOHKYPYBard 3 PO3BHHYTUMH
KpaiHaMu, a 1e MPU3BOAUTH JI0 MOCHJICHHS HEPIBHOMIPHOCTI PO3BUTKY
Ta 710 111e OUTBIIOro 30arauyeHHsI OHUX 1 3yOO0XKIHHS 1HIITUX;

— B yMOBax Iiobaiizallii crocTepiracTbesl TeHASHIIISI 10 3MEHIIEHHS PO
nepkaBu y (hopMyBaHHI BIACHOI, HE3aJIEKHOI EKOHOMIYHOI TIOJIITHKH, a
11e poOUTH 11 OLIBIIT BPa3IMBOIO NIEPE 30BHIITHIMH YNHHUKAMU;

— mporiecH To0aizamii MOCHITIOIYH CBITOBY KOHKYPEHINIO Y arpapHOMY
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CEKTOpi, B 3aJIEKHOCTI BiJl PO3BUTKY KpaiH, 11e OlblIe 3aKpiILTIOI0Th 3a

OKPEMHUMH 3 HUX CTaTyC CHPOBHHHHUX, TOOTO TUIBKH IOCTadaIbHHUKIB

MPOAYKIIi 3 MOJANBIION ii mepepoOKor0 B KpaiHax 3 OLIbII PO3BHHYTOIO

CKOHOMIKOIO, [I0 3HAaYHO 3MEHIIyE e(EeKTHBHICTh Ta JOXOAHICTbH

MEPIINX;

— TIOTEHITiaJl arpapHoTo Oi3Hecy (NMIPUPOMTHO-KIIMAaTHIHI YMOBH, KUTBKICTh
3eMeJIbHUX YTiflb, PiBEHb MiArOTOBKU (paxiBIiB, MaTepiaJbHO-TEXHIYHA
0a3a ToI0) JO3BOJISIE BUPOOIATH JOCTaTHI 00csATH arpapHOi NpOAyKLii,
JUIA 3370BOJIEHHS $K BHYTPINIHIX TakK 1 30BHINIHIX MOTped, aie
TEHJICHIIII OCTaHHIX POKIB, a caMe 3MiHa KJIIMarTy, ska 0e3locepeIHbo
PO3MOYNHAE YMHUTH 3HAYHUI BIUTUB Ha BUPOOHHMYI MpOILECcH, BUMarae
SIKHAWIIIBUIIIOTO TIONIYKY HOBHUX TEXHOJIOTIH 3 METOH MPUCTOCYBaHHS
710 HOBHIX peadiii;

— MiJBUILEHHS TOMUTY Ha CBITOBOMY PHHKY Ha MPOAYKIIIO arpapHOro
CEeKTOpPY TMpPHU3BOAWTH JI0 HE KOHTPOIHOBAHOTO AaHTPOIIOTEHHOTO
HaBaHTa)KEHHS Ha TIPUPOIHE CEpelOBHINE, a IIe¢ B CBOIO HeEpry 0
3arOCTPEHHS EKOJOTIYHHX TIpoOiieM, fKi B MalOyTHBOMY MOXYTh
HiBEJIIOBAaTH KOHKYPEHTHI IlepeBaru arpapHoi raaysi okpeMoi Kpainu;

— BUTbHE TepeMIllleHHs KamiTaly Ta TPYIOBHX PEecypciB, SIK OCHOBHA
yMOBa 17100ai3ailii, He MO)Ke HE TO3HAYUTHUCS Ha PO3BUTKY arpapHOro
0i3Hecy, uepe3 MOXKJIMBY BiJICYTHICTh KBaJi()iKOBAHMX MPAIiBHHUKIB Ta
CHeIialicTiB, B KpaiHax 3 HHU3BKOIO 3apo0ITHOI IIJIaTO, a Iie
YHEMOXJIUBITIOE TIONABIINI PO3BUTOK arpapHoi cdepu B OiTHIMAX
KpaiHax;

— MOCHJICHHSI KOHKYPEHIIII B arpapHOMY CEKTOpi €KOHOMIKH, B Pe3yJbTari
IHTerpamifHUX Ta Io0aTi3amifHNX TMPoIeciB, 0e3 3ampoBaKCHHS
aJICKBaTHOTO JIEP)KaBHOTO MEXaHi3My 3aXHCTy MaJloro Ta CEepeIHbOTO
0i3Hecy, MOXKe MPHU3BECTU 10 iX BTPaTH, sIK GopMH, a LIe B CBOIO YEPTy
710 TIOJAITBIIIOI AeTpajiallii eKOHOMIYHOI Ta coIiaibHOi cepu cemna.
DopMylouH CTparerito iHTETpaIliifHOr0 PO3BHTKY arpapHOTO CEKTOpY B

yMoBax Tiio0arizarii, HeoOXiTHO MaTh 9iTKO c(OpMOBaHi i Ta MEXaHI3MH
ix peamizarii, 3 epeKTHBHAM IHCTPYMEHTAPIieM iX TOCSATHEHHS.

Konnenisi po3BUTKy arpapHoro 0i3Hecy B KOHTEKCTi IMOCHIIEHHS TJIO-
OamizaIlifHuX Ta IHTETPAIHUX MPOIECiB Ma€ mepeadayaTi CTBOPEHHS Ta-
KHX YMOB, IIPH SKUX Oyze 3a0e31edeHo MpoIoBOIbIa HE3aNKHICTh KpaiHH,
MpH ONTHMAJTBHIA Ta MPOAyMaHiil iHTerpamii y CBITOBHH EKOHOMIYHHI
MIPOCTIp.

JloBeneHo, 1o B Cy4acHUX yMOBaX YCITiXy JOCSTalOTh CTPYKTYpHO 30a-
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JIAHCOBAaHI HaIliOHAJbHI EKOHOMIKH KpaiH. 3allOpyKOI PO3BHUTKY HAyKOBO-
TEXHIYHOTO MpPOTrpecy, BAOCKOHAIICHHIO CUCTEMH YIIPaBJIiHHS Ma€ MepeayBa-
TH BIPOBAPKCHHS CYYacHOi iHHOBAIiMHOI MOJITHKH, CIPSIMOBAaHOI Ha
CTpaTeriyHe 3pOCTaHHsI IHHOBAI[ITHOTO MOTEHINAy arpapHOro CEKTOPY €KO-
HOMIKM KpaiHu, CTBOpEHHS (PyHKIIOHAJIBHHUX Ta TI€EBHX JACPKaBHHUX 1HCTH-
TyLid 3 3a0e3MeUeHHs] CIPUATINBUX YMOB IPaBOBOTO Ta (hiHAHCOBOTO Me-
XaHi3My  iHHOBAaWiHHOTO  PO3BHUTKY, BJOCKOHAJCHHS  IHHOBAIiIHOI
1HQpaCTPYKTYpH arpapHoi cepH TOLIO

TuM He MeHIl, He3Ba)XKaloun Ha BiJJUyTHI BTPAaTH peCypciB, MaTepiaibHO-
TEXHIYHOTO, HAyKOBO-TEXHOJIOTIYHOT'O Ta JIFOICHKOTO MOTEHITIaNY, yepe3 Bili-
CBKOBI J1ii Ha HalIl TepUTOpii, YKpaiHa TUM HE MEHIII, Ma€ YyJ0Bi MEPCIeK-
TUBU MDXHAPOAHOI KOHKYPEHTOCIIPOMOXKHOCTI arpapHOro CEKTOpy, 3/1aTHa
PO3BHBATHChH Ha BIACHIH 1HTENIEKTYyallbHI OCHOBI 3 MIMPOKUM MPOLYKYBaH-
HSIM HOBITHIX HAyKOBO-TEXHOJIOTIYHUX DPIlICHh B iHHOBAaiMHUX CErMEHTax
CBITOBOTO PUHKY i 3a0e3meduyBary TiIHI YMOBH XKHUTTEISUTBHOCTI HACENICHHS
BJIACHOI KpaiHU.

Jis 1boro HEeoOXiTHO BU3HAYMTH, MEPII 3a BCE, MPIOPUTETH CTPYKTYP-
HOi TiepeOylnoBH arpapHOro CEKTOpPY EKOHOMIKH, a TaKOoX po3poOKa
KOMIIJIEKCY 3aXOJiB €(EKTHBHOTO BHKOPHCTAHHS NMPHUPOAHUX PECYpPCiB, AKi
BUKOPHCTOBYIOTBCS y ILOMY CETMEHTi [2].

BucHoBkmu. [TicymMoByt0oUH BHIIlE CKa3aHE, MAEMO BiJJ3HAUUTH, IO TPO-
nec miobamizamii Mae BceOIYHMH XapakTep, OXOIUIIOIOYM BCi CTOPOHH
CYCHUIBHOTO JKHTTS, JI¢ TPIOPUTETHUM BEKTOPOM € EKOHOMiKa, 3 METOIO
(¢opMyBaHHSI CIIJIBHOTO PHHKY KalliTaly, PecypciB, CIIOXHBYHMX TOBApIB,
TEXHOJIOTiH, iHHOBalil Tomlo. JIOBEeACHO, MO JUIS CYy4aCHUX IMPOIIECIB €KO-
HOMIYHOI Ta MOJITHYHOI rT00aTi3amii XapakTepHUMHU PUCAMH € TaKi 03HAKU
SK: IIUPOKE PO3IMOBCIOMKCHHS IHHOBALIMHUX TEXHOJIOTiH; iHTerpamis Ta
iHTeHCH]iKallis eKOHOMIYHHX 3B’SI3KiB MK Pi3HUMH KaTeropisMu Oi3Hec ce-
PENOBHIIA; HASBHICTH )KOPCTKOI KOHKYPEHILIT 3a cepu BILUTUBY, OTIHUOJICH-
HSl B32€MO3B’S3KiB MK MPOBIAHUMH LEHTPAMH TPUHHATTS PIlLICHHS; TTO€E-
HaHHS TOCTPOi, OE3KOMIPOMICHOI KOHKYPEHIIii 13 PO3MIMPEHHSIM €JIeMEHTIB
B3a€MOJIii 1 CHiBpOOITHUIITBA MiXK OKPEMHMH KaTETOpisiIMU; 1HTEpHAIio-
HaJli3aliss BUpOOHMYMX 3B’SI3KiB Y BUCOKOTEXHOJIOTIYHUX Taiy3sx Ta Jibe-
patizaiisi po3MOBCIOKEHHSI TEXHOJIOT1H; (POpMyBaHHS M00ATbHUX PHHKIB,
iHTeHCH]iKallis 3yCHJIb IMOJO0 PO3B’SI3aHHS TIOOAIBHUX MeEpek Oe3MmeKH.
HesBopoTHi niporiecu robamizaiii i, Ik HaciI0K, MOCHICHHS MiXXHApOTHOT
KOHKYpEHIIii BUMaratoTh CTBOPEHHS HOBOI, aJIcKBaTHOI CHCTEMHU B3a€MOJI1
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HAI[IOHAJIbHOI EKOHOMIKH Ta i CKJIaJIOBUX 3 CBITOBUM T'OCIIOAaPCTBOM.
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THE ROLE OF UKRAINE IN THE SYSTEM OF GLOBAL
FOOD SECURITY, PROSPECTS AND CHALLENGES

This article examines the economic, social and political dimensions of globalization
as a process. A deep analysis of the nature and characteristic features of global economic
transformations is carried out, their main contradictions are structured and typologies in
terms of the levels and rates of development of the national economy, its sectoral and
institutional organizational structure, the development of the agricultural sector market, the
distribution of income among different categories, etc. Various aspects and paradigms of the
modern system of global socio-economic relations, within which relevant scientific schools
work, are considered. The main structural disparities between industries and other categories
are identified and systematized, recommendations are provided for distortions and their
causes, which are associated not only with institutional imperfections, but also with a lack of
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strategic approaches to economic development and innovative passivity. The main challenges
that appear for the national economy in the context of modern events that have unfolded on
the territory of Ukraine and the world are examined and analyzed in detail. In this context,
serious distortions in the policy of development of science, education and innovation in
Ukraine were revealed. The main principles and tasks on which the priority development
strategy of the country should be built in the conditions of global economic and technological
transformations are formulated. A comparative analysis of structural changes in the economy
of Ukraine, the world economy as a whole and in certain groups of countries of the world
was carried out.

Key words: globalization, crisis, food security, economic blockade, integration,
agrarian business.
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HATIPSIMU MOJEPHI3ALIIi EKOHOMIYHUX ®YHKIII
JEP)KABU B KOHTEKCTI IHBECTHULIITHO-
IHHOBALIITHOT'O PO3BUTKY

JocnipkeHo HapsiMU MOZEpHi3alii eKOHOMIYHUX (YHKIIH JepkaBH B KOHTEKCTI
IHBECTHIIIHO-1HHOBALIITHOTO PO3BUTKY. Bu3HaueHi ekoHoMiuHi (yHKIIT nepxaBu. Buokpem-
JIeHI IHCTPYMEHTH Ta KIIOUOBI 3aXOI¥ IHCTUTYLiifHOTO perymroBaHHs. OOIpyHTOBaHO, IO
Jlep’kaBHA 1HBECTHIII{HO-IHHOBaNifHA TONITHKA Bi3yalidye BEKTOp Ta CTparerilo mid, sKi
CIPSIMOBaHI Ha Pe3yNbTaTUBHICTG i epeKTHBHICT (DYHKIIOHYBAaHHS PHHKY iHBECTHIIIH Ta iH-
HOBaMifl 3 METOI0 CTBOPEHHS IHHOBAIIHHOTO MPOXYTY Ta 3aJOBOJEHHS IOTPed CTEHKXOI-
JiepiB. 3aIIpONIOHOBAHO 3aralibHy MapagurmMy e(GeKTUBHOI cTpareril iHBECTUIIHHO-IHHOBAITIH-
HOI TIONITHKH JepxkaBu. Bu3HaueHi OCHOBHI BEKTOpPH CTBOpEHHs e(eKTHBHOI cTparerii
IHBECTHIIIHHO-1HHOBALII{HOI MOJIITHKN Y HalllOHAJIBHOMY MaKpPOEKOHOMIYHOMY CEepEJOBHIII.
Pozpobinieno opranizaniiiny CTpYKTypy IHCTHTYLIHHOTO PEryIIOBaHHS B KOHTEKCTi IHBECTH-
LiifHO-IHHOBAaNifHOTO PO3BUTKY. 3alpoIIOHOBaHI IPHHIMIHN MPOIECy MOJAEpHi3alil eko-
HOMIYHHX (YHKIIH Jep>kaBH B KOHTEKCTI IHBECTUIIHHO-IHHOBAI[IHOTO pO3BUTKY. Bru3Haueni
HANpsIMHA OIIHKK IHBECTUIIIMHOTO ¥ 1HHOBAIIIHOTO TOTEHIiay HalliOHAJhbHOT CKOHOMIKH.
JloBeneno, mo ¢yHKIIT gepxkaBu B enoxy Iumyctpii 4.0 crarors Habarato CKIIaJHIMINMH,
301TBIIYIOTECS. MAacIITaON IPOOIEMHUX IINTAHb, SIKI BUMAraloTh PETYIIIOI0Y0T0 BILIMBY, BUHH-
Kae HeOOXIJHICTH MOUIYKY HOBUX JDKEepell IHBECTYBAaHHS, a TAKOXK PO3BUTKY HAI[IOHAJIHHOTO
JIFOACHKOTO KaIiTay.

KoniouoBi cioBa: iHBeCTHIIIHHO-IHHOBALIITHUH PO3BUTOK, (YHKIII AepKaBH, iHBE-
CTHIIHO-1HHOBAIi}{HI TPOLIECH, IHCTUTYLIIHE PETYIIOBAaHHS, IepXKaBHA MOJIITHKA.

Beryn. XapakTepHOI PHUCOI0 €KOHOMIUHOI MOJIITUKU JICPKABH B YMO-
BaxX MIO0ATBHUX BUKJIMKIB € CTpaTeriYHUH PO3BUTOK 1HBECTHIIHHO-iHHO-
BaI[ifHUX MPOLECIB Y HAIIOHAIBHIM €KOHOMIII Ta MiATPUMKA IPIOPUTETHUX
rairy3ei TocroJapchbKoro KOMILIEKCY KpaiHH.

Jlep>kaBHi IHCTUTYIIIT OBHHHI BIUIMBATH Ha 1HBECTHIIIIHO-1HHOBAIIIIHI
MPOIECH Y HAIIOHAJIILHOMY MaKpPOCKOHOMIYHOMY CEpEIOBUINI Yy BHIISII
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BITPOBAKCHHSI IepKaBHOI EKOHOMIYHOI MO THKH.

VY cBoMW Yepry, iHBeCTHLIHHO-IHHOBAaIIiHA TOJITHKA JAepkaBu Oe3noce-
pEeIHBO B3aEMOTIOB’sI3aHa 3 BEKTOPAMHU CYCIIJIBHOTO PO3BUTKY Ta (PyHKIIis-
MU, BUKOHaHHSI SKUX TIepeOupae Jiepikana.

JlepxaBHa iHBECTHUIIHO-IHHOBAIlIl{HA MMOJIITHKA MMOBHHHA OYTH CQOKY-
COBaHa Ha JiSUTBHOCTI AEp)KaBHUX I1HCTUTYILIH, SIKi 3a0€3MeuyroTh CIpH-
SITJIMB1 YMOBH JUISI iIHBECTUIIIHHOT Ta IHHOBALIMHOT TisJIBHOCTI Y HAI[IOHAJb-
HOMY MaKpOEKOHOMIYHOMY CEpEIOBHIIII.

[HBecTHIIIHO-1HHOBAIIIMHA TIOJITHKA JepXKaBH — [Ie CHCTEMa [ Jep-
KaBHUX THCTUTYLIHM CIpSMOBaHHUX Ha TpaHC(HOPMALIIO CKIAJHOI CHTyalil y
1HBeCTUIIIHIN 1 iHHOBaIiiHIN cepi KpaiHu Ta KOPUTYyBaHHS MPOLECIB, SKi
BIUTMBAIOTh HAa IHHOBAI[IHHUH BEKTOP PO3BUTKY HAI[IOHAILHOI EKOHOMIKH.

[HBecTUIifHO-IHHOBAI[IfHA TOJIITUKA KOHKPETU3y€ NPHHLIWIHN IHCTH-
TYLIHHOTO BTpy4YaHHSA Yy IHBECTHLIWHY ¥ iHHOBauiliHy cdepu KpaiHu as
pearizanii Horo cTpaTeriuHMX 3aBAaHb y pO3pi3i B3a€MOIOB’S3aHUX Ha-
MpsIMIB 1HHOBAIIHOT JISUTBHOCTI y HAaliOHAJILHOMY MAaKPOCKOHOMIYHOMY
CEPEIOBHIII.

BigmiTuMmo, 1m0 iHHOBaLliHHUN BEKTOpP PO3BHTKY CTaHE HEOAMIHHUM ar-
puOyTOM cTparerii MOBOEHHOTO BiJHOBJICHHS HAIliOHATBHOI CKOHOMIKH, a
IHHOBAIIIHHI TIpoIleCcH Oe3MOCepeIHhO IMOB’sI3aHl 3 IHBECTHUIIIHOIO aKTHUB-
HICTIO Y HalllOHATBEHOMY MaKpOEKOHOMIYHOMY CepefoBHIi. ToMy TilNbKH Ti
3 HUX, 1[0 3a0€3MCUYCHI IHBECTHUIIISIMU, MOXKHA PO3IIISIATH B SIKOCTI MIPHUCKO-
ploBada CTIHKOTO COLIabHO-€KOHOMIUYHOTO BiJHOBJICHHSI Ta PO3BUTKY Ha
PI3HUX PiBHSX.

Ornaa nmiteparypu. TeopeTHKO-METOMOJIOTIYHI OCHOBU CKOHOMIYHMX
GyHKUI gepkaBu Ta JepKaBHOI IHHOBaliHO-1HBECTUIIHOT MOMITHKH JI0-
CIII/DKYIOTBCSL Y HAyKOBHX Ipalsix 0araTthbOX AOCHIAHMKIB, cepen HuX O.
Awmoma [7], B. T'eeusn [8], 3. FOpunens, B. Kpyrmskos, O. Ilerpyx [6], FO.
Menbhuk [2]. O. ITobepexens [12] Ta iH. [TutaHHsIM TEOpii Ta MPaKTHKH 1H-
HOBaIiITHO-1HBECTHLIHHOTO PO3BUTKY TPHCBSYEHI TOCIIIKCHHS TaKUX BU-
JNATHUX 3apyOixHuX BueHuX, sk I1. dpykep [11], M. Toprep [9], K. lym-
nerep [10] Ta in.

AHani3 nociipkeHs 1 myOumikamii i3 3a3HaueHol MpoOIeMaTHKH TI0Ka3aB,
0 HEOOXIAHO MOCHITUTH HANpsIMU MOJCpHI3aIlli SKOHOMIYHUX (DYHKIIN
Jiep>)KaBU B KOHTEKCTI iIHBECTUIIITHO-IHHOBAIITHOTO PO3BUTKY, L0 CIIPHSTH-
Me (YHKI[IOHYBaHHIO B YMOBaX BOEHHOTO CTaHy Ta IOBOEHHOTO BiTHOBJICH-
HSl HAllIOHABHOT EKOHOMIKH.
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Meta Ta 3aBnanHs. OCHOBHOIO METOIO JIaHOI CTAaTTI € BU3HAUCHHS Ta
OOTPYHTYBaHHsI HaIllpsiIMiB MOZEPHi3allii eKOHOMIYHUX (YHKIIIH JAepKaBd B
KOHTEKCTI 1HBECTHIIIIHO-1HHOBAIITHOTO PO3BUTKY, 110 CIPUATUME (QYHKITIO-
HYBaHHIO B YMOBaX BOEHHOTO CTaHy Ta MOBOEHHOTO BiHOBIICHHS Hallio-
HaJbHOI ekoHOMiku. Cepen 3aBlaHb CTATTi: BU3HAYCHHS EKOHOMIUHUX
GyHKUIM epkaBy; BUOKPEMIICHHS iIHCTPYMEHTIB Ta KIFOYOBUX 3aXO[iB iH-
CTUTYLIHHOTO PEeryIIOBaHHS; OOTPYHTYBaHHS JEPKaBHOI iHBECTHLIHHO-1H-
HOBAalilfHOT TIONITHKH; 3alpOIOHYBATH 3arajbHy MapagurMy eQeKTHBHOI
cTparerii 1HBECTHILIMHO-IHHOBAIIMHOT TOMITUKU JICpXKaBH,; BU3HAYUTH
OCHOBHI BEKTOPH CTBOPEHHS €()EKTUBHOI CTparerii iHBeCTHILiHHO-IHHO-
BaIliifHOT TOJITHKK Yy HaliOHAJbHOMY MaKpOCKOHOMIYHOMY CEpEIOBHIIII;
pPO3pOOHTH OpraHizamiiHy CTPYKTYpPY I1HCTHUTYLIHHOTO peryJroBaHHS B
KOHTEKCTi 1HBECTHIIHHO-IHHOBAIIHHOTO PO3BHUTKY; 3alpOIOHYBATH IPHH-
UMK TIPOLECY MOJIEpHi3alii eKOHOMIYHUX (QYHKIIH Aep:kKaBH B KOHTEKCTI
IHBECTUI[IITHO-IHHOBAI[ITHOTO PO3BUTKY.

MeTonu gocsiaKeHHsl. 3 METOI BUKOHAHHS JTOCIITHUIIBKUX 3aXOJIB Y
KOHTEKCTI IaHO1 CTaTTi OyJI0 3aCTOCOBAHO HACTYITHI METOJI1: TEOPETUKO-ME-
TOJIOJIOTIYHUHN aHai3 HAyKOBUX JKEPEJI, CUCTeMAaTU3allisl KOHIEMIiH iHpop-
MaIiifHOTO MOUIYKY, 3MiCTOBHA JiarHOCTUKa HAyKOBUX Tpallb, METOJ TPYILy-
BaHHs 1H(OpPMAIlii, y3araJbHEHHS HAYKOBOI JIITEPaTypH Ta iH(QOpMaIiiHO-
KOMYHIKaI[IfHUX JKepesl Mepexi [HTepHeT, CHCTEeMHUH aHali3 Ta CHUHTE3,
y3araibHEHHS.

Pe3ynsTatn Ta 00roopenHsi. B ymMoBax BOEHHOTO CTaHy OUIBIIICTBH
Cy0’€KTiB y HaIllOHAJILHOMY MaKPOCKOHOMIYHOMY CEpEIOBHIN HE 3aiiM-
AEThCS 1HHOBAIIWHOK JISUTBHICTIO, TOMY CaMe€ IMOHSATTS «PO3BHTOK» € IIiJ|
MUTaHHSAM. 3ayBa)KUMO, 110 MOHATTS «BIDKUBAHHS» Ta «PO3BUTOK» € SIKILO
HE aHTOHIMaMH, TO TOYHO HE TOTOXXHHUMH, 1 JIJIsl OCTaHHBOTO, B TOMY YHCII
IHHOBAIlIHHOTO PO3BUTKY y HAIIOHAJIBHIA E€KOHOMIIll MOTPIOHI BiIMOBIIHI
ymoBH [1].

L{inkoM IpOrHO30BaHO OYJI0 OWiKyBaHHS MaiHHS 00CSTIB iHBECTHLIHHOT
1 1HHOBAIITHOT MIsUTLHOCTI y HAI[IOHAJIBHOMY CEPEAOBHUII YKpaiHH, TOMY
IHBECTUIIIHO-IHHOBAIIliHA TIONITUKA JIEPKaBU MMOBUHHA OyTH Opi€HTOBaHA
Ha CHUCTEMY 3aXO[iB, SKi CHPUSTHMYTH BiHOBICHHIO Ta PO3BHTKY HaIlio-
HaJIbHOI €KOHOMIKH Ha OCHOBi BHKOPHCTaHHSI €KOHOMIYHHX 3aKOHIB Ta y3-
TO/DKEHHSI EKOHOMIYHUX 1HTEpEeCiB MK BCiMa Cy0’ €KTaMu.

[HBeCTHIIIHO-1HHOBAIIIMHA TMOJIITUKA JEpKaBU — II¢ MEBHA PErJIaMCH-
Talisl NPUHIMIIIB i CTAaHAAPTIB MOBEIIHKH Cy0’€KTiB y iHBECTUIIHO-1HBE-
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CTHIIIHHIN cepi 32 JOTOMOT0K CKOHOMIYHOTO IHCTPYMEHTAPIIO.

Ha Oynp-siky Kpu3y y HaIliOHaJbHIM eKOHOMIIlI Tpeba pearyBaT ICBHU-
MU PETryJISTOPHUMHU CTUMYJIaMH, ajie Aep>KaBHI IHCTUTYIIi MOBHHHI TOBUHHI
PO3YMITH MPIOPUTETH IIUX YTPYUYaHb y BIAMOBIAHY cdepy.

ExoHOMiuHa poJib JepKaBH y iHBECTHLIHHO-IHHOBALIHHIA cdepi Moke
OyTH mpecTaBiIcHa HACTYTHUMH CKOHOMIYHUMH (YHKIIISIMU:

— 3a0e3neyYeHHs] TPaBOBOI OCHOBM (PYHKIIOHYBAaHHS 1HBECTHIIHHO-IHHO-
BalliitHil cdepi;

— BU3HAYCHHSI TOJITUKH MaKPOCKOHOMIYHOI cTalOuti3allii B yMOBax IJO-
OaJIbHUX BUKIIHKIB;

— 3a0e3neYeHHs Ta MiATPUMKa KOHKYPEHIII] y i1HBeCTHIITHO-1HHOBAIi IHI I
cdepi;

— 3a0e3MeYeHHS MPaB iHTENEKTyalbHOI Ta MPUBATHOI BIACHOCTI;

— 3a0e3MeYeHHs] aHTUMOHOTIONBHOTO PETyIIOBaHHS;

— crabimizallis Hal[lOHATBHOT EKOHOMIKH 32 YMOB KOJIMBaHHS €KOHOMIUHOT
KOH IOHKTYpH;

— KOMIICHCAIlisl TPOBAJiB Y PHHKOBOMY CEPEAOBHILI (peryatoBaHHS
eKCTepHaIii, BAPOOHHIITBO CYCIUTBHO-3HAYYIIMX OJar Ta iH.);

— MEPepo3MOALT PecypciB 3 METOI0 3MIHM CTPYKTypH HalliOHaJIbHOTO
HPOAYKTY;

— PO3BHUTOK iHQPACTPYKTYpH y iHBECTHLIHHO-IHHOBaLIHHIH chepi.
Peanizanisi 1HBECTHIIMHO-IHHOBAIIIIHOT TOJIITUKYA JCPKABH MOMKIJIMBA

JIIIE MTPU BUKOPUCTAHHI CYKYIMHOCTI 3aXO/iB, IKi CKIaJar0Th MEXaHi3M iH-
CTUTYI[IHHOTO BIUIMBY Ha IHBECTHUIIHHY U IHHOBAIWHY cdepy KpaiHu.
Tomy, peanizaliis 3a3HaueHuX (QyHKIIH nependavae MEeBHI IHCTPYMEHTH 1H-
CTUTYLIHHOTO PETYIIOBAHHS:

— MpsiIM€ IHCTHUTYLIAHE pEeTyITIOBaHHS, HANPUKIIA[, JIIEH3YBaHHS Ta KBO-
TyBaHHSI, iJIbOBE (hiHAHCYBAHHSI TOMIO;

— HemnpsIME IHCTUTYLiHE peryjTroBaHHS, HAllPHUKIAJ, MOJAaTKOBa Ta OrOf-
JKETHA TIOJIITHKA, TPOIIIOBO-KPEIUTHA MOJIITHKA TOIIO;

— 3MillaHe 1HCTUTYIIMHE PEryaIoBaHHs, HAPUKIa, CTPYKTYpHA MOJIITH-
Ka, MOJITHKAa €KOHOMIYHOTO 3pOCTaHHs, MPOrpaMyBaHHS Ta IMPOTHO3Y-
BaHHSI TOLIO.

KnacnyHi 3axoau IHCTUTYLIITHOTO PEryaIOBaHHS:

— 3a00poHa y iHBEeCTHLIHHO-IHHOBaLiHHIH cepi;

— JI03BiN y iHBECTHII{HO-IHHOBAIIHIN cdepi;

— MpUMYC y IHBECTHLIIHHO-1HHOBALIHIH cdepi.
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BigzHaunMo, Mo KpiM 3aBOaHb MaKpOEKOHOMIYHOTO pEryJaIOBaHHS,
00OB’SI3KOM JIEP)KABHHUX 1HCTUTYLIH € BCTAHOBJIEHHS MPaBHJ JisSUTBHOCTI
(IpUIHATTS HOPMAaTHBHO-TIPABOBHX JOKYMEHTIB) Yy 1HBECTHILIHHO-IHHO-
BalliifHil cdepi Ta KOHTPOJIIO 3a iX JOTPUMAaHHSIM.

IMpodecop O. [Tobepexels HAroJoUIye, IO PaKypc po3TIsAY PO Iep-
KaBHUX 1HCTUTYILIH CIMpaeThbcsd HE TaK HAa MPUHIMI iX BTPy4YaHHS Y Bifl-
MOBiTHY AiSUTBHICTB, a K (PaKTOp OpraHiYHOTO BKIIIOUEHHS JEep)KaBHUX iH-
CTUTYUil y IHBECTHLIHHO-IHHOBALliiHI TpolecH Yy HaiOHAILHOMY
MaKpOCKOHOMIYHOMY cepeaoBuiii [12].

OHak HHHI MEXaHI3M TaKOrO BKJIIOYEHHS, HAa HAI MOV, CTAE CKIak-
HIIIMM, 110 3YMOBJICHO SK HAyKOBO-TEXHIYHUM IMPOTPECOM, TaK i YCKIa-
HEHHSM IMOMITHYHUX, O0E3IMEKOBUX, E€KOHOMIYHHUX, COI[IaIbLHUX Ta EKOJIOTid-
HUX TPOIECIiB B YMOBaX BOEHHOTO CTaHy Ta IIOCHJICHHS arpecii y
I100aJIbHOMY MPOCTOPI.

Jlep>xaBHa 1HBECTHUIIHO-IHHOBAIliiHA TMOJIITUKA — II€¢ BEKTOp Ta
cTpareris Jii, sSKi CIPsIMOBaHI Ha pe3yNbTaTUBHICTh U epeKTUBHICTh (PyHK-
LIOHYBaHHS PUHKY 1HBECTHIIIH Ta IHHOBAIIi} 3 METOIO CTBOPEHHS iHHOBAILIil-
HOTO MPOAYTY Ta 33I0BOJICHHSI TOTPEO CTEHKXONIEepiB.

Jlep>kaBHa iHBECTHUIIIMHO-IHHOBAIlIMHA TMOJIITUKA MOBUHHA MaTH THYY-
KU XapakTep:

— JUISl TICBHUX CYO’€KTIB HAIl[lOHAJIBHOI SKOHOMIKH, BOHA IOBHHHA MaTH

THCTUTYLI{HO-OPIEHTOBHY O3HAKY;

— JUIs 1HIIUX Cy0’€KTIB MaTd pUHKOBO-OPi€EHTOBHY O3HAKY.

[HCTHTYIHO-OPiEHTOBHA O3HAKA IHBECTUIIIMHO-IHHOBAIIMHOT MOJIITHKA
nependayae akTUBHY ydYacThb BIiAMOBITHUX IHCTHTYLIH y (YHKIIOHYBaHHI
PUHKY 1HBECTHIM Ta IHHOBAIii B SKOCTI KOHTPAareHTa, a TAKOX y PETYIIo-
BaHHI JiSTBHOCTI MPUPOAHUX MOHOIIONIH.

PuHKOBO-OpiEHTOBHA O3HAKA IHBECTHIIIMHO-IHHOBAIIMHOT MOJIITUKU Xa-
paxkTepHa ISl TOTO Cepe/IOBHINA, I¢ PUHOK 1HBECTHIIIH Ta iHHOBawii cdop-
MyBaBcsl, QYHKIIOHY€e TpaHCHapeHTHA KOHKYPEHIIis Ta pO3BHHEHI CUCTEMHI
MEXaHI3MHU CaMOpPEeTYJISIii.

[Mpu upoMy mporiec 3poCcTaHHS POJIi IepKaBHUX IHCTUTYLIH y iHBECTH-
HiliHO-1HHOBAIIiHIN cdepi He € MPOCTO KiTBKICHUM, a BilOyBa€ThCsl TpaHC-
¢dopmaris Ta sKicHa BUAO3MiHA 1€l poIi, a TAaKOXK MPO 3MiHY XapakTepy
B3a€EMOJIIi Aep’KaBHUX IHCTUTYLIH 3 iHIIMMH cy0’€KTaMH PUHKY iHBECTHIIIH
Ta iHHOBaIlid. OJHOYACHO BiJI0yBA€THCSA TEOPETUUHE MEPEOCMHUCICHHS PO
JICpKABHUX IHCTUTYI[IH B €KOHOMIIll Ta CyTHOCTI 1HBECTHIIIIHO-IHHOBAIIiH-
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HOT MMOJIITUKHU JCPIKABH.

B ymoBax mio0anpHHX BUKJIHMKIB CHOTOJICHHS Ha SKICHO HOBWH pPiBeHBb
BUXOJHMTH MiSUTBHICTh JACPKAaBU B Taly3i HayKH Ta OCBITH, IO CIPHIATHME
PO3BHUTKY IHHOBAIIiH y HAIIIOHABHIN EKOHOMIIII.

B ymoBax BoeHHOI arpecii BHIO3MIHIOETBCSI Ta HaOyBae CTPaTEridHOrO
3HAuUCHHA JepKaBHA (YHKIS BCTAHOBJICHHS MPABWJI FOCHOAAPCHKOI JisUTb-
HOCTI Ta KOHTPOJIIO 32 ix morpuMaHHaM. Tpaauuiiini QyHkuii 3a06e3medeHHs
Oe3nekn JepKaBU Ta 3aXUCTy HalliOHAJbHUX 1HTEPECiB B YMOBAaX BOEHHOI
arpecii Takok 3a3Hal0Th CYTTEBUX CTPATETIYHUX 3MiH.

[ToBo€HHE BIHOBJICHHS HAI[IOHAJIHLHOI CKOHOMIKHM MICHIsI TIEPEMOTH HaJl
3arapOHUKOM MOTpedye 3acTOCYBaHHA e€(EKTHBHOI cTparerii, mo 6a3yBaru-
METhCS Ha TOCTONAPCHKOMY IOTEHIiall KpaiHu, a TakoX 3alydeHHI iHO-
3eMHHX I1HBECTHLIHHHMX pecypciB. [lama crparerii Mae mnepeadadaTi
B3aEMOJIII0 MK JCPKABHUMH IHCTUTYIISIMU Ta Oi3HEC-CEPEIOBHUIIEM Ha
MPUHIMIAX TPAHCIAPEHTHOCTI, CONIapHOCTI Ta 3acTOCYBaHHI iHHOBaliid-
HUX YMHHHUKIB E€KOHOMIYHOTO 3pPOCTaHHS y TOCHOAApPCHKOMY KOMILIEKCI
VYkpainu.

3aranpHa napagurMa e(eKTUBHOI CTparerii IHBECTHUIlITHO-IHHOBAIIHHOT
MOJITUKY JIepXKaBH TPENCTaBlIeHa H puc. 1, siKka TOBUHHA 000B’SI3KOBO Bpa-
XOBYBATH MOTEHIIKHI Ta HIMOBIpHI 3arpo3u HalliOHAJIbHIN Oe3meri.

OcHOBHE 3HaYEHHSI IS OLIHKK €(EKTHBHOCTI CTparerii iHBeCTHIIHHO-
IHHOBaWIHOI TIOJNITHUKH Jep)KaBU HaOyBa€ CTyNeHb 3a0e3leueHHs Hallio-
HaJIbHOI €KOHOMIKU iHBECTHLIIHHUMHU pecypcamMy HEOOXITHUX Ui PO3POOKH
Ta BIPOBAPKECHHS 1HHOBAIIIH.

[Mporpama edexTuBHOI cTparerii IHBECTUIIHO-IHHOBAI[IHHOT MOJIITHKA
Jiep KaBU BKITIOYAE B ceOe HACTYITHI KOMIOHEHTH (puc. 1):

— Taly3€BU;

— MIXKTaTy3eBHii;

— perioHaNbHU;

— MDXperioHaJbHUH;
— TEepUTOpiaJbHUN;
— iHTerpaliiHui.

EdexTuBHICTh 3acTOCyBaHHS KOMIUIEKCHOI mporpamu e(eKkTHBHOT
CTparterii iHBECTHUIIITHO-IHHOBAIITHOT TOJITHKY JIEpyKaBU MOXKIIUBO 3HAYHO
MiABUIINTH 32 PaXyHOK CETMEHTHOTO pallioHAILHOTO 3a0e3MeueHHs: HopMa-
TUBHO-TIPABOBOTO, OPTaHi3alliifHOTO, TEXHOJIOTIYHOTO, iH(OPMAIIHHOTO,
aHAJIITUIHOTO, (JIHAHCOBOTO, PECYPCHOTO TOIIO [2].
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MTAPAJIUTMA E®EKTUBHOI CTPATETTf IHBECTULIIHO-
[HHOBAULIIHOI IIOJIITUKU

Mera [Ipunuunu [Mapamerpu MexaHizmu

3aBaHHs Hanpsimn OOMexeHHs Mogeni

HamionanpHa ekoHOMIKa InnoBauiiinuii npomec

| 3araibHUi KOMIUIEKC MEXaHi3MiB IHCTUTYI[ITHOTO PEryJIIOBaHHS Ta BIUIUBY

Cy6 ekt OG6’ext
iHBECTHIiHHO- @DaKkTOpH PEeryIIOBaHHS Ta BILIUBY IHBECTHLLIIHO-
1HHOBALIHHOTO iHHOBAILIHHOTO
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Puc. 1. ITapagurma epekTuBHOI cTpaTerii inBecTUlliliHO-IHHOBaliliHOT

MOJITHKH AEPKaBA
Jhxepeno: po3pobIeHO aBTOPOM
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OCHOBHI BEKTOpU CTBOPEHHS e(DEeKTHBHOI CTparerii iHBeCTUIIITHO-1HHO-
BallifHOT MOJIITUKHU Y HAI[IOHAJTBHOMY MaKpPOESKOHOMIUHOMY CEPEIOBUIIIL;

— CTBOpPEHHSI IHCTUTYI[IMHMX MeEXaHi3MIB peajizallii iHBECTUIIHHO-IHHO-

BaIi{HOI TOJIITHKH Y HAalliOHATEHOMY MaKpPOEKOHOMIYHOMY CEPEIOBHIIII;

— CTBOPEHHS YMOB JUUISl YJIOCKOHAJICHHS Ta 3POCTaHHS 1HBECTHUI[IHHO-1H-

HOBAIIIHOT aKTUBHOCTI Y HAI[IOHABHIH SKOHOMIIII;

— MPIOpUTETHA MIATPUMKA CY0’€KTIB, SIKi MPUIAMAIOTh Y4acTh y 1HBECTH-

HIHHO-IHHOBAIIMHUX MPOIECcaXx;

— 3a0e3nedYeHHs pO3IIMUPEHHs MIXXHAPOIHOI Koomepallii Ta iHTerpauii y iH-

BECTHUIIHHO-IHHOBAIIIMHUX MPOIECcax;

— CTUMYJIFOBaHHSI PUHKOBUX MEXaHI3MIB y IHBECTHUIIINHIN Ta IHHOBAIIHHIHI

JUSTIBHOCTI;

— CTUMYJIIOBaHHSI BHYTPIiLIHBOTO TIOMTUTY HA 1HHOBALiT Ta iHBECTHLIIT;
— CIIpUSIHHSI MPOMYKTUBHIN 3aiHATOCTI Y 1HBECTULIIHINA Ta 1HHOBaIiHIN

JUSTIBHOCTI;

— CTBOPECHHSI PIBHHX YMOB Yy I1HBECTHIIHHO-IHHOBAaIIHHUX TMpoIecax

HaIllOHAJFHOT CKOHOMIKH.

HeoOxigHO KOHCTaTyBaTH, IO I1HBECTHIIIMHO-IHHOBAIIIMHI MPOLECH
CHPUSIOTH CTaJIOMy JHHAMIYHOMY BiITBOPEHHIO TOCIOAAPCHKOTO KOMILIECK-
Cy HalliOHaJIbHOT €KOHOMIKH 32 PaxyHOK CTBOPEHHS Cy4acHHX 3acO0iB BH-
POOHUIITBA Ta MPOAYKINI I CIIOKMBAHHS, 10 BIUIMBA€ Ha CTAOUIBHICTD,
pe3yNbTaTUBHICTh, C(QEKTUBHICTH PO3BHTKY (200 MICISBOEHHOTO BiIHO-
BJICHHS) Ta CIIPUsIE MPOAYKTUBHIHN 3aHATOCTI HACEIEHHS B KpaiHi.

EdexTuBHICTh Ta MEpMaHEHTHA CTIHKIA 1HBECTHUI[IHHO-IHHOBAIIHHUX
MPOIIECiB Ma€ KIIOYOBE 3HAYCHHS ISl 3a0€3TeYeHHS] KOHKYPEHTOCIPOMOXK-
HOCTI HalliOHAJIbHOI €KOHOMIKM Ta JJisl MIPUCKOPEHHS HAyKOBO-TEXHIYHOTO
nporpecy sik 6a30BOi MepeyMOBH CUCTEMHOTO BiIHOBJICHHS Ta TIOBOEHHOTO
PO3BHUTKY JIep>KaBH.

BigsunaunMo, 110 Taki €KOHOMIYHI Ta COI(iajdbHI ITOKAa3HHKH, K TEMIIH
3pOCTaHHS BaJOBOI'O BHYTPIIIHBOTO MPOAYKTY, IPOAYKTHBHICTH Mpalli, piBe-
Hb 0€3p00ITTs, iHAEKC IHQIIAILIT Ta iH., JO3BOJISIOThH OIIHIOBATH 5K PE3yJIbTa-
TH PO3BUTKY HAIlOHAJIBHOI EKOHOMIKH, TaK 1 €()eKTUBHICTb 1HBECTHIIHHO-
IHHOBAIIIHHOT MOJIITUKH JICPIKABU.

OpHak B yMOBax MIOOaIbHUX BHUKIHUKIB OpPIEHTAIliSl BUKIIOYHO HA €KO-
HOMIYHI TIOKa3HHUKH Ta pe3yJabTaTd IHCTUTYLIMHOTO peryaloBaHHS BH-
SIBIIIETHCSI HEJIOCTaTHBO0. OCOONIMBO 1€ TPU OIIHIN SKICHUX 3MiH, SKi Bij-
OyBaJmcsl B OCTaHHI POKH.
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OCHOBHE 3HAUEHHS JUI OLIHKH €()eKTUBHOCTI IHCTUTYIIHHOTO PErYII0-
BaHHs HaOyBa€ CTyINeHb 3a0e3MeueHHS B KpaiHi COIIaIbHUX IIJICH, SIKi HE
OTPUMYIOTh BiJJOOpaKEHHS B €KOHOMIYHHX iHIMKaTopax, ajie 3a0e3MmeuyroTh
¢byHaaMeHT A7 cTabiIbHOTO Ta €()EKTHBHOTO MOTEHIIHHOTO 3pOCTaHHS.

VY eBpomelcChKOMY CEpeAOBUILI KpHUTEpieEM e(EKTHBHOCTI 1HCTUTYIIiM-
HOTO PETYIIOBAaHHS MOCTA€ 33JOBOJICHHS MMOTPEO CYCHIIBLCTBA Yy MOCTYrax,
SIKi HaJaHi JICPKaBOI0, TOMY TMOCUJICHHS COIliaIbHOT KOMIIOHCHTHU B JIislIb-
HOCTI Jiep)KaBHUX IHCTHUTYLIH € MoTpe0or0 BCiX €KOHOMIYHHX Cy0’€KTiB —
BiJl Cy0’€eKkTiB Oi3HEC-Cepe/ioBHUINa 10 OKpeMHX iHAuBIiNIB. bizHec-cepemo-
BUIIII 3alliKaBICHO y 3a0e3MedYeHHi CTa0LIbHOTO HAJIXOMKECHHS JIIOACHKOTO
KamiTaiy, a 3Hau4uTh, Y PO3BUTKY HAILlIOHATBHOI CHCTEMH OCBITH, OXOPOHH
370pPOB’sI T4 HABKOJIMIIHBOTO PUPOJHOTO CEPEAOBHILA.

TakuM 4MHOM, B YMOBax IIOOAIbHUX BHKIHUKIB 3HAUHO 3pOCTa€ 0OCST
Ta CKJIAJHICTH 3aBlaHb, SAKi BIAMOBIAHI IHCTUTYLIi MOBHHHI BHUPIIIYBaTH Y
3B 53Ky 3 3a0e3eueHHsIM HalliOHAJIBHOTO CYCHIILCTBA BIAMOBIAHUMHE OJara-
Mu. Takox momiOHi 3MiHU BifOyBaroThbCs B iHIIMX cdepax HaliOHATBHOI
CKOHOMIKH.

OyHKMIT AepkaBU He TIOBUHHI OOMEXKYBaTUCS TITBKU c(HEeporo CTBOPEH-
HS CyCIiIbHUX OJar, a MOBUHHI 3a0e3MeuyBaTH 1HCTUTYIIHE PeTyIOBaHHS
BCiX EKOHOMIUYHHUX TPOLIECIB, Y TOMY YHCH1 iHBECTHIIHHO-IHHOBALlIHHUX.

Jlep>kaBa MOBUHHA HECTH BIIIMOBINAJBHICT SK 33 MPSMi IHBECTHUIIIHI
PIIICHHS, TaK 1 3a CTBOPEHHS HAWCKIAIHINIO! 1HBECTHUIIIHHO-IHHOBAIIHHOT
THQPACTPYKTYpH, IO OMOCEPEIKOBYE (PYHKIIIOHYBAaHHS BCiX CETMEHTIB pUH-
Ky IHBECTHIIIH Ta IHHOBAIli y HAI[lOHAJTHPHOMY MaKpOCKOHOMIYHOMY cepe-
nouii. [Ipu 11boMy 00’€KTHBHI MPOIECH, sKI TMOB’S3aHl 13 3pOCTAHHSAM
mpaili, crierfiamizamii Ta quBepcudikaiii iIHHOBAIIMHOT TisSUIBHOCTI, MPU3BO-
JSTh 10 YCKJIAAHEHHSI SIK BCHOTO BiJITBOPIOBAJILHOTO TOCIOJAPCHKOTO IMPO-
LECY, TaK 1 caMHUX 00’ €KTIB yIpaBIiHHS.

MixkHapoJHEe EKOHOMIUHE CepeIoBHIE IepekuBae «UeTBepTy MpoMHu-
CJIOBY PEBOJIIOLIIO», sSKa Bi3yalli3y€ PO3BUTOK BCECBITHHOTO IMH(PPOBOTO
MPOCTOPY.

OcHoBHI 03Haku YeTBepToi MpoMKCI0BOT peBodtolii abo IHaycTpii 4.0:

— PO3BHUTOK iIHHOBAIIMHUX iHPOPMAIIITHO-KOMYHIKAI[IHHAX TEXHOJIOTIH;
— aBTOMATH3allis TOCIOAPChKUX MPOLIECiB;
— poOotu3ailisi BAPOOHUYHUX MPOLIECIB.

XapakrepHi pucu Inayctpii 4.0 — e MOBHICTIO aBTOMAaTH30BaHi BUPOO-

HUIITBA, HA SIKUX YIPaBIiHHS BCiMa MpOLIeCaMU 3[IiHCHIOETHCS B PEXKUMI pe-
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QJIBHOTO Yacy 1 3 ypaxyBaHHSM MiHJIMBHUX 30BHIIIHIX yMOB. Kibep¢iznuni
CHCTEMH CTBOPIOIOTH BipTyajibHi KOmii 00’€KTiB ()i3UYHOTIO CBITY, KOHTpPO-
JIIOKOTH (PI3UYHI MPOIIECH 1 MPUIMAIOTh JICLIEHTPATI30BaHi pimieHHS. BoHU
31aTHI 00’ €THYBaTUCS B OfHY MEPEXY, B3AEMOIISTH B PEXUMI peabHOTo
qacy, caMO HaJaroKyBaTuCs Ta CaMOHABYaTHCS. BaskiuBy poib BifirparoTh
THTEpPHET-TEXHOJIOT11, sIKi 3a0e3MeYy0Th KOMYHIKallii MiXK MEpPCOHAJIOM Ta
MamuHamu [3].

Ianycrpis 4.0 — e aBTOMaTH3allisl TOCTIOAAPCHKUX MPOIECIB 3 BUKOPH-
CTaHHSIM CyYacHUX CMapT TEXHOJIOTIH.

BrpoBamxkenns [aaycrpis 4.0 y HalioHanbHIA €KOHOMIlI TPU3BOAMUTH
JI0 KIJIBKICHOTO 3POCTaHHIO €JIEMEHTIB 1 B3a€MO3B’SI3KiB Ta BiJIIIOBIIHO 3PO-
CTaHHIO CKJIAJHOCTI CKOHOMIYHHX Ta COIIAIbHUX CTPYKTYP.

OcHogHi 0a30Bi TexHoOTIi [HAYCTpis 4.0:

— HudpoBi ekocucTeMn — CUCTEMH, IO CKIANAIOThCS 3 Pi3HUX (PI3UUHUX
00’€KTiB, IPOTPaMHHUX CHCTEM 1 KEPYIOUHMX KOHTPOJEPIB, SIKi JO3BOJIS-
I0Th YSIBUTH TaKe YTBOPECHHS SIK €UHE IIiJe, a (i3udHiI Ta 00UMCITIOBANb-
Hi pecypcH B TaKWi €KOCHCTEMi TiCHO B3a€MOIIOB’s13aHi, MOHITOPHHT i
ynpaBiiHHA (iI3UYHAMH MPOIECAMHU 3IIHCHIOETHCS 3 BUKOPHUCTAHHSIM
texHouori Internet of Things [3];

— Internet of Things abo InTepHeT peueit — cuctema izmuHUX 00’ €KTIB
(pedeii), B3a€MOIIOB’sI3aHUX MK CO0OI0 3a JIOIIOMOTOK BOYIOBaHHMX
JaT4YMKiB, MPOTPAMHOTO 3a0e3MEeUYCHHS; 3B 30K MOTPIOHWN IS TOTO,
00 mepeaBaTy JaHi Ha iHII TPUCTPOI B CHCTEMI a00 B IHII CUCTEMHU
yepe3 [arepuet. [IpocTime kaxkyun, Gizndyni 00’ €KTH BUXOAATH B [HTEp-
HeT, o0 BianpasuTy iHGopMarito ado i npuitHsaTH [4];

— Data Driven Decision (AnaniThka BeIMKHX JaHuX) abo mpocto Big
data — Bennue3Hi o0caru iHPOpMaIii, sika HAKOITMIYIOTHCSI B PE3yNbTaTi
«onu(dpoByBaHHA» (HiI3UYHOTO CBiTY, MOXYTh OyTH edekTUBHO 0Opo-
OJIeHI TIBKH KOMIT'IOT€PaMH i3 3aCTOCYBaHHSM XMapHHUX OOYHCIICHB 1
TEXHOJIOTI IITyYHOTO IHTENEKTY; JIIOAMHA, sIKa KOHTPOIIOE TOM UM iH-
I TIPOIIEC, CUTYAIlil0, OOCTAHOBKY Ma€ OTpUMYBaTH OOpOOJICHI JaHi,
MaKCHUMAJIBHO 3py4YHi Uil CHOPHHUHATTSA, TIarHOCTUKU W yXBaJCHHS
pitienns [3]; Data Driven Decision (AHasliTHKa BETUKUX JAHUX) — 1€
KOMITJICKC METOJUK Ta IiJIXO/IIB, 1[0 HANIPABJICHI HAa aKyMYJIIOBaHHS, CH-
CTeMaTH3aIlito Ta 0OpOOKY BEIMKOI KITBKOCTI Pi3HOI 3a CBOIMH Xa-
pakTepucTikamu iHpopmailii Ta (HopMyBaHHI Ha IX OCHOBI BiJIIOBITHUX
BHMCHOBKIB Ta rimore3 [5];
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— CxnanHi iH(pOpMaIlifHI CUCTEMH — CHCTEMHU, SIKi BIJKPUTI JJIsi BUKOPH-
CTaHHS KJII€HTaMU 1 mapTHepamu (UMpoBi miarpopMu); MOXKYTh OyTH
nuQpoBi MWIaTPOPMHU 1 CHUCTEMH Ui YOpaBliHHS Oi3HEc-polecamu,
JUIs iHTerpanii iHTepHeTy pedeil B (i3nuHi Oi3HEeC-TpoLecH, ISl AiarHo-
CTHKH Ta TPOTHO3YBaHHS CTaHy 0OnajHaHHA [3].

BrpoBamxkenns Iamyctpist 4.0, mocuieHHS B3a€MOINPOHHKHEHHS Ta
B3a€MO3aJICKHOCTI B Cy4acHOMY CBiTi, TOTOXHICTh OJJHOUYACHO PO3B’sI3yBa-
HUX 3aBllaHb IJIBUIIYIOTH CTYIiHb BIAMOBIAAIBLHOCTI JIEPXKABHUX IHCTH-
TYI# JJ0 HeOAYEHOTO PaHIIIe PiBHS.

JlepkaBHi iHCTUTYLIl B yMOBaX ChOTOJICHHSI MOBHHHI BHpIIIyBaTH Mac-
mTabHi MUTaHHS 3 MIATPUMKH 1HBECTHUIIHHO-IHHOBAIlIHHUX MPOIECIB, SKI
3a0e3meuytoTh (DYHKIIIOHYBaHHS HAIliOHAILHOI €KOHOMIKM B YMOBaX BOEH-
HOTO CTaHy.

B ymMoOBax BO€HHOTO CTaHy JeprKaBHi iHCTUTYIII NOBWHHI BUPILIyBaTh
MUTaHHS, SKi MOB’A3aHi 3 mpobnemamu e(EeKTHBHOI MisSUIBHOCTI Cy0’€KTiB
BUPOOHNYOT cepH, IX KOHKYPEHTOCIIPOMOKHOCTI, OpTaHi3alii comiaasHoro
3aXHCTy B KpaiHi Ta 3a0e3nedyeHHs HalliOHAJIbHOI O€3MeKH, y TOMY YHCIHi
exkoHoMmiuHOi. OcTtaHHe, 6arato B YoMy OOYMOBJIEHO THM, IO B CyYacHUX
YMOBaX CyTTEBO 3arOCTPIOETHCS T100aIbHA KOHKYPEHITiS.

B ymoBax mmo0anbHUX BHKIMKIB MacHITaOHO 3pocia poiib JepKaBU Y
3a0e3Mne4eHH] MIDKXHApPOAHOI Ta BHYTPIIIHBOI OE3MEKH W TMPOTHUCTOSHHS 3
arpecopoM. 3a0e3rneueHHs Oe3leKku BUSBUIOCS (PAKTUYHO 3BOPOTHOIO CTO-
POHOIO TATPUMKHA KOHKYPEHTOCIPOMOXKHOCTI KpaiHH B YMOBaX BO€EHHOI
arpecii, mo Bi3yalizye mnepionuyHa Onokaga Ha kopaoHi 3 [lonbinero, Py-
MyHi€lo Ta CI0BaYuYHHOIO.

Besneka nepkaBu — Iie 3aXWIIEHICTb TEPUTOPIabHOI WLINICHOCTI Ta
HAI[IOHAJILHOTO CYBEPEHITETY YKpaiHM BiJl IOTCHIIIMHUX 3arpo3 BOEHHOTO Ta
HEBOEHHOTO XapakKTepy.

B ymMoBax BOEHHOTO CTaHy BEJIMKE 3HAUCHHS Ma€ 3a0e3MCUCHHS JiepKa-
BOIO EKOHOMIYHOI O€3MeKH B KpaiHi, sika Hajgae 3MOTy 30epiraru CTIHKICTh y
Ha/I3BUYAHUX YMOBax [0 BHYTPIIIHIX 1 30BHIIIHIX 3arpo3, MiATPUMY€ KOH-
KypEHTO3/IaTHICTh HAIlIOHATBbHOI €KOHOMIKHU Ta i1 CETMEHTIB, IO CIPHIATUME
y MalilOyTHBOMY TTIOBOEHHOMY BiJTHOBJICHHIO KpaiHU.

B yMoBax BOEHHOTO 4acy JepikaBa HE MOXeE MPSIMO KOHTPOJIIOBATH BCi
PI3HOMaHITHI TpOLECH, sIKi BifOyBalOThCA y HAI[IOHATEHOMY CEPEAOBHIILI,
ajne 1l posib Ta BIANOBINANBHICTh 3a KIHIICBI €KOHOMIYHI Ta COIaJibHI pe-
3yJBTaTH HE TUTBKU HE 3MEHIIYIOThCA, a i HaBiTh 3pOCTaE.
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3a TakuxX yMOB Y HaJI3BHYaliHUX yMOBAax BilOyBaeThcs TpaHCHOpMALis
METO/IiB IHCTUTYLIHHOTO BIUIMBY LUIIXOM IOYaTKy MEepeBasKaHHS 3MIIIaHUX
METO/IIB €EKOHOMIYHOTO PETYJIOBaHHS Y HalllOHAJTHHOMY MaKpOEKOHOMIYHO-
My cepenoBuiii. [Ipu 11boMy i1 3MillIAHUMH METOJAMH 1HCTUTYIIHHOTO pe-
TYJIIOBaHHSI PO3YMIIOTBCS SIK 3aXOQH MPSMOi Ta HEMpsAMOi [Iii, a TaKoX Cy-
KyIHICTh il JepKaBH, sIKi CIOpSAMOBAaHI Ha CTBOPEHHS OpraHizaliiiHo-
()YHKIIIOHAJIBHOTO Ta THCTHTYIIHHOTO CEePEIOBHINA JJIs 3a0€3MCUCHHS MaK-
CHUMaJbHOI e(eKTUBHOCTI Cy0’ eKTIB Oi3HEC-CEpeIOBHIA Y HA[iOHAIEHOMY
MPOCTOPI.

TakuM YMHOM, POJIb IEPKABH SIK CYCIHIJILHOT iHCTUTYTY B YMOBaX BOEH-
HOTO CTaHy MOCTA€ IHIIOK, OUTbIIE OaraToacleKTHOI, [0 BUMarae Mmo€eJHaH-
HSl PI3HOMaHITHHX iHCTPYMEHTIB Ta MEXaHi3MiB 1HCTHUTYHIHHOTO pPerylo-
BaHHS Ta BIUIMBY Ha HaIllOHAJIbHY €KOHOMIKY, AudepeHuiiioBanoro, a iHoxi
HECTaHJAPTHOTO  IMIJAXOMYy IO Pi3HUX HETaTHBHUX MpOIEciB, MpobieM Ta
CKOHOMIYHHX arcHTIB.

HeoOxigHO TakoX BiMITHUTH, IO B YMOBaX BOEHHOTO CTaHy 0araro Cek-
TOpiB HAI[IOHANBEHOI EKOHOMIKH HE MOXKYTh iICHYBaTH 0Oc3 HaIXOIKEHHS aK-
TyanbHOI iH(opMarii Ta cydyacHUX KaHaliB KOMyHikalii. Tomy, HagaHHs 10-
CTOBIpHOi Ta akTyalbHOI iH(OpMalii 3aBKAM MOBHHHO OyTH OIHHUM i3
HaBaXIIMBIIINX 3aBAaHb Jep)KaBHUX 1HCTUTYHiN. [laHWi acleKT cToCy€eTh-
csl HE JWIIe HaJaHHA OOIPYHTOBAHOI Ta JOCTOBIPHOI JAEPKaBHOI CTaTHCTH-
KH, aJie TAKO)K BCTAHOBJICHHSI Cy4yaCHUX CTaHIApTiB QiHaHCOBOI Ta HediHaH-
coBOi 3BITHOCTI CyO’€KTiB TOCMOAAPIOBAHHS Ta MEXaHIi3MiB, sKi
3a0e3MeuyIoTh JIOCTOBIPHICTh Takoi 3BITHOCTI. OCOOJIMBO aKkTyalilbHE JaHe
MUTaHHS IOCTA€ B YMOBaX BILTUBY INI0OANBHUX BUKIIHKIB, TOMY JaHa (yHK-
1is IepyKaBH B YMOBaX BOEHHOTO CTaHy Ha0yBa€e 0COOIMBOIO 3HAYCHHS.

Hanpuknaza, ry4di 0aHKpyTCTBa OCTaHHIX POKIB HA0YHO IMOKa3al He-
JOCKOHATICTh iCHYIOUOi cucTteMu (piHaHCOBOI Ta He(piHAHCOBOi 3BITHOCTI.
[poBigHa ponabs y pedopMyBaHHs cucTeMu (iHaHCOBOI Ta He]iHaHCOBOI
3BITHOCTI, BCTAHOBJICHHS HOBHX CTaHAAPTIB KOPHOPATHBHOTO YIPaBIiHHS
Ta KOHTPOJIIO 3a iX JOTPUMAHHSM HAJCKUTh BIIMOBIIHUM IHCTUTYIIHHIM
opraHaM. TakoX BiIMiTUMO, IO y HaJ3BUYaliHIX yMOBax iH(popMaris Bifi-
rpae ocoONMBY pojib Yy MexaHi3MaX (DYHKIIOHYBaHHS PUHKY iHBECTHIIH Ta
inHoBanid. IHdopmanis, ocobmuBo B emoxy  I[uayctpis 4.0 maBHO
BKITIOUAETHCS 10 BCiX OCHOBHHMX MoOJiesiel (PyHKIIOHYBaHHS y PHHKOBOMY
CEPEeIOBHIIII, ajie Iep>KaBHI IHCTUTYIIIT HE B 3MO03i Oe3mocepeIHbo 3a0e3re-
YyBaTH SKICTh 1 IOCTOBIPHICTh BCiel iH(opMallii, ska HaIXOaUTh. ToMy Jist
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e(eKkTUBHOTO (PYHKI[IOHYBaHHSI HAIIOHAJIBHOT EKOHOMIKH BaroMUM O0OB’si3-
KOM PEryJIOIOuMX IHCTUTYLId € CTBOPEHHS Ta MiATPUMAaHHS OpraHi3aiiid-
HO1, GYHKI[IOHAJILHOT, 3aKOHO/IABUOI Ta IHCTUTYIHHUX CTPYKTYP, IO JT03BO-
Jsie BCIM y4YacHHMKaM PHUHKY iHBECTHMLIN Ta iHHOBaliii MaTH JOCTYN OO
HeoOxiHOi iHpopMalii Ta KOMyHIKaIlii.

Opranizaiiiiiia CTPYKTypa IHCTUTYIIHHOTO PEryjiOBaHHS B KOHTEKCTI
IHBECTUIITHO-IHHOBAI[IITHOTO PO3BUTKY Bi3yasli30BaHa Ha pHC. 2.

Po3pobnena opranizaiiiiHa cTpyKTypa iHCTUTYLIHOTO peryiioBaHHS B
KOHTEKCTi 1HBECTHLIHHO-IHHOBAIHOTO PO3BHUTKY BIAMOBia€ PHHKOBOMY
TUIY, 2 Tpu (OpMYBaHHI JIepKaBHOT iIHBECTUIITHO-IHHOBAIIITHOT O THKH
BPaxoBYIOThCS iIHTEpPECH BCiX Cy0’€KTiB Ha PHHKY iHBECTHIIIH Ta IHHOBAIIiH.

Opranizaiiiiiia CTPYKTypa IHCTUTYIIITHOTO PEryJiOBaHHS B KOHTEKCTI
1HBECTUIITHO-IHHOBAI[IfHOTO PO3BUTKY Ha PUHKY 1HBECTHIIIH Ta iHHOBAIil
MOBHHHA 3a0e3MevyBaTUCS CHCTEMHUMH IMPOTPAMHO-IIILOBUMH METOIAMH
THCTUTYLI{HOTO PeryIIOBaHH.

JleprkaBHi iHCTHTYIIIT, DopmyBaHHS He3zanexHi
Kl 320€31e4yI0Th > JiepKaBHOT > peryasTopHi
peryJroBaHHs iHBECTHILIHO- iHCTUTYLI] HA PHHKY
1HBECTHUIIMHO- 1HHOBAI[1MHO1 IHBECTHIIIH Ta
1HHOBALIMHUIA TIOMITUKA IHHOBAILI
NORRUTOK
v
Iporpamue S ) Cyﬁ’elftl/[ S ) 067€K'.[‘£/I
peryJloBaHHs Ha IHBECTHIIIHHO- IHBECTULIHO-
PHHKY iHBECTHILiH Ta IHHOBAILIIHOTO iHHOBAIIITHOTO
THHORATIT mmaorrecv morecv
v
Crpareriuynuii pO3BUTOK HaIliOHAIBHOI eKOHOMIKH Ij

Puc. 2. OpranizauniiiHa cTpykTypa iHCTUTYLii{HOTO peryJl0BaHHA B

KOHTEKCTi iHBeCTHIiHHO-iHHOBALII{HOTO PO3BUTKY
JIxepeno: po3poOiIeHO aBTOPOM

MonepHizalii eKOHOMIYHUX (YHKIIH JepKaBH B KOHTEKCTI 1HBECTHIIIM-
HO-IHHOBAIIHHOTO PO3BUTKY 0a3yeTbcsi Ha JOTPUMaHHI HACTYIMHHX
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MPUHIIHITIB:

— e(DeKTUBHICTh — IHCTUTYIIMHE pETYIIOBaHHS Ha PUHKY iHBECTHLIH Ta
iHHOBaIlli Mae mepenbayaTH KiHIICBHUM CKOHOMIYHHMN Ta COI[iaJIbHUH
e(eKT ISl HalliOHAIBHOI EKOHOMIKH Ta CYCIIbCTBA;

— pamioHaJbHICTh — 3aXOIM IHCTUTYHIHHOTO PETYTIOBaHHS HA 1HBECTHIIIN
Ta iHHOBaLlil TOBUHHI BPaXxOBYBAaTH PalliOHAJbHY MOJITHKY IEPKaBHU;

— pe3yNBTaTHBHICTh — 1HCTUTYIIHHE PETYIIOBAaHHS Ha PUHKY 1HBECTHIIH
Ta IHHOBAIlii Maro BUHHE 3a0€3MEUUTH pPealibHE HAJIXO/DKCHHS 1HBE-
CTUIIIHHUX PECYpCiB Ta CTBOPECHHS IHHOBAIlii y HaIllOHAJIbHIN
E€KOHOMIIII;

— CHCTEMHOCTI — JIepKaBHUM BIUIMB Tiepef0adae CUCTEMHUN MiJIXiJl 10
BUpILIICHHS TPOOJIEMHUX MTUTaHb HA PUHKY iHBECTHUIII} Ta IHHOBALIIH;

— CIIPaBeIJIMBOCTI — 38 PaXyHOK IHCTUTYIIHHUX PETYIATOPHHUX 1HCTPYyM-
CHTIB TIOBUHEH KOPUTYBATHCS PUHOK 1HBECTHIIIM Ta IHHOBALH 3 METOO
BCTAHOBJICHHS CTAaHJAPTHUX 3aCaji CIIPaBeJINBOCTI;

— cTabiIBHOCTI — 32 JIOIIOMOTOI0 3aXOJliB Jep:KaBHOI 1HBECTHIIHHO-IHHO-
BallifHOT IMOJIITUKW BIiTNOBITHI JepkaBa BIUIMBAE€ Ha PO3BUTOK HAIlIO-
HaJIbHOI EKOHOMIKH.

JiarHocTHKa MaKpOEKOHOMIUHHMX 1HIUKATOPIB 3a OCTaHHI I’SITh POKiB
JEMOHCTPY€E, L0 I1HBECTHIii Ta iHHOBALii y HaIlOHAJIBFHOMY MaKpOEKO-
HOMIYHOMY CEpEZIOBHILI B3aEMOIIOB’sI3aHi Ta B3a€MOIIOTh, alie edeKkT ao-
CSTAETHCS JIMIIE TOJI, KOJIM OCHOBHI OOCSTH 1HBECTULIH CIIPAMOBYIOTHCS Y
TEXHOJIOTIYHY CTPYKTYpY HalliOHaJIbHOI €KOHOMIKH, IO 3abe3neuye mpio-
PUTETHHI PO3BUTOK BHIIMX TEXHOJOTIUYHUX YKIalmiB. Skmo iHBecTHmii 3a
CBOEIO CTPYKTYPOIO HE BI/AMOBIAIOTH TEXHOJIOTiYHIH CTPYKTYpi BUPOOHUII-
TBa Ta HE CHPSIMOBaHI Ha 11 MOJIMIIICHHS, TO BOHU IMEPECTAIOTh OyTH 023010
JUIsl EKOHOMIYHOTO PO3BUTKY Oy/Ib-SIKOTO cepefoBHIIa [6].

[IpoBeaeHe MOCIHIHKEHHS MMiIKPECIIIOE, 0 MOJCPHI3allisi eKOHOMIYHUX
GyHKIIH AepkaBM B KOHTEKCTI 1HBECTHIIHHO-iHHOBAIIHHOTO PO3BUTKY
O0OYMOBIIIOE€ €KOHOMIYHY CTIHKICTh Y BHYTPIIIHBOMY MaKpPOEKOHOMIYHOMY
CEPEIOBHUIIl, PECYPCHO-OPIEHTOBHY PE3YJIBTATUBHICTh 1 3a0e3meuye 3po-
CTaHHS MPOAYKTHBHOCTI Tpali B YMOBaX BOEHHOTO CTaHy Ta IMOBOEHHOTO
BIJHOBJICHHS.

Ba3oBUM MpiOpUTETHUM HANpPSMOM BTIJICHHS JCP)KaBHOI TOJITHKH Y
MeXax THBECTHUIIIIHO-IHHOBAIITHOTO PO3BUTKY KpaiHHU € 3aCTOCYBaHHS a0o
MiJCUIICHHS IHTENEKTyalbHOI KOMITOHEHTH, HHU(POBi3allisi roCHOAapChKUX
MPOIIECiB, 3MEHILIEHHS PiBHS BUTPAT PECYpPCiB, y TOMY YHCIHI MaTepiajbHHX,
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CHEPTeTUYHHX Ta JIFOJChKUX, BBEJCHHS y JIif0 IHBECTHUIIITHOTO Ta IHHOBAIIiN-
HOTO IMOTEHI[ialy EKOHOMIYHOTO BiTHOBJICHHS Ta 3pOCTAHHS y HalllOHAJIBHO-
My MaKpOEKOHOMIYHOMY CEpEIOBHIIII.

ExoHoMiuHi QyHKIIT AepkaBU B KOHTEKCTi 1HBECTHIIHHO-1HHOBALIHHO-
TO PO3BHUTKY NMOBHHHI BiJIITOBXYBAaTHCh BiJi OOTPYHTYBaHHs, (popMyBaHHS
Ta BTUICHHS HAIllOHAJBHOT 1HBECTHIIIMHO-IHHOBAIIIMHOT cTparerii uepes mo-
JTHKY CTpaTeriYHUX TPIOPUTETIB 3 METOI YAOCKOHAJEHHS Tally3eBoi
CTPYKTYPH HalliOHaJIbHOT €EKOHOMIKH Ta ii e()eKTUBHOCTI.

OyHKIIOHYBaHHS HalliOHAJHHOT EKOHOMIKM B YMOBaX BOEHHOTO CTaHy
BAMarae HeoOXiTHOCTI MeperisiLy CTpaTeriuHuX NPIOPUTETIB IS yTOYHEH-
HSl Ta BCTAHOBJICHHS TaKUX HANpPSMIB iHBECTULII{HO-IHHOBAIITHOTO PO3BUT-
Ky, IKi BIIIOBIJaTUMYTh CyYaCHUM 3aBAaHHIM i BEKTOPaM MOBOEHHOTO PO3-
BUTKY HalliOHAJILHOT €EKOHOMIKH B KOHTEKCTI IHHOBAIIHHOT CKJIaI0BO.

Takox HEOOXiZHO OOTPYHTYBaTH KpUTEPil BH3HAUYEHHSI CEKTOPIB HAIliO-
HaJILHOI €KOHOMIKH Ta CTBOPUTH KOMIUIEKC IHAMKATOPIB OI[IHIOBAHHS iHBE-
CTHIIIIHOTO 1 IHHOBAI[IHHOTO TIOTSHINATY Yy HAllIOHAJIbHINA CKOHOMIIT.

Or1iHka 1HBECTHIIMHOTO ¥ IHHOBAIIMHOTO TOTEHI[IATY MOKJIMKAaHA Bij-
CJIiTKOBYBATH €BOJIOIIII0 KOH FOHKTYPH PUHKOBOTO CEPEOBUIIA, JIIarHOCTY-
BaTH (haKTOPH CHJIOTEHHOTO Ta €K30T€HHOTO BIUIMBY HA 1HBECTHUIIHHO-IHHO-
BalliiHI TIPOIECY y HAIIOHAIILHOMY MAaKPOCKOHOMIYHOMY CEpEIOBHUIIIL,
BUJIUISATU Pi3HI ICHYIOUI a00 MOTEHIIIMHI 1HBECTUIIIHHO-IHHOBAIIMHI MOXJTH-
BOCTi Cy0’€KTiB HaIllOHAJIbHOT EKOHOMIKH.

JInst OLiHKM 1HBECTUIIHHO-IHHOBAIITHOTO MOTEHIIANy JOUIIHLHO BHKO-
PHUCTOBYBaTH KOMIUIEKCHY CHUCTEMY, Sika 3aCHOBaHA Ha KiJIbKICHOMY BUMipi
IHBECTUIIIIHOTO Ta IHHOBAIIIMHOTO MOTEHITIATy CY0’ €KTiB HAI[IOHATBHOI €KO-
HOMIKM 3 YpaxyBaHHSIM BIUIMBY KOHTPOJIBOBaHMX 1 HEKOHTPOJIbOBAHHX
¢axTopis.

Or1iHka IHBECTUI[IHHOTO ¥ IHHOBAIIMHOTO MOTEHIIATYy Ma€ CepPeaHbO-
CTPOKOBI Ta JIOBTOCTPOKOBI TIEPiO/IU, IKUM BiJIIIOBIa€ CBOS IIMOWHA IHTEP-
BaJIiB PETPOCIHEKIN] BUXIJIHUX KiTbKICHUX 200 SKICHUX JaHUX 1 MPOTHO3Y-
BaHHS 3 METOIO OTPUMAaHHS OOIPYHTOBAaHOI CHHTETHYHOI iH(pOpMAIlii.

OCHOBHMMH HaIpsIMaMHU OI[IHKM 1HBECTULIIHHOTO W 1HHOBAI[IHHOTO ITO-
TEHIliaTy HalliOHATBHOI EKOHOMIKH €:

oOIpyHTYBaHHSI CTparerii po3BUTKY iHBECTHLIHHOTO i iHHOBamiHOTO
MOTEHI[iaTy HAIlIOHAIBHOT €KOHOMIKH;

BHUABJIEHHS 1 J1arHOCTHKA OCHOBHHX KOMIIOHEHTIB 1HBECTHIIMHO-IHHO-
BaI[iifHOTO Tpo1IeCy, KPUTHUYHUX KOHTPOJIBOBAHUX 1 HEKOHTPOJIBOBAHUX (hak-
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TOpIB, SIKi HA HHOTO BIUIMBAIOTH;

BUOKpEMIICHHS, TIarHOCTUKA Ta MOHITOPUHT OCHOBHUX 1HIMKATOPIB pe-
3yJBTAaTUBHOCTI i €()eKTUBHOCTI IHBECTUIIITHO-IHHOBAIIITHOTO TPOLIECY;

KOPUTYBaHHsI CTpaTerii PO3BUTKY IHBECTHUIIIHHOTO ¥ IHHOBAIIWHOTO
MOTEHITiANY;

MOIITYK Pe3ePBiB 3pOCTaHHS IHBECTHUIIHHOTO 1 IHHOBAIITHOTO TIOTEHIIia-
JIy HAI[IOHAJIbHOT EKOHOMIKH.

JInst pO3BUTKY 1HBECTHIIIMHOT i iIHHOBAIIHHOT AKTUBHOCTI y HAI[IOHAJIb-
Hill EKOHOMIIII CTpaTeriyHO Ba)KJIMBA € JiepKaBHA IHCTUTYLIHHA MiATPUMKA.
JlepaBHi 1HCTHTYIIII MOBUHHI CTaTW MPOBITHUKAMK IHHOBAI[IHO-IHBECTH-
LIHOTO PO3BUTKY, 3aMOBHHKAMH i OpraHizaropamy iHBECTHULIHHOTO Ta iH-
HOBallifHOTO ~ Mpollecy i CHPUATH YNPOBAKCHHIO HOTO pe3ylbTaTiB y
HalllOHAJIEHY €KOHOMIKY.

s 3abe3neueHHs BiAMOBIAHOTO PiBHS CTUMYJIOBaHHS iHBECTHIIIIHO-
IHHOBAIlIHHUX TPOIICCIB y HAIlIOHAJBHIN E€KOHOMIIll HEOOXiHO CTBOPUTH
e(EeKTHBHY CHCTEMY OINOJATKyBaHHS Cy0’ €KTIB, SIKi € y4acHHKaMHU JaHOTO
nporiecy. IlogaTkoBe CTUMYITIOBaHHS 1HBECTHINIMHOT ¥ IHHOBAIIIMHOT aKTHB-
HOCTI Y Hal[lOHAJIBHIN €KOHOMIIIl Ma€ CTaTH KIFOYOBOIO JIAHKOIO JIepKaBHOI
IHBECTUILITHO-1HHOBALIHOT ITOJITHKU.

[MoxatkoBa migTpUMKa € e()EKTHBHUM 1HCTPYMEHTOM JIEPKABHOTO BILIH-
By Ha iIHBECTHLIHHO-IHHOBALIIHI MTPOIIECH Y HAIlIOHATbHIH EKOHOMIIII.

st Toro, 1100 MOTiTHKA IHCTHTYLIHHOTO CTUMYJIIOBaHHS iHBECTHIIIIHO-
IHHOBAIIHHUX MPOIIECIB y HAIlIOHAJILHIN eKOHOMIII Oyina eeKTUBHOI, BOHA
MOBHHHA BPaxOBYBAaTH HACTYIIHI aCTEKTH: CHCTEMa HapaxyBaHHS Ta CILIATH
nojarkiB (300piB) Mae OyTH €(PEKTUBHOIO JJIsi Cy0’€KTIB IHBECTHUIIIHO-1H-
HOBAIIIMHUX MPOIIECIB, SKi 3aMPOBaPKYIOTh IHHOBAIIIT Ta 3/IHCHIOIOThH 1HBE-
CTHIIiT; cy0’€KTH HE TOBHHHI MaT MpsIMi TOATKOB1 BUTPATH BiJl MPOBAIXK-
€HHS 1HHOBALlH Ta 31CHEHHS 1HBECTHIIIN.

[TuraHHs 1HBECTULIHHOTO 3a0e3neYeHHs HAI[lOHAIbHOI EKOHOMIKM Mae
HACTYTHI OPi€EHTHPH: HEOOXiJHO YJOCKOHAIUTH MEXaHi3M 1HBECTYBaHHS y
HAI[IOHAJIbHIN SKOHOMIIlI 32 PaXyHOK aMOPTH3alliiHUX PECypciB, CydyacHa
cHcTeMa BiipaxyBaHHS SIKUX HE J03BOJISIE MIATPUMYBAaTH HEOOOPOTHI aKTH-
BU y HaJIeKHOMY CTaHi, MOAEPHI3yBaTH a00 3aMiHUTH iX Ha Cy4acHi; HOTpe-
Oy€e YIOCKOHAJIOI0 CHCTEMH MPUCKOPEHOI aMOpTHU3allii y BiAMOBIIHOCTI 3
JIOYMMHA HOPMAaTHBHO-TIPAaBOBHMH aKTaMH; HEOOXiTHO CTBOPIOBATH TPaHC-
MapeHTHICTh y TOCHOAAPCHKOi MIsIIBHOCTI CyO’€KTiB HAaI[iOHANBHOI €KO-
HOMIKH, [0 JIO3BOJIUTh 3ATYYUTH MIXKHAPOHI IHBECTHUIIi1; 301IbIIICHHS 1HBE-
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CTYBaHHS 32 PaxyHOK eMicii KOpIOpPAaTUBHHUX LIHHHUX TarepiB BCiX BUIB;
PO3BHUTOK LUBLII30BaHOTO ()OHIOBOTO PUHKY Ta Horo iHdpacTpykTypw,
KU OPIEHTYETHCS HA €BPOMNEHCHKI MPUHLMIIN, HEOOXiTHO 3aCTOCOBYBAaTH
BCi BHIM JII3MHTY, OIEPaTUBHOTO, (PiHAHCOBOTO, MOBOPOTHOTO, PEBOJIbBEP-
HOTO, 30BHIIIHFOTO 200 BHYTPILIHBOTO; 3ay4eHHs] OaHKIBCHKOTO KaIliTaiy i
OIOKETHUX PECYPCiB B SKOCTI TOTIOMIXXHOTO MEXaHi3My PO3IIHPEHHS TOMH-
Ty Ha iHHOBaliliHy MPOAYKIito [2].

TakuM 4YMHOM, B yMOBaX BOEHHOTO CTaHy Ta 30BHIIIHBOI BOEHHOI
arpecii exoHOMiuHi (pyHKILIH Jep>kaBU MOBUHHI CHPUATH (YyHKIIOHYBaHHS
Ta PO3BUTKY PUHKY IHBECTHIIIM Ta IHHOBAIlil Y HAJA3BUYAWHUX YMOBax.
CrpaTeriuHuM NMUTaHHSAM Ha CHOTOJHI € PO3pOOJICHHS Ta BIPOBAHKEHHS B
JII0 aJanTUBHOI JIep)KaBHOI I1HBECTHIIMHO-IHHOBAIIMHOT MpOTrpaMu, sKa
COPHUATAME 320XOYYBAHHIO CTEHKXOJAEPIB 3aiiMaTvCsl iHBECTHULIMHOIO Ta
IHHOBALIIHOIO MIsUIbHICTIO, KA 3a0€3[eYNUTh BIJHOBIIEHHS Ta ITOBOCHHUH
PO3BHUTOK HAI[IOHANBHOI €KOHOMIKH. 3a PaxyHOK HE PO3BUTKY PUHKY iHBe-
CTHIIIH Ta iHHOBaIid B YKpaiHi, Cy0’€KTH TOCHOAAPCHKOTO KOMILUIEKCY HE
BCTUTAIOTh 3a0€3MCYUTH TEXHOJOTIYHUN CTPUOOK, SIKUI MPUTAMaHHUI PO3-
BUHEHUM €BpomneichkuM KpaiHam. SIK HaciloK, MOCTYMOBO 3MEHIIY€EThCS
KUTBbKICTh IHBECTUIIHHO-aKTUBHUX U 1HHOBAI[IHHO-aKTUBHUX CY0’€KTIB €KO-
HOMIYHOI JisNTBHOCTI, BiOYBa€ThCS TalbMyBaHHS PO3BHTKY BHCOKOTEXHO-
JIOT1YHMX TaTy3eil MPOMHCIOBOTO KOMIUIEKCY HalliOHAJIbHOT €KOHOMIKH.

BucHoBku. Pe3ynbratu 10CHIIKSHHS MiITBEPIKYIOTh, 10 JJIs 3a0e31e-
4YeHHs! (PyHKIIOHYBaHHS Ta TOBOEHHOTO BIJHOBJICHHS HAILlIOHANIBHOI €KO-
HOMIKHM HEOOXIJIHUM € TIepexiJl 10 aJ[allTUBHOI iHBECTUIlIITHO-IHHOBAI[IHHOT
MOJISJTI PO3BUTKY YKpaiHH, IO TAKOXK JACTh 3MOTY 3a0€3IEUnTH BiJIOBIIHI
TEMIH EKOHOMIYHOTO 3pOCTaHHA y MalOyTHbOMY. Y 3B’SI3Ky 3 THM, IO
¢yHkuii nepxaBu B enoxy [Hayctpii 4.0 craioTh Habarato cKJIaJHINIMMHU,
301IBLIYIOThCS MaciiTabu MpoOIEeMHHUX MHUTaHb, SIKi BUMAraroTh Peryiioo-
YOro BILUIMBY, BUHUKA€ HEOOX1THICTh MOUTYKY HOBHX JIKEpell iHBeCTyBaHHS,
a TaKoX PO3BUTKY HalliOHAJBHOTO JIFOJCHKOTO Kamitany. JlaHa nmpobnema e
OlbIlle YCKIATHIOETHCS HAa T 3MiHM HEKOHTPOJNbOBaHUX (pakTopiB,
MOB’sI3aHMX 13 TAKUM SIBHUILEM, SIK 30BHIIIHS BO€HHa arpecis. [epkaBHa iH-
BECTUILIIMHO-IHHOBAL[IIHA IIOJITMKA IIOBUHHA MAa€ CTaTd BHU3HAYaJIbHUM
YHHHUKOM BiJTHOBJICHHSI HAIlIOHAJILHOT €KOHOMIKH i €KOHOMIYHOTO 3pOCTaH-
Hsl B IOBOEHHUH TIEPiO]I.
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The article examines the directions of modernization of the economic functions of
the state in the context of investment and innovation development. The economic functions
of the state are defined. The instruments and key measures of institutional regulation are
highlighted. It is substantiated that the state investment and innovation policy visualizes the
vector and strategy of actions aimed at the efficiency and effectiveness of the investment and
innovation market in order to create an innovative product and meet the needs of
stakeholders. A general paradigm of an effective strategy for the investment and innovation
policy of the state is proposed. The main vectors of creating an effective strategy for
investment and innovation policy in the national macroeconomic environment are
determined. The organizational structure of institutional regulation in the context of
investment and innovation development is developed. The principles of the process of
modernization of economic functions of the state in the context of investment and innovation
development are proposed. The directions for assessing the investment and innovation
potential of the national economy are determined. It is proved that the functions of the state
in the era of Industry 4.0 are becoming much more complex, the scale of problematic issues
requiring regulatory impact is increasing, and there is a need to find new sources of
investment and development of national human capital.

The results of the study confirm that in order to ensure the functioning and post-war
recovery of the national economy, it is necessary to move to an adaptive investment and
innovation model of Ukraine's development, which will also ensure appropriate economic
growth rates in the future. As the functions of the state in the era of Industry 4.0 become
much more complex, the scope of issues requiring regulatory action increases, and there is a
need to find new sources of investment and develop national human capital. This problem is
further complicated by changes in uncontrollable factors associated with such phenomena as
external military aggression. The state investment and innovation policy should become a
determining factor in the recovery of the national economy and economic growth in the
postwar period.

Keywords: investment and innovation development, functions of the state,
investment and innovation processes, institutional regulation, state policy.
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CTPATEI'TYHE YIIPABJIIHHA BIATBOPEHHAM
OCHOBHMX 3ACOBIB NIAITPUEMCTB B KOHTEKCTI
JANHAMIYHOCTI EKOHOMIYHOI'O CEPEJOBUMIIIA

VY crarTi 00TpyHTOBaHO KJIIOYOBI ACTIEKTH CTPATETiYHOTO YIPABIIiHHS BiITBOPEHHIM
OCHOBHHX 3ac00iB MiANIPUEMCTB B KOHTEKCTI JUHAMIYHOCTI €KOHOMIYHOTO CEpeIOBHINA.
IpoananizoBaHO OKpeMi MiAXOAM IO KiIacHpikalii ITOKa3HUKIB OIIHIOBaHHS €(QEeKTHBHOCTI
BUKOPHCTaHHS OCHOBHHMX 3ac00iB, OIlIHKA SKHX MO3BOJISIE BUSIBUTH MOMJIUBOCTI IS

OCHOBHHX 3ac00iB. OOIpyHTOBaHO 0COOIMBOCTI popMyBaHHS CTpaTerii yrnpaBIliHHS OCHOB-
HUMH 3aC00aMH.

KuiouoBi c10Ba: mianprueMcTBO, OCHOBHI 3acO0H, YIPaBIIiHHS OCHOBHHMH 3aco0a-
MH, CTpaTeTis, ONTHMI3aIlisl, MOICPHI3aIlis.

Beryn. CrpareriudHe ynpaBiiHHS BiATBOPEHHSM Ta BUKOPHUCTAHHSM
OCHOBHHUX 3aCO0IB Ha MiJIIPUEMCTBAX € HEBIJ]’EMHOKO CKJIaJIOBOIO IX YCIHilll-
HOro (DYHKIIOHYBaHHsI Ta PO3BUTKY y cydacHHX ymoBax. OCHOBHi 3aco0w,
Taki sk 00JaJHaHHs, MAIIMHK, TPAHCIIOPTHI 3aco0U 1 Oy/iBIi, € KPUTHYHH-
MU pecypcami, 0 JO3BOJSIOTH MiINPUEMCTBAM BHPOOJISTH TOBApH 1 Haza-
BaTH TOCIYTH, 33J0BOJBHATH MOTPEON KIIEHTIB 1 KOHKYpYBaTu Ha PUHKY.
[Ipote, B KOHTEKCTi MOCTIHHOI TpaHCHOPMAIlil EKOHOMIYHOTO CEPEIOBHIIA,
e()eKTUBHE YIPABJiHHS BIATBOPEHHSM OCHOBHUX 3aC00iB HaOyBae 0coOiu-
BOT BaKJIUBOCTI. EKOHOMIUHE CepeIOBHUIIE TOCTIHHO MiIA€ThCS 3MiHAM Ye-
pe3 paa hakTopiB, TaKUX SK TEXHOJIOTIYHI 1HHOBAIl, 3MIHM Y CMaKax CIIO-
’KABA4iB, IMOJITHYHA HECTAOUIBHICTH, 3MIHH B 3aKOHOJABCTBI Ta 0Oararto
iHmMX. Li 3MiHM MOXYTh BIUIMHYTH Ha e()EeKTHBHICTH Ta MOTPeOy y MEBHUX
BUJAaX OCHOBHHX 3ac00iB mignpueMcTB. ToMy cTpareridyde ynpaBiiHHS BiJl-
TBOPEHHSIM OCHOBHHX 3acO0iB CTa€ BaXKJIIMBOIO CKIIQJOBOIO YCIHIXy HMij-
MPUEMCTB, JIO3BOJISIIOUH iM aAanTyBaTUCS 0 3MiH y €eKOHOMIYHOMY Cepeo-
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BUIII Ta 3a0e3neyyBaTH CTaly KOHKYPEHTOCIIPOMOXHICTE. Y JaHOMY
KOHTEKCTi aKTyaJli3yIOThCSl TaKi aCMEKTH CTPATEriyHOro YIPaBIiHHS BigTBO-
PEHHSIM OCHOBHHX 3aC001B, SIK TUTAHYBaHHS 1HBECTHIIIN, OIIHKA TEXHOJIOT14-
HOTO PH3MKY, BpaxyBaHHsI CTAJIOCTI Ta TEPMIiHY CIy*)OU OCHOBHHUX 3acC00iB,
a TaKoXK BITPOBAHKEHHsI 3€JICHUX MPAKTHK Y BUPOOHHIITBO.

Ornaa Jaiteparypu. [lutanHs OIiHKKM €(QEKTHBHOCTI BiATBOPEHHS
OCHOBHHX 3ac00iB pO3MIAJalid B CBOIX Mpalsx Taki HAayKoBI sK JloBramok
H. [5], Mynux T. [8], [Ipockyporuu O. [10], Cadonik H. [11], TpocTsHCh-
ka K. [12], Yepen A. [13] Ta inumi. [IpoTe, 3Baxkaroun Ha 1HHOBAI[IHO-IIH-
(poBizalliiiHi TeHACHIIIi, HEOOXIHICTh BpaXyBaHHs PU3UKIB Ta HEBHU3HAuE-
HOCTI B TPOIECI BIITBOPEHHS aKTHUBIB, 3yYMOBJIIOIOTh HEOOXIJAHICTh
MOJANBIITNX HAYKOBUX JTOCII/PKEHB Y 1l 00J1acTi, IO JI03BOJIUTh MOKPAIIH-
TH YNIPaBJiHHS aKTUBaMH, 3a0€3Meuyrour OUIbIIY CTIHKICTh Ta KOHKYPEHTO-
CIPOMOKHICTh TIINPUEMCTB y CYYaCHHX YMOBax 3MIiHM EKOHOMIYHOTO
CepeloBHIIIA.

MeTor0 po00TH € OOTPYHTYBAaHHS CTPATETiUHUX ACIIEKTIB 3a0€3MeUCHHS
e(EeKTUBHOTO BIITBOPEHHS Ta BHKOPHCTAaHHS OCHOBHHX 3aco0iB Iif-
MPUEMCTB B KOHTEKCTI JUHAMIYHOCTI EKOHOMIYHOTO CEPEIOBHUIIIA.

Bukiaa ocHoBHOro Mmarepiajy aociaigxeHHs. B yMmoBax cydacHoro
I100aJ1i30BaHOTO  CBITY Ta JAMHAMIYHOTO CKOHOMIYHOTO CEpEIOBUIIA,
CTpaTeriyHe YIpaBJiHHS BiITBOPEHHIM OCHOBHUX 3aCO0IB CTae Ha/J3BUYAM-
HO Ba)KJTMBOIO CKJIaJJOBOIO YCHIIIHOTO (PYHKIIOHYBaHHS MiANPHEMCTB. 31aT-
HICTh €(DEeKTUBHO yNPABIATH Ta MiATPUMYBATH OCHOBHI aKTHBH, TaKi K Ma-
IIMHA, 0018 THAHHS, HEPYXOMICTh, TPAHCIIOPTHI 3ac00U Ta IHPPACTPYKTYpA,
CTa€ CTPATETiYHOIO MEPEBarol0 y JAOCSATHEHHI CTIHKOTO PO3BHUTKY Ta KOHKY-
perTocnpomMokHocTi. OJJHAK, B YMOBaX CTIMKHMX 3MiH Ha PHHKY, TEXHOJIOTi4-
HOTO MpOrpecy Ta IreonoNiTHIHUX (PaKkTOpiB, cTpaTeriuHe YNpaBIiHHS BiJl-
TBOPEHHSM OCHOBHHX 3ac0o0iB BHMarae IOCTIHHOTO aJanTyBaHHS Ta
IHHOBAIIHHOTO TIAXOMy JUI 3a0e3IeueHHsI CTaOUTLHOCTI Ta €(PEeKTUBHOCTI
0i3Hecy. Y 1IbOMY KOHTEKCTI PO3IVISHEMO KITFOUOBI aCTIEKTH Ta BUKIIUKH IIi€T
Ba)KJIMBOI cTpaTeridHoi cepu yrpaBiIiHHS MiAIPUEMCTBAMH.

[ToBHOMaciTabHE BTOprHEHHS pocii B YKpaiHy Mae CyTT€BUH BIUIMB Ha
e(EeKTUBHICTh BiITBOPEHHSI OCHOBHHX 3aC00iB MIIMPUEMCTB, alKe MIPHU3BO-
JUTh 70 CKJIAJHUX €KOHOMIYHHX Ta TCOMOJITUYHUX YMOB, SIKI BUMAararTh
PETENBHOrO aHaNlizy Ta ajanTtamii CTparerii ynpamiiHHS akThBamH. Eko-
HOMiKa KpaiHW CTHKA€ThCA 31 3HAYHUMH TPYAHOIAMHU Yepe3 BiliHY, 30KpeMa
e 3MEHIIICHHS BHYTPILIHBOTO PUHKY, iHQIIALIS, BTPATH TEXHOJOTIUYHUX pe-
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CYpCiB 1 IHTEJIEKTYaJ bHOTO MOTEHIIay, pyHHYBaHHS iHQPAaCcTPyKTypH (puc.
1). B maHOMy KOHTEKCTi cTpaTeriuHe YNpaBliHHS BiATBOPEHHSM OCHOBHHUX
3ac00iB MOBUHHO OyTH J€Tani30BaHUM, THYYKHM Ta 30CEpPEKEHHM Ha 3a-
0e3MeUYeHHI CTIHKOCTI Ta OC3MEeKH MisIbHOCTI miAnpueMcTB. [Ipu 1ipoMy mij-
MPUEMCTBA TAKOX MOXYTh PO3IVISIATH MOXKIHMBOCTI Uil AMBEpcuQikarii
PHMHKIB, 3MEHIIICHHS 3aJIE)KHOCTI Bil MEBHUX MOCTAaYaJILHUKIB UM PO3BUTKY
HOBHX CTpaTeTiYHUX TapTHEPCTB.
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Puc. 1. Tenaenuii 3MiHu CyKYNHOI OLiIHKM NPAMMX 30UTKIB eKOHOMIKH
Yxpaian, mipa goua. CIIA
Jxepeno: [6].

3 eKOHOMIYHOI TOYKH 30pY, OCHOBHi 3acobu (nani — O3) MoKHa BU3Ha-
YHTH SIK MaTepiaibHi pecypcH, BapTiCTh SKUX 3MEHIIYETHCS B IPOLIECi BUKO-
pHUCTaHHsI, OYiKyBaHHI CTPOK EKCIUTyaTalii SKHX CTAaHOBUTH HE MEHINE OfI-
HOTO POKYy a00 BH3HAYAETHCS MEXKaMH OMNEpaliiHOrO IHMKIY IMOHAA OIUH
piK, yTpEUMYBaHi MiANPHUEMCTBOM 3 METOI BUKOPHUCTAHHS B MPOLIECi BUPOO-
HUIITBA, TOCTa4aHHsI TOBAPIB 1 OCIIYT, HAAAHHS B OpEHLy iHIIUM 0co0aM 4u
JUIs 30iHCHEHHS COLiaIbHO-KY/IBTYPHIX 200 aaMiHicTpaTuBHUX (yHKIii. Ix
MOAATIbILE TOCIIIKCHHS Ma€ Ba)KITUBE 3HAUCHHS 3 PI3HUX [IPUYHH:

— OCHOBHI 3ac00M CKJIaJal0Th MarepialbHy OCHOBY BUPOOHUYMX MOTYXK-
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HOCTEW MiIPUEMCTB, BOHH € HEOOXIIHUMH Jis 3MIHCHEHHS BUPOOHUYOI
JiSUTBHOCTI Ta CTBOPEHHSI TOBAPIB 1 TOCIYT;

— OCHOBHI 3aco0HW, SIKi BHKOPHCTOBYIOTHCS Y HEBUPOOHHWUIH cdepi,
CHPUSIOTH MOKPAIIaHHIO PiBHS HAyKH, KYJIbTypH, OXOPOHH 3/I0pOB'’ Ta CO-
1iaJIbHOTO PO3BUTKY CYCIIJILCTBA;

— BJIOCKOHAJICHHS SIKICHOTO CKJIaJy OCHOBHHX 3aCO0iB € MepeyMOBOIO
JUISL TIIBUIIICHHS TIPOIYKTHBHOCTI Ipalli, Cy4acHi TEXHOJIOTIYHI 3aco0u Ta
oONasiHaHHS JA03BOJISIOTH 30UIBIINTH BUPOOHUYY TOTYKHICTh, 3HU3UTH BH-
TpaTH Ha BUPOOHMIITBO 1 IMOKPALIHUTH SIKICTh TPOAYKIIii.

JocnimkeHHs: eheKTUBHOCTI BIITBOPSHHS OCHOBHHX 3acCO0IB JO3BOJISIE
BUSIBUTH MOXKIIMBOCTI JUIsS ONTHMi3alii CTPYKTYpH OCHOBHHX 3aco0iB, Ha-
MPUKIIa/, OUITXOM 3aMiHU 3acTapijioro o0OnagHaHHs HOBITHIMH TEXHOJIOTis-
MHU, palioHasi3anii BUKOPUCTaHHS MPUMilIeHb a00 pO3IIUPEHHSIM aCOPTUM-
€HTy OCHOBHHMX 3ac00iB, MIO MiABHIIYIOTb MNPOAYKTUBHICTH Ta
KOHKYPEHTOCTIPOMOXKHICTh MiANPHEMCTBA. 3araioM, B KOHTEKCTI OLIIHKH ed-
SKTUBHOCTI BUKOPUCTAHHS OCHOBHUX 3aCO0IB Pi3HI aBTOPHU IO Pi3HOMY KJia-
cU(]IKYIOTh y3araipHIOOUi MOKa3HUKH (puc. 2). [Toka3HHKH OLIHIOBaHHS
e(eKTUBHOCTI BUKOPHCTaHHS OCHOBHHMX 3ac00iB € I1HCTPyMEHTOM JUIs
BU3HAUYCHHS, HACKLIBKH A00pe MiANPUEMCTBO YIPABIISE CBOIMU aKTHBAMH
Ta K MOYKHA MMOKPAIIUTH IIel MPOoIeC 3 METO0 JTOCSITHEHHS Kpaoi ¢iHaH-
cOBO1 Ta onepariifHoi MPOYKTUBHOCTI.

Tabmuus 1

Higxonu g0 kaacudikauii nokasHukiB ouiHBaHHS e(eKTUBHOCTI

BUKOPHCTAHHS OCHOBHHUX 3aC00iB

ABTOp 3micT

Tokponueuuii C. ®., |® noka3HUKHM €EKTUBHOCTI BIATBOPEHHS OCHOBHUX 3aC00iB;
Kpy I1. B. ® [I0Ka3HMKU BUKOPUCTAHHS OCHOBHHX 3aC00iB
Topomus T. ® TIOKa3HHKH CTaHy Ta pyxy O3;

® noka3HuKH 3aBaHTaxeHHS O3;

® [IOKa3HHKH TEXHIYHOTO OCHAIICHHS MiIIPHEMCTBA;

® noKa3HUKH eeKTHBHOCTI BUKoprcTaHHs O3
ITpockyposuu O., ® y3araJbHIOIOUi TOKA3HUKU BUKopucTaHHs O3;
3aproponus T., ® [OKa3HHKH, IKi XapaKTepH3yIOTh TEXHIYHUI CTaH (BiATBOPEHHS)
T'op6artrox K. 03;

® YaCTKOBI MOKAa3HUKH BUKOpHCcTaHHSA O3
Yepemn A. B., ® IIOKa3HHUKH TEXHIYHOTO cTaHy (BinTBopeHH:T) O3;
Kmumenko A. A. ® y3araJbHIOOUI TOKAa3HUKU BUKopHcTaHHS O3;

® YyacTKOBI NOKa3HMKM BUKopHCcTaHHS O3
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Mamm6opa B. L., ® IIOKa3HHKH, SKi XapaKTepu3yloTh BinTBopeHHs O3, (X TexHiu-
36apcekuii B. K. HUH CTaH);
® [IOKa3HHKH, 10 BUCBITIIIOIOTH OCHAMIEHICTH MiAMPHUEMCTBA 3aCO-
OGamu mparii;

® [OKa3HHKH, SKi XapaKTepH3yIOTh e()eKTHBHICTh BUKOPUCTAHHS
OCHOBHHX BUPOOHNYUX (OH/IIB

Bomnkos O. L. MMOKAa3HUKH, IO XapakTepu3yroTh ckinax O3;
TIOKa3HHUKH cTpykTypHu O3;
MOKa3HUKHU TEXHIYHOTO CTaHy Ta yrpumanHus O3;

MMOKa3HUKH TEXHIYHOTO CTaHy Ta YTpUMaHHSA 03

Jxepeno: ckinaneHo aBTopoM 3a naHumi [3, 4, 7,9, 10, 13].

BaxnuBuM 3aBmaHHAM A1 OyOb-SKOTO MiANPHUEMCTBA € MiABHIICHHS
e(eKTUBHOCTI BIATBOPEHHS Ta BUKOPUCTAHHS OCHOBHUX 3acC00iB, OCKIIbKH
e CHpusie MOKPAIeHHIO (iHAHCOBOTO CTaHy, MiABHLICHHIO KOHKYpPEHTO-
CIPOMOKHOCTI Ta CTajJoMy po3BUTKY. CyKyNHICTb Pe3epBiB IiJBHILCHHS
e(eKTUBHOCTI BUKOPUCTAHHS OCHOBHHUX 3ac00iB BKIIOYaE B cebe pi3HO-
MaHiTHI MOXJIMBOCTI Ta CTparerii, sSKi MiJIPUEMCTBO MOXE BUKOPHCTOBYBa-
TH JUTS ONITUMI3alii Ta MOKpaIIEHHs! yIpaBliHHS CBOIMU aKTUBaMH (puc. 2).

Buxonsun i3 BuIlle 03HAYCHOTO, YMOBU OHOBICHHS U I1HHOBAI[iHOI
TpaHc(hopmaLii OCHOBHHX 3ac00iB BKIIOYAIOTh HACTyHHI acmekt [l, c.
127]:

— 1ei mpouec nepeadavae MOCTYNMOBE MEPEHECEHHS 1 BiANIKOMYBaHHS
MEPBICHOT BAPTOCTI OCHOBHUX 3aC0O0IB HA MPOAYKILIIO, 1110 TOCATAETHCS IS
XOM BUKOPHCTaHHS MEXaHi3MiB aMOPTH3aLlil Ta BKJIIOYEHHS BAPTOCTiI OCHOB-
HUX 3ac00iB 10 CO01BapTOCTI MPOAYKLI;

— y mpoleci BiITBOPEHHS] OCHOBHHUX 3ac00iB BiZIOYBa€ThCS OIHOYACHHUM
PYX iX CIIOKMBHOI BapTOCTi (BapTOCTi, BUKOPHCTAHOI B MPOLECi BUPOOHHII-
TBA) Ta 3MIHM 3aJMIIKOBOi BapTOCTi (Pi3HMLI MIX HEpPBICHOIO BapTicTIO i
CIIO)KMBAHOIO BAaPTICTIO);

— iHBECTHIIHHI pecypcH, BUTpaue€Hi Ha OCHOBHI 3aCOOH, BiAIIKOIOBY-
I0ThCSI Yepe3 aMOpTH3aLiliHi BiIpaxyBaHHS MPOTITOM IIEBHOTO Yacy;

— OCHOBHI 3aco0M 3HOLIYIOTbCS Ta CTapiloTh HPOTATOM TPUBAJIOTO
nepiony, mo € (HakTopoM 3HOCY 1 cTapiHHs TexHoiorid. el mpouec mMoxke
CTUMYJITIOBAaTH HEOOXiTHICTh aJJanTallii o HOBUX TEXHOJIOTIH Ta 3a0e3re4eH-
HS1 KOHKYPEHTOCIPOMOXXHOCTI MiANPHEMCTBA.

BinmoBimHO B KOHTEKCTI IMiIBUIICHHS €()EKTUBHOCTI BiJITBOPEHHS OCHOB-
HHX 3aC001B Ba)KJIMBY POJIb Bilirpae opMyBaHHS CTparerii yIpaBIiHHSI OCHOB-
HUMH 3ac00aMH SIK KOMIIOHEHTOM CTPATEriyHOro YIPaBIIiHHS MiIIPHEMCTBOM.
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1. MarepiabHO-TEXHIYHE BIOCKOHAJICHHS:

3aMiHa yCTaTKyBaHH, IO € MOPAIBHO 3aCTapiliuM
NIPUCKOPEHE BBEACHHS B EKCILTyaTaIliI0 HOBOI TEXHIKH, 1110 NMpUAOaHa mpu0aHoi HOBOT TEXHIKH
opraHizauis epeKTHBHOTO TEXHIYHOTrO 00CIIyrOBYBaHHS Cy9aCHHX CHCTEM MAIlHH

NPUBEPTAaHHS IHBECTHULIHHUX PeCypPCiB 3apyOiKHUX i BITYU3HAHHUX Ta iHBECTOPIB 3 METOIO
MoJiepHi3alii MaTepianbHO-TEXHIYHOI 6231 MiIPUEMCTBA

LIMPOKE BIPOBA/DKEHH JII3MHTOBUX OIepaLii

2. 36ibIICHHS TPUBAIOCTI pOOOTH MAIIMH Ta 00JIaJHAHHS, K€ MOXHA
JOCSTTH IUIIXOM:

3abe3neueHHs 6e3nepediiiHOCTi BUPOOHUYOrO MpoLecy.
peaiisanii 44 31a4i B OpeHIy oOJIaHAHHA, K€ € He3aNiTHUM
CKOPOYEHHS TEPMiHiB PEMOHTY MalllMH

INokpamienns opraHi3amii Ta KepyBaHHS BUPOOHUIITBOM MOXE
BKJIFOYATH TaKi 3aXO/H:

eeKTHBHHUIT KOHTPOJIb HayKOBO-TEXHIYHUX PO3POOOK Ta BUKOPHCTAHHS HAYKOBO-TEXHIYHOTO

BIIPOBA/DKECHHSI IIEPEIOBUX OpraHi3aliiHux (popM BUPOOHUIITBA Ta IpaIli.

3aCTOCYBAHHS CYYaCHHX Ta €()EKTHBHUX CHCTEM MaTePiaJIbHOrO CTUMYIIIOBAHHS UL
POOGITHHUKIB Ta iHXKEHEPHO-TEXHIYHUX MPALIiBHUKIB.

mporpecy.
ITiIBUIIECHHS PiBHS aBTOMAaTH3aMii CKJIaHUX BUPOOHHUYHX MPOLIECIB. }

Puc. 2. CykynHicTh pe3epBiB miaBuieHHs: eeKTUBHOCTI
BHUKOPHUCTAHHSI OCHOBHMX 32C00iB
Jlxepeno: po3po0bieHo aBTOpoM 3a JaHumu [2, 5, 8, 11].

Ile#t nporec BkiIrO4Yae B cebe po3poOKy IUIAHIB Ta JMid JJIsS ONTUMI3AIii
BUKOPHCTaHHS, MATPUMKH, BiATBOPEHHS Ta MoaepHizanii O3 mianpuemMcTBa
(puc. 3). B manomy koHtekcti moromxkyemock i3 K. TpoctaHcekoro ta O.
DeoHIOK, 1110 «ITOCTIMHMI MOHITOPHHT 1 aHaJli3 JIOCTYITHOCTI OCHOBHHX 3a-
co0iB € 000B’SI3KOBUM Ta OOIPYHTOBaHUM, OCKIIbKH HaJIeXHa iH(OopMAaLis €
BKJIMBOIO JIJISl IPUUHATTS 00'€KTUBHUX YIPABIIHCHKUX PIICHb MIONO0 3Mill-
HEHHS Ta OHOBJICHHS MarepiajibHO-TEXHIYHOI 0a3u mignpuemcTBa» [12, c.
123]. 3aranom, hopMyBaHHS CTparerii yIpaBiIiHHS OCHOBHUMH 3ac00aMu €
MPOIIECOM, 10 BUMAra€ CUCTEMHOIO MiJXOMy, ypaxyBaHHsS Oarathox (ak-
TOpiB Ta MOCTIHOTO ajanTyBaHHs A0 3MiH. Llg cTparerisi Mae cripusaTy mia-
BUIICHHIO e(DEeKTUBHOCTI BUKOPUCTAHHSI aKTHBIB, 3HHKEHHIO BUTPAT 1 3a0e3-
MEYCHHIO CTaJIOCTI Ta KOHKYPEHTOCIPOMOXKHOCTI MignpHeEMCTBA. Takum
YHHOM, CTpATeris YIMpaBIiHHSI OCHOBHHMH 3ac00aMH MiJIIPUEMCTB y Cydac-
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HOMY JMHAMIYHOMY €KOHOMIYHOMY CEpEIOBHII BUMara€ KOMIUIEKCHOTO Ta
CUCTEMHOTO TiIX0.y.

.- Ertanu cTpaterii ynpasiiHHA RN
. OCHOBHHUMH 33ac00aMu N

~

Ananiz nomounozo cmary aKmugie \

BKJIIOYA€ B ce0e BU3HAYCHHS TEXHIYHOTO CTaHy, IPOXYKTUBHOCTI Ta TEPMiHIiB
CITy>KOU aKTHBiB

DopmyniosarnHs cmpameziuHux yinetl

iJ1i TOBHMHHI OyTH BiITIOBiHI 3arajbHil cTpaTerii MiANpUEMCTBA i MOXYTh
BKJIIOYaTH B ce0e 301IbIIeHHS IPOLYyKTUBHOCTI, 3MEHIIIEHHS BUTPAT,
MOJIIIIEHHS €KOJOTTY4HOI CTAJIOCTI TOILO

Po3spobka cmpameziti giomeopenns

BKJIIOYA€ B ceOe pillleHHs PO PEMOHT, MOJIEPHi3allilo, anrpeis abo 3aMiHy
3HOLICHUX YH 3aCTapiIUX aKTUBIB

Oyinka Qinancosux pecypcie

BKJIIOYA€ B cebe po3ririy Or0/pKeTiB, BU3HAUYEHHS Jukepel (hiHaHCYBaHHA Ta
OLIIHKY BapTOCTi IPOEKTIB HAaLlICHNX Ha MozAepHizarioo O3

Bpaxysanns innoeayiti ma yughposizayii

Ba)JIMBO BU3HAYHTH, K HOBI TEXHOJIOTil MOXYTh OYTH BUKOPHCTaHi 11t
MOJIMIIEHHS YIPaBIiHHA aKTHBAMHU

Vnpasninua pusuxamu
BKJIIOYA€ B ceOe OLIHKY PU3MKIB, IIOB’SI3aHUX 3 YIIPABIiHHAM OCHOBHUMH
3acob6aMH, i po3poOKy ILIaHIB MiHIMi3allii X PU3HKIB

B3aemo36 ’a30k 3 iHwumu QYHKYIOHATLHUMYU 0OIACMAMY
cTpareris MOBUHHA OYTH Y3ro/hkeHa 3 iHIHUMH (YHKIIOHAIBHUMH 00JIacTsIMHU
HiANPUEMCTBA, TAKUMH K BUPOOHHUTBO, GiHAHCH, MAPKETHHT 1 T.x.

\ Momnimopunz ma oyinka pezynomamie
\ MOHITOPHHT Ta OLiHIOBaHHS PE3y/IbTATiB, @ TAKOXX BHECEHHS KOPEKTHB B !
CTpATErilo BiANOBIJHO O 3MiH y CEPEIOBHILI Ta JOCATHYTHX LiieH

Puc. 3. OcobauBocTi (popMyBaHHs cTpaTerii ynpaBJaiHHA 0CHOBHUMH

3aco0amMu.
Jxeperno: po3poOeHO aBTOPOM.
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[TinmpuemMcTBa MOBUHHI OEIHYBATH aHAaJi3 T MOHITOPUHT 3MiH Ha CBITOBO-
My PUHKY 3 IHHOBAaIliIfHUMH TEXHOJIOTISIMH Ta CTPATETiYHUM IUIaHYBaHHSIM
Ui e()eKTUBHOTO BUKOPUCTAHHS CBOiIX akTHBIB. CIOMU MOXHA BIIHECTH
BIOCKOHAJICHHS MPOLECIB, MOCHICHHS KYJIBTYpH OCpeXXIMBOTO BUKOPUCTAH-
HSl pecypciB, iHBecTyBaHHS y HU(QPOBI PIlLICHHS, 8 TAKOK MOCTIHHUIA aHai3
Ta aJianTalilo 10 HOBUX yMOB. CTparerisi yIpaBiIiHHS OCHOBHHMH 3aC00aMHU
CTa€ BaXIIMBUM IHCTPYMEHTOM JUIsl TOCSTHEHHSI CTAJOCTI Ta KOHKYpPEHTO-
CIPOMOXKHOCTI HIiJAMPHUEMCTB B YMOBaX HECTAOUTLHOCTI Ta HEBH3HAYCHOCTI
CepeoBHIIIA.

BucHoBKH. Y KOHTEKCTI MOCTIHHOI JUHAMIKA €KOHOMIYHOTO CEPEIOBH-
IIa, CTpaTeriuHe YIpaBIiHHSA BiATBOPEHHSIM OCHOBHHX 3aco0iB IIiJ-
MPUEMCTB CTa€ HEOOXITHICTIO JJIsl IXHBOT CTAJIOCTI Ta KOHKYPEHTOCITPOMOXK-
HocTi. [7o0anmbHI  3MiHM, TEXHOJOTIUYHMH IPOTpec, TeOMONiTHIHA
TypOYJICHTHICTh Ta 3pOCTal04a KOHKYPEHIliSI BHUMAararOTh BiJ MiJIPUEMCTB
HE TUIbKA €(EeKTUBHOTO YNpPAaBIiHHS CBOIMH aKTHBaMH, ajie ¥ MOCTIHHOTO
aJlanTyBaHHS Ta 1HHOBAl[IHHOTO OHOBIEHHS. B mepiry 4epry BaKJIMBHM €
MOCTiIHHUI MOHITOPHHT Ta OILIHKA BiATBOPEHHS Ta BUKOPUCTAHHS OCHOBHHX
3aco0iB. CydvacHi miInpueMcTBa MOBHUHHI aHANi3yBaTH JaHi, nepeadadaTH
3MiHHM Ta pearyBaTd Ha HUX BYAaCHO, IO JO3BOJIUTH 30epiratu KOHKYpEHTHY
nepeBary Ta yHUKaTH Herepea0auyyBaHMX PH3HKIB. B JaHOMy KOHTEKCTI ak-
Tyali3yeTbcsl HEOOX1THICTD iHTerpalii iHHOBAIlIHHUX TEXHOJIOTiN Ta Hudpo-
BUX pillIeHb B YIPAaBIiHHS aKTHBAMH, CIPUSITAME MiIBUIICHHIO MPOTYKTUB-
HOCTi, 3MEHIIECHHIO BUTpPaT Ta CTBOPEHHIO YMOB JJsi OUIBII TOYHOTO
nporHo3yBanHs. [liampuemctBa, siki iHBecTyloTh y 1mdpoBy Tpancdop-
MaIlif0 YIPaBIiHHS OCHOBHHMH 3aC00aMi, MOXKYTh Kpallle aIanTyBaTUCs 10
3MiH. CTpareriuHe ynpapJiHHS BiITBOPCHHSM OCHOBHHX 3aCO0IB CTa€ KIO-
YOBOIO IIEPEBArolo, siKka J0MOMarae MiANMpPHEMCTBAM 3aJHIIATUCS CTIHKUMH
Ta KOHKYPEHTO3JaTHUMH B YMOBaxX HEBU3HAUEHOCTI, TPOTE€ BUMAra€ BiJl HUX
HE JIMIIE peakuii Ha 3MiHH, ajie i aKTHBHOTO KepyBaHHS HUMH, BU3HAYCHHS
MPiOPUTETIB Ta MOCTIHHOT TOTOBHOCTI /10 iHHOBAIIiH.

[NepcnekTBY MOAATBIINX PO3BIJOK JIEKaTh y TOJII OLIHKK BIUIMBY iH-
HOBaIIHO-IIU(DPOBI3AI[ITHUX TEHCHIIIM Ha aKTUBU IiIIPUEMCTB B YMOBaX
HEBU3HAYEHOCTI 30BHIITHHOTO CEPEIOBUIIIA.

Cnucox BUKOPHCTAaHOI JiTepaTypu
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STRATEGIC MANAGEMENT OF REPRODUCTION OF
FIXED ASSETS OF ENTERPRISES IN THE CONTEXT OF
THE DYNAMIC ECONOMIC ENVIRONMENT

The article substantiates key aspects of strategic management of reproduction of
fixed assets of enterprises in the context of dynamic economic environment. It is determined
that the assessment of the efficiency of reproduction and use of fixed assets of the enterprise
in the context of strategic management is important for various reasons:

- fixed assets form the material basis of production capacities of enterprises, they are
necessary for the implementation of production activities and the creation of goods and
services;

- fixed assets used in the non-production sphere contribute to the improvement of
the level of science, culture, health care and social development of society;

- improvement of the quality composition of fixed assets is a prerequisite for
increasing labor productivity, modern technological means and equipment can increase
production capacity, reduce production costs and improve product quality.

The key approaches to the classification of indicators for assessing the efficiency of
the use of fixed assets are analyzed, the evaluation of which allows to identify opportunities
for optimizing their structure.

Reserves for improving the efficiency of the use of fixed assets have been identified,
including various opportunities and strategies that an enterprise can use to optimize and
improve the management of its assets

The features of the formation of the strategy of management of fixed assets are
substantiated, which should contribute to increasing the efficiency of use of assets, reducing
costs and ensuring the sustainability and competitiveness of the enterprise. It is determined
that the strategy of management of fixed assets of enterprises in the modern dynamic
economic environment requires an integrated and systematic approach, taking into account
many factors and constant adaptation to changes.

It is substantiated that strategic management of reproduction of fixed assets
becomes a key advantage that helps enterprises to remain stable and competitive in the face
of uncertainty, but requires them not only to respond to changes, but also to actively manage
them, determine priorities and constant readiness for innovation.

Keywords: enterprise, fixed assets, management of fixed assets, strategy,
optimization, modernization.
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DEVREL STRATEGY FOR CUSTOMER RELATIONSHIP
MANAGEMENT IN THE CONTEXT OF EVANGELISTIC
MARKETING

The article presents a DevRel strategy model for establishing a sustainable
relationship between a brand and consumers who play the role of marketing evangelists.
Treating brand consumers as developers and creators of an informational product allows the
brand to benefit from network effects. This is described both qualitatively and quantitatively
based on the laws of Sarnoff, Metcalfe and Reed. Brand network effect and consumer
creativity together form a multi-sided platform that serves as an ecosystem for further
relationships between the brand, consumer developers and society. The role of the brand in
this model is presented in the simultaneous forcing of five processes that allow to keep the
formed ecosystem in a state of functioning. The article also describes two DevRel concepts:
Devlst and Dev+, which may be relevant for companies in the B2D, B2B, B2C markets.
Recommendations on management for the implementation of the DevRel-concept are given.

Keywords: DevRel-management, Development Relations, Network Effect,
Developer Experience, Marketing Evangelism, DevRellst, DevRel+, Marketing
Management, Customer Relationship Management.

Introduction.
Ask your developer
Twilio

The billboard of Twilio, an American manufacturer of communication
tools that are integrated into existing business models using API data arrays,
appeared in Silicon Valley in 2021. As a player in the B2B market, Twilio
did not call for the purchase of it’s products, instead the message was aimed
at initiating a dialogue between businesses and their IT departments and
developers in particular. The goal pursued by Twilio was to sell it’s own
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product, using the developers of client companies as promoters. Twilio
aimed to achieve a network effect as a result, but several other effects were
launched, which are described by Raman Sharma in the article “Twilio —
Intentionally Clever or Accidentally Genius?” [1]:

— increasing the level of virality;

— urgency, which is the obligation of developers to be informed about the
intended product;

— philosophical belief, namely, increasing the importance of the
developer's voice in making managerial decisions at a strategic level.
However, this advertising campaign has gained another fundamentally

important effect. This was the start of DevRel development.

Literature review. DevRel is a young management concept of the 21st
century, the economic efficiency of which is a non-linear indicator.
Modeling relationships with developers has ranked from the work of Revell,
M. (2020), who identifies four main components of the DevRel system, to
more complex models by C. Lewko (2021) and J. Parton (2021), where the
concept of Developer Experience (DX) appears. Empirical data on the use
of the DevRel concept allows to connect it with platform or technology
evangelists. The works of F. Lucas-Conwell (2006), G. Adomavicius et al.
(2007), M. Alstyne, G. Parker, S. Choudary (2016) and others formulate the
meaning of conceptual ideas of platform or technology evangelization,
which is to increase value under the influence of network effects. However,
the marketing potential of such evangelism is not realized. Marketing
evangelism, as described in the works of B. McConnell, ,J. Huba (2002), C.
Shapiro (2022) and many other authors, is conceptually separate from
relationships with developers and the technological side of using the
network effect.

Aim and scope. The aim of the article is to substantiate the processes of
evangelization in markets are subject to network effects, which helps to
identify the marketing potential of building long-term relationships with
developers. To achieve this goal, the following tasks were set: scaling the
definition of the functional role of the developer in marketing
communications of the brand and audience; analyze network effect theories
to periodize its influence on brand value; identify evangelistic aspects of
marketing communications, which are a consequence of developing long-
term relationships with the developer.

Methodology. To fulfill the articke tasks, the work uses a set of general
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scientific and special methods and techniques of scientific research. The
following methods are used in the article: semantic, morphological,
comparative and critical analysis to determine the functional role of the
developer in the marketing communications of the brand and the audience;
construction of ontologies, contextual and causal analysis to identify
evangelistic aspects of marketing communications, which are a consequence
of the building of long-term relations with the developer; factor, institutional
and system-structural analysis to determine the prerequisites of
mathematical interpretations of theories of the network effect, periodization
of its impact on brand value.

Findings and discussion. DevRel, or developer relations, is a process
for nurturing mutually beneficial relationships between organizations and
software developers [2].

Developer Developer
marketing enablement
Developer Developer
community advocacy

Fig. 1. DevRel Components by Revell

Sources: the author's own elaboration based on [2]

M. Revell describes the concept of developer relations as a four-puzzle
cycle (see Fig. 1) [2], which elements are as follows.

Developer marketing. Marketing actions aimed not at the consumer, but
at the developer.

Developer enablement. It is providing information to the developer, the
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basis of which is the existing experience in a particular area.
Developer advocacy. There is protecting the interests of the developer.
Developer community. It is about creating events, processes, standards,
etc., that will support the existence and development of the community. The
concept has been further developed by C. Lewko and J. Parton that
introduced a more advanced concept of DevRel (see Fig. 2) [3].

Developer
Education

Developer
Success

Developer \7 Developer

Success

Community

Fig. 2. DevRel Model by Lewko&Parton

Sources: the author's own elaboration based on [3]

The central role in the model is occupied by the developer and their
personal Developer Experience (DX), and the top of the model is their
education. This distinguishes this model from the Revell model, because due
to the focus on DX, the entry threshold for the developer and the complexity
of their activation are reduced. Another difference is developer's success
management, scaling their personal brand, and retention. In addition to the
main bases, there are related aspects that are at the junction of two
components [3]:

— Awareness for DevMarketing and DevEducation;
— Activation for DevEducation and DevSuccess;
— Engagement for DevSuccess and Community;
— Retention for Community and DevMarketing.
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The notion of community is becoming broader than a community of
exclusively developers. The cyclicity is preserved.

DevRel also acquires more meaningful wording, that are connected
concept, functionality, processes, etc., which are possible in the relationships
between company (brand) and developer. It is defined as a professional
practice focused on the engagement of developer as the primary user of a
product [3]. At this point, DevRel becomes less technical and more
marketing. If the statement that the developers can become users is true,
then the opposite is also true: users have the potential to be developers for
the company.

It is generally accepted that developers are primarily concerned with
creating software, a product in the gaming industry and working with data
arrays on the World Wide Web (websites, databases, functional widgets,
etc.). The English Cambridge Dictionary defines developer as a person or
company that creates new products, especially software, or services [4].
Keeping the idea that developers are engaged in creation, it becomes
possible to extend the concept of DevRel from the original idea, which is
interaction with software product developers, to the creators of any
informational product. In addition to special cases, namely the starting of
sandboxes for consumers to optimize the existing software, website, game,
etc., DevRel could also be applied to the creators of a more specific
informational product, which may be related not only to IT companies or
companies in the gaming industry. The processes of informatization and
digitalization have practically eliminated the possibility of the existence of a
business without an online component or informational support. Building
relationships with developers (creators) as consumers and with consumers,
accordingly, as creators is a marketing interpretation of the applicability of
the DevRel concept.

This primarily applies to businesses whose brand is influenced by the
network effect.

A network effect is the phenomenon by which the value or utility a user
derives from a good or service depends on the number of users of
compatible products [5]. Speaking of this effect, it is usually meaned the
positive consequences of an increase in brand consumers. For already
existing consumers, this is an increase in the value of involvement in the
brand. For potential consumers, this is an additional motivational incentive
that influences the decision to join the brand.
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Mathematically, the network effect can be described using several laws.

The first and the most indisputable law that is applicable in network
economic models is Sarnoff's law (see Fig. 3). According to it the cost of a
network is directly proportional to the number of network users [6]. Initially,
the law was formulated in relation to the broadcasting network, but it’s
interpretation is correct for any system, the model of which implies the
connection of users (consumers) to the server (brand). The value of such a
network V(n) will be equal to the number of participants in this network n
(it’s components or network nodes).

Vin) = n;

where V(n) — system value, n — number of system participants.

o olRo

Fig. 3. Sarnoff's Law Illustration on the example of 4 and 5 nodes
Sources: the author's own elaboration based on [6]

Metcalfe's law: The value of a system is directly proportional to the
square of the number of components in that system [5]. The total utility of
the system (the number of possible activations) is equal to the triangular
n(n-1)/2. This model implies interaction between nodes, and not one-way
perception of information (see Fig. 4). Since the links between the nodes are
two-way, the 2 in the denominator is reduced, which is asymptotically
proportional to the square of the number of nodes (components) of the system
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as

Vin) =nm-1)

which can be asymptotically reduced to

Vin) =n’
where V(n) — system value, n — number of system participants.

Fig. 4. Metcalfe's Law Illustration on the example of 4 and 5 nodes
Sources: the author's own elaboration based on [5]

The law was confirmed by the example of the value of such brands as
Facebook and Bitcoin [7]. This makes it possible to talk about network
effect in the context of virality and the influence that a brand can have on its
consumers.

Reed's law is a consequence of Metcalfe's law [S]. The mathematical
formula has the following meaning: V(n) = 2n-n-1. This is due to the fact
that in addition to the broadcast content, which is the interaction from one to
the majority (Sarnoff's law) and the peer-to-peer transaction described by
Metcalfe's law, there is also group dynamics. Reed attributes the greatest
value to it, and Reed's law describes exactly the group-forming network
(GFN) value (see Fig. 5).

Vin) = 2"-n-1

can be asymptotically reduced to
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Vin) =2

where V(n) — system value, n — number of system participants.

Fig. 5. Reed's Law Illustration on the example of 4 and 5 nodes
Sources: the author's own elaboration based on [5]

The genesis of the brand is accompanied by the following sequence of
laws in force.

At the stage of brand inception, the product and marketing
representative actions are of key importance. Brand value is formed solely
by the consumers. Marketing communications perform an exclusively
informative function. Sarnoff's law works.

At the stage of brand existence, Metcalfe's law comes into play. The
focus is not so much on autonomous consumption, but on interactions
within the network of brand consumers. At this stage, the information field
of the brand and the marketing buzz are formed, some of the consumers take
the position of opinion leaders, and cultural and pop-cultural phenomena
strenuously act as influencers [8]. There are forced creative process
(content, interaction patterns, information models, social trends, etc.) by
consumers and active stimulation of this process by the brand. The opinion
of consumers acquires additional weight and influences the continued
existence of the brand, it’s activities, it’s design and it’s DNA. Definitly at
this stage the consumer takes the position of the developer of the brand or
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it’s components (product, related services, communication platform, form
and content of marketing communications, etc.). It is important to note that
such an impact from the part of the consumer will not be circumstantial, but
direct, aimed both at the product or service being sold, and at the
informational component of the brand. This once again confirms the
relevance of the comparison between the consumer and the developer.
Brand value is described by a quadratic function, instead of a linear one.

Reed's law is activated at the stage of stable interaction within brand
consumers. Through the formation of groups within brand consumers and
their interaction, the value of the brand corresponds to the graph of the
exponential function. The principle of participation and involvement of the
consumer (consumers group) is preserved and scaled. It is important to note
that the network effect for a brand does not match brand scaling. With the
scaling effect, the value of the brand increases according to Sarnoff's law
(due to the actions of the brand), with the network effect, the value of the
brand increases according to the laws of Metcalfe and Reed (due to the
actions of consumers, the brand only stimulates them).

It follows that comparison of brand value curves depending on the
number of consumers (see Fig. 6) is an evolutionary dynamic.

Sarnoff's law Metcalfe's l[aw e Reed's law

Fig. 6. Comparison of Brand Value Curves
Sources: the author's own elaboration
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However, it is worth noting that the fact that the described laws of the
network effect are valid only at a certain stage of the brand development
dynamics requires determining the conditions for the validity of these laws.
Metcalfe's law, and hence Reed's law (as a consequence of Metcalfe's law)
only work after the critical mass of consumers has been reached. The
moment when the critical mass appears is determined by the willingness of
the consumer to pay more for a product or service than it deserves.

This could be done artificially, for example, using growth hacking
strategies. Growth hack is a special experiment that is able to increase,
activate, retain and monetize users and consumers [9]. However, the method
of organic formation of a critical mass, although it takes more time, is still
effective. It consists in the initial laying of value in the product, regardless
of the number of consumers. The network effect increases the value of brand
ownership, not creates it.

It should be noted that there are limitations to these laws. The basic idea
on which the fairness of laws is based is that each new node in the network
(consumer of the brand) brings an equal benefit. However, when buying one
unit of goods or consuming one service, it is possible to use several
consumers at once. Thus, each new node retains informational significance,
but at the same time it is inferior in economic significance. On the other
hand, the informational and social activity of brand consumers are not
homogeneous, and therefore low-active consumers retain economic
importance for the formation of the network effect, but they are inferior in
informational stimulation to other consumers. Also, Metcalfe's law does not
take into account the difference in the duration of use of brand products, the
psychological and cognitive characteristics of different consumers, and so on.

Andrew Odlyzko, criticizing Metcalfe's law, offers his own model for
assessing the value of a system, which is described by a logarithmic
function [10]:

V(n) = nlog(n)
where V(n) — system value, n — number of system participants.
However, it is Metcalfe's law that received empirical confirmation.
Interaction within the community of brand consumers can be described

not only by quantitative characteristics, but also by qualitative ones. Any

190



Market economy: modern management theory and practice. Vol. 22. Issue 2 (54) ISSN 2413-9998

interaction is an exchange of information. The presence of brand consumers
who freely share positive consumer experience allows to talk about
evangelistic marketing. The book “Creating Customer Evangelists”
highlights the following defining markers of marketing evangelists'
behaviour [11]:
— marketing evangelist not only buys the brand's products, but also
believes in brand's philosophy;
— marketing evangelist tends to recommend the brand to other people;
— marketing evangelist uses the brand's product as a gift;
— marketing evangelist provides unsolicited feedback;
— marketing evangelist tends to forgive brand mistakes, but makes sure to
report about them;
— marketing evangelist does not have any financial or material incentive
to be a evangelist;
— marketing evangelist feels a sense of belonging and being a part of
something that is valuable.

Similar to marketing evangelists, there are technology evangelists and
platform evangelists.

A technology evangelist is a person who builds a critical mass of support
for a given technology, and then establishes it as a technical standard in a
market that is subject to network effects [12].

It is worth noting that both the technical standard and the standard of a
branded product are fixed only by a social contract, often without a
legislative or other guarantor. Since information processes are chaotic and
not censored, the users of informational systems are the users themselves,
the brand, the developers and the society as a whole. This defines the
informational system as a multi-stakeholder platform, and therefore
evangelistic marketing and technology evangelism (in this case, platform
evangelism) are appropriate here.

Platform evangelism in this case is identical to developer relations. It is
the application of technology evangelism to a multi-sided platform. It seeks
to accelerate the growth of a platform's commercial ecosystem of
complementary goods, created by independent (third-party) developers, as a
means to the end of maximizing the platform's market share [13].

Thus, such a non-commercial phenomenon, devoid of profit, as
evangelism, acquires completely commercial benefits.

G. Adomavicius identifies five concurrent processes that are consistent
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with platform ecosystem existence through platform evangelism: ecosystem
sales, ecosystem developer resources, ecosystem feedback, ecosystem
intelligence and ecosystem regulation (see Fig. 7) [14].

Ecosystem
sales

Developer Multi-sided
enablement | informational
resources

Ecosystem
feedback

Brand |

platform of
the Brand

Ecosystem = Ecosystem
intelligence regulation

Fig. 7. Brand Competencies in the Marketing Evangelism Model

Sources: the author's own elaboration

It becomes possible to redirect the model of platform evangelism onto
the marketing evangelism of the brand by the consumer acting as a
developer (creator of an information product).

Ecosystem sales. The informational system around the brand is filled
with additional products (complementary, customized, etc.). The main
condition is the general concept of beliefs and belonging to the philosophy
of the brand, which gives rise to a targeted effect (the similarity of beliefs,
needs and requirements, interests, sense of humor, etc.). This condition is
true, because without it it would be impossible to start evangelism as a
process.

Resources for developers within the ecosystem. The starting point is the
resources provided by the brand. First of all, it is an informational resource,
as well as related functionality for the use and dissemination of information.
There is dynamic permanent development of the support system at the
expense of technology evangelists (brand consumers).

Feedback from the ecosystem. Brand response to evangelists feedback
and meeting their needs as developers and creators, not product consumers.
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It is important for a brand to assume the probability of not only boosting the
already existing headliner of the informational component of the platform or
system, but also the development of outsider-components that may be of
interest to creators.

Ecosystem intelligence. Marketing research and analytics of both
internal and external elements of the ecosystem.

Ecosystem regulation. It should be understood that in addition to
regulatory actions on the part of the brand, which correspond to legislative,
economic, technological, informational and other restrictions, regulation
also takes place on the part of other participants in the multi-sided
informational platform. Since the informational system around the brand is
societal, the priority of self-regulation (compliance with the social and
ethical principles of the participants inside the system) is no less significant
than regulatory actions on the part of the brand.

The commercialization of such a model is more profitable, in contrast to
the autonomous economic model due to the network effect, the quantitative
indicators of which are given above.

J. Parton differentiates DevRel concepts depending on the company's
business model [15]. Since the familiar ecosystem for developer relations is
IT, there is a certain segment of companies that operate exclusively in the
B2D (Business to Developer) market. Brand products are initially produced
for use by developers, the network effect is paramount, since the value of a
brand and it’s products is determined not only by technological
characteristics, but also by the possibility of mutual integration of tools and
platforms from one project to another. This concept is called Developer-first
(Devlst).

An alternative option is suitable for companies operating in the B2C or
B2B market. Such companies may not be related to the IT industry (as far as
possible in 2023), but nevertheless provide informational support, as well as
perform other DevRel components described above. This concept is called
Developer-plus (Dev+). Dev+ implies the additional production of goods for
developers or consumers of the brand who are engaged in creation. In that
assortment there may be DevTools for DevOps (Development &
Operations). Often these are technologies and software for the development,
testing and operation of an informational product that can be integrated into
existing informational platforms and communication channels. Depending
on the level of development of the hard skills of consumer’s creating,
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DevTools can vary from author's filters and hashtags in social networks to
unique Internet protocols, frameworks and operating systems.

Since the second option is more universal, it is suitable for companies of
different markets and different capitalization.

Clearly, DevRel is not just about producing creative tools for the brand's
consumers. As part of the DevRel concept, it also could be used event
strategies (depending on the involvement of the audience, these could be
live broadcasts on Instagram or TikTok or full-fledged conventions,
conferences, meetups, hackathons), and growth hacking strategies, and any
other strategies that have an influence on consumer behavior.

In the book “The Business Value of Developer Relations” by Mary
Thengvall, the author proposes a management model for implementing the
DevRel concept [16]:

— Developer Relations Manager — definition of development strategy for
the developer community.

— Developer Advocate — representing of the developers’ interests.

— Technical Community Builder — building a community around a specific
phenomenon.

— Developer Experience Manager — cross-functional project management.

— Technical Ambassador — technology evangelism.

— Technical Engagement Manager — maintaining technological dialogue in
social media.

— Developer Relations Project Manager — project management.

— Full-Time Engineer — creating.

The work of the devrel team is to form three inviolable postulates for
effective interaction between the company and developers: documentation
(instructions, manuals, tutorials), support (dialogue with a company
representative) and free access (both to internal resources of the company
and to external ones).

Conclusion. The result of the development of the relationship between
the brand and the consumer, who acts as a developer or creator, has benefits
for both parties. For the company, this is brand evangelism, increasing the
value of the brand and its products. For a developer, this is a personal brand
(of a consumer or a community). However, both the company and the
developer benefit from each other's benefits. The company gets a branded
influencer (ambassador), and the consumer gets the opportunity to monetize
his own brand within the evangelized platform. Thus, by formulating the
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brand's IT strategy as "Ask your consumer", the concept of Win-Win
squared appears.

Scaling relationships with developers to target brand consumers who
have the potential to create an informational product allows optimizing the
activity of marketing evangelists in the brand’s information space. By
managing the components of a multi-sided informational platform, the brand
provides developers with additional motivation, which lies both in
functionality and in the possibility of commercializing their own
information product. However, the value of such interaction, as well as the
value of the company’s and developer’s brands, do not increase linearly, but
according to the laws that the network effect is subject to. The order of entry
into force of laws presented in the text of the article institutionalizes as
follows: Sarnoff's law, Metcalfe's law, Reed's law. Thus, evangelistic
processes are scaled up, the marketing potential of which acquires real
benefits from implementation.
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DEVREL CTPATEI'TA JJISA YITPABJITHHSA
B3AEMOBIJHOCHUHAMMU 3 KJIIEHTAMU B KOHTEKCTI
MAPKETHUHI'Y €BAHT'EJII3ALIIT

VY crarrti npencraBieno monens DevRel ctparerii 1y BCTaHOBIEHHS CTIHKHX BiJ-
HOCHH MK OpEHJOM i CIIOXMBa4aMH, SIKi BiIirparoTh pOJIb MAapKETHHTOBHX €BAaHTEIIICTIB.
CraBieHHS IO CIIOXXHBaviB OpeH[y sIK 10 JAEBeJIOoNepiB 1 TBOPLIB iHPOPMAIIHHOTO MPOIYKTY
JT03BOJISIE OpEH/Ty OTPUMATH BUTOAY Bill MepexkeBux edektiB. Lle onmcyeThes sk SKiCHO, TakK i
KiJIbKICHO Ha OCHOBI 3akoHiB CapHoBa, Metkanda Ta Pina. Edexr mepexi Openny ta kpea-
TUBHICTH CIOKHBAUiB Pa3oM yTBOPIOIOTH 0araToCTOPOHHIO INIAT(OPMY, SIKa CIY>KHTh €KOCH-
CTEMOIO ISl TOAATBIINX BITHOCHH MiX OpeHOM, CIIOKMBadaMH, SIKi BiIirparoTh pojb JeBe-
nonepiB, i cycmimbctBoM. Ponmb OpeHay B miff Mozemi MHpencTaBIeHA B OJHOYACHOMY
¢dopcyBaHHI T'ATH TPOIECIB, SKi JO3BOISIOTH MIATPUMYBAaTH C(HOPMOBAHY EKOCHCTEMY B
cTaHi (YHKIIOHYBaHHS. Y CTaTTi Takox omucaHi nBi koHnenmii DevRel: Devlst i Dev+, ski
MOXYTh OyTH aKTyaJbHHMH JUII KoMIaHili Ha punkax B2D, B2B, B2C. Hamano pexomen-
Janii o0 yIpasTiHHs BIpoBapkeHHsIM DevRel-koHmemnmit.

Kuarouosi ciioBa: DevRel-MeHEDKMEHT, BITHOCHHM 3 JIEBEJIONEpaMU, MEPEKEBUI
e(exT, T0CBi AeBenonepa, MapKeTHHT eBaHremnizanii, DevRellst, DevRel+, ynpasminas map-
KeTHHIOM, YTIPABIIiHHS BiTHOCHHAMH 3 KITI€EHTaMHU.
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IH®OPMALIA 1JIs1 ABTOPIB

VY BuAaHHI TYONIKYIOTbCS pPe3ylbTaTH OPHUTiHAIBHUX OCHTIKEHb, B
SKUX BHCBITJIOIOTHCSI aKTyasjbHI MUTAHHS CKOHOMIKHM Ta YIPaBIiHHS Mij-
MPUEMCTBAMH; TEOPil Ta MPAKTUKU CYYaCHOTO MECHEIKMEHTY; MapKETHHTY,
IHHOBALIHOI Ta IHBECTHULINHOI AISITBHOCTI; OyXraaTepchbKoro o0iKy, aHai-
3y Ta ayauTy; (iHAHCIB Ta MOJATKOBOI MMOJIITUKU; MATEMAaTHYHUX METOJIIB Ta
1HpOPMAIIfHUX TEXHOJOTIH B €KOHOMILl Ta IHIIMX raily3ed ynpaBiIiHCHKOI
Ta eKOHOMIYHOT HayKH.

Jlo npyky NpUMarOThCsS OpHTiHANBHI, HiJle paHillle He OmyOIiKOBaHi
CTaTTi YKPATHCHKOIO YM aHMIIHCHKOK MOBAaMH, SIKi BiAMOBIJAIOTh HA3Bi Ta
TeMarHuili 30ipHHKa.

O6csr crarti — Big 12 1o 40 Tuc. 3HaKIB 0e3 BpaxyBaHHs aHOTAIli Ta
CIHCKY BUKOPHCTAaHHX JKEPE.

Kinpkictb aBTOpiB — He Oinble TPbOX. s cTarTi, OMHOOCIOHMIA aBTOp
K01 HE Mae HAyKOBOTO CTYIEHS HEOOXiHO JOJaTH 3acBiTUEeHY peleH3ito
BiJ] 0COOM 3 HAYKOBUM CTYIICHEM.

[MpocuMo aBTOpiB BUKOPUCTOBYBaTH HAyKOBHU CTHIIb, (PaXOBY JIEKCHKY
Ta TEPMIHOJOTII0, aje OJHOYACHO POOMTHU BUKJIAJ] MaKCHUMAaJbHO 3pO-
3yMIJIMM, BHUKOPUCTOBYBaTH HACKUIBKM MOXIIHUBO TPOCTY Ta 3PO3yMITy
MOBY, He OOTSDKYBaTH TEKCT CKJIAJHUMHU pEUCHHSMHU Ta oboporamu. Ciig
YHUKaTH BHUKOPUCTAHHS XKAPTOHHUX, J1aJICKTHUX, 3aCTapiiiX Ta Majo3po-
3yMIJIMX CJIiB Ta BUpa3iB.

Pykomucu  moparoThCsi Ha  CNEKTPOHHY — aJpecy  BHJAHHS:
rinek@onu.edu.ua y Bunisai tekctoBoro ¢ainy y dopmari *.doc um
* docx). Haszsa ¢atiny mae Bianmosinaru npizuily aBropa. [padiuni o0'extn
(imocTparii, pUCyHKH, CXeMH) — KOJKEH OKpeMHM daiiioMm y ¢popmati *.png
gyn *.pdf. Y TekcTi crarTi MaroTh OyTH BKa3aHi MiJMKUCH J0 TaKKX 00'€KTIB B
TUX MICISIX, JIE BOHU MAIOTh OyTH PO3MIIICHI.

Bumoru 110710 o(hopMIICHHS Ta TIOIaHHS PYKOIKCY BUKJIAJICHI HA IHTEp-
HET-CTOPIHIII  BWJAaHHA 3a  ajpecoro:  http://rinek.onu.edu.ua/about/
submissions. Tam ke 3HaXOANUTHCS MOCHJIAHHS Ha JOBIAKY Mpo aBTopa (-iB),
Ky 000B'SI3K0BO TpeOa 3alOBHUTH NPU MOJAHHI PYKOIIHCY.

Crarri, mo Oynu opopMIiIeHi 3 TOPYIIEHHSIM BUMOT HE PO3IVISIAIOTHCS,
PO 1110 MOBIJOMJISIETHCS ABTOPOBI.
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OpwurinajabHiCTh Ta IUIariaT

ABTOpM TIOBMHHI TO/IaBaTW TOBHICTIO OpWIiHAJNbHI HAyKOBi CTarTi, a
SKIIO aBTOPH BHUKOPHCTOBYBAIM pOOOTH Ta / a00 BHCIOBH IHIIMX JIOACH,
BOHHU TIOBHMHHI OyTH HaJIe)KHUM YHHOM O(OPMIICHI y BUTTIA/I LIUTAT.

[Tnariar y Bcix #ioro ¢opmMax po3LIHIOETHCS K HEETUYHA MOBEJIHKA 1 €
HENPUIHATHUM.

MHOXUHHi, TOBTOPHi Ta KOHKYpYIOUi myOsikamii

ABTOp He Ma€ MyOJiKyBaTu CTaTTIO, B SIKiH OMUCYETHCS MO CYTi OfHE W
T€ caMe JOCHIKEHHS, Y OUTbII HiXK OJHOMY HayKOBOMY BHJaHHi abo mep-
BUHHIN myOmikaiii. [ToganHs cTarTi 10 OUIBII HiX OJHOTO HAYKOBOTO BH-
JAHHS ~ OJHOYACHO pO3I[HIOEThCS SK HEETHUYHA TMOBEIiHKA 1 €
HENPUIHATHUM.

ABTOp HE Ma€ MoJaBaTH Ha PO3MVISA B iHII HAYKOBI BUAAHHS paHilIe
oIyOJikoBaHi cTarTi. Y BUMAKY, SIKIIO aBTOP Y BTOPUHHIHM myOiKaIii BUKO-
PHUCTOBY€E MaTepialli MOMepeHiX Mpallb, aBTOp Ma€ HaBECTH MOCHUJIaHHS Ha
MEPBUHHY CTaTTIO.

Penkonerist 3anumiae 3a co0OI0 MPaBO HA pelieH3yBaHHsI, pelaKiiiiHi BU-
MpaBJIeHHs, CKOPOUCHHS Ta BiXWUJICHHS CTaTel.

BinnoBiganpHICTh 3a TOYHICTH Ta JOCTOBIPHICTH MOJaHUX (DAKTIiB, CTa-
TUCTHYHUX JAHHX, UATAT, MPI3BHI Ta 1HIIOT iHPOpMAIii HeCyTh aBTOpH Ma-
TepiaiiB. Pykonucu crareil Ta enexkTpoHHI HOCIT aBTOpaM He TOBEPTAIOTHCA.

T'oHopap 3a omyOnikoBaHi pOOOTH aBTOpaM HE CILUIady€ThCSI.

EnexTponHa Bepcis 30ipHHKa HAyKOBHX Ipalb «PHHKOBa EKOHOMIKA: CY-
YacHa Teopisl 1 MpaKTHKa YNPaBJIiHHD» 3HAXOMUTHCS Ha OQilliifHOMY calTi:
http://rinek.onu.edu.ua
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